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HE GAVE YOU THE FACE “WORTHY TO RANK WITH CASLON” 


The greatest tribute to a man’s work is that it outlives the man himself. And this 

is eminently true in the case of British type designer and master printer 

George W. Jones, whose brilliantly conceived Linotype Granjon has been termed 

“worthy to rank with Caslon for usefulness ... sharp enough for publicity, 

clear enough for a dictionary?’ * 
Granjon combines beauty of color and form with unusual adaptability to 

new uses. Baskerville and Estienne bear further testament to his unusual talent. 
Fortunately, this talent—like so many of the best American and European 

type designing talents—has been captured and preserved and made readily available 


to printers everywhere through Linotype. ©The Fleuron, A Journal of Typography, No. 5 


“Perhaps it was because George W. Jones was one of the finest 
printers of the early 2oth century that he succeeded in designing 
so useful a book face as Granjon. His scholarship led him to 

the best 16th century models; his knowledge of modern type- 
setting and printing methods and of the best use of today’s 
papers and inks, surely contributed to his awareness of what 
letter forms would print with distinction and without peculiarity. 
In Granjon he achieved a face which can be used successfully 
for books of diverse subjects and can be read tirelessly for 

many hundreds of pages’ 

M. B. Guick, Director of Production 

The Viking Press, Inc. 








Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5, N. Y. « LINOTYPE - 


Set in Linotype Granjon and Spartan families 


Agencies: Atlanta, Boston, Chicago, Cleveland, Dallas, Los Angeles, New York, San Francisco. In Canada: Canadian Linotype, Limited, Toronto, Ontario 
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‘Roberts & Porter service 

and Lanston equipment 
make the natural 

graphic arts combination!” 


ou hear comments like this from graphic 
rts leaders everywhere... from the front 
fice, the camera room, the plate-making 





epartment. 


lou see, lithographers who specialize in 
ality work recognize the advantages of 
aving Roberts & Porter as sales and service 





eadquarters for Lanston Monotype photo- 


A.H. Schmitz, Vice-president in Charge of Production, Einson-Freeman Co., Inc., Fairlawn, New Jersey, 
echanical and plate-making equipment was “pleased to hear that R & P now is sales and service headquarters for Lanston."" 


ey know that this precision equipment, 


acked by that long-famous Roberts & Porter er 

ervice, helps the men in the shop make the 

ost of their talent, skill, and experience ‘ 

keep costs under control and maintain é " —————— 
vality. —- 


d the men who work with this equipment 
jay after day sing its praises. For example, 
omeramen like the wide-open accessi- 
ility of the M-H Precision Overhead Camera 
at speeds copy-loading and adjustments. 
ey like the way this camera stays cali- 
rated...the way the torque-tube con- 
ruction so completely isolates the camera — P 
om building vibrations. Sn mn, i lif 
ind out how you can benefit from the ad- ; ia ' 
antages that come your way from the WW ¥ 
atural graphic arts combination of Roberts a g 7 
Porter service and Lanston equipment— 
sk the Roberts & Porter branch near you 


Dr the whole story. Expert craftsmen like Cameraman Jim Heier, Fine Arts Lithograph Co., Kansas City, Mo., like the wide 
open accessibility of the Lanston M-H Overhead Precision Camera like the way it stays colibrated 


ROBERTS & PORTER 


9 CoRPGRA TE O 


General Offices: 555 West Adams Street, Chicago 


NEW YORK BALTIMORE PHILADELPHIA SAN FRANCISCO 
622 Greenwich St. 5 South Gay St. 1205 Hamilton St. 1309 Howard St. 


BOSTON CINCINNATI LOS ANGELES 
88 Broad St. 229 E. 6th St. 920 E. Pico Blvd. 


DETROIT KANSAS CITY CLEVELAND 
1025 Brush St. 1434 Wyandotte St. 1825 East 18th St. 


MILWAUKEE 
1533 N. Jackson St. 
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From coast to coast, more Miehle 
29 and 36 Offsets are being in- 
stalled than any other presses of 
comparable size. They are the 
presses that carry the load— 
and earn the profits—in plants 
which place the most exacting 
demands on small offset 
equipment. 
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Oh to be at the Greenbrier, now that April’s 
there ... to paraphrase the old poem. April 
is tulip time at the White Sulphur Springs, 
W.Va. resort, as LNA members will learn 
on their arrival for the 52nd annual con- 
vention. However, there’s a lot more than 
tulips in store for LNA, as pointed out in a 
special section in this issue dealing with the 


LNA Convention, starting on page 51. 
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CLOVER 
mm you have 


ONTO 


SET INKS 


your press fountain 


PRONTO 


OFFSET INKS 


e@ Are press ready—dquick-setting. 
e@ Uniform in body and tack. 


e@ Print sharp and clean on high speed 
presses. 


e@ Excellent drying and binding properties. 


e Blacks and colors are highly concentrated. 


PRONTO OFFSET INKS and Waiypel LETTERPRESS INKS 


mean extra profit for you and extra satisfaction for your customer. 





7, -Z EWIS ROBERTS, INC. 


NEWARK 5, N. J. 
BRANCHES AND DISTRIBUTORS IN 20 CITIES 
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No other offset blanket can match them—these better presswork 
features that make VELVA-ToNE blankets top choice for today’s 
ultra-precision, high-speed offset printing: 

1. Sharpest impressions with perfect register. 

2. Super-resistance to smashing. 


. Insurance against embossing and ply separation. 





3 
4. Fast comeback after each impression. 

5. Quicker make-ready through minimum patching. 
6 


ADVANTAGES 


of precision-printing There’s no mystery about these better-printing advantages. 
with VELVA-TONE offset blankets are designed by Goodyear rubber 


specialists—compounded of premium-grade materials including the 


VELVA -TONE famed oil-resistant synthetic rubber — CHEMIGUM — and built to 


ultra-precision standards. 
offset blankets For the rest of the story, contact your distributor, or write 


Goodyear, Printers Supplies Sales Dept., New Bedford, Mass. 


. Protection from shimmy and fakric ghost. 


~] 


. Excellent printing quality with no low spots. 


PRINTERS LP a 


OODFYEAR 


THE GREATEST NAME IN RUBBER 


Chemigum, Velva-Tone—T. M.’s The Goodyear Tire & Rubber Company, Akron, Ohio 
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AGGENT 
ON 
PERFORMANCE 


With today’s tough production schedules to meet, 
the printing paper you choose must give 
outstanding performance. And performance depends 
on many things—dimensional stability, 
ink receptivity, strength, foldability and a host 
of other qualities. You'll find all of these qualities 
combined in a precise and careful balance over 
the entire grade line of Kimberly-Clark’s Coated 
Printing Papers. You'll find, too, that 
Kimberly-Clark papers are remarkably uniform 
from pack to pack, from shipment to shipment. 
It will pay you to compare Kimberly-Clark Papers 
in any way you choose—including their cost. 
We're as close to you as your nearest distributor. 


Everything comes to life 


on Kimberly-Clark Papers 
for Modern Lithography . . . Prentice Offset Enamel 
Lithofect Offset Enamel « Shorewood Coated Offset 


Fontana Dull Coated Offset 


for Modern Letterpress . . . Hifect Enamel ¢ Crandon 
Enamel e Trufect Coated Book «¢ Multifect Coated Book 


Kimberly Clark 
COATED PRINTING PAPERS Bic 


Kimberly-Clark Corporation * Neenah, Wisconsin 





















The Quality Name in. es 


Lithographic Chemicals 


Manufacturers of Enthusiastic trade acceptance 


of RBP Premium Chemicals is 

ps ee the encouraging factor in our 

of | fu we continuous research to produce 

er eM better products for offset plate- 
: makers. 





Graphic Arts Chemicals Have you tried R-56, the protec- 
tive Silicone Hand Cream? 





[RID CHEMICAL and SUPPLY, ING. 


1640 N. Sist Street ° Milwaukee 8, Wisconsin 
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AL Chief 15 


A small offset press that opens up bright 
new opportunities in the 11” x 15” size range 


Never before has a small offset press offered so many 
advanced operating features. Never before has a small 
press been so far ahead of comparable equipment in 
every way. Never before has there been such an ideal 
press for small jobs... or a better ‘‘earn-as-you-leain’’ 
method for branching into offset. 


ATF 


For the ATF Chief 15, though small, is truly a 
printer’s press. But prove it for yourself. Check off 
the features, all of which have been proved practical 
in field tests in commercial plants, and see if there’s 
anything like the Chief 15 in the price range. 





FOR INCREASED 


Unique interchangeable ink units provide fast 
color changes. The entire inking unit of the 
ATF Chief 15—fountain and 10 inking 
rollers, including 2 form rollers — can be re- 
moved and replaced in two minutes. 


FOR OPERATING EASE AND FAST, PRECISE ADJUSTMENTS 


A single control sets side guides, tapes and 
paper guides . . . while the press is running. 
You can move either or both side guides and 
paper guides simultaneously—and the tapes 
follow. Handles sheets 3” to 11” wide. 


FOR PRECISION WORK, 


* 


Extra wide dampener rollers .. .full half inch 
wider than normal . . . eliminate build-up of 
ink on plate edges, on the exposed surfaces 
of the plate or blanket cylinders . . . thus 
preventing troublesome ‘‘mourning bands’’. 


OUTPUT AND 


FAST 


* 








Two side guides— with micrometer control — 
are supplied. You can do work-and-turn jobs 
on the Chief 15. A lever lets you select the 
right or left side guide, or both. Micrometer 
adjustments on each for precision work. 


You can adjust air blowers while press is 
running. Because the controls are above the 
feed pile, you can adjust side air blowers up 
and down and for angle of blast without 
slowing or stopping the press. 


Vi 


Seven tumbler grippers provide perfect sheet 
control... hold sheet in position on impres- 
sion cylinder through the printing cycle. No 
adjustments needed for variations in stock. 
No upper and lower feed roll to adjust. 


CHANGEOVERS 


. xen 


Vernier wheels make mounting plate and 
blanket fast and easy. A single Vernier wheel 
for each cylinder applies firm, even pressure 
across the full length of the blanket and plate, 
eliminating the problem of distortion. 





You can move the paper separators in or out 
...to suit the stock, by very simple Allen 
screw adjustments. You don’t have to bend 
or form them, as on other feeders. 


EASIER UPKEEP AND LONG PRESS LIFE 








Paper feed can be adjusted to ‘straighten 
image. When image is not straight on plate, 
you can change the angle of the sheet simply 
and quickly to compensate. This eliminates 
‘“twisting’’ the plate for register. 


PLUS OTHER OPERATING AND CONSTRUCTION FEATURES SUCH AS... 


Flat, tilted feed board for easy stock loading. . . Ball-type 
paper guides on the conveyor. . . Single lever control of ink 
. » Heavy-duty cylinder shafts 


and dampener form rollers . 


... Nickel-plated blanket cylinder for easier cleaning. . . 
Chrome-plated plate and impression cylinders . . . Transfer 
cylinder delivery system . . . Built-in static eliminator. 


From feeding to delivery, the Chief 15 is in a class by itself. 
Write ATF for descriptive literature on its many features. Better 
still, make a date at your nearest ATF Branch Office to see the 
Chief 15 in full, productive action. See what it can do for you. 
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Dayco Gold Seal Red . . . Dayco Gold Seal Black . . . and the new Dayco Gold Seal Green 
are all members of the Dayco family of fine offset blankets. 


raining, 


Dayco Gold Seal Green 


Dayco Gold Seal Black 


Dayco Gold Seal Red 














New Dayco Gold Seal. 
Green Offset Blanket... 


Sharpens your halftones... 


Gives new life to colors 


In test after test — with coated or uncoated offset papers— it was Dayco Gold 
Seal Green . . . Dayco Gold Seal Green . . . Dayco Gold Seal Green . . . time 
and again, that produced the finest offset work. Even a glance shows why this 
revolutionary new Dayco Gold Seal Green Offset Blanket is superior to ordinary 
blankets — halftones are sharper, type is cleaner, and colors are brighter and 
more opaque. 

New from the fabric out, the Dayco Gold Seal Green Offset Blanket has a 
more resilient face which shows faster recovery from smash and resists taking 
a permanent set. What's more, it won't swell or emboss, and is resistant to oils, 
inks, and recommended wash-up solutions. 

Next time, try the Dayco Gold Seal Green. It’s the newest addition —with 
Dayco Gold Seal Red and Dayco Gold Seal Black—to the Dayco Gold Seal 
family of fine offset blankets. Look for the Dayco Gold Seal on the back of 
every one — it’s your assurance that you're getting the finest in craftsmanship 
and materials in the offset blanket you prefer. 


For complete details, ask your Dayco Representative the next time he calls, or 
write The Dayton Rubber Company, Dayco Division, Dayton 1, Ohio. 


Dayton Rulbbex 


HE DAYTON RUBBER COMPANY, Dayton 1, Ohio * 1486 Lakewood Avenue, S.£. Atlanta, Georgia. 


West Coast Distributor, Tillicum Rubber Company, Lacey, Washington. 


ayco Rollers .. . for Offset, Letterpress, Newspaper, Corrugated Boxboard, Gravure, Flexography, Coating, 


ining, Steel Mills. Dayco Offset Blankets. Dayco Fountain Dividers. Dayco Color Separators. 


















the Dayco Color Separator 





The Dayco Color Separator (only 
mechanical separator made) eliminates 






expensive roller-cutting, drastically re- 
duces make-ready time and press time. 
Lets you print several colors—one time 
through the press—with splits as narrow 
as 114” and no color mixing. 



















the Dayco Fountain Divider 


Ideal for split color and all other foun- 
tain uses, the Dayco Fountain Divider 
is absolutely leakproof, quickly installed, 
easily adjusted and cleaned. It is sturdily 
constructed for years of economical serv- 
ice. Fully Guaranteed. 


So 
I says 
fo the 
a hoss... 





Look! Fine presses deserve fine 


MERCURY Rollers and Blankets 


Man, you can have the world’s best presses—but unless 
they’re equipped with the right accessories you will find 
it tough to get top quality results. Mercury products per- 
form better in your shop, because they are tailormade to 
specifications of the concern who built your presses. And 
to make extra sure Mercury gives you finest results, Rapid 
Roller technical advisers are always available to help you 
with special problems. 








RAPID ROLLER COMPANY 


Main Office and Factory: 
FEDERAL AT 26TH STREET © CHICAGO 16, ILLINOIS 
Eastern Sales Office and Warehouse: 218-224 Elizabeth Avenue + Newark 8, N.J. 
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ogays outstanding paper vale! 


DOUBLE COATED 


Consolidated 
OffsetEnamels €. 
at No Extra Cost! 


Talk about value! Now Consolidated gives you the added 
performance features of double coated offset at no added 
cost. High stability . . . quick ink setting . . . superior pick 
resistance . . . maximum uniformity . . . brighter color 
...all the advantages you get only with double coating 
are yours for not a penny more with high quality, low 
cost Consolidated Offset Enamels! 

What’s more, you get these advantages in every grade 
—PRODUCTOLITH, CONSOLITH GLOss and CONSOLITH 
OPAQugE. All are double coated on both sides in one con- 
tinuous high-speed operation—right on the papermaking 
machine! There are no extra manufacturing steps — no 
extra cost. 

FREE TRIAL SHEETS! Next time you’re running a job, 
ask your Consolidated merchant for free trial sheets. 
Then compare performance, results and cost with the 
offset paper you’re now using. Once you see the differ- 
ence, you’ll agree double coated Consolidated Offset 
Enamels are today’s outstanding paper values! 








ENAMEL PRINTING PAPERS 
a complete line for lithographic and letterpress printing 


CONSOLIDATED WATER POWER AND PAPER COMPANY 
SALES OFFICES: 135 S.LA SALLE ST. ¢ CHICAGO 3, ILL 
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LITTLE BENJY 1 Step Wash-up Solvent 


CLEANS ROLLERS FASTER, SAFER, BETTER THAN ANY OTHER METHOD 








Try this. A few drops of Little Benjy on a 
small area of a badly scaled and dirty 
roller. In just fifteen seconds, wipe away all 
pigments, glaze, and gum left deep in the 
roller by ordinary solvents. See how effec- 
tive Little Benjy can be in removing the 
toughest scale deposits. 


See the results obtained in repeated 
field tests: reflex blue to pastel yellow 
in fifteen minutes, under typical pressroom 
conditions! 


KNOX 








We'll supply the dropper, sample can of 
Little Benjy, and brochure showing actual 
test results. Don’t delay . . . write today. 





era thames §3300-22 WEST CERMAK ROAD-CHICAGO 23, ILLINOIS, U.S.A. 
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which offset plate for you? 
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SMOCTH SURFACE PLATE? 


If you use smooth plates you know 
there are certain advantages: 

sharp tones, clean lines, good fidelity, 
no background scumming. 

BUT... by the very nature of a 
perfectly smooth surface there 

are inherent limitations not found 

in a grained plate. 


HARRIS ALUM-O-LITH 
MICRO-SURFACED PLATES! 


These plates are neither smooth nor 
grained but actually micro-etched 

... combining the advantages inherent 
in both surfaces. This exclusive 
Harris Alum-O-Lith feature offers 

the easiest-to-process, cleanest 
all-around running surface of any 
plate on the market. 


You may have tried smooth or grained plates... 
now try MICRO-SURFACED plates and compare. 
Write for literature. 


LITHOPLATE, INC. 


A Osidrary 
278 N. Arden Drive, El Monte, California 
5308 Blanche Avenue, Cleveland 27, Ohio 


Vall IA\OA0/\0 


MODERN LITHOGRAPHY, April, 1957 

















PHOTOLITH ORTHOA | 
LITHOGRAPHIC FILM IS NOW ON CRONAR’ 


“Cronar,” Du Pont’s new polyester 
film base, is out of the development 
and experimental stage. All of our 
Photolith Ortho A will now be on 
“Cronar” base. 


You may not be able to get as 
much of this new product as you 
would like; demand has far exceeded 
supply, and it may be some time 
before enough is available. Mean- 
while, we recommend that you 
reserve the new Photolith Ortho A 


DUPONT PHOTOLITH 


for those jobs that require the finest 
definition, the best possible results. 


“Cronar” is a new kind of base 
that outperforms vinyl and acetate 
in every way. Next to glass itself, 
Photolith Ortho A on “Cronar” is 
the most dimensionally stable tear- 
resistant lithographic film you can 
use. The edges will not buckle because 
“Cronar” does not absorb moisture— 
which means faster drying time, too. 
“Cronar” is almost unbelievably 


LITHOGRAPHIC FILM 


rugged—it won’t crack, tear, or be- 
come brittle with age. 


Photolith Ortho A on “Cronar” 
—another vital contribution by 
Du Pont to the lithographer’s art. 
It’s worth waiting for. 


E. I. du Pont de Nemours & Co. (Inc.), 
Photo Products Department, Wilmington 98, 
Delaware. In Canada: Du Pont Company 
of Canada (1956) Limited, Toronto. 


REG. y. 5. Pat. OFF 
CETTER THINGS FOR BETTER LIVING 
..» THROUGH CHEMISTRY 

















*Patents applied for. 

Now, you can eliminate experiments with make- 
shifts snipped out of paper, leather, or rubber. No 
more sheet-spoiling trial-and-error attempts at water 
control! No more floods or dry-ups that so often 
cause trouble when you run small sheets! Baldwin 
Variable Control Water Stops are easy to install and 
come in two lengths—8” ($37.50) and 16” ($47.50)— 
to fit most standard presses. The flexible “‘fingers” 
make it easy for you to adjust water to take care of 
the demands of any job without the use of tools. 





Here's something really new in water stops! 


It’s the Baldwin® Variable Control Water 
Stop* for rollers without cloth covering. 
And it gives you exactly what lithog- 
raphers have been demanding for a long 
time: a water stop with variable adjust- 
ments to provide positive control along 
every inch of the fountain roller. 


Baldwin Variable Control Water Stops have been 
field-tested on such presses as the ATF Chief... 
ATF-MANN ... Miehle 61 and 76... Harris 43 x 
59, 50 x 72, 524% x 77 and have the unqualified ap- 
proval of the many lithographers who cooperated in 
these tests. Use the coupon today to find out how 
little it costs to equip your presses with these really 
new water stops that soon pay for themselves many 
times over in time and paper saved. 


And here’s the water stop for presses with cloth sleeves! 


It’s the Baldwin Roller Water Stop whose “‘wringer” action permits only the 
amount of water that is just right for a particular job to reach the plate. 
Remember! Baldwin Water Stops, of whichever type your presses require, are the 
ideal companion for Baldwin Water Levels: together, they provide the best 
possible assistance for complete water control. 





these machines: 


WILLIAM GEGENHEIMER CO., INC. 
80 Roebling Street, Brooklyn 11, New York 


I want to know all about Baldwin Water Stops and other Baldwin press equipment for 


Cloth-Sleeved 






































Make Size Model Fountain-Roller 
Yes No 
Name 
. Company 
Address. 
1 City and zone. State. 





WILLIAM GEGENHEIMER CO., INC. 


8O Roebling Street 


Brooklyn 11, New York 
Phone: EVergreen 8-5610 


Manvfacturers of Baldwin Ink Fountain Agitators > Baldwin Press Washers * Baldwin Water Stops > Baldwin Water Levels 
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Every run, every skid, every sheet of the 
brand-name papers that Fitchburg makes is uni- 
form in every particular with all others of that 
brand. Complete uniformity in every respect is 
an assured fact with Fitchburg’s offset papers. ai 


Publishers Offset 


It is made to meet the specifications of the Book 
Manufacturers’ Institute, so we named this fine sheet 
PUBLISHERS OFFSET. Dependable performance on the 
press minimizes down-time and makes PUBLISHERS 
OFFSET one of the most economical papers in its class a 
book manufacturer can use. From every standpoint you'll 
like this clean, bright sheet that is making a splendid 
reputation for itself. 








Write to the mill for sample sheets 
and complete information about 
Publishers Offset. No obligation. 


Fitchburg Paper Coupsany 


MILLS AND GENERAL OFFICES: FITCHBURG 6, MASS. 
NEW YORK OFFICE: 250 PARK AVE., N.Y. 17 
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Makes Rear Loading Profitable 


Another LAWSON first...a 55” cutter with a 
full 77” back table. Easy to set up for rear loading. 
Now, while your operator cuts one job, the next lift 
is being jogged and made ready to go. Patented 
LAWSON Air Cushion device makes for easy loading. 


Cuts sheets up to 55” x 77”... quickly and 
accurately. Yet it costs much less to install, much less 
to maintain. Approved for safety by New York State 
Labor Board. 


Patented LAWSON Electronic Spacing 
Device ... eliminates hand gauging — gives amaz- 
ing .002” accuracy. The truly cushioned hydraulic 
clamp combined with the fast (43 strokes a minute) 
two-end pull, straightline knife assures a ripple-free 


cut edge. Straight and true from top to bottom. 


In all sizes—39”, 46”, 52” and 55”—the incompara- 
ble LAWSON cutters are delivering unequalled per- 


formance... and profits! Ask for full details today. 


E - P. LAW Ss Oo N Cc Oo «» Main Office © 426 West 33rd Street, New York 1, N. Y. 


CHICAGO: 628 So. Dearborn Street 


BOSTON: 176 Federal Street 


PHILADELPHIA: Bourse Building 





Pioneers in Paper Cutting Machinery since 1898 








Modern reproductions call for... 


ANSCO Polylith Film 


Available in two thicknesses, .005” and .o10", Ansco Polylith 
film incorporates a polystyrene base for extreme dimensional 
stability and is coated with Reprolith Ortho Type B. Emulsion. 
High-contrast Ansco Polylith is ideal for negative and 

positive halftone and line copy, monochrome, or color. You’ll 
like its fine dot-etching qualities . . . sharp, opaque halftone 
dots .. . fine resolving power . . . transparent base . . . and the 
way it lies flat. Standard sheet sizes and 100-ft.—40 in. rolls, 
.005” or .o10” base. 


For maximum density and contrast, use Ansco Reprodol 
Developer, the fast working, convenient dry powder mix making 
2, 10 and 25 gallons of solution. If a hardening formula is 
desired, use Ansco Acid Fixer, a single-mix, easily dissolved 
powder in quart to 5-gallon containers. 


ANSCO, Binghamton, New York. A Division of General 
Aniline & Film Corporation. “From Research to Reality” 


graphically the finest since 1842 
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it’s like having an 
extra photo-composer!”’ 


That’s a lithographer’s reac- 
tion to the reduction in expo- 
sure time he got when he 
equipped his photo-compos- 
ing machine with a Macbeth 
Constantarc lamp. You see, he almost doubled his output, 


got work of consistent high quality, and practically 
eliminated remakes! 





Macbeth Constantarc lamps permit the operator to devote 
all his time and attention to his work. There are no meters 
to watch or tap switches to fiddle with in order to com- 
pensate for line voltage fluctuations—this lamp actually is 
completely and constantly automatic-regulating. 





Here’s a Macbeth Constantarc B-1C printing lamp on a Rutherford 
RM Photo-Composing Machine. A Constantarc is available for the 
Rutherford type PL photo-composer, also. Lamp shown has optional 
exhaust system. 


There’s a Macbeth Constantarc designed specifically for 
your photo-composing machine... designed to give you 
consistently uniform exposures from the first to the last 
with reductions in exposure time of 50% or more from 
exposures required with old-style lamps. What’s more, 
there’s a reflector designed for every chase size right on 
up to the largest to assure the maximum degree of evenness 
with the light confined to the desired area. This means 
light-loss is eliminated and maximum illumination as- 
sured. An exhaust system is available for cooling and to 
. help eliminate dust problems. 





; - Macbeth Constantarc printing lamps are available on 30 
This Lanston M-H Vertical Photo-Composing Machine is equipped days free trial so you can prove for yourself how they can 
with a Macbeth Constantarc B-1C-L printing lamp. The specially ‘ d : rae . I deal 
designed housing permits the lamp to be mounted directly on the increase pro juction and reduce costs. | ntegrate esign 
photo-composer. and construction mean the Constantarc is easy to install on 
any type or size of photo-composer. 


INSIST THAT YOUR NEW PHOTO-COMPOSER BE CONSTANTARC EQUIPPED! USE THE COUPON TO GET THE FULL STORY. 


MACBETH ARC LAMP COMPANY 
141 Berkley St., Phila. 44, Pa. 


Tell me all the advantages of using a Macbeth Constantarc 
printing lamp on my photo-composer. 


Here's the make, model, and size: 


Name. 





Company 





Address. 








City and zone State 
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GIL 
Controlled 







Accuracy 



















eee 


ONLY 


Controlled 
°G 8 500 both ways to 
1/1000th 


SAVE THOUSANDS 


THE CARLSON PHOTO-COMPOSING 


SPACER. Accurate to 1/1000th, this Carlson Photo-Composing Spacer 
does the work of machines costing thousands in stepping multiple negatives or on 
plates. Utilizing this proven, accurate punch-and-hole system with micrometer 
control, the Carlson Spacer operates at 4-times the speed of hand stepping—while 
maintaining perfect dot-for-dot register. Write for full details. 


THE CARLSON 
STEP-AND-REPEAT 
PUNCH 


This is practical equipment for the 
smaller lithographer. Although this 
is a fine precision-made, all-steel 
punch which steps with hair-line 


accuracy, it costs only a few dol- 

lars. The Carlson Punch utilizes 

our proven punch-and-hole system. 

It provides lock screw setting of 

three point optical finder, 24” 

etched stainless steel rule and self- NOTE: Any time within 18 months 

aligning throat-stop for controlled after purchasing a Carlson Step-and-Repeat Punch, 
accuracy with Carlson Master you may trade it in at full price on a Carlson Photo- 
Strips. Write for details. Composing Spacer. 


ley F Cartcor Company 


BEN FRANKLIN BUILDING @ MINNEAPOLIS 15, MINNESOTA 
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when you need 
Chemicals 









AKRON, OHIO 

iaceuwes suste Suesty Co. 1091 So. Main St 
ALBUQUERQUE, N. fo 

‘Jones Graphic Products Co., 320 Broadway $.E. 
ATLANTA, GEORGIA . 

_ 49@ Alexander St. N.W. 

M & F Supply Co. 220 Luckie St., N.W. 
AUSTIN, TEXAS re 

Graphic Studios 240 W. 19tf St. 
BALTIMORE, MD. 

Interchemical 720 . Pratt St. 


Roberts & Porter, inc. 5 So. Gay St. 
BATON ROUGE, iA. 
Southern-Litho Plate & Graining Co. 


3755 Plank Road 

BOSTON, MASS. 
Bridgeport Eng. Supply Co. 287 Atlantic Ave. 
Roberts & Porter, Inc. 88 Broad St. 
W. Oliver Tripp Co. 222 Columbus Ave. 
BUFFALO, N. Y. : 
interchemical 5 77 Dingens St. 


175 Albany St. 


ITE, IN. CA Co. 208 W. Griffith st. 
cHicaGo, as 
Bridgeport Eng. Supply Co., 900 N. Franklin St. 
Sun Supply Co. 1215 W. Wi Bivd. 
interchem . 161 W. Harrison St. 
Norman-Willets Graphic i 
318 W. Washington St. 
Roberts & Porter, inc. SSS W. Adams St. 
CINCINNATI CHIO 
Sun Supply Co. Watnut & Third St. 


interchemical Corp. 417 E. Seventh St. 
MenKintey Litho Supply Co., Inc. 

1623-39 John St. 

‘& Porter, inc. 229 East Sixth St. 


ee 
CLEVELAND, OHIO 
3800 Chester Ave. 
Bridgeport Eng. pera Co. —_— Power Ave. 


Capitol Printing 1 72 W. 7th St. 
Roberts & Porter, i 1825 East 1 . 
Sun Supply Co. 310 Lakeside Ave. 
1 4325 W. 73 St. 


interchemical Corp. 
COLUMBUS, OHIO 
Offset Supply Co., Inc. 
162 North Sixth St. 


2024 Main St. 


Offset Plate Graining Co. 1601 Browder St. 


1443 Blake St. 
W..S. Megilt 1918 Lawrence 


DES is. MOINES IOWA 
Printing Ink 


Co. 821 Third St. 

DETROIT. MICH. 
taterenemical Corp. 222 W. Larned St. 
Roberts & Porter, Inc. 1025 Brush St. 
FORT ar Wwonrn, TEXAS 


HAVANA, ¢ CUBA 
aper & Type Co. of Cuba, $.A. 


Calzada Del Cerro 1254 
Graphic Arts Supply Empederato 410 


2506-10 Fillar St. 


MODERN LITHOGRAPHY, April, 











1 , Ine. 238 Cook St. 
HOUSTON, TEXAS 

Hi-Speed Litho Supply Co. 2723 Yale St. 
KANSAS CITY, MO. 


iy Co. 921 W. 27th St. 
714 Baltimore Ave. 
1434 Wyandotte St. 


Southern 1 3000 Lewis St. 
LONG ISLAND city, N.. d; 


LOUISVILLE, KY . 


Oth St. & 44th Ave. 


W. DO. Gatchel & Son Sth & Wainut 
tos ANGELES, CALIF. 
Barker Products 1333 S$. Main St. 





2939 E. Pico Bivd. 
920 E. Pico Bivd. 
. 2458 Hunter St. 
Walter W. Lawrence, Inc. 4222 W. Pico Bivd. 
MEXICO D.F., MEXICO 

Nacional de de Maquinaria Grafica $.A. de C.V. 
Bolivar 235-237 

Fuchs & Lang de Mexico, S.A. de C.V 
Esquina Mariano Escobedo y Mar Adriatico 66 


JAMI, FLA, 
Dixie Plate Graining Co., 
29: oss N. W. 21st Terrace 
MILWAUKEE, wee. 
interchemica' 


MINNEAPOLIS, MINN. 
Automatic Litho Supply 1401 S&S. 3rd St. 
T. K. pmol raed ; 1081/2 Hennepin Ave. 
Litho Supply Depot 729 S. 4th St. 
MONTREAL, | Qvebec , Canada 
Ink Go., Ltd. 
8490 Jeanne Mance St. 
Canadian Fine Coler Co., Ltd. 


905 Oid Orchard Ave. 
NASHVILLE, | FENN. 
interchemica' 801 McGavock St. 
Southeastern ‘printing ink, Inc 


1307 Division St. 
NEENAH, Wisc, 

nterchemical 
NEW FW ORLEANS, LA. 


0 Photoproducts 

NEW"'Y YORK Syl. N.Y. 
j\dgeport Eng ipply Co. S25 W. 33rd St. 

po na hw ooo 636 11th Ave. 
Alfred E. Metzger 30 Irving Place 
Roberts & Porter, inc. 622-626 Greenwich St. 
J. 4. & G. B. Siebold, Inc. 150 Varick St. 
NORWOOD, MASS. 
General Printing Ink 


LITHO CHEMICAL 


105 E. Meivina St. 


318 First St. 


534 Natchez St. 


601 Pleasant St. 





A you're only 30 seconds 
away from your 
LITH-KEM-KO 


DEALER 


OKLAHOMA CITY, OKLA. 
Davidson Sales & ice 423 W. California 
interstate Litho Plate Graining Co. 
615 N. Eastern 


PHILADELPHIA, P 
Cc. A. & fy inc. 1934 Arch St. 
Sun Supply co Co. 29 NM. Sixth St. 


Interchemical Corp. 
New Market St. & Gormentews 
Phillips & Jacobs 2 mace os 
Porter, Inc. 1208 ‘Namttton St. 
PORTLAND, ORE. 
California ink 
PHOENIX, ARIZ. 
California ink Co. 
ROCHESTER, Bu Y. 


st. “LOUIS, ‘MO. 
issmann Graphic Arts be 


+ bey Pestatozzi St. 
SALT SAKE cry, urAn 
ink Company 
SAN "ANTONIO, TEXAS 


1206 N. W. Hoyt St. 
809 N. 2ist Street 


89 Allan St. 


60 S$. Second East St. 


Texas Type Poundry 230 N. Medina St. 
SAN FRANCISCO, CALIF. 
California ink Company 545 Sansome St. 
Roberts & ge Inc. 1309 Howard St. 
General Ptg 1425 Folsom St. 
SEATTLE, WASH. 
Hifornia ink Co. 1727 S. Alaskan Way 


SYRACUSE, N. Y. 
emical Corp. 1034 W. Fayette St. 


TORONTO, Qatario, Canada 
Canada Printing ink Co., Ltd. 
Canadian Fine Color Co., Ltd. 

P. Oo. Box 82 Postal Station D0 


15 Duncan St. 


TULSA, | CuA. 
310 E. 4th St. 
VANCOUVER, 8. ca Canada 
Canada Printing + Ltd. -822 Homer St. 


WASHINGTON, 'D. . 
tol Printing Ink Co., Inc. 
806 Channing Place, N. E. 


Interchemical Corp. 132 **Q’’ St., W. E. 
Ph 4 





ies, Inc. 
1812 DeSales Row, N.W. 
WICHITA, KAN, 
jes & Service 237 No. Main St. 
WINNIPEG, | Manitoba, Canada 
Canada Printing Co., Ltd. 496 Margrave St. 
LITH-KEM-KO REPRESENTATIVES 


ee Ontario St., Oak Park, ilinois 
Mr. Albert R. Materazzi 
9604 Avenel Rd., Sliver Springs, Md. 
Mr. Raymond A. West 
718 €. 
iv. Charles Wilharm 
1212 Glenwood Drive, Irving, Texas 
Mr. John B. Olivier 
2417—46th Ave., San Francisco, Calif. 
Mr. Wm. Stantey Coltister 
2417 S. 20th Ave., Broadview, tl. 





Ave., B ik, Catit. 


| & SUPPLY C0. Ine. 2 ae 46 HARRIET PLACE - LYNBROOK L. |. NEW YORK 


AF - 





1957 


og 1506 SANTA FE AVE. LOS ANGELES, CALIFORNIA 





OFFSET 





the offset printer to achieve practi- 
cal printing results in one working. 


This amazing new Rolcor Majestic OFFSET GOLD INK 
handles as easily as any standard litho ink, and only one time 
through the press gives full and complete coverage. Rolcor 
Majestic OFFSET GOLD INK. is available in four shades -of 
Rich Gold, Rich Pale Gold, Pale Gold and Copper Gold. 


| write for ink book showing full gold color range 
dept. ML 4 


ROLL- 0-GRAPHIC CORP. 


133 Prince St., New York, N. Y. 
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Prominent Users of Strathmore Letterhead Papers: No. 127 of a Series su= 

















The SAS DC-7C Global Express, 
titan of the Viking Fleet 

which serves 77 cities 

in 42 countries on 

five continents. 





Strathmore 
Advertisements 


in national 
magazines tell 
your customers 
about the 
letterheads of 
famous American 
companies on 
; Strathmore 
Q u al ity papers. This 
‘ ; , makes it 
ges WIiNgs | easier for 
you to sell 
to PYOQGYVESS these papers, 
which you 
know will produce 
quality results. 















SCANDINAVIAN ssnunes 112 


DENMARK MORWAY SweoEN 



















Letterheads make wonderful salesmen, giving an 
impression of a company’s character that cannot be put into words. 
An excellent case in point is the handsome, modern letterhead used 
by Scandinavian Airlines System, Inc. It says progress, it sells 
service, it assures quality. For, like so many of the more memorable 
letterheads you come across, it is printed on Strathmore...the let- 
terhead papers that sell for prominent, progressive firms in every 
business. There is one that could sell for you. Why not ask your Ls NEWSWEEK 


supplier to submit samples? 
BUSINESS WEEK 


This series appears in: 
TIME 





Scandinavian Airlines System, a unique partnership .. PRINTERS’ INK 
of Swedish, Danish and Norwegian interests, is the largest non-U.S. - 
carrier operating from both coasts of the United States. SAS made . SALES 


aviation history when it pioneered the first new commercial world 
route in 1000 years, the Trans-Polar Air Path connecting Cali- 
fornia and Europe. A second route, directly over the North Pole 
between Europe and Japan, has just been inaugurated. 


MANAGEMENT 
PURCHASING 


ADVERTISING 
REQUIREMENTS 


STRATHMORE LETTERHEAD PAPERS: STRATHMORE PARCHMENT, STRATHMORE SCRIPT, 
THISTLEMARK BOND, ALEXANDRA BRILLIANT, BAY PATH BOND, STRATHMORE WRITING. 
STRATHMORE BOND. ENVELOPES TO MATCH CONVERTED BY OLD COLONY ENVELOPE CO. 


STRATHMORE THIN PAPERS: STRATHMORE PARCHMENT ONION SKIN, STRATHMORE BOND 
ONION SKIN, STRATHMORE BOND AIR MAIL, STRATHMORE BOND TRANSMASTER, REPLICA. 


STRATHMORE 


Makers of Fine Papers 
STRATHMORE PAPER COMPANY, WEST SPRINGFIELD, MASSACHUSETTS 
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with the 


“MORE SALEABLE SHEETS PER HOUR” 





PROFITABLE... DEPENDABLE... FAST.. VERSATILE 
MILLER E.B.CO 22x34: OFFSET PRESS 


MR. RUDOLPH PERLMUTTER, 
president of Perlmuter Printing Company 
of Cleveland, Ohio, says this about Miller 
E.B.CO offset presses: “These presses can 
really take it. We have been running them 
16 hours a day, seven days a week for the 
past six months, without any serious down- 
time. We get more saleable sheets per hour 
with our E.B.CO’s than with any com- 
parable press of other makes.” 

And ... here’s what Mr. Perlmuter has 
to say about Miller service: “On that prob- 


lem we had the other day, you called 
your service man—who was out of town— 
who in turn called our office long distance 
and straightened my man out with just a 
few words. I am happy with your presses 
and I am happy with your policy.” 

Thank you, Mr. Perlmuter, for those 
kind words. Your experience and attitude 
is typical of many satisfied owners of 
E.B.CO Offset Presses. 

Write today for 20-page brochure on 
this profitable press! 


MILLER PRINTING MACHINERY CO. 


1135 Reedsdale Street, Pittsburgh 33, Pa. 





MILLER PRINTING MACHINERY CO. OF CANADA LIMITED 
730 Bay St., Toronto 2, Ontario 
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| to be sure of the right ink 
. for that job... simply 


call ina & ink technician 


Your GBW ink technician is thoroughly 
trained in the chemistry of ‘‘inks in use.”’ 
He is schooled in the vital role inks 
can play in improving the quality of the 


printed product, and in reducing 
printers’ costs! 


of your ink problems will assure you of 
trouble-free inks for each job—inks with 
precisely right working qualities for 
your shop. He has behind him GBW’s 


100 years of producing better inks for better 
impressions. He can help you. 
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Brooklyn 1, New York 
Chicago 7, Illinois 
Milwaukee 5, Wisconsin 
Toronto, Canada 
Mexico 8 D.F 


Salt Lake City 
GAETJENS; BERGER & WIRTH, INC. 





Member of: 
New York Ink Makers Association 
Lithographic Technical Foundation 
Milwaukee Chamber of Commerce 
Wisconsin Ink Association 

National Association of Printing Ink Makers 
National Printing Ink Research Institute 
Chicago Printing Ink Mfrs. Association 
Illinois Chamber of Commerce 
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Here’s our answer to your demands for a Caesar-Saltzman Enlarger 
with Condenser Light Source. We have added to the sturdy, time proven 
Enlarger a flexible Condenser Light Source which is the product of much 
research and experimentation. The Enlarger with condenser Light Source 
has been thoroughly tested by some of the top men in the professional 


field and their verdict is “everything we asked for and more.” 


Accessories Available: 


e Three Point Glass Negative or Peg 
Registration System 


e Lenses of Short Focal Length for Reductions 
e Cones of Various Lengths for Reductions 


e Variac for Control of Light and Kelvin 
Output for Color Separations 


e Electronic Timer 


e Special Positive Interlocking Lens and 
Camera Motion 


e Precision Reducing Negative Holders 
e Vacuum Easel and Vacuum Pump 





PARTIAL LIST OF USERS 
Daily News Western Lithographing Co. Consolidated Vultee Aircraft Corp. 
New York, N. Y. St. Louis, Mo. San Diego, Calif. 


Process Litho Krug Litho Arts Co. Dept. of National Defense 
Chicago, III. Kansas City, Mo. Ottawa, Canada 


Rochester Institute of Tech. San Francisco Police Dept. Wm. Becker Studio 
Rochester, N. Y. San Francisco, Calif. New York, N. Y. 


Pringle & Booth, Ltd. Commercial Printers King Studio 


Toronte, Canada Columbus, Ga. Chicago, lil. 


C. F. Braun & Co. Courier Journal & Lovisville Times Miami Herald Publishing Co. 
Alhambra, Calif. Louisville, Ky. Miami, Florida 


McCalls Magazine The Osborne Co. Shorecotor 
Stamford, Conn. Clifton, N. Y. New York, N. Y. 


Knapp Engraving Eastman-Kodak Army Chemical Center 
New York, N. Y. Rochester, N. Y. Edgewood, Maryland 





Write For Complete Literature 


Headquarters for Professional Photographic Equipment Since 1920 


J. G. SALTZMAN, INC. 


SALES DISTRIBUTORS for CAESAR MANUFACTURING, INC. 
480 Lexington Avenue, New York 17, N. Y. 
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With True Economy 


There’s a Certified Professional Platemaker in your 
town. You'll find, on his door, a symbol that 
means he is a qualified platemaker of 

3M Brand Photo Offset Plates. 

The call you make to him is your first 
move toward true economy—the result of 
his superior craftsmanship combined with 
100% consistent 3M Brand Photo Offset Plates. 

Your Certified Professional Platemaker is 
an expert in his field. His experience can work 
for you to save you precious production dollars. 

3M Brand Photo Offset Plates are used by 
C.P.P.’s throughout the country because these 
chemically treated aluminum plates 
positively eliminate 43 troublesome 
variables. The grainless surface of 3M Brand 
Plates assures faithful reproduction of 
original copy. 

Phone . . . or stop in and see the Certified 
Professional Platemaker in your area. He'll 
show you how 3M Brand Photo Offset Plates 
can be a door opener to more printing 
sales for you. 
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For Superior Quality Plates 


If you're in the Los Angeles area, here's a Certified 
Professional Platemaker you should know . . 
Kater Engraving Co., 331 Winston St., Los Angeles, Calif. 


"aM i o-tegtered trademark of Minnesota Mining and Monona Coz Stal 6 i 
Be See St Seen eS aS eee 































BRAND 


LITHOGRAPHIC PLATES 


. Harry Kater, 























SINVALCO 


COATING 
SOLUTION 


ft 

















Cuts “Down-Time” Costs 








Now, SINVALCO offers you a new deep-etch coating solution that actually 
means dollar savings for you. With amazing Solution #24, you can coat and store 
your plates for as long as 30 days in advance. It helps break plate-making bottlenecks 
and reduces “‘down-time.”” When you come in Monday morning, or whenever you need 
a plate in a hurry, you’ve always got a stock of coated plates on hand, 
ready for instant use. And you get superior performance too! Solution #24 assures 
outstanding results on any lithographic plates, including multi-metal — 
with easy development, exceptional smoothness of coating and easy stencil removal. 
You'll also find it perfect for step and repeat work when the first shot 
must match the last. If you're still using an old fashioned coating solution, you're 
‘ losing money. Try SINVALCO Solution #24 today and see how much you save 

: : with ‘‘down-time”’ waste practically eliminated. Your nearest 
S&V representative will be happy to take your order! 





WILE 


The Litho-Chemical Division of 


SINCLAIR AND VALENTINE CO. 
611 WEST 129th STREET, NEW YORK 27, N. Y. 
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4 color offset reproduction 


WARREN’S 


Lithographic Papers 
Lusterkote » Offset Enamel « Cameo Brilliant + Overprint Label C1S 
Fotolith Enamel + Silkote Offset 
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PAPER MERCHANTS 
who sell and endorse 
Warren’s Standard Printing Papers 


Ausany, N. Y. 
AtTianta, Ga. 
BattTimoreE, Mp. 
Bancor, MAINE 
BirMINGHAM, ALA. 
Boise, IDAHO 


Hudson Valley Paper Company 
Sloan Paper Company 

The Barton, Duer & Koch Paper Co. 
Brown & White Paper Company 
Sloan Paper Company 

Zellerbach Paper Company 

Carter Rice Storrs & Bement Inc. 

Boston, Mass. The Century Paper Co., Inc. 
Cook-Vivian-Lindenmeyr Co. Inc. 


The Alling & Cory Company 
Burrato, N. Y. {r ranklin-Cowan Paper Company 
Cuampaicn, ILL. Crescent Paper Company 


Caskie Paper Company, Inc. 
Virginia Paper Company, Inc. 
Southern Paper Company 
Sloan Paper Company 
Chicago Paper Company 
McIntosh Paper Company 
Carpenter Paper Company 
Cincinnati, On10—=—s The _ & Wing — ——y 
he Petrequin Paper Company 
Curvetanp, Ono The Alling & Geey Gonapeny 
Cotumsus, On10 —=—- The Cincinnati Cordage & Paper Co. 
Concorp, N. H. C. M. Rice Paper Company 
Dattas, Texas Olmsted-Kirk Company 
Dayton, Oun1o Hull Paper Company 
Denver, Coro. - Carpenter oe Co. 
estern Newspaper Union 

Des Mores, Iowa { Newhouse Paper Compeny 
Detroit, Micu. Seaman-Patrick Paper Company 
Eucene, Ore. Zellerbach oe Company 
Fort Wortn, Texas Olmsted-Kirk Company 
Fresno, Car. Zellerbach Paper Company 
Granp Rapips, Micu. eon Leslie Pape Paper Co. 


Cnarvortte, N. C. { 


CHATTANOOGA, TENN. 


Cuicaco, ILL. 


Great Fatis, Mont. The John Leslie Paper Company 
HarrisBurG, Pa. . —, Pomnid 7 
eni indenmeyr ons 

Hartrorp, Conn. { Carter Rice Storrs & Bement Inc. 
. S. Bosworth Company 
Olmsted-Kirk Company of Houston 
INDIANAPOLIS, IND. Crescent Paper Company 
ACKSON, Miss. Townsend Paper Company 
ACKSONVILLE, Fia. Virginia Paper Company, Inc. 
idwestern Paper Company 
Wertgame Paper Company 
Southern Paper Company 
The ——. Paper Company 
estern Newspaper Union 

Lirtte Rock, Ark. { Arkansas Payor Conspany 
Los AncE.Es, Ca. Zellerbach Paper Company 
LoulsviLLe, Ky. Louisville oy end & Mfg. Co., Inc. 
LyncHBuRG, VA. Caskie Paper Company, Inc. 
Mewmpuis, TENN. Southland Paper Company 
MitwavkeEz, Wis. R cred a en 
The John Leslie Paper Company 

MINNEAPOLIs, MINN. { i Sener es ame 
Montcomery, ALA. Weaver Paper Company 
NASHVILLE, TENN. Clements Paper Company 
Newark, N. J. Henry Lindenmeyr & Sons 
New i Cc Carter Rice Storrs & Bement Inc. 
sail tc guns tec { Henry Lindenmeyr & Sons 
Alco Paper Company, Inc. 

Henry Lindenmeyr & Sons 

The Alling & Cory Company 
Miller & Wright Division 

New York City we Paper Company, Inc. 


Houston, Texas 


Kansas City, Mo. { 


KNOXVILLE, TENN. 
Lansinc, MicH. 


New Orteans, La. 


The Canfield Paper Company 
Marquardt & Company, Inc. 
Schlosser Paper Corporation 
Zellerbach Paper Company 
Western Newspaper Union 

Field Paper Company 

D. L. Ward Company 

The J: L. N. Smythe Company 
chuylkill Paper Company 
PHoENtIx, Ariz. Zellerbach Paper Company 
PirTsBuRGH, Pa. The Alling & Cory Company 
PorTLAND, MAINE C. M. Rice Paper Company 
PorTLAND, ORE. Zellerbach Paper Company 


Oaxk.anp, CAL. 
Ox vanoma City, OKLA. 
Omana, Nes. 


PHILADELPHIA, Pa. 


Narragansett Paper Co., Inc. 
Provipence, R. I. { Carter Rice Storrs & Bement Inc. 
Reno, Nev. Zellerbach Paper Company 


B. W. Wilson Paper Company 
Virginia Paper Company, Inc. 
The Alling & Cory Company 
Zellerbach Paper Company 
Beacon Paper Company 
bg me | "~ Papers, Inc. 

The John Leslie Paper Compan 
St. Paut, Minn. ag 7 sent Paper Geapany 
Sart Lake Crry, UTan Zellerbach Paper Company 
San Antonio, Texas Shiner-Sien Paper Company, Inc. 
San Drieco, Cat. Zellerbach Paper Company 
San Francisco, CA. Zellerbach Paper Company 
San Jose, Car. Zellerbach Paper Company 
SEATTLE, WaAsH. Zellerbach Paper Company 
SHREVEPORT, La. Louisiana Paper Company, Ltd. 
Spokane, WasH. Zellerbach Paper Company 
SPRINGFIELD, Mass. Carter Rice Storrs & Bement Inc. 
Stockton, Cat. Zellerbach Paper Company 
Syracuse, N. Y. The Alling & Cory Company 
Tacoma, Wasn. Zellerbach Paper Company 
Totepo, Oxn10 The Commerce Paper Company 


RicHumonp, VA. 


Rocuester, N. Y. 
SACRAMENTO, CAL. 


St. Louis, Mo. 


Troy, N. Y. Troy ig wl Corporation 
Tutsa, OKLA. Tulsa Paper Company 
Waco, Texas Olmsted-Kirk reer 

Stanford Paper Company 
Wasuncton, D. C. { Virginia Paper Company, Inc. 


Wicuita, Kan. { estern Newspaper Union 


Wertgame Paper Company 


EXPORT AND FOREIGN 

New York Crry (Export) National Paper & Type Co. 
40 cities in Latin America and West Indies. 

New York City (Export) Moller and Rothe, Inc. 
20 countries in Latin America and West Indies. 

New York City (Export) Muller & Phipps (Asia) Ltd. 
Belgian Congo, Burma, Ceylon, China, Hong Kong, Iceland, 
India, Malaya, Philippine Islands, South oe 

AUSTRALIA . J. Ball Limited 

New ZEALAND B. J. Ball (N. Z.), Ltd. 

Hawauan Is_anps Honolulu Paper Co., Ltd. 





























Puoro By Louis C. WILLIas 


WARREN’S 


Lithographic Papers 


Lusterkote + Offset Enamel + Cameo Brilliant + Overprint Label C1§ 


Fotolith Enamel + Silkote Offset 


Warren’s LusTERKOTE provides a 
mirror-like glossy surface that con- 
tributes brilliance to the highlights 
and colors in lithographic reproduc- 
tion. Now available as LusTERKOTE 
ENAMEL, LUSTERKOTE COVER and 
BrisTOL (1 Side and 2 Sides) and 
LusTERCARD. 

Warren’s OFFSET ENAMEL is a 
double coated paper for the printing 
of pictures by offset lithography. 
Double coating improves printabil- 
ity and uniformity, resulting in a 
higher potential of lithographic re- 
production. Offset.Enamel is avail- 
able in glossy finish, Saxony finish, 
and dull finish. Also available coated 
one side only. 


Warren’s OVERPRINT LABEL is 
double coated on one side and is 
eminently suitable for labels pro- 
duced by offset lithography or by 
letterpress. This paper is pre-con- 
ditioned by an exclusive process. 

Warren’s SILKOTE OrrsET has the 
appearance of a wove offset but has a 
unique pigmented surface that gives 
more brilliant reproduction. 

Warren’s FoToLitH ENAMEL is a 
machine coated two side paper for 
the reproduction of halftones by off- 
set lithography. 

Warren’s CAMEO BRILLIANT is 
a dull coated offset paper with a 
supremely bright color for de luxe 
reproduction of halftones. 


Write for free bookle-—“How Will It Print by Offset” 


S. D. WARREN COMPANY: BOSTON 1, MASS. 


REG.US_PAT OF, 


[BETTER PAPER warre B) BETTER PRINTING] 
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Printing Papers 
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“How | made MAKEOVERS 
a thing of the past 


..» BY A TEST IN MY OWN DARKROOM” 


“T’ve been turning out perfect negatives since I started using Hunt 
Engrav-O-Graph® Developer. It was a Hunt ad that got me started. But 
what sold me was my own test in my own “lab”—my darkroom. Since 
then, here’s what I’ve been getting with Engrav-O-Graph: 





Engrav-0-Graph Developed Negative 


” <—-_~“ 








@ Distinct, sharply defined dots, which in. 
crease the tonal range of my negatives. 

o Maximum contrast development through 
entire tray life. 

ES) No “graying out” when dot etching is 
required. 

0 Faster output and longer tray life. 


© “And NO MORE Makeovers!” 

Don’t wait another day. Make the same 
test yourself. Order acarton of Engrav-O-Graph 
on the money-back guarantee, and see what 
your darkroom tells you. 

HERE’S THE TEST | MADE—You fry it! 
1. Order a carton of Engrav-O-Graph on the money- 


back guarantee. Make up a solution according to 
directions. 

2. On your next camera job, shoot an extra nega- 
tive for your test. 

3. Cut the negative in half, notch for identifica- 
tion. Then run one half through your regular 
developer, one half through the Engrav-O-Graph 
Developer. Keep time and temperature the same 
for both. 

4. Fix and dry both test strips the same way. Then 
rejoin the negatives on your light table and examine 
the dots in identical areas. The shadow dots are 
harder, the highlight dots are cleaner and sharper es , 

in the Engrav-O-Graph developed portion of the Unretouched photomicrographs (magnified 150 times) of a test 
negatives, film exposed through a 133 line screen of a standard gray scale. 
Both halves were developed for 2% minutes at 68°F. Note the 
solid, hard dots and complete absence of halation in the film 
developed in Engrav-O-Graph. 




















CARTON SIZES 
12- 2gal.sets 1 - 25 gal. set 
4-10 gal. sets 1 -50gal. set 





Established 
1909 


PHILIP A. HUNT COMPANY 


PALISADES PARK, N. J. 
Chicago * Cleveland + Cambridge + Brooklyn + Atlanta + Dallas + Los Angeles * San Francisco 


Manufacturing 
Chemists 
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Whats going on 
at HARRIS... 














Ta — 
Developing new chemicals for lithography, Ham 
researchers use laboratory-size ion-exchange columi ’ 
In manufacturing litho-chemicals, Harris uses 12-f00 
columns to make gum arabic of extreme puri 





Changing the habits of a lifetime in many letter- 


the new Harris 1414 x 2014” brings 


press shops, 
profitable, high-grade lithography into the small job- 
press field. Fast makeready features include quick- 


set piling guides, convenient table-trimmings unit. 











Setting new records for volume paper 
trimming, 100’ Seybold full-hydraulic 
spacer-trimmer is biggest cutter in the 
business. Here is the first one at work in 
one of the South’s largest kraft mills. 


Growing 10% a year for past six years, the use of lithography for carton printing continues to increase. This five-color, 
double-delivery, 52% x 77” Harris is latest addition to all-offset pressroom of Rochester Folding Box Co., Rochester, N.Y. 
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HARRIS-SEYBOLD COMPANY 


...for your printing profits 


<2 

iarris Presses 

Cottrell Presses 
Seybold Cutters 

General Offices: 4510 East 7ist Street, Cleveland 5, Ohio vi 

Macey Collators 


Harris Chemicals 
Alurn-O-Lith Plates 


Special Products 





















New Precision Color Camera—Rutherford cam- 
eras of this type are fully power operated and 
require no visual focusing. Lens board and copy 
board are set by micrometer dials. Other fea- 
tures.include: structural steel base with vibration- 
absorbing mounts, removable glass-covered 
board and 2-piece wood copy board, inter- 
changeable lens, plus many others. 






Photo-Composing Machine (Step and Repeat)—with new Automatic 
Sequence Control. Used by the vast majority of leading lithographers. 
Features: exact registration, fast and simple by automatic operation; 


micrometer precision to .001 for accuracy and speed; accessibilty and rarer — om he uniform 
satane bom ener. istripution of albumen or deep-etch coating so- 


lution. A compact gear reduction unit applies 
power to the plate; friction and belt drives have 
been eliminated. 


When should you invest in new plate 
making equipment? 


The answer is: 
when you are already paying for it. 












Shops that rely on obsolete equipment are already 
paying for new plate making equipment . . . with- 
out getting the use and advantages of new equip- 
ment. They’re paying in slow production, poor 
results, down-time and wasted materials .. . day- 
after-day losses that quickly add up to the cost of 
new machines. 

Only a careful cost analysis can tell you whether 
you are losing or making money on your photo- 
comp and camera or plate room equipment. And 
only complete information on the latest design and 
manufacturing advances can show you how efficient 
your operations ought to be. 


(2) Automatic Inking and 
Dampening Proof Press 


(1) Metal Decorating Press 









Sv 


(3) Offset Color Proving Press 


For more information, write: 





e DIVISIONS OF SUN CHEMICAL CORPORATION 
Rutherford Machinery Co. HORN (paints, maintenance and construction materials, industrial coatings) * 


WARWICK (textile and industrial chemicals) * WARWICK WAX (refiners of spe- 


Division cialty waxes) * RUTHERFORD (lithographic equipment) * SUN SUPPLY (lithographic 

S Ch s ‘ rd ; supplies) * GENERAL PRINTING INK (Sigmund Ullman * Fuchs & Lang * Eagle 
* American * Kelly * Chemical Color & Supply Inks) * MORRILL (news inks) « 

un emica orporat on ELECTRO-TECHNICAL PRODUCTS (coatings and plastics) * PIGMENTS DIVISION 
10th Street and 44th Avenue, Long Island City 1, N. Y. (pigments for paints, plastics, printing inks of all kinds) * OVERSEAS DIVISION 
Chicago * Toronto + Montreal * San Francisco (export) + A. C. HORN COMPANY, LIMITED (Canada) » GENERAL PRINTING INK 


CORPORATION OF CANADA, LIMITED + FUCHS & LANG de MEXICO, S. A. de C. V. 
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YOU 


ARE THE STAR 
IN THIS BIG 


NEW SHOW 








To make the most of the power of print 


KNOW YOUR PRINTER BETTER! 


Et 





























wherever he hangs his hat he helps 


You've got 4 gold mine in your office 
when your printer walks in! Every 
day of his life he’s been salting away 
helpful ideas that are yours without 
even asking. Just bring him into your 
planning early-while the job’s still 
taking shape. He'll head off problems 
before they can start, make suggestions 
that can save you money; help you 














plan ahead for faster production, put 
the full power of print to work for you: 


We know you'll like working closely 
with your printer or lithographer be- 
cause we've been doing it ourselves for 
years in bringing printers the quality 
papers they need to serve you best— 
the most complete line in the world! 
The Mead Corporation, Dayton, Ohio. 
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Sales Offices: Mead Papers, I 
118 West First Street, Dayioe 


Ohio » New York * Chicage* Bos 
Philadelphia + Atlante 
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Big new Mead advertising helps you get into 
jobs at the planning stage 


A lot more eyes are going to be on 
you in 1957! Coming up is a big new 
advertising program from Mead that 
features the printing business —its 
people and its services. But the big 
message we're telling your customers 
is for them to get you into the act early! 
We’re urging them to get you in early 
on every job so that you can plan ahead 
better to serve them better! 


At left is one of a series of full-color 
ads that will run in Time, Fortune, 








U.S. News & World Report. Below are 
ads for such trade magazines as 
Printers’ Ink, Advertising Age, Adver- 
tising Requirements, Reporter of Direct 
Mail Advertising. All will help you and 
your customers by telling them to work 
closely with you—from the start! The 
Mead Corporation, Dayton 2, Ohio — 
producers of the world’s most complete 
line of quality printing papers. For full 
information, see the Mead paper mer- 
chant nearest you. 


See listings on next page. 








**success 
with direct 
mail e 


Sure...and one of the reasons why 
is because we consider our 


printer a part of our team.” 











MEAD 
PAPERS 


are available 
through these 
merchants 


AKRON, OHIO 
Bermingham & Prosser Co. 
ALBANY, N. Y. 
W. H. Smith Paper Corporation 
ALBUQUERQUE, N. MEX. 
Dixon & Company 
ALLENTOWN, PA. 
G. A. Rinn Paper Company 
ATLANTA, GA. 
Dillard Paper Company 
AUGUSTA, GA. 
Dillard Paper Company 
BALTIMORE, MD. 
Barton, Duer & Koch Paper Company 
Baxter —— Company 
White-Rose Paper Company 
BETHLEHEM, PA. 
Wilcox-Walter-Furlong Paper Co. 
BILLINGS, MONT. 
Dixon & Company 
BOISE, IDAHO 
Dixon & Company 
BOSTON, MASS. 
John Carter & Co. 
Carter Rice Storrs & Bement, Inc. 
‘olonial Paper 
BRISTOL, VA.-TENN. 
Dillard Paper Company 
BROCKTON, MASS. 
Atwood Paper Company 
BUFFALO, N. Y. 
Franklin-Cowan Paper Company 
CHARLESTON, W. VA. 
Copco Papers, Inc. 
CHARLOTTE, N. C. 
Dillard Paper Company 
CHATTANOOGA, TENN. 
Southern Paper Company 
CHICAGO, ILL. 
Bermingham & Prosser Co. 
Chicago Paper Company 
La Salle Paper Co. 
Messinger Paper Company 
James White Paper Company 
CINCINNATI, OHIO 
Chatfield Paper Corporation 
Diem & Wing Paper Company 
CLEVELAND, OHIO 
Cleveland Paper Co. 
Union Paper & Twine 
COLUMBIA, S. C. 
Palmetto Paper Co. 
COLUMBUS, OHIO 
Central Ohio Paper Company 
Scioto Paper Company 
CONCORD, N. H. 
John Carter & Company 
DALLAS, TEXAS 
Clampitt Paper Company 
DAYTON. OHIO 
Hull Paper Company 
DENVER. COLO. 
Dixon & Company 
DES MOINES, IOWA 
Bermingham & Prosser Co. 
DETROIT, MICH. 
Beecher Peck & Lewis 
DULUTH, MINN. 
John Boshart Paper Co. 
EUGENE, ORE. 
Zellerbach Paper Co. 
FARGO. N. D. 
The John Leslie Paper Co. 
FLINT, MICH. 
Beecher Peck & Lewis 
FORT WAYNE, IND. 
Taylor-Martin Papers, Inc. 


FORT WORTH, TEXAS 

Clampitt Paper Company 

GRAND RAPIDS, MICH. 

Carpenter Paper Company 

GREAT FALLS, MONT. 

The John Leslie Paper Company 
GREENSBORO, N. C. 
Dillard Paper Company 
GREENVILLE, S. C. 
Dillard Paper Company 
HARTFORD, CONN. 

Rourke-Eno Paper Company 

HOUSTON, TEXAS 

Clampitt Paper Company 

INDIANAPOLIS, IND. 

Chatfield Paper Corporation 
JACKSON, MISS. 
Townsend Paper Co. 

JACKSONVILLE, FLA. 

Graham-Jones Paper Company 
KALAMAZOO. MICH. 
Bermingham & Prosser Co. 
KANSAS CITY, MO. 
Bermingham & Prosser Company 
Weber Paper Company 
KNOXVILLE. TENN. 
Dillard Paper Company 
LITTLE ROCK, ARK. 
Roach Paper Company 

LONG BEACH, CALIF. 
Zellerbach Paper Co. 

LOS ANGELES, CALIF. 
Carpenter Paper Co. 
Zellerbach Paper Co. 
LOUISVILLE, KY. 

Southeastern Paper Co. 
MANCHESTER, N. H. 
Industrial Papers, Inc. 
MEMPHIS, TENN. 
Southland Paper Co. 
MENASHA, WIS. 
Yankee Paper and Spec. Co. 
MIAMI, FLA. 
Southern Paper Co. 
MILWAUKEE, WIS. 

Wisconsin Paper & Products 

MINNEAPOLIS, MINN. 

General Paper Corporation 

The John Leslie Paper Company 
NASHVILLE, TENN. 
Clements Paper Company 
NEWARK, N. J. 
Lewmar Paper Co. 

NEW HAVEN, CONN. 
Rourke-Eno Paper Company 
NEW ORLEANS, LA. 
E.C. Palmer & Co., Ltd. 
NEW YORK CITY 
H. P. Andrews Paper Company 
Forest Paper Compeny 
Green & Low Paper Company, Inc. 
yg & Company 
meee & Abe oy Paper Company 
Reinhold-Gould, Inc 
John F. Sarle & Company 
Schlosser Paper Corporation 
Willmann Paper Co 
NORFOLK, VA. 

Old Dominion Paper Company 
OAKLAND, CALIF. 
Zellerbach Paper Co. 
ORLANDO, FLA. 
Graham-Jones Paper Company 
PAWTUCKET, R. I. 
Industrial Paper and Cordage Co. 
PHILADELPHIA, PA. 

A. Hartung & Company 
Thomas W. Price Company 
Raymond & McNutt Company 
Wilcox-Walter-Furlong Company 
PHOENIX, ARIZ. 
Carpenter Paper Co. 
Zellerbach Paper Co. 
PITTSBURGH, PA. 
Central Ohio Paper Company 
Chatfield & Woods Company 
POCATELLO, IDAHO 
Zellerbach Paper Co. 
PORTLAND, ORE. 
Carter, Rice & Co. of Oregon 
Fraser Paper Co. of Oregon, Ltd. 
Zellerbach Paper Co. 
PROVIDENCE, R. I. 
John Carter & Company 
Carter Rice Storrs & Bement, Inc. 
PUEBLO, COLO. 

Dixon & Co. 


ithography on Mead Printflex Offset Enamel 100 lb. 


RALEIGH, N. C. 
Dillard Paper Company 
RICHMOND, VA. 
Py Paper Company 
. Wilson Paper Company 
ROANOKE. VA. 
Dillard Paper Company 
ROCHESTER, N. Y. 
Fine Papers Incorporated 
SACRAMENTO, CALIF. 
Zellerbach Paper Co. 
ST. LOUIS, MO. 
Bermingham & Prosser Company 
Butler Paper Company 
Tobey Fine Papers, Inc. 
ST. PAUL, MINN. 
General Paper Corporation 
The John Leslie Paper Co. 
ane LAKE CITY, UTAH 
Dixon & Company 
SAN DIEGO, CALIF. 
Carpenter Paper Co. 
Zellerbach Paper Co. 
SAN FRANCISCO, CALIF. 
Carpenter Paper Co. 
Seaboard Paper Company 
Zellerbach Paper Co. 
SAN JOSE. CALIF. 
Zellerbach Paper Co. 
SEATTLE, WASH. 
Paper Sales Corp. 
Zellerbach Paper Co. 
SHREVEPORT, LA. 
Western Newspaper Union 
SIOUX FALLS. S. D. 
The John Leslie Paper Co. 
SPOKANE, WASH. 
Spokane Paper & Stationery 
Zellerbach Paper Co. 
SPRINGFIELD, ILL. 
Capital City Paper Co., Inc. 
SPRINGFIELD. MASS. 
The Rourke-Eno Paper Co. 
SPRINGFIELD, MO. 
Springfield Paper Co. 
STOCKTON, CALIF. 
Zellerbach Paper Co. 


TACOMA, WASH. 
Standard Paper Company 
Zellerbach Paper Co. 
TAMPA, FLA. 
Graham-Jones Paper Company 
TOLEDO, OHIO 
Cannon Paper Company 
TULSA, OKLA. 

Tulsa Paper Company 
WASHINGTON, D. C. 

R. P. Andrews Paper Company 
Frank Parsons Paper Compaany 
WHEELING, W. VA. 
Olmstead Paper Co. 
WILKES-BARRE, PA. 

H. A. Whiteman & Company 
WILLIAMSPORT, PA. 
Williamsport Paper Company 
WILMINGTON, N. C. 
Dillard Paper Company 
WORCESTER, MASS. 
Industrial Papers, Inc. 


MEXICO 


MEXICO CITY, D. F. 
Carpenter Paper Co. 
Maricopa De Mexico, S.A. 


MONTERREY 
Carpenter Paper Co. 


THE MEAD CORPORATION 
Sales Offices: MEAD PAPERS, INC. 
118 West First Street, Dayton 2, Ohio 
New York «+ Chicago 
Boston « Philadelphia « Atlanta 
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Modern Art? 
Dear Sir: 

In a _ recent advertisement in your 
magazine, it appears that you ran red on 
the black plate and black on the red 
plate. If this is an example of modern 
lithography it is on a par with modern 
art. 

Clare DeDee 
Grand Rapids, Mich. 


Thank you for classifying Modern 
Lithography with the great masters of 
modern art. Actually, you are right, we 
did mix up the plates in the Christmas 
rush, All we can say to discerning readers 
like you is touche. To our cash-paying 
advertiser, however, we had to make a 
more abject apology !—Editor. 


Good Investment 
Dear Sir: 

I started my subscription to Modern 
Lithography with the January issue and | 





SMU 


Sell Litho 


SINCE WOMEN control and spend most of 
the nation’s money (or so it seems) it’s a 
logical, smart move to present a woman with 
a booklet of simple rules to follow in keep- 
ing her financial records straight. Several 
months ago C. Arthur Hemminger, vice 
president and public relations director for 
First National Bank in St. Louis, conceived 
the idea for just such a booklet, entitled 
“Banking for Busy Women.” 

Gardner Advertising Co., St. Louis, 
worked with Mr. Hemminger on production 
of the booklet and suggested offsetting it on 
safety check paper. Art work was done by 
Gardner and the 16-page booklet was litho- 
graphed in blue ink by Century Art Press, 
in that city. 

The initial run of 25,000 copies, distri- 
buted in bank display racks and as a give- 
away on TV shows, was quickly exhausted. 


am very happy to say it was an investment 
which will repay me a thousand fold and 
then some. It is obviously the best medium 
we have with which to stay abreast of this 
ever progressing field. 

Anthony Crisci 

South Norwalk, Conn. 

Send that man a life subscription!— 

Editor. 


Diazo Proofs 
Dear Sir: 

The need for a simplified color proofing 
method in the graphic arts has long been 
felt, and to find out all that I can about 
the diazo-sensitized film method is my 
special project. I have been associated 
with the graphic arts for the past 16 years, 
and am a senior in Graphic Arts Manage- 
ment at the University of Houston. I hope 
you can help me answer all or part of 
the following questions: 

1. What percentage of lithographic shops 
have platemaking facilities? 

2. What percentage use a diazo-sensitive 
film for color proofing process and/or line 
negatives or positives? 

3. When diazo-sensitive films are ac- 
ceptable to the customers, how much 
money is saved over the conventional press 
proof method? 


(Continued on Page 93) 
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NUTRAN 
PRODUCTS 


@ Retouching Dyes which lay 
evenly, penetrate easily into the 


emulsion and are fast to light. 


Neutral Grey 

Red 
and special shades which are 
close to silver densities, #333, 
#444, Neo. 


@ Retouching Dye Remover. 


@ Staging lacquers for Liquid 
masking. 
Overlay Lacquer 


Cutting Lacquer 
and Thinners 


@ Opaques, which flow well, leave 
thin film. Do not crack nor peel. 
Black, Red 
Water Soluble 


Alcohol 
Turpentine 


@ Electronic Control Equipment. 


Densitometer 
Reflection Meter Timer 
Gravure Microscope 
Light Integrator 


Temperature Control 
Sinks 


Mixing Valves 


@ Selvyt Cloth—lint free for dry 


polishing of screens and lenses. 


Plexiglas Trays 


11 x 14, 14 x 17, 16 x 20, 20 x 24, 
20 x 30, 22 x 28, 30 x 40, 36 x 52 


Request Technical Data 


A second printing is contemplated. 


HENRY P. KORN 
5 BEEKMAN STREET 
NEW YORK 38, N.Y. 

REctor 2-5808 


Have you had an idea for a novel use of offset, or have you played a part in 
selling such a job? If so, why not share your experience with other readers in 
this column. If response warrants, it will be a regular feature in ML. Please send 
a sample or photo with your letter. 
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Offset Press Presented by 
(Sheet size 23” x 30”) 28 Pr a 


How many jobs do you turn down for want of a larger press? Let the 23” x 30” 
sheet size of the ROYAL ZENITH 29 Offset Press lift you right out of the highly 
compéetitive smaller press class with BIG PRESS PROFITS! 


This is the press that has everything: 


4 Surprisingly low initial cost -- Top quality work 

-- Precision register ->- Speed up to 40,000 impressions per shift 
> Minimum makeready.and lightning fast getaway! — - Simple, economical operation 

- Sturdy “Rock of Gibraltar” construction - } TREMENDOUS PROFIT POTENTIAL! 


Scores of installations all over the U. S.—hundreds throughout the world—attest 
to the Royal Zenith’s popularity. Why not get all the facts on this big money-maker. 
for your shop? 





For full details and name of distributor in your area—call, write or wire Dept. M 


Factory trained 
mechanics for 
service on parts 

and maintenance are 
on call anywhere in 


oyal enitn orporation 


the U.S. 24 hours WORLD’S FINEST LITHOGRAPHIC PRESSES 


a day! 
” 34-20 ELEVENTH STREET ° LONG ISLAND CITY 6, N. Y. ° AStoria 4-0808 
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Paul Heideke Retires 
A FTER virtually a lifetime of experience in 
the lithographic industry, Paul A. Heideke has 
sold his interest in the Washington Planograph Co., 
Inc. to a group operating both lithograph and letter 
press plants. Officers are John 
W. Kluge, president; Mark 
Evans, treasurer and general 
manager and Ira Kaplan, ex- 
ecutive vice president. Paul 
served as a director and on 
numerous committees of both 
the Graphic Arts Association of 
Washington, D. C. and the Washington Litho Club 
for many years. He takes particular pride in the 
fact that he helped found, with 23 charter members, 
the National Association of Photo-Lithographers in 





1933. It has since increased its membership to 
more than 1,000. He was the second president of the 


NAPL, serving for the four year period 1935-1939. 
He was accorded recognition for his long service 
with the organization in an engrossed resolution 
presented to him in 1939. 

When interviewed as to his future plans, Paul 
stated that he hoped he could spend his future serv- 
ing where his long experience in the lithographic 
industry might be used to advantage. 


We are sure the entire litho industry joins ML in 


wishing Paul well as he starts his semi-retirement. 
(Paul was honored March 26 by the Washington 
Litho Club. See page 100.) 


Figures on Printing Safety 
ATIONAL Safety Council officials have ques- 
tioned the report on printing plant accidents 
(October, 1956 ML) which interpreted the Coun- 
cil’s own figures as indicating that the situation in 
printing safety is getting worse. In 1953, ML re- 
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ported, printing and publishing ranked ]4th among 
40 industries as to frequency of accidents. It 
dropped to 16th place in 1954 and slipped further to 
18th place in 1955. In severity rating the ranking 
for the same years was 12th, 2nd and 6th. 

This, says the Council’s printing and publishing 
section News Letter, for January, “gives the impres- 
sion that the accident picture is getting gloomier 
with the end of each year.” This ranking, the News 
Letter explains, gives only the printing industry’s 
position relative to the others. Actually, says the 
Council organ, “the frequency rate has remained 
fairly steady for the last three years, while the se- 
verity rate has shown a marked improvement.” Ex- 
plaining further, the News Letter says “The im- 
provement in our severity rate does not mean much 
. .. It’s the frequency rate that’s important. Ours 
has been just about the same for three years. We’re 
not gaining—just holding our own.” 

We agree that those frequency figures—6.54 for 
1953; 6.68 for 1954 and 6.38 for 1955—4do clear- 
ly indicate that “We’re not gaining—just holding 
our own.” But may we add that the Council’s fre- 
quency rates were based on reports from 39 “units” 
in 1953 and from 49 units in 1954 and 1955. To 
us that seems a rather small sampling from the 45,- 
000 firms comprising the printing industry. 

Reports by the federal Bureau of Labor statistics 
strengthen the generally recognized fact that the 
Council’s figures do not adequately present the 
printing industry’s true accident picture. 

The Bureau’s latest available report covering 
1954, is based on reports from 3,361 printing firms. 
Their frequency rate works out to 9.3. Contrasting 
that with the Council’s frequency rate of 6.8, based 
on 49 reports that year, it would seem that much 
remains to be done before any exact picture can be 

(Continued on Page 98) 
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In his first two articles in this three-part series (ML, February, page 30, March, 
page 34) author Poharnok outlined the background and reasons behind the 
popularity of masking and presented a guide for the masking process. In this 
concluding article Mr. Poharnok, who is a color analyst and dot-etcher for Lord 
Baltimore Press, Baltimore, presents what he considers to be the true basis for 
masking. He is writing this series to refute what he considers to be a widespread 
notion that masking eliminates handwork. “Masking is efficient as a means of 
correction but it is not a cure-all”, he believes. Mr. Poharnok’s provocative 
opinions are, of course, his own. Comments of other readers are invited. 
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PART Ul 


The True Basis for Masking 


By Zoltan I. Poharnok 


Color Analyst, Lord Baltimore Press 


INCE the final color harmony of the reproduction de- 

pends to a large extent on how a selected set of inks 
appears when broken down to halftone values, it is of 
the utmost significance to ascertain that ink colors, their 
power, chromatic purity and tonal value be compatible. 
What this means is that we must use inks that, when used 
as a set of the three primaries (and a black), must be 
of the same nature in all respects. A weak yellow with 
a strong red, a medium strength blue and a jet-black 
do not constitute a compatible set. 

How can we select a properly balanced set? By den- 
sitometric analysis through the standard complementary 
filters. In a number of good litho houses, inks are being 
checked somewhat in this manner but not “all the way.” 


Take Four Filter-Readings 
What I suggest is to take filter-readings not only 


through the complementary filter of the base color but 
through all four filters (blue, green, red, and yellow). 
Only in this manner can we have complete information 
about all features of any ink. The readings should be 
made from process solids, printed on the stock we intend 
to use for the job at hand. A good standard, medium 
strength set of inks will have a series of filter-data as 
follows: 
YeLLow: -Y/.80; -R/ .10, -BL/0.0, Bk/.04 
RED: ~Y/.50, -R/1.10, -BL/0.0, Bk/.33 
BLUE: ~Y/.12, -R/ .25, -BL/ .85, Bk/.60 
Brack: -Y/.80, -R/1.0, -BL/1.0, Bk/.95 


These are close approximates and generally valid for 
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a good average set. When reading the 50 percent tint 
(printed) of same inks we will find that the base-color 
itself (underscored) usually is less than half the solid 
value, while some of the secondaries go drastically up or 
down. In other words, the relationship between secondaries 
and base-colors definitely is not a constant. It changes 
with almost every step as the solid is broken down to 
lighter and lighter halftone values. 
Checking the Solids 

And that is not all. Checking the printed blends (sur- 
printed) in solids, we find that, at 50 percent the sum- 
total of the individual figures of each color is seldom, if 
ever, the equal of the quantities we have from the blend 
under same filters, on same stock, from the same inks. 

A blend of solids is never the same, under any filter, 
as the sum-total of the individual solids under same filter. 

These are unquestionable facts, as anyone can find 
out for himself. When the inks are incompatible, (light 
and weak with strong and dark) the comparative read- 
ings reveal a nightmare of distortions. The tone-value 
level of all reds and blues undergoes a most drastic 
change. A red which represents a tone-level (what Munsell 
calls a “value”) of 45 percent relative to chroma saturation 
(1.10 in the preceding list) may become 55 percent in the 
half-tint (50 percent) and a blue of .85 when solid with 
a tone value of 40 percent is likely to show 55 or 60 
percent at the half-tint. These changes are of tremendous 
significance to the color-corrector. Ignorance of them 
imposes very heavy penalties in production costs. 

Detailed information about inks is a must indeed and 
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this knowledge helps us in the preliminary evaluation of 
the original copy of which we also ought to take filter 
readings. 

Key-points should be selected for such analysis and the 
readings recorded. Reflectance readings through the same 
filters we used for ink-analysis, are valuable in prepar- 
ing the job. With only very few exceptions, any selected 
detail of any copy appears to be a blend because we 
will have some degree of at least two colors, and in the 
great majority of cases, four. That should not surprise us 
because we can determine three things from any ink, too. 
This shows that in our work we never come across truly 
pure colors at all. The interference of the secondaries 
with the base-color is a phenomenon we must learn to 
understand and utilize. 

Once we have the two ends analyzed and recorded, we 
can start to convert copy values into ink values and thus 
establish the halftone (dot) percentages we have to create 
in the positives in order to match original copy in true re- 
production. That conversion is, I admit, not as simple as it 
would make us believe, but it can be solved. (This writer 
worked it out in a series of simple equations, now under 
test, with most promising results.) — - 

The standard color systems, (Ostwald, Munsell and 
others) do not seem to be practicable because of the 
extremely intricate calculations they necessitate, also, 
because those formulas treat the black as an achromatic 
element. (The same trouble prevails in the scanner-equa- 
tions. ) 

Once a workable method has been found, we know 
to a degree of astonishing accuracy what we want in 
the positives and, consequently, what we need in the 
negatives. On the basis of such information we can plot 
the density maxima, range and contrast factor of the 
masks we need and also the exposure-times for the screen 
positives. Using this system 1 found that, apart from 
duly planned highlight masks, I very seldom have to 
prepare color-cerrective masks and then, no standard 
percentage ratios can be relied upon. 

The separation-negatives can be made to come very 


close to our needs and the usual discrepancies found at 
the low end (shadows) can be corrected by hand in a 
matter of minutes. That done, aperture and exposure-time 
for the screen positives can be intelligently established and 
a job of top quality in color fidelity all through takes 
less time and effort than the making of a set of correc- 
tive masks alone. 
Positive Values Vs. Density 
In any plant, the cameraman can easily accumulate a 
sufficient volume of data to establish the average screen- 
values he can normally expect from any given degree 
of density. With such a list in his hands he can easily find 
out what D-range and local D-levels he will need to match 
—or come close to—copy values and thus eliminate wild 
guessing. Also, he will see at once where any separation 
negative would yield more or less color than necessary. 
Knowing these things, he will be able to decide what 
kind and degree of corrections are to be done. And to get 
such information we don’t need to perform many intricate 
calculations or spend much time. 


More Thinking and Less Doing 

To sum up the issue I would like to suggest that we 
do a little more thinking instead of getting caught in 
the wheels of a routine just because everybody else is 
eager to get on the band wagon. 

As we all know from long experience, color work can 
never become a_ standardized, mechanized, automatic 
operation that needs no mental effort. As in any other 
industry, mechanization (or call it automation if you 
will) has its price. In our field the price is compromise 
on quality—on color-quality. 

We just can not afford to pay that price because ours 
is a highly competitive field and lower price, though 
attractive to all buyers, is not the key to success. The 
key is quality. Those who can produce better, higher 
quality at a lower price, will be the winners. 

Automatic applications of masking won't necessarily 
help us to victory.* 


ANIM 





Z. I. Poharnok 


ZOLTAN I. POHARNOK, whose experience in the graphic arts 
stretches into three continents, across 28 years, was born in Hungary 
.in 1905. He studied at the Royal Institute of Fine Arts, Budapest, 
and the Hammersmith School of Graphic Arts, London. After serving 
with European firms, he came to the U. S. in 1946. For the past few 
years he has been a dot-etcher and color analyst at Lord Baltimore 
Press, Inc., Baltimore. He worked out a method of color separation by 
hand (the Parton Process) and he is interested in the psychology of 


color applications. 
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WILLIAM C. HERRICK INK CO. 


Lucorporated 


—— EAST RUTHERFORD, N. J. 


QUALITY INKS FOR PRINTERS, LITHOGRAPHERS AND NEWSPAPERS 
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Guest Editorial: 





Lithography: 
A 
Constant 


Challenge 


By Carl N. Reed 


President, Lithographers National Association 
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O ME, one of the most fascinating features of our 

lithographic industry is the constant challenge it pre- 
sents to our ingenuity, imagination and initiative. In a 
business world today which is epitomized by bigness, 
lithographers have been able to advance in size and growth 
and still maintain the integrity of individualism. 

All of this has been accomplished by an enlightened 
management maintaining a position which has enabled 
the lithographic industry to adapt itself to the changing 
needs and diversifications of all businesses which the 
industry serves. While much has been done in the past a 
great deal more remains to be done in the future. 

Progressive management must be constantly on the 
alert to find new methods and new techniques. Our record 
as an industry indicates that we have been successful to 
some considerable measure. Some 30 years ago, forward 
looking members of LNA spearheaded the Lithographic 
Technical Foundation. Our industry has whole-heartedly 
supported this unique research foundation and the results 
of the Foundation’s services to the industry are incal- 
culable. This year LNA is sponsoring its 7th Annual 
Awards Competition and Traveling Exhibit — a contin- 
uing activity which has exerted a tremendous force in 
widening the market for lithography. The enthusiasm of 
not only the industry but our customers and clients is 
clearly indicated by an increase in entries in this year’s 
competition over last year’s competition of approximately 
25 percent. It is said that imitation is the greatest proof 
of success. If this be true, then the recent moves in the 
other areas of the graphic arts to establish similar activi- 
ties can only be taken as an indication that we are pro- 
ceeding on a correct basis. 

Indeed, the recent survey of the graphic arts by the 
Bureau of Census, U. S. Department of Commerce, further 
substantiates this position. During the seven-year period 
from 1947 through 1954, the lithographic industry in- 
creased its annual sales volume by some 106 percent, 
while during this same period commercial printing in- 
creased its annual sales by only 46 percent. 

The record is good, but we can not afford to rest on our 
laurels. 

Again I stress that this challenge can only be met by 
a progressive management. And such a management 
must give equal consideration to all the various facets of 
our industry. To mention a few of the more important 
areas: control of costs; a sound and profitable sales 
policy; a realistic purchasing program; development of 
realistic labor management relations; and proper con- 
sideration of financial policies with a long range point of 
view. On reflection these items are all among the many 
services offered by LNA to its membership. Since most 
of our industry is comprised of small businesses, it is 
necessary that we make use of the services available to us 
through our trade association.* 
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Returns to Popular Greenbrier 


For 52nd Convention April 1-3 


ANEL discussions on labor and taxes — two perennial problems 

of management — are on the program for the 52nd annual con- 
vention of Lithographers National Association April 1-3 at the 
Greenbrier Hotel. Two consultants will discuss tax problems for the 
closely-held corporation, and three attorneys will handle the panel 
on labor-management relations. 
_ Complete program for the convention at the White Sulphur Springs, 
W. Va., resort is on the opposite page. The many attractions of the 
famous resort are expected to draw a bigger than usual attendance. 
Also on the program are product group meetings covering bank 
stationery, platemaking, posters, greeting cards, labels and book 
manufacturing. A full social program also is on the schedule, along 
with exhibition of the LNA competition winners.* 


Theophil C. Kammholz Joseph F. Finnegan 
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Monday, April 1 


MORNING: 


Address of Welcome Carl N. Reed, LNA President 


“Lithographic Profits—1956” 
W. Floyd Maxwell, LNA Executive Director 


“LNA’s Role in the Growth of Lithography” 
John M. Wolff, LNA Vice President 


AFTERNOON: 
Section and Product Group Meetings 
Bank Stationers’ Section 
Clark R. Gregory, Jr., Vice Chairman 


(A follow-up meeting of this Section will also be held 
Thursday morning, April 4, after the close of the 
Convention.) 


Greeting Cards Richard N. Kauffman, Chairman 


Posters Andrew Donaldson, Jr. Chairman 


Ladies’ Golf Tournament 


Tuesday, April 2 
MORNING: 


“LTF Progress Report” 
John F. Perrin, Pres. Lithographic Technical Foundation 


Report of Nominating Committee 


Ralph J. Wrenn, Chairman 


“Undustrial Relations Review—1957” 
Quentin O. Young, LNA Director of Industrial Relations 


“Improving Our Collective Bargaining” — 

“Legal Aspects of Litho Contracts” 
Theophil C. Kammholz 
Vedder, Price, Kaufman & Kammholz 
Chicago 

*Multi-Employer Bargaining” 

Christopher W. Hoey, Partner 
Davis, Hardy & Schenck 
New York 


“Collective Bargaining from the Mediator’s Viewpoint” 
Joseph F. Finnegan, Director 
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Federal Mediation & Conciliation Service 
Washington, D. C. 

This session will be concluded with a question and 
answer period for which jull time will be allowed. 


AFTERNOON: 


No Sessions. Open for recreation. 


Men’s Golf Tournament 
Gerald W. Matheson, Chairman—LNA Golf Committee 


Mrs. Carl N. Reed, Chairman 


Ladies’ Entertainment Committee 


Ladies’ Card Party 


Wednesday, April 3 
MORNING: 


Election of Directors 
“Changing Times—Changing Ownership and Resulting 


Tax Problems for Closely Held Corporations.” 

Archibald A. Paterson 

Steinberg & Patterson 

New York 

William M. Horne, Jr., Partner 

Warner, Stackpole, Stetson & Bradlee 

Boston 

Discussion will include evaluation of stock in closely 

held corporations; shifting control of closely held 

corporations and management incentives; estate prob- 

lems re stock redemption and raising of tax monies 

on death of principal stockholder; profit sharing and 
pension plans. 


“Lithography’s Real Potential” 


Louis A. Squitieri, Division Purchasing Agent, 


U. S. Rubber Co., New York 
AFTERNOON: 


Section and Product Group Meetings 


Litho Platemakers Dante V. Mazzocco, Chairman 


Labels Ralph J. Wrenn, Chairman 
Books William H. Bulkeley, Chairman 
EVENING: 


Annual Banquet—Entertainment 
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OFFSET ENGRAVINGS 
AND PRESS PLATES 
FOR LITHOGRAPHERS 





p KRUG 4 


Electrical Installations 


Motor Maintenance 


Moving of Plants If it’s quality and service you desire 
call WOrth 4-6271. Our reputation is 
DAY AND NIGHT your guarantee of top quality for color, 


SERVICE black and white negatives, positives, 

and press plates. 

Rewinding and Repairs 
Engineering Service 


Air Conditioning 


KRUG ELECTRIC CO., INC. | || DANIEL MURPHY & CO., Inc. 


351 W. 52nd ST., NEW YORK 19 480 CANAL ST., NEW YORK 13, N. Y. 
Established 1919 COlumbus 5-2815 WOrth 4-6271-2-3 

















QUALITY PAPERS 
for Lithography 


carried in stock for your immediate needs 


Paper Merchants 


CROSS SICLARE & SONS, INC. 


established 1912 
Exclusive N. Y. C. Distributors for Newton Falls Paper Mill 


AL 4-9760-1-2-3 
207-213 Thompson St. New York 12, N. Y. 
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Quality, Quantity Up in 7th 


NE hundred and ten litho shops 
in the United States and Canada 
figured in the production of 270 win- 
ning pieces signalled out for national 
recognition in the 7th Lithographic 
Awards Competition and Exhibit, 
sponsored by the Lithographers Na- 
tional Association. 

The plants winning pieces were 
chosen from a record number of en- 
tries produced in 1956, according to 
Edward J. Chalifoux, president of 
Photopress, Inc., Chicago, and chair- 
man of the LNA promotion com- 
mittee, which is in charge of the an- 
A total of 2,496 
entries in 45 categories of lithographic 
material were submitted. 

Mr. Chalifoux paid tribute to “the 
hundreds of 


responsible for the design, creation 


nual promotion. 


individuals and firms 


and production” of the winners 
“whose originality and high stand- 
ard of quality showed a versatility 


and practicality that has become a 
hallmark of lithographic production 
in recent years.” 

All of the winners, selected by a 
panel of judges in the art, advertising 
and production fields, will receive 
certificates this month. The winning 
which received awards of 
equal merit in their respective classi- 
fications, were judged on the basis of 


pieces, 


excellence of lithography, originality 
and freshness of art and design and 
the effectiveness of their functional 
value. 

Fifty-five exhibit panels, point-of- 
purchase displays and posters, repre- 
senting all of the 270 winning speci- 
mens, will be shown at the LNA con- 
vention April 1 to 3. They will also 
be exhibited April 30-May 3 at the 
Madison Hotel in New York and May 
14-17 at the St. Clair Hotel in 
Chicago. 


During the coming year, thousands 


Competition 


of persons in the graphic arts and 
advertising fields will have an oppor- 
tunity to see the awards exhibit as it 
tours the principal cities, in the U.S., 
according to LNA. Locally-sponsored 
exhibitions can be arranged through 
LNA’s western manager Gordon C. 
Hall, LNA, 127 N. Dearborn St., 
Chicago, who is in charge of making 
arrangements for its itinerary. 

Thirty-five thousand copies of the 
80-page awards catalog will be dis- 
trated in the catalog, which is also 
distributed at local showings, Herbert 
W. Moise, LNA promotion director 
tributed to a special mailing list of 
national advertisers, advertising agen- 
cies and lithographers this month. 
All the winning specimens are illus- 
stated. 

Following is a complete list of 
lithographers who produced the award 
winners. Numbers on photos corre- 


spond to number in listing.* 
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DIRECT MAIL ADVERTISING AND SALES SERVICE 
LITERATURE 


Folders and Broadsides 
1. Parish Press, Inc., New York; 2. Mercury Lithographing Co., 
Miami; 3. The Nielsen Lithographing Co., Cincinnati; 4. Koltun 
Bros., Los Angeles; 5. Herbert Hertz Co., Inc., Los Angeles; 6. Hill- 
side Press, Los Angeles. 


Booklets and Pamphlets 
7. Parish Press, Inc., New York; 8. D. F. Keller Co., Chicago; 
9. Brett Lithographing Co., Long Island City, N. Y. 10. Frye & 
Smith, Ltd., San Diego; 11. Inland Lithograph Co., Chicago; 
12. Photopress, Inc., Broadview. 


Catalogs 
13. The Regensteiner Corp., Chicago; 14. National Lithograph Co., 
Detroit; 15. The Nielsen Lithographing Co., Cincinnati; 16. The 
Calvert Lithographing Co., Detroit; 17. W. A. Krueger Co., Mil- 
waukee; 18. Western Lithograph Co., Los Angeles. 


Covers, Inserts and Signatures 

' 19. The E. F. Schmidt Co., Milwaukee; 20. The Nielsen Lithograph- 
ing Co., Cincinnati; 21. The Huron Press, Inc., Chicago; 22. Na- 
tional Advertising Mfg. Co., Philadelphia; 23. Silverlake Lithog- 

_raphers, Inc., Los Angeles; 24. Mercury Lithographing Co., Miami. 


Lithographers’ Own Promotion 
25. R. R. Donnelley & Sons Co., Chicago; 26: Brett Lithographing 
Co., Long Island City, N. Y.; 27. W. A. Krueger Co., Milwaukee; 
28. Herbick & Held Printing Co., Pittsburgh; 29. McCormick- 
Armstrong Co., Inc., Wichita; 30. The Veritone Co., Chicago. 


Material in One or Two Colors 
31. Frye & Smith, Ltd., San Diego; 32. Higgins-McArthur Co., 
Atlanta; 33. Chas. R. Wood Associates, San Francisco; 34. Ace 
Offset Printing Co., Inc., Los Angeles; 35. United Offset, New York; 
36. Photopress, Inc., Broadview, Ill. 


Miscellaneous — Envelope Inserts, etc. 
37. Crafton Graphic Co., Inc., New York; 38. Koltun Bros., Los 
Angeles; 39. Western Lithograph Co., Wichita; 40. Parish Press, 
Inc., New York; 41. Magill-Weinsheimer Co., Lincolnwood, Chi- 
cago; 42. The E. F. Schmidt Co., Milwaukee. 


BUSINESS REPORTS 
Annual Reports 
43. Ronalds Federated Ltd., Montreal; 44. The E. F. Schmidt Co., 
Milwaukee; 45. Western Lithograph Co., Los Angeles; 46. H. S. 
Crocker Co., Inc., San Bruno, Calif.; 47. Koltun Bros., Los Angeles; 
48. The Crane-Howard Lithograph Co., Cleveland. 


Quarterly and Other Reports 
49. Western Printing & Litho. Co., Poughkeepsie, N. Y.; 50. Parker 
Enterprises, Inc., Los Angeles; 51. Shelby Lithograph Co., Detroit; 
52. Wm. S. Henson, Inc., Dallas; 53. Hillside Press, Los Angeles; 
54. Williams & Heintz Lithograph Corp., Washington, D. C. 


POINT-OF-PURCHASE MATERIAL 
Window Displays, Flat-Plane 
55. Niagara Lithograph Co., New York; 56. Einson-Freeman Co., 
Inc., Long Island City, N. Y.; 57. Einson-Freeman Co., Inc., Long 
Island City, N. Y.; 58. Smith-Hart Printing Corp., Rochester; 
59. Einson-Freeman Co., Inc., Long Island City, N. Y.; 60. Forbes 
Lithograph Mfg. Co., Boston. 


Window Displays, Multi-Plane 
61. McCandlish Litho. Corp., Philadelphia; 62. Lane Display Corp., 
New York; 63. Allen Lithography, Chicago; 64. Kindred, MacLean 
& Co., Long Island City, N. Y.; 65. Consolidated Lithographing 
Corp., Carle Place, L. I., N. Y.; 66. Niagara Lithograph Co., Buffalo. 


Light or Motion Displays 
67. Sweeney Lithograph Co., Inc., Belleville, N. J.; 68. Einson- 
Freeman Co., Inc., Long Island City, N. Y.; 69. Inland Lithograph 
Co., Chicago; 70. Magill-W einsheimer Co., Lincolnwood, Chicago; 
71. Inland Lithograph Co., Chicago; 72. Schmidt Lithograph Co., 


San Francisco. 
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Counter Merchandisers and Displays 
73. Brett Lithographing Co., Long Island City, N. Y.; 74. The U. S. 
Printing & Lithograph Co., Erie, Pa.; 75. Smith-Hart Printing 
Corp., Rochester; 76. The U. S. Printing & Lithograph Co., Erie, 
Pa.; 77. Magill-W einsheimer Co., Lincolnwood, Chicago; 78. Carter 
& Galantin of Illinois, Chicago. 


Floor Merchandisers and Displays 
79. Forbes Lithograph Mfg. Co., Boston; 80. The Inland Lithograph 
Co., Chicago; 81. Snyder & Black, New York; 82. Strobridge Lith- 
ographing Co., Cincinnati; 83. Merrick Lithograph Co., Cleveland; 
84. Fetter Printing Co., Louisville. 


Combination Displays 
85. Einson-Freeman Co., Inc., Long Island City, N. Y.; 86. Einson- 
Freeman Co., Inc., Long Island City, N. Y.; 87. Graphic Arts, 
Detroit; 88. Snyder & Black, New York; 89. Consolidated Litho- 
graphing Corp., Carle Place, L. I., N. Y.; 90. Ketterlinus Litho. 
Mfg. Co., Primos, Pa. 


Miscellaneous (shelf talkers, window strips, price cards, 
banners, etc.) 
91. Einson-Freeman Co., Inc., Long Island City, N. Y.; 92. Harrison 
& Smith Co., Minneapolis; 93. Merchants Publishing Co., Kala- 
mazoo, Mich.; 94. A. Carlisle & Co., San Francisco; 95. The U. S. 
Printing & Lithographing Co., Erie, Pa.; 96. Einson-Freeman Co., 
Inc., Long Island City, N. Y. 


POSTERS 
24-Sheet Posters 
97. Western Printing & Lithographing Co., St. Louis; 98. The U. S. 
Printing & Lithograph Co., Erie, Pa.; 99. Gugler Lithographic Co., 
Milwaukee; 100. The U. S. Printing & Litho. Co., Erie, Pa.; 
101. Gugler Lithographic Co., Milwaukee; 102. Western Printing 
& Lithographing Co., St. Louis. 


One, 2, 3-sheet, Truck, Wall, Window, etc. Posters & Wall Charts 
103. Western Printing & Lithographing Co., St. Louis; 104. Stro- 
bridge Lithographing Co., Cincinnati; 105. The U. S. Printing & 
Lithograph Co., Erie, Pa.; 106. Bradford-Robinson Printing Co., 
Denver; 107. R. M. Rigby Printing Co., Kansas City, Mo.; 108. The 
U. S. Printing & Lithograph Co., Erie, Pa. 


DISPLAY CARDS 
Car Cards, Bus, End Cards (on board or mounted) 
109. Strobridge Lithographing Co., Cincinnati; 110. Continental 
Lithograph Corp., Cleveland; 111. The U.S. Printing & Lithograph 
Co., Erie, Pa.; 112. Eastern Colortype Corp., New York; 113. The 
U. S. Printing & Lithograph Co., N. Y. C.; 114. Western Printing 
& Lithographing Co., St. Louis. 


PACKAGING MATERIALS 
Labels 
115. Diamond Printing Co., Wilmington; 116. The U. S. Printing 
& Lithograph Co., St. Charles, Ill.; 117. H. S. Crocker Co., Inc., 
San Bruno, Calif.; 118. Western Lithograph Co., Los Angeles; 
119. Honolulu Lithograph Co., Ltd., Honolulu; 120. Stecher-Traung 
Lithograph Corp., Rochester. 


Wrappers 
121. Kaumagraph Company, Wilmington; 122. H. S. Crocker Co., 
Inc., San Bruno, Calif.; 123. Consolidated Lithographing Corp., 
Carle Place, N. Y.; 124. R. R. Heywood Co., Inc., New York; 
125. Rossotti Lithograph Corp., North Bergen, N. J.; 126. Philipp 
Lithographing Co., Milwaukee. 


Cartons 
127. Western Lithograph Co., Los Angeles; 128. The Lord Balti- 
more Press, New York; 129. Lawson Litho. & Folding Box Co., 
Montreal; 130. Milprint, Inc., Milwaukee; 131. The U. S. Printing 
& Lithograph Co., Cincinnati; 132. The U. S. Printing & Litho- 
graph Co., N. Y. C. 
Miscellaneous-Packaging Inserts, All-over Papers, Tags, Seals, etc. 
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TUBE AND FLAP TROUBLES 
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133. Standard Lithograph Co., Los Angeles; 134. Photopress, Inc., 
Broadview, Ill.; 135. H. S. Crocker Co., Inc., San Bruno, Calif.; 
136. The Baughman Co., Richmond; 137. VW. S. Konecky Associates, 
New York; 138. Photopress, Inc., Broadview, Ill. 


BANK AND COMMERCIAL STATIONERY 
Business Stationery — Letterheads, Envelopes and 
Matched Stationery 
139. Ace Offset Printing Co., Inc., Los Angeles; 140. Delzer-Mar- 
lowe Co., Waukesha, Wisc.; 141. Loose Leaf Press, Milwaukee; 
142. Silverlake Lithographers, Inc., Los Angeles; 143. Frye & Smith, 
Ltd., San Diego; 144. Weber Lithographing Co., Chicago. 


Miscellaneous — Commercial Checks, Bank Checks and Drafts, 
Ruled Forms, Certificates, Blotters, Etc. 
145. Wetzel Brothers, Milwaukee; 146. Brett Lithographing Co., 
Long Island City, N. Y.; 147. A. Carlisle & Co., San Francisco; 
148. Stafford-Lowdon Co., Fort Worth; 149. Jeffries Banknote Co., 
Los Angeles; 150. Wheelwright Lithographing Co., Salt Lake. 


BOOKS AND BOOK JACKETS 

Juvenile — Picture 
' 151. Affiliated Lithographers, New York; 152. Connecticut Printers, 
Inc., Hartford; 153. Western Printing & Lithographing Co., Pough- 
keepsie, N. Y.; 154. Western Printing & Lithographing Co., Pough- 
_keepsie, N. Y.; 155. The Regensteiner Corp., Chicago; 156. Weber 
Lithographing Co., Chicago. 


Juvenile Text 
157. Western Printing & Litho. Co., St. Louis; 158. W. S. Konecky 
Associates, New York; 159. Meriden Gravure Company, Meriden, 
Conn.; 160. Vestern Printing & Litho. Co., Poughkeepsie, N. Y.; 
161. W. S. Konecky Associates, New York; 162. Consolidated Lith- 
ographing Corp., Carle Place, L. I., N. Y. 


Trade, Text, Other Books 
163. Kipe Offset Process Co., Inc., New York; 164. D. F. Keller Co., 
Chicago; 165. W. S. Konecky Associates, New York; 166. W. S. 
Konecky Associates, New York; 167. Kipe Offset Process Co., Inc., 
New York; 168. Consolidated Lithographing Corp., Carle Place, 
se & 


Book Jackets 
169. Herst Litho Co., Inc., New York; 170. Stecher-Traung Litho- 
graph Corp., Rochester; 171. Parker & Son, Inc., Los Angeles; 
172. Keniltone Press, New York; 173. Reehl Litho, New York; 
174. W. S. Konecky Associates, New York. 


School Yearbooks 
175. Wheelwright Lithographing Co., Salt Lake City; 176. News- 
foto Publishing Co., San Angelo, Texas; 177. New City Printing 
Co., Union City, N. J.; 178. La Salle Lithograph Corp., New York; 
179. Taylor Publishing Co., Dallas; 180. New City Printing Co., 
Union City, N. Y. 


MAGAZINES AND HOUSE ORGANS 
Complete Publications 
181. R. R. Donnelley & Sons Co., Chicago; 182. Runkle-Thompson- 
Kovats, The Veritone Co., Magill-Weinsheimer, Chicago; Photo- 
press, Inc., Broadview, Ill.; 183. Crafton Graphic Co., Inc., New 
York; 184. Runkle-Thompson-Kovats, Chicago; 185. Wm. G. John- 
ston Co., Pittsburgh; 186. Runkle-Thompson-Kovats, Chicago. 


Covers Only 
187. Herst Litho Co., Inc., New York; 188. Gibson & Perin, Cin- 
cinnati; 189. Alumni Offset, Inc., New York; 190. Rockwood Press, 
Cincinnati; 191. Capricorn Lithograph Co., New York; 192. Niagara 
Lithograph Co., Buffalo. 


Signatures and Inserts 
193. Ketterlinus Litho Mfg. Co., Primos, Pa.; 194. The Regensteiner 
Corp., Chicago; 195. Cincinnati Lithographing Co., Inc., Cincinnati; 
196. Wheelwright Lithographing Co., Salt Lake City; 197. The 
Regensteiner Corp., Chicago; 198. The Regensteiner Corp., Chicago. 
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MAPS 
Road Maps 
199. Western Printing & Lithographing Co., Poughkeepsie, N. Y.; 
200. Western Printing & Lithographing Co., Poughkeepsie, N. Y.; 
201. The Nielsen Lithographing Co., Cincinnati; 202. Haynes Lith- 
ograph Co., Rockville, Md.; 203. The Steck Company, Austin; 
204. Harrison & Smith Co., Minneapolis. 


Other Maps 
205. Krug Litho Art Company, N. Kansas City, Mo.; 206. Ketter- 
linus Litho. Mfg. Co., Primrose, Pa.; 207. Fort Dearborn Litho Co., 
Niles, Il].; 208. Inland Lithograph Co., Chicago; 209. Ketterlinus 
Lithographic Mfg. Co., Primos, Pa.; 210. Western Printing & Lith- 
ographing Co., St. Louis. 


MENUS, PROGRAMS AND ANNOUNCEMENTS 
211. Mercury Lithographing Co., Miami; 212. Young & Klein, Inc., 
Cincinnati; 213. Litho Arts, Miami; 214. National Lithographers 
Co., Miami; 215. Hillside Press, Los Angeles; 216. American Lith- 
ographi Co., Atlanta. 


CARDS 
Greeting Cards— Published (stock) 
217. Panda Prints, Inc., Bronx, N. Y.; 218. Panda Prints, Inc., 
Bronx, N. Y.; 219. Fort Dearborn Lithograph Co., Niles, IIl.; 
220. Biltmore Press, Los Angeles; 221. The Regensteiner Corp., 
Chicago; 222. Central Lithograph Co., Cleveland. 


Greeting Cards — Private 
223. American Lithograph Co., Atlanta; 224. Western Lithograph 
Co., Wichita, Kansas; 225. Brett Lithographing Co., Long Island 
City, N. Y.; 226. Allen Lithography, Chicago; 227. Western Print- 
ing & Litho. Co., Racine, Wisc.; 228. Jeffries Banknote Co., Los 
Angeles. 


Pictorial Postcards 
229. H. S. Crocker Co., Inc., San Bruno, Cal.; 230. Colourpicture 
Publishers, Inc., Boston.; 231. R. M. Rigby Printing Co., Kansas 
City, Mo.; 232. H. S. Crocker Co., Inc., San Bruno, Cal.; 233. H. S. 
Crocker Co., Inc., San Bruno, Cal.; 234. Litho Press, Inc, Indian- 
apolis. 


CALENDARS 

Stock Calendars 
235. U. O. Colson Co., Paris, Tll.; 236. H. S. Crocker Co., Inc., San 
Bruno, Cal.; 237. U. O. Colson Co., Paris, Ill.; 238. U. O. Colson 
Co., Paris, Ill.; 239. Harrison & Smith Co., Minneapolis; 240. 
Joseph Hoover & Sons Co., Philadelphia. 

Custom-Built Calendars 

241. H. S. Crocker Co., Inc., San Bruno, Cal.; 242. U. O. Colson 
Co., Paris, Ill.; 243. Ketterlinus Litho Mfg. Co., Primos, Pa.; 244. 
R. M. Rigby Printing Co., Kansas City, Mo.; 245. The E. F. 
Schmidt Co., Milwaukee; 246. Stecher-Traung Lithograph Corp., 
Rochester. 


ART PRINTS 
247. Western Lithograph Co., Wichita, Kan.; 248. Western Litho- 
graph Co., Wichita, Kan.; 249. H. S. Crocker Co., Inc., San Bruno, 
Cal.; 250. The E. F. Schmidt Co., Milwaukee; 251. Runkle-Thomp- 
son-Kovats, Chicago; 252. Jahn & Ollier, Chicago. 


DECALCOMANIAS 
253. The Meyercord Co., Chicago; 254. American Decalcomania 
Co., Chicago; 255. The Meyercord Co., Chicago; 256. The Palm 
Brothers Decalcomania Co., Cincinnati; 257. The Meyercord Co., 
Chicago. 


METAL LITHOGRAPHY 


(See Metal Decorating Section in this issue) 


SPECIALTIES AND NOVELTIES 
265. Parker Enterprises, Inc., Los Angeles; 266. United Offset, New 
York; 267. J. C. Dillon Co., Inc., New York; 268. The Lehigh Press, 
Philadelphia; 269. The Crane-Howard Litho Co., Cleveland; 270. 
Forbes Lithograph Mfg. Co., Boston. 
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“The inherent advantages of fast service and speed with the 
three-color method says Bob Tucker (left), sometimes let you 
in for additional corrections which would not be feasible with 
conventional methods. Customers do not hesitate to ask you to 
do things which sound slightly impossible. 


How we got into 


3-Color 
Offset 


By Robert Tucker 


President, Rochester Polychrome 


HAVE found, since getting into the “pleasing color” 

process—also known as “short-run” and “three-color” 
—that trade excitement over the process is justified by 
my increasing number of customers and interested pros- 
pects. They represent a new market that didn’t exist before 
the advent of practical pleasing color. 

Key to the success of the new process has been elimina- 
tion of, costly handwork through standarization and 
mechanization of photographic registration and masking 
techniques. Developed over the past 10 years at the 
Kodak Research Laboratories, pleasing color has put 
offset color reproduction within the budget reach of the 
smallest printing buyer. 

Perhaps the most significant result of the introduction 
of pleasing color has been the impact it has had upon the 
printing market. Former short-run black-and-white cus- 
tomers, I have found, are upgrading their promotional 
programs with pleasing color reproduction. In chain- 
reaction, fashion color rapidly is becoming a byword for 
printing jobs from salesmen’s catalog sheets to annual 
reports. 

At Rochester Polychrome, we feel that we entered 
the pleasing color market at an ideal time. Incorporated 
in July of 1955, our operation benefited from the pioneer- 
ing work in three-color performed at our sister company, 
Princeton Polychrome, of New Jersey. (See ML January, 
1955, page 38). Successful darkroom, platemaking, and 
pressroom techniques developed at the Princeton, N. J. 


Three-color job lithographed by Rochester Polychrome on newsprint 








shop were adopted from the outset at our plant. Conse- 


quent reductions in production and press time enabled 
our company to get off the ground in quality color work 
in slightly less than four months after the shop was 
opened for business. 


My Initial Investment 
Initial equipment investment was nominal, including 
such major items as a photo-color enlarger, a vacuum 
board, a 10 x 16” Davidson 251 press, and a Miehle “29.” 
Also purchased was such miscellaneous equipment as 
a printing frame, stripping table, processing chemicals, 
matrix film punch, filters, “point light” sources and a 
color densitometer. An additional major expenditure was 
for a Robertson process camera. Although some shops 
find that they can get along quite well by farming out 
larger camera work, we felt that the increased versatility 
of in-shop work was more than worth the cash outlay. 
Also, making separations for the trade promised to be 
a profitable adjunct to our main printing operation. 
Another factor that should not be neglected in setting 
up a pleasing color operation is an adequate humidifica- 
tion system. Having to allow for changes in material 
sizes due to extreme fluctuations in plant humidity con- 
ditions is more costly in the long run than the installation 
of adequate humidity-control facilities at the outset. Our 
humidification equipment cost $500. At the present time, 
we are reviewing estimates for a complete air-condition- 
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Innovations and new techniques in three-color reproduction at 
Rochester Polychrome are often the result of on-the-spot brain- 
storming sessions (left) around the light-table. Here, Mr. Tucker 
and three of his technicians examine separation negatives and 
first proof for a current job. Rochester Polychrome plating- 


ing system (humidity and temperature control) with in- 
dividual room controls—$8,000 for the 7,000 square 
feet in our plant. 

First challenge faced by the lithographer embarking on 
a three-color program -is the training of personnel in 
the techniques involved in turning out top-notch pleasing 
color printing. Actual presswork differs only slightly from 
traditional color techniques; hence, any capable press- 
man can become a pleasing color expert with a minimum 
of training and experimentation. In the darkroom, how- 
ever, three-color techniques are a radical departure from 
conventional color operations. We found that the per- 
sonnel best suited to handle the darkroom phase of the 
process are men with a general photographic background, 
not necessarily with graphic arts experience. Under the 
tutelage of a Kodak graphic arts technical representative 
and Princeton Polychrome, our darkroom men learned 
how to mask, expose, and make excellent separations in 
a comparatively short time. 


How We Do Pleasing Color 
The techniques we employ are similar to the recom- 
mended steps for pleasing color reproduction described 
in Kodak’s literature on the subject. The customer’s 
transparency is examined with a process densitometer to 
arrive at the density ratio between the highlight and 
shadow areas, which dictates the density value for our 
principal mask. The transparency then is placed in con- 
tact with pan masking film and positioned by means of 
a Kodak Matrix Film Punch. Exposure, development, 
and drying follow, and the resulting mask is placed in 
register with the original transparency. It has been found 
that an “unsharp” mask produces the best results. At this 
point, we make our red, green and blue exposures on 
Kodalith Pan Film, using a Kodak Gray Contact Screen, 
which yields screened negatives to size. 
The screened negatives then are placed in contact with 
the presensitized aluminum plate (We use Harris, Enco, 
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room technician pin-registers negatives in vacuum frame in 
contact with presensitized plates. (right) Standardized procedure 
involving such equipment as the Kodak Matrix Film Punch has 
eliminated most of the costly and time-consuming visual register 
work at Rochester Polychrome. 


and 3M plates.) emulsion down. A gray scale is employed 
as a sensitivity guide to assure correct plate exposure. 

Once the job is on the press, we measure the ink cover- 
age and density with the reflection head on our densi- 
tometer, using color bars to good advantage. To achieve 
optimum results with a minimum of effort and wasted 
motion, it is important to maintain standards, run to 
these standards, and check yourself all along the line to 
eliminate guesswork and costly errors. We have found 
that the more operations that can be performed to a 
standard reading or point, the lower the guesswork 
factor, and the lower the production costs on each job. A 
wise maxim is to let the densitometer be your guide. 
Rather than adding “a little more red,” the resourceful 
printer will “run it to 0.90.” 


The Proofing Problem 


To date, the major fly in the three-color ointment has 
been the proofing problem. Some of the early abortive 
“forced work” in three-color resulted in printers and 
customers alike getting burned. Perhaps some of the 
confusion was caused by the fact that Eastman Kodak 
Company suggests that extensive proofing tends to cancel 
out the basic economies of the three-color process—and 
yet customers were demanding proofs. Kodak has out- 
lined the steps involved in photomechanical three-color 
reproduction; it is up to the individual printer to adapt 
these steps to each sales situation as it arises. 

Actually, the “proofing problem” is no problem at all 
—unless the printer makes it so. When talking to a 
potential customer, it’s a simple matter to explain the 
extra cost involved in proofing and subsequent correc- 
tions. The salesman who sloughs over the proofing situa- 
tion to nail down a “hot” order often finds the low quote 
blowing up in his face when the customer demands proofs. 

The three-color salesman must be more than a mere 


order-taker. If the customer is contemplating a special 
flier (quantity 500-2,000) to be sent to dealer-distributors 
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One of the vital keys to top-quality three-color reproduction is 
extensive use of the densitometer (left). From density determ- 
ination for the principal mask to the measurement of ink cover- 
age on the final run. (through the use of color bars), the den- 
sitometer is used to eliminate the variable human factor of guess- 


announcing a new discount policy, our salesman quotes 
without proofing charges. He then explains to the cus- 
tomer that in his opinion the extra cost for proofing is 
not justified—this is a one-shot informational item and 
fidelity color reproduction is not a must. On the other 
hand, if the customer is planning to put out a flyer an- 
nouncing a new product line to distributors, fidelity color 
reproduction may be a vital factor. In this case the cus- 
tomer probably should have proofs and the cost is in- 
cluded in the quote. 

Thus the three-color salesman should be one-third 
printing consultant—one-third printing salesmen, and one- 
third practicing psychologist. He lets the nature of the job 
and its promotionai objective dictate the advisability of 
recommending proofing and corrections. 

“Pleasing color” is a natural for those frequent “due- 
yesterday” jobs. By careful use of the color densitometer, 
we can go directly from transparency to separations to 
plates to final press run in a matter of hours. Though 
the “hurry-up” customer will have to forego the luxury 
of proofs, he can have his job in jig time—a plus value 
that will appeal to most harrassed production men. And 
the finished job will be near-facimile color reproduction, 
in a hurry and at a price—a combination that’s hard 
to beat. 

Once several top-notch pleasing color jobs have crossed 
the printing buyer’s desk and gone on their respective 
promotional missions, chances are a working relation- 
ship will develop between buyer and printer. The vexing 
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work. The proofing problem associated with early work in 
three-color is solved by employing various techniques, such as 
local correction on the original transparency and separation 
negatives, (right). By striking in a new color on the actual press 
run, corrections can be made easily. 


to-proof or not-to-proof question will be left to the 
printer’s discretion and the buyer will begin to realize 
the full advantages and economies of the pleasing color 


process. 


How We Give Proofs 

We have found that most customers want proofs— 
close to 100 percent, especially on the first job. Accord- 
ingly, we have made certain techniques standard operat- 
ing procedure around the shop. By making local correc- 
tions on the original transparency and separation nega- 
tives, varying ink flow on the press, and burning-in and- 
out (varying exposure time to change color density in 
selected areas), we can make a wide variety of changes 
between proofs and the final run. In addition, through 
extensive use of the densitometer, the boys in our shop 
more often than not hit a customer-pleasing combination 
on the first proof. 

Recently, we hit one job right on the nose as far as 
color was concerned and yet we were forced to color 
correct. One of our customers had shot transparencies 
of prototype models of some soon-to-be-introduced dealer 
display material—the plan being to prepared and dis- 
tribute the dealer display flier first, and then to go ahead 
and run off the display material in the quantity dictated 
by dealer response. Proofs were submitted by mail and 
color correction was performed on the telephone. In ad- 
dition, at the last minute the customer switched the 
signals on the color for the proposed display material. 
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No probiem, however. We simply made an extra plate 
and struck in a sky blue over what had been an original 
green on the transparency. We even surprised ourselves 
on this one; the cost for corrections was about one-fifth 
of what it would have been if the firm had employed 
conventional color. 

Like the bumblebee who can’t fly, according to the 
laws of aerodynamics, we attempt a lot of things at 
Rochester Polychrome that older and wiser heads in 
the printing business would call impossible. For example, 
we were recently running a color-insert ad-sheet for Coty, 
Inc. In the middle of the run, Coty called from New 
York and asked whether we could give them a quantity 
of the same piece on newsprint stock! They wanted fac- 
similes of ROP newspaper tearsheets to merchandise their 
advertising through dealers. We ripped open a package 
of unsized newsprint and ran it through the press. Under 
the most adverse conditions—150 line screen on news- 
print—the results were excellent. 


Pricing Policies 
Experience at Princeton Polychrome indicates that 
there is a tendency to underprice three-color printing. 
After about seven months of actual production experience, 
Princeton Polychrome found that they were forced to 
revise their pricing schedule upward about 33 percent. 
Benefiting from Princeton’s experience in pricing, we 
have priced our work accordingly. A typical price would 
be $195 for a three-color job, 84x11", quantity 1,000. 
Often, customers prefer to use black type, which gen- 
erally involves a cost of $15 extra for the first thousand 
to the customer. We have found that the best color for 
type, if the customer does not specify the additional black 
plate, is the cyan, with magenta not too close a second, 
and the yellow an almost illegible third choice. 
Over and above the basic price, we figure on $35 per 
additional thousand sheets, with the price decreasing as 
the quantity increases. In general, we have found that 


Still the standby for a large portion of the three-color work at 
Rochester Polychrome is the standard duplicator press such as 
this Davidson (left). Major application for the smaller press 
at Rochester Polychrome is for proofing and smaller production 
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many jobs can be sold directly from a standard price list, 
especially the stock items. You cannot, however, get 
away from individualized quoting when the job departs 
from a single set of separations. 


Market Dictates Equipment 

Although we started with a Davidson 251 and a Miehle 
“29,” and recently added a Harris LUH, each prospective 
three-color printer should let his market dictate the range 
and extent of his press equipment. Perhaps the growth 
pattern for Princeton Polychrome might be of interest 
to printers contemplating entering the three-color field. 
Starting with a standard office duplicator, similar to our 
Davidson, Princeton found that as the-runs increased in 
size and customers began calling for larger sheet sizes, 
there was a need for a new 14x 20” press. The larger 
press opened up the 11 x 17” sales promotional literature, 
annual catalog, and catalog insert market for Princeton. 

Similarly, we found the purchase of the larger press to 
be a wise one. The improved inking facilities and more 
precise register capabilities of our Miehle “29” and 
Harris LUH have added increased versatility to our color 
operation. And, as our customers became more quality 
conscious and demanded increasingly longer runs, we 
were able to supply optimum color range and brilliance 
with the larger presses. At the present time, the smaller 
press is used primarily for proofing and small production 
runs. A far better technique on the longer production 
runs has been running such jobs two, four, or six up, on 
the Miehle “29.” 

Still the standby for a large portion of the three-color 
work at our shop is the standard offset duplicator such as 
the Davidson press. 

Ideal starting point for equipment for prospective 
three-color lithographers is the smaller offset duplicator- 
type press. Often the best way for a lithographer to get 
his feet wet in three-color is by farming-out color sep- 

(Continued on Page 159) 


runs. Mr. Tucker advises, however, that for runs over 10,000, the 
possibility of running the job two-up on a larger press should 
be considered. Use of larger presses, such as the Miehle “29,” 
(right) has broadened the applications for “pleasing color.” 


Controls In Color 


AN you imagine trying to drive 

a car without a speedometer? 
Of course, those who have been driv- 
ing for some time would be able to 
judge speed in some rough manner. 
No driver, however, could say with- 
out a speedometer whether he was 
going 30 or 35 miles per hour with 
any degree of accuracy. This same 
point can be applied to a densitometer. 
Trying to determine densities visually 
without the use of a densitometer is 
just as difficult. 

We may say that both these instru- 
ments—the speedometer and the den- 
sitometer—are basically instruments 
of control. They do not function un- 
less someone with the proper knowl- 
edge of their use operates them. The 
densitometer will not make color 
separations or masks for you, but it 


By John M. Lupo, Jr. 


Technical Representative 
Di-Noc Photographic Division 
Di-Noc Chemical Arts 


Coils af 











Figure 1. Notice that there are 100 units 
of light shining on the film, and only 10 
units of light coming through on the op- 
posite side. 
will tell you, after you have made 
them, if they are correct. When prop- 
erly used, the densitometer will tell 
you the type of mask and the range 
of the separation to make for a 
specific transparency. 

The densitometer is the basic in- 





strument of control in color separa- 
tion. It will save you time, work and 
materials and at the same time pro- 
vide consistency, accuracy and im- 
provements in work standardization. 

Let us discuss some of the terms 
used with the densitometer, so that we 
may be better able to understand it. 

There are certain terms used in 
working with a densitometer that we 
must understand. These terms are 
transparency, opacity and density. 
Transparency is the measurement of 
the amount of light coming through a 
material. Opacity is the amount of 
light being held back and density is 
a mathematical way of expressing 
opacity. 

Technically we define transparency 
as the ratio of the amount of light 
passing through the material as com- 





Figure 2. Weston Photographic Analyzer Model 877, (left) 
manufactured by Weston Electrical Instrument Corp., Newark 5, 
N. J. Direct reading electric type densitometer. Density from 
02 to 3.0. Can also be used as a photometer with a meter candle 
range of 0 to 650. This cannot be used for reflection density 
readings. Furnished with 24-page instruction booklet. Figure 3. 


Photovolt Densitometer (right) manufactured by Photovolt 
Corp., New York City. An extremely accurate direct reading den- 
sitometer which has as accessories a reflection head for reflection 
density readings and a photometer unit. Photo shows transmis- 
sion head on left and main unit on right. Furnished with 
elaborately detailed instruction book. 
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Figure 4. Kodak Process densitometer manufactured by Eastman 
Kodak Co., Rochester, N. Y. This is an electric comparator type 
densitometer which is also adaptable for reflection densities 
and for use as a photometer. Density readings to 3.0. Furnished 


pared to the amount of light falling 
on the material. In Figure 1, we see 
that there are 100 units of light fall- 
ing on the negative and only 10 units 
of light coming through the film on 
the opposite side. Transparency is 
simply the measurement of this light 
coming through the film as compared 
to the amount of light falling on the 
film. We can say from Figure 1, that 
the transparency is 1/10th, for only 
1/10th of the light is coming through. 

Opacity is the measure of the 
amount of light being held back. For 
example in Figure 1, we said that 
10 units of light are coming through 
the negative and consequently 90 
units of light are being held back. 
Opacity is the measurement of this 
light being held back. Opacities are 
expressed in whole numbers and they 
are found by simply reversing the 
fraction of the transparency. As an 
illustration, in the previous paragraph 
we said the transparency is 1/10th. 
By reversing the fraction to 10/1 or 
10, we have the opacity. 

One of the 
used in photography is density. We 


most common terms 


generally refer to it as meaning the 
blackness of a photo image. Actually, 
density is nothing more than a math- 
ematical expression of the opacity, 
Opacities used in photography run 
into very large numbers. For ex- 
ample, in a common line shot on litho 
film, we normally get an opacity 


10,000 to 100,000. 
Working with these large numbers for 


range of from 
the plotting of density curves is not 
practical, so we express the opacity 
numbers in terms of logarithms. 

A logarithm is a mathematical 
term which we can explain as follows: 
Suppose we start by taking three 
numbers: 10, 100 and 1,000. We 
can say that 10 equals 10x1, 100 
equals 10x 10 and 1,000 equals 10 
x 10 x 10, and the logarithms of these 
numbers are 1, 2 and 3 respectively. 
A logarithm of a number is nothing 
more than the number of times 10 
must be multiplied by itself to yield 
that number. We have to multiply 10 


Figure 6. Transparency Marking Record 
Sheet. A consolidation sheet listing all 
important details pertaining to color sep- 
arations. A useful guide for the experi- 
enced photographer and a must for the 
beginner. 
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with instruction booklet. Figure 5. Densichron Densitometer 
manufactured by the W. M. Welch Scientific Co., Chicago. 
This is a direct reading densitometer with attachments for 
transmission, reflection and photometer readings. 


just one time to get 10 and its log 
(shortened term for logarithm) is 1. 

It is easy to see that by using 
logarithms, we can reduce large un- 
wieldy figures to smaller, more man- 
ageable ones. Any number can be 
referred to in terms of a logarithm. 
These logs may be found in most 
mathematical reference books. 

As a brief summary of what we 
have covered, let us say that: 

TRANSPARENCY is the ratio of light 
coming through a negative (or posi- 
tive) as compared with what is fall- 
ing on the negative. Transparencies 
are expressed in terms of fractions, 
starting with 1 and working down to 
1/100,000 (and even smaller). The 
smaller the fraction; the less light the 
negative allows to pass through. 

Opacity is the measurement of the 
amount of light being held back by 
the negative (or positive). It is ex- 
pressed in whole numbers and is 
found by reversing the fraction of 
the transparency. The larger the num- 
ber of the opacity, the darker or 
denser a negative is. 

DENsITY is a mathematical way of 
expressing the opacity by the use 
of logarithms. Densities are expressed 
in whole numbers and start with .1 
(for all practical purposes) and range 
to 3.0 or 3.5 (for the general range 
used in color photography). 

The 


measurement of density is called a 


instrument that is used for 
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when you 


think of 


FILM 


think of 


PITMAN 


Join the many lithographers who 
depend on Pitman for fast, depend- 
able delivery of film in all leading 
makes and sizes. 


Each Pitman Branch has a large 
stock of Ansco, Dupont, Di-Noc, 
Gevaert and Kodak films and dry 


plates as well as the necessary de- HAROLD M. PITMAN (CO. 


velopers -and fixers. 





To get what you want, when you Chicago 50, Illinois — 33rd Street & 51st Avenue 
Wels MMM Abiameleste)Uicmersiticelile-Me)i Secaucus, New Jersey — 515 Secaucus Road 
freshness, call Pitman! Cleveland 11, Ohio — 3501 West 140th Street 
New York 36, New York — 230 West 41st Street 
Boston 10, Massachusetts — The Pitman Sales Co. 


266 Summer Street 
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densitometer. The densitometer does 
a lot more than just measure one type 
of density. It can be used to meas- 
ure the transmission densities and re- 
flection densities. In addition, some 
densitometers can also be used as 
photometers. Let us explain these 
each in some detail. 

In measuring the density of a nega- 
tive or a transparency, we actually 
are measuring the amount of light 
that the negative itself holds back 
when light is being shone through 
the material. We call this “transmis- 
sion density,” for light is transmitted 
through the material. Transmission 
densities are used in describing all 
negatives and positives on film or 
glass plates. 

The reflection density of a material 
is a measurement of the reflecting 
density of an opaque print. This is 
best illustrated by a subject such as 
an oil painting. We can easily meas- 
ure the density (transmission) of a 
color transparency. The use of a re- 
flection densitometer will just as 
easily measure the density of an 
opaque print such as an oil painting. 

Most densitometers can also be 
used. as photometers and this instru- 
ment measures what we might say 
is the quality of light. Just as a scale 
will tell you the weight of a material, 
the photometer tells you the amount 
of the light source. It is useful in 
exposure determination for contact, 
camera and enlarger use. 

We have listed in Figures 2, 3, 4 
and 5 some of the more popular densi- 
tometers used in the graphic arts 
field, together with notations pertain- 
ing to their characteristics. It is im- 
possible here to illustrate the im- 
portance of a densitometer for color 
separations. Suffice to say that with 
this instrument, you can expect im- 
provements in work quality. Without 
it you can expect makeovers and 
varied results. All of the densitome- 
ters are available through many of 
the graphic arts suppliers. 


Density Range 

Having considered the theoretical 

aspects of the densitometer, let us 

now see what they actually do and 

their use and applications in color 
separations. 








gc 


4 % 
Exposure Time (Seconds) 
Figure 7. D Log E curve. In the plotting of this scale the density was plotted 


vertically against the exposure time. The complete plotting of exposure times 
and densities gave the curve shown above. 
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In color separations, it is important 
to measure the density range of the 
transparency. This density range is 
the difference between the lightest and 
darkest spots of the transparency. As 
an illustration, let us assume that 
we measure a transparency in the 
light areas reading a density of .5 
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Figure 8. Plotting a contact of an LTF Scale to show gamma. In this diagram 
the density of the original scale was plotted against the density of the finished 
negative. The calculation of gamma is also shown. Gamma is found by dividing 
ing the number of vertical boxes by the number of horizontal boxes: 10 di- 
vided by 10 equals 1. 


and in the dark areas a density of 
2.8. If we subtract the .5 from the 
2.8 we have 2.3. This figure is re- 
ferred to as the density range. It is 
simply the measurement of the den- 
sity difference between the lightest 
and darkest portions of the trans- 
parency. This density range is im- 


67 








portant. because we cannot print the 
tremendous density range that we get 
on color transparencies by litho- 
graphic means and consequently this 
density range is the basis of calculat- 
ing the. percentage of a correction 
mask that is necessary. (This will 
be explained in greater detail next 
month.) Generally we might say that 
a halftone screen will reproduce a 
density range of about 1.5, and the 
masking procedure reduces the den- 
sity range of the color transparency 
so that it is within the range which 
we can print with by use of the half- 
tone dot. 

_ The record sheet shown in Fig- 
ure 6 is a very helpful consolidation 
of all details pertaining to color sepa- 
rations and its use is strongly recom- 
mended to all who are just starting 
with color separations. This record 
sheet or others similar to this can 
be secured through your local graphic 
arts dealer or this illustration can 
be photographed and_ reproduced. 
This particular record sheet will be 
used as a reference for detail in- 
formation on the masks and separa- 
tions that will be covered in the ad- 
ditional articles of this series. 


D Log E Curves 
No doubt you have seen at some 
time or other a peculiar looking fig- 
ure which is referred to as a D log 
E curve. I recall the first time I had 
seen it, I thought it to be some form 
of modern art. However, in learning 
more about it, I found it to contain 
a wealth of information very neces- 
sary to those interested in color. We 
are going to discuss it here in some 
detail as these curves will be referred 
to in later articles. 


To begin with, let us clarify the 
name, D log E. The D in this phrase 
refers to density, and log E means 
the logarithm of exposure. When we 
speak of density, we are automatically 
referring to logarithms, because we 
defined density as the log of the 
opacity. In order to plot the density 
and the exposure we have to convert 
the exposure to a logarithm, and con- 
sequently, log E simply means the 
logarithm of the exposure. Now that 
we have reduced both the density 
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and the exposure to logs we can plot 
them and compare their values for 
further study. We may say that a 
D log E curve is nothing more than 
the plotting of the effect of exposure 
on the density of film. By increasing 
exposure, we know that density is 
also increased and the D log E curve 
will show the effect of this increase. 
By drawing the D log E curve we can 
get a clearer picture of what is going 
on than by just looking at rows of 
figures. 

Let us make one of these curves to 
show what they actually consist of. 
To begin with, take a piece of film 
about two inches wide and 10 inches 
long. It will be best to use some type 
of continuous tone film for this ex- 
periment. Expose a very small strip 
of the film to the following exposure 
times, so the finished piece will have 
increasing density steps, similar to a 
film gray scale such as the LTF Sen- 
sitivity Guide. 


Exposure Time After development 


in Seconds we get the following 
densities 

Loot eashiost ness 12 
Re Gait: <u -ohe 16 
a ee nee .29 
SS ae 00 
MIS deve ite ioe Siereace 78 
A See 1.08 
RAY ae ey re 1.38 
MEE iahissoe cna hemes 1.68 
ee eee 1.99 
eee 2.24 
ME 05 coisa ses smesas 2.41 
BOND so syis'siceocacnecens 2.58 
PPD icc kacns Saas scene 2.71 


Let us plot these densities together 
with the exposures as illustrated in 
Figure 7.This finished curve is known 
as the D log E curve. 


Gamma 

Now that we have constructed a 
curve, to what use can it be put? 
One of the most important functions 
of a D log E curve that we are con- 
cerned with in color is the gamma of 
the curve. This term gamma refers to 
the measurement of the slope of the 
curve, and we may say that gamma 
is @ measurement of the contrast of 
the developed negative. As an illus- 
tration of this, suppose we expose an 
LTF scale to a continuous tone film, 
using a contact light source with a 
C4 filter. Develop for eight minutes 





in DK 50 1:2 (diluted one part de- 
veloper to two parts water). We take 
readings of the LTF Scale as fol- 


lows: 


Step No. LTS Scale Developed 
Scale 
BS. sik brxne none .00 3.00 
TR reas eave Ab 2.85 
a ekadineee 30 2.70 
Baresi se cweu 45 2.55 
ere 60 2.40 
etree Aes 2.25 
< Soe eee eee .90 2.10 
Rina t4 ous 1.05 1.95 
ee ans 1.20 1.80 
| Re vt dr 1:35. 1.65 
| eee 1.50 1.50 
AB taiiik ak 1.65 1.35 
titi weakens 1.80 1.20 
_ See 1.95 1.05 
RE in 4 cicu bees 2.10 .90 
| eee 2:25 15 
Te ee: 2.40 .60 
ee ae 2.55 45 
DOs ses ivaignseics 2.70 30 
ey oceans cts 2.85 A 
MR secs oee ee 3.00 .00 


Let us plot these readings as shown 
in Figure 8. If you take note of this 
plotted line, you will see that it forms 
a perfect 45 degree angle, and we 
have perfectly reproduced the LTF 
scale, because if we were to contact 
the developed scale again, we would 
end up with the identical reproduc- 
tion of the LTF scale. When this 
plotted line is a perfect 45 degree 
angle we say that it has a gamma 
of 1. This can be measured in the 
following manner. From the plotted 
line measure the number of boxes 
across to 10 boxes, and then up until 
you come to the plotted line again. 
Then divide the horizontal number 
of boxes into the vertical number of 
boxes and you have gamma. In this 
illustration we have 10 boxes across 
and 10 boxes up; hence, 10 divided 
into 10 gives 1. This is illustrated 
in Figure 8. 

Let us go one step further. Sup- 
pose we contact the LTF scale as we 
did before, but instead of developing 
it for eight minutes, let us make three 
developments of respectively six min- 
utes, four minutes and two minutes. 
The plotted curves of these contrasts 
are shown in Figure 9. We can see 
from this that we then have a gamma 
of .8 for the 6 minute development, .6 


(Continued on Page 153) 
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Blattenberger 






D’Alessandro 


Starkey 


QUIZ panel and a series of 
round table discussions will pro- 
vide the meat of the program for the 
12th annual convention of the Na- 
tional Association of Litho Clubs. 
The meeting is scheduled for May 2-4 
at the Palmer House Hotel in Chicago. 
A quiz panel was a successful fea- 
ture of last year’s convention in Bal- 
timore. This year it will be moderated 
by Frank Oehme, Chicago Litho- 
Panel 
include the following: 
CAMERA: Charles Roeder, Roeder 
Studios, Chicago; CHEMISTRY: Paul 
Hartsuch, Interchemical Corp., Chi- 
cago; CoLoR SEPARATIONS: Frank 
Lithographic Technical 
Foundation, Chicago; Meta Dec- 
ORATING: Harold Lee, J. L. Clark 
Manufacturing Co., Rockford, IIl.: 
Prates: Donald Grant, Litho Chem- 
ical & Supply Co., Chicago; Press 
(sheet fed): Otto Smith, Photopress, 
Inc., Broadview, IIl.; PREss (web 
fed): Reginald F. Wardley, National 
Bank Board Co., Holyoke, Mass.; 
and TECHNICAL DEVELOPMENTS: 
Michael H. Bruno, Lithographic Tech- 
nical Foundation, Chicago. 


graphic Institute. members 


Preucil, 


quiz panel, round table 


discussions scheduled for 


NALC Convention 


in Chicago, May 2-4 


The quiz panel is scheduled for 
It will be fol- 
lowed in the afternoon by a series of 
round table diseussions led by the 
following men: 

CaMERA-MASKING: Edward Atkin- 
son, Ilford, Inc., and Joseph Jiloti, 
Eastman Kodak Co.; CoLor SEPARA- 
TION: Rudolph Kienast, U. O. Colson 
Co., Paris, Ill.; Ink: Emmett Flaherty, 
Gaetjens, Berger & Wirth, Inc.; 
Paper: William Dodd, Champion 
Paper Co., Pasadena, Tex.; PLATES 
(surface): Eugene Bulinski, Runkle- 
Thompson - Kovats, Inc.; PLATES 
(deep-etch) : Edward Farrell, Magill- 
Weinsheimer Co.; PLATES (presen- 
sitized metal): David M. Smith, 
Chicago Litho Products Co.; PLATES 
(presensitized paper): Anthony En- 


Saturday morning. 


sink, Ensink Distributing Co.; 
Presses (small): James Gianpetro, 
20th Century Press, Inc.; PRESSES 
(large) : Harold Knuth, Inland Litho- 
graphing Co.; and ROLLERS AND 
BLANKETS: Karl Fox, Rapid Roller 
Co. All the men are from Chicago 
except Keinast and Dodd. 
Registration will start at 10 a.m. 
on Thursday, with a general meeting 
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that afternoon. A full business meet- 
ing is scheduled for all day Friday, 
interrupted by a luncheon meeting at 
which a speaker will discuss news- 
papers by offset. Dr. Preston Bradley 
is listed as the luncheon speaker for 
Saturday. The meeting will be cli- 
maxed with the annual banquet. 

Other special events will be a coun- 
cil of administration meeting and an 
officer’s dinner Thursday evening, 
and an officers meeting Friday 
morning. 

William O. Morgan, of the Chicago 
club, is convention chairman. He is 
immediate past president of NALC. 
R. Walter Blattenberger, of St. Louis, 
Other officers of the 


national are Sol D’Alessandro, Cleve- 


is president. 


land, Ist vice president; J. Leonard 
Starkey, Dayton, O., 2nd vice presi- 
dent; Herman C. Goebel, Milwaukee, 
treasurer; and Eugene Hanson, Chi- 
cago, executive secretary. 

The ladies’ 
dinner and puppet show Thursday 
evening, Don McNeil’s Breakfast Club 
Friday morning, and a bus tour of 
the city. Marshall Field & Co. will 
be host at a luncheon Friday.* 


program includes a 
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| KNOW 


DINOBLUELINE FILM 


Making positive or negative images as guides for fake or 
process color stripping can be a simple and economical 
process—when you use Dinoblueline Film. Just expose the 
key flat to a sheet of ready-to-use Dinoblueline under a 
carbon arc and develop. The resulting image is sharp, 
accurate, ghost-free, dimensionally stable and easy to use... 
it will not photograph on any type of plate. In addition, 

you can use Dinoblueline in making surface or deep etch 
plates, or in photocomposition work. 


Ordinary artifical lights will not affect the undeveloped 
Dinoblueline, so that setting up the blue key for exposure is 
simplified. After the blue key is made, stripping can be 
done directly to the emulsion side, tape can be applied and 
removed without disturbing the emulsion, opaqueing can 
be done with any standard solution. 


Dinoblueline Film has a .010” thick clear polystyrene base 
coated with a pre-sensitized, non-photographic blue key 
emulsion. Precise coating assures uniform thickness and 
coverage—the blue color remains consistent box after box. The 
heavy base provides excellent stability for accurate register. 


Dinoblueline is available in standard sheet sizes ranging 
from 11” x 14” to 40” x 60”—special sizes on request. Check 
with your local Di-Noc Dealer. 


DI-NOC CHEMICAL ARTS, INC. 


PHOTOGRAPHIC DIVISION + 1700 LONDON ROAD « CLEVELAND 12, OHIO 


branch offices: new york city, 295 madison avenue « chicago, illinois, 4522 west 16th street « utica, michigan, 45834 van dyke avenue 
resident representatives: washington, d. c.; tulsa, oklahoma; rochester, new york; and los angeles, california 
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* s Keeping Pace 4444 


with new developments 


By Robert E. Rossell 


Managing Director, Research & Engineering Council of the Graphic Arts Industry, Inc. 


Part II. 


HE RESEARCH and engineering 

efforts to eliminate metal in type- 
setting are not limited to phototype- 
setting. The machines that are often 
referred to as glorified typewriters 
are commercial realities and they are 
handling their share of typographic 
copy for platemaking. We can ex- 
pect these machines to expand their 
usefulness, as research and engineer- 
ing programs continue to pour out 
their dividends. We must remember 
that these machines are being pro- 
duced by companies outside the 
graphic arts industry, and these com- 
panies are accustomed to providing 
for adequate research to keep them 
abreast of the latest technological de- 
velopments. 

Examples of these “cold-composi- 
tion” machines: are the Electromatic 
Typewriters of the International Busi- 
ness Machines Corporation; the Vari- 
typers of the Vari-Typer Corp., a 
subsidiary of Addressograph-Multi- 
graph Corporation; and the Justo- 
writer of the Commercial Controls 
Corporation. 


Automated Cameras 

Last but not least in this field of 
cold composition, you should keep 
yourselves aware of two important 
new systems that utilize automated 
cameras to handle the product of 
these “glorified typewriters.” The 
two systems are the Foto-List of the 
Vari-Typer Corp. and the Listomatic 
of the Commercial Controls Corpora- 





Mr. Rossell’s talk was given 
at the Graphic Arts March of 
Progress exhibit in Milwaukee, 
Dec. 13. While much of the ma- 
terial appeared in another form 

‘in articles carried in previous 
issues of Modern Lithography, 
it is felt that this article and the 
concluding section to appear 
next month, give a good overall 
survey of the new developments 
in lithography and related fields. 











tion. These new pieces of equipment 
promise to bring important changes 
in the method of handling the pro- 
duction of directories, listings, cata- 
logs, indexes or any printed material 
containing repetitive information. 
They are especially useful with items 
involving master records. The master 
record becomes copy for the camera, 
and all intermediate typesetting and 
proofreading operations are elimi- 
nated. Through the use of conven- 
tional automatic sorting devices — 
such as IBM — it is possible to use 
the same copy, which may be the 
master record, to make up an alpha- 
betical listing, numerical cross-listing 
or selective listing as required. The 
operation produces a film on which 
page make-up is done automatically 
in the camera. The product of the 
system, a right-reading negative, can 
be used to make plates for printing. 

For all of you who have customers 
for the printing of catalogs, direc- 
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tories, listings, and the like, | urge 
you to investigate the potential im- 
pact of this type of machine on your 
market. 


Letterpress Platemaking 
Now let us see what has been 
happening in the letterpress plate- 
making field. Probably the most 
talked about innovation in the last 
five years in this field has been the 
Rapid Powderless Etching process for 
magnesium. By this process, devised 
by the Dow Chemical Company, mag- 
nesium printing plates are etched in 
a fraction of the time needed in the 
old “dragon’s blood” or etching pow- 
der technique. And now that the 
Dow process has shown what can be 
done, other workers in the etching 
field have been busy trying to pro- 
duce similar results with other metals 
such as copper, zinc, and combina- 
tions of zinc and magnesium. These 
developments will have a profound 
effect on the future of the letterpress 
industry. 


According to reports coming from 
overseas, the making of original let- 
terpress plates without resorting to 
metal or etching, which has been 
sought for nearly three-quarters of a 
century, has been achieved. The suc- 
cessful process is a washout relief 
technique called “Collobloc.” 

In England, a printer without any 
existing process or photographic de- 
partment can install the necessary 
equipment and have inexperienced 
operators trained for less than $5,000. 
There is no license; it is only neces- 
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sary to buy Collobloc foil. Runs of 
150,000 have been reported and suc- 
cessful results have been achieved in 
using Colloblocs for electrotyping 
and for stereotyping if cold molding 
is used. 


New Techniques 
Now that we know something 
about the research and engineering 
activities directed to presses, color 
separators, phototypesetting and plate- 
making, let us examine some of the 
results that research has achieved in 
creating radically new techniques and 
improving some older ones. 


Dramatic developments have oc- 
curred in a new process known as 
Xerography and in the older processes 
_of aniline printing and screen process 
printing. 

Xerography, a process based en- 
tirely on physical and electrical phe- 
nomena, is perhaps the most exciting 
research development. In its com- 
monest form Xerography is a com- 
pletely dry photographic process 
which utilizes a unique type of plate 
that is not destroyed by exposure to 
light. Hundreds of images can be 
made from a single plate. The proc- 
ess is a direct one which produces 
positive-to-positive prints, but nega- 
tive-to-negative prints can be made 
if desired. Another form of this 
process, known as Xeroprinting, uses 
a plate not sensitive to light. Xero- 
printing has been done in the labora- 
tory at web speeds as high as 1200 
feet per minute. 

Xerography is now being used to 
produce paper offset lithographic 
plates in the office duplicating field. 
Plates can be on the press and pro- 
ducing copies within three minutes 
after receipt of copy. 

Research activity directed at the 
older printing process known as ani- 
line printing — and now called Flex- 
ography—has resulted in better press 
equipment and improved platemaking 
in this method. 

Basically, flexographic printing is 
a letterpress operation. Fluid ink is 
applied by a form roller to rubber 
plates which transfer the image 
against a steel or rubber-covered im- 


pression roller. Almost all flexo- 
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graphic printing is done by rotary 
web press. 

The advantages of Flexography are 
many, but I would like to enumerate 
a few of them: 

1. Minimum press makeready. 

2. Long plate life — up to five mil- 
lion copies per plate. 

3. High speed — 300 to 1,000 feet 


per minute. 
4. Continuous pattern printing. 


5. Considerable savings to the 
printer and the customer through the 
use of roll stock and roll printed stock. 


6. Inline operations made possible 
by rapid drying. 
7. Availability of brilliant colors. 


8. Stocks such as Cellophane, 
Polyethylene, Vinyl, and similar plas- 
tics — which are difficult and some- 
times impossible to print —can be 


handled. 


No process is without at least one 
disadvantage, and flexographic print- 
ing is no exception. Its overall qual- 
ity with respect to fine type matter 
and other details such as halftone 
work is not as good as average letter- 
press, gravure or lithography. 


Screen Process 
Now let us turn our attention to 
the other printing method that re- 
search has done so much to improve 
— screen process printing. Sometimes 
it is known by other names — silk 
screen, serigraphy, mitography or 
screen stenciling. 


Printers and their customers gen- 


erally have thought of screen process 
printing as just a way of getting a 
job done for less money with a sacri- 
fice in quality —a method suitable 
for the printing of local carcards, 
signs, and so forth. But this general 
idea is changing. Screen process 
printing, although a relatively new 
method in the graphic arts field, is 
joining with lithography, letterpress, 
gravure and flexography in produc- 
ing the printed word in quality as 
well as quantity. 

Screen printers and printing buy- 
ers are working with each other and 
with artists to combine art, materials 
and techniques that are best suited 
to the process. And they are produc- 





ing a top quality product. Recog- 
nized business leaders are so en- 
thusiastic about it that they are in- 
creasing their budgets for this type 
of printing. Consequently, there can 
be a resulting decrease in the demand 
for other better known forms of 
printing. 

Because it can be used on practi- 
cally any surface of any size, this 
process offers a solution to problems 
of size, shape and quantity that con- 
front other printing processes. Many 
plastics and other surfaces can be 
printed only by screen process, and, 
generally, this process is required 
whenever daylight fluorescent inks are 
used. 

There is no doubt that screen proc- 
ess mechanization is making greater 
inroads into the graphic arts. Effi- 
cient screen-process presses are in use 
commercially, and the space-wasting, 
labor-using, wooden drying racks are 
becoming obsolete. 

This tremendous development of 
screen making in recent years is 
largely due to the many improvements 
in the knife-cut stencil and to the 
successful progress in the production 
of photographic screens by Eastman 
Kodak Co. and E. I. duPont de 
Nemours. The stencil, which took 
hours to prepare yesterday, can be 
made in a matter of minutes today 
by using conventional lithographic 
photoengraving cameras and other 
platemaking equipment. These photo- 
graphic screens are being marketed 
through the normal graphic arts out- 
lets. Also, the major ink suppliers 
have increased their volume of busi- 
ness by adding a line of screen proc- 
ess inks. 


Electrofax 

Another unique process in this field 

is Electrofax. It offers a new high- 
speed, dry process for photographic 
printing, photo - resist applications, 
and a variety of other uses of great 
potential. Photographic speeds are of 
the order of 10,000 to 100,000 times 
those of conventional diazo and di- 
chromate processes, allowing produc- 
tion of offset and letterpress plates 

(Continued on Page 157) 
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EW models of rotary offset 
presses for printing business 
forms were on display during the 
February meeting in Chicago of PIA’s 
rotary forms section. To 


make it easy for the visting printers, 


business 


press manufacturers and their local 
representatives arranged escorted 
trips to downtown sales rooms or to 
Chicago area plants where their equip- 
ment was in operation. 

American Type Founders took in- 
terested parties to the recently opened 
new plant of Uniform Printing & Sup- 
ply Co., on Chicago’s far northwest 
side, where demonstrations were 
made of the ATF Green Hornet press, 
an 11144 x 17”, two-color offset model, 
with cutoff delivery up to 30,000 per 
hour. 

Orville Dutro & Son, Inc., demon- 
strated its 17x 1214” roll to sheet 
web offset press at the downtown 
salesroom. Features include punching, 
perforating, numbering, pile delivery, 
flat pack or zig-zag folding. E. G. 
Ryan & Co., agents for various print- 
ing equipment makers, put on dem- 
onstrations at its headquarters of the 
OPM, two-color rotary offset press 
(roll-to-roll or sheet-to-sheet) with 
sheeting and rewinding speeds up to 
35,000 per hour. The press is 81% x 
14” with cutoff of either 814 or 17”. 





Bayard S. Shumate, (left) president, Shumate, Inc., Lebanon, 
Ind., new president of the Rotary Business Forms Section, PIA, 
with Max Clarkson, president of Clarkson Press, Inc., Buffalo, 
and past president of the section at meeting in Chicago, Feb. 


It will print one side, number, im- 
print, cross or running perforate, 
register and file punch and trim in 
one operation. Another press was on 
display in where the 
Wisc-out Business Forms Division of 


O. L. Schilffarth & Co. had in opera- 


tion a two-color dry offset, 17 x 18” 


Milwaukee, 


rotary offset press with rewinder, 
which is made by Hamilton Tool Co. 

Also shown at the E. G. Ryan of- 
fice was a Harper collator with speeds 
up to 10,000, 814” cutoffs per hour, 
together with a Harper set maker. 
Didde-Glaser, Inc., demonstrated its 
Speed-Klect sheet collating machine 
at a plant within walking distance of 
the convention hotel and still another 
collating machine, made by Schriber 
Machinery Co., was demonstrated in 
the Chicago plant of Everready Mfg. 
Co. 


Expansion Prospects 

At the convention sessions business 
forms printers were advised by Gar- 
ner Dunkerley, Jr., president of Ennis 
Tag & Salesbook Co., Ennis, Tex., to 
“avoid extremes” in planning for ex- 
pansion this year. Economic condi- 
tions, which he appraised in some de- 
tail, do not, he said, warrant either 
optimism or pessimism. As to the 
future, his own company, which oper- 


MODERN LITHOGRAPHY, April, 1957 





20-22. Center: Orville Dutro model C3C web offset press. Right: 
Samuel H. Isaacs, Bert Woldring and M. J. Drackett of the 
materials handling panel held on the final day of the meeting 
at the Edgewater Beach Hotel, Chicago. 


PIA Group Sees New Roll-Fed Presses 


Hears talks on expanding forms business, materials handling 


ates offset and other equipment, is 
following a “wait and see” policy, he 
said, and buying only for replacement. 
Mr. Dunkerley cited figures show- 
ing that the rotary business forms 
branch of the graphic arts sold $308,- 
000,000 worth of sales books, register 
forms, unit sets and strip forms dur- 
ing 1956. Some 220 new rotary form 
presses are on order for 1957 de- 
livery, he said, and with this addi- 
tional capacity from $40 to $50 mil- 
lion of new business could be pro- 
duced, he estimated. But the industry 
is operating now at less than 66 2/3 
percent of its three-shift capacity, he 
stated. This, he said, justifies caution 
in making any plans for expansion. 
Another speaker during the meeting 
was Gordon R. Rohde, vice president 
in charge of manufacturing for Rey- 
nolds & Reynolds Co., Dayton, 0O., 
who related an account of how his 
company’s manpower problem was 
solved when it added roll-fed busi- 
ness forms presses to predominantly 
sheet fed facilities five years ago. 
Among other topics discussed were 
mechanized materials handling in 
form printing plants, paper standards, 
the relation of costs to profits and 
how to use the PIA ratio studies. 
Luncheon speaker on Feb. 21 was 
(Continued on Page 153) 
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READERS: 
Are you taking full advantage 


of your lithographic magazine? 


'PXHE staff of Modern Lithography has been trying, in several important ways, to 

make the pages of your magazine more valuable to you. Increased in-person 
coverage of litho club and trade association meetings has been one way. Interpretative 
articles on subjects of vital interest to you is another. That’s the reason for our recent 
series on presensitized plates, three-color direct separation, and visits to typical litho 


shops and for our expanded coverage of the litho news in all parts of the United States 
and foreign countries. 


Our climbing circulation figures indicate your appreciation of our efforts. But are 
you taking full advantage of your lithographic magazine? In past months, many of 
you have availed yourselves of the services of our two regular columnists, Theodore C. 
Makarius (Press Clinic) and Herbert P. Paschel (Photographic Clinic). The purpose 
of this page is to remind you that if you have a troublesome problem regarding press 
or camera, these specialists are ready to help you solve it. If you are a subscriber to 
ML and have a question, why not jot it down on the coupon below and send it along 
to us? We'll be glad to help you, and the service is free. 
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My Question: 


MODERN LITHOGRAPHY 
Box 31, Caldwell, N. J. C) Mr. Makarius C] Mr. Paschel 


(Press) (Photography) 

















(Only your initials will be used) Company 


(Questions will not be answered by mail, but in an early issue of Modern Lithography) 
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L'TF Reviews Research 


Committee hears reports on 20 active research 


projects conducted at Glessner House 


By H. H. Slawson 


Chicago Correspondent 


CTIVITIES of the Lithographic 

Technical Foundation’s research 
department during 1956 were re- 
viewed at a meeting in Chicago, Feb. 
28 and March 1, attended by approxi- 
mately 150 members and guests of 
the Foundation’s research committee. 
Reports indicate that it was a very 
successful year for the Foundation 
in every respect. 

In opening the conference at the 
Conrad Hilton Hotel, Z. Wayne 
Adams, chairman of the LTF research 
committee, characterized research as 
“the lifeblood of the lithographing 
industry.” Research, he said, is al- 
ways vital to progress, but even more 
so, now that other graphic arts 
branches are attempting to place 
themselves in a more competitive 
position by setting up research facili- 
ties and programs patterned on the 
LTF model. 

Twenty active projects were con- 
ducted at the Glessner House labo- 
ratories during 1956, according to 
Michael H. Bruno, research director. 
Outstanding among specific accom- 
plishments he listed a color repro- 
duction survey, the redesigning of the 
LTF color chart (See ML March, 
page 66) and certain tests made for 
the Book Paper Manufacturers Asso- 
ciation which also yielded important 
data of value in the Foundation’s di- 
rect work for the lithographing in- 
dustry. (Mr. Bruno gave a similar 
report at the annual LTF meeting in 
New York. See ML March, page 86). 


Color Survey 
A highlight of the two-day meeting 
was Frank Preucil’s report on the 


color reproduction survey. The goal 


of this work, in which he was assisted 
by staff physicist Edward Brody, is 
to develop a better understanding of 
all the problems affecting color re- 
production and to hunt for other 
possible factors not now suspected 
of involvement. 

Color correction by masking, said 
Mr. Preucil, has not benefitted the 
entire litho industry to its full ca- 
pability because of lack of knowledge 
of the best masking procedures for 
the variety of ink, paper and_ press 
conditions found in commercial pro- 
duction. 

A 2l-step test strip master was de- 
signed and duplicate positives were 
sent to cooperating companies doing 
considerable color printing. Fifty 
companies returned 155 strips _re- 
presenting 170 press runs and over 
10,000 densitometer readings. Data 
were charted on graph paper and 
results, Mr. Preucil said, indicate 
that about three-fourths of the color 
reproduction being done at these 
plants could not be fully corrected 
by masking procedures. Errors, he 
said, ranged from 25 to 70 percent 
off the true color sought. Under these 
conditions, he declared, more com- 
plicated masking or hand correction 
must be used. 


Need Better Inks 

“Color correction is not a substitute 
for pure ink colors,” Mr. Preucil as- 
serted. “The greatest overall benefit 
to our industry would probably be 
from economical inks of better hue, 
purity and balance, rather than from 
more complicated masking.” A num- 
ber of ink manufacturers, he added, 
are working with the Foundation to 
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provide the ideal inks indicated as 
needed. Use of balanced inks, he add- 
ed, should simplify and improve color 
correction appreciably. 

In reporting on the work done for 
the Book Paper Manufacturers Asso- 
ciation, Charles Borchers explained 
that tests were run on 37 samples of 
offset paper for (1) loose lint dust 
and fuzz; (2) piling of coating on 
the blanket; (3) pick resistance; (4) 
ink drying; and (5) moisture con- 
tent. All tests were rechecked by the 
Institute of Paper Chemistry and the 
final report, containing 104 pages, 
including 70 pages of tables, will, 
when completely analyzed, be of ex- 
treme importance. 


Diazo Studies 

Charles Gramlich’s report on his 
studies of diazo coatings was an ab- 
sorbing account of the “sleuthing” 
done by scientists to trace down and 
discover the “why” of elusive factors 
in the problem at hand. The diazo 
studies were conducted under Air 
Force contract to develop coatings 
for precoating plates that will not be 
affected by temperature and relative 
humidity. 

Work is continuing this year and, 
during 1957, Mr. Gramlich hopes an 
all inclusive solution to the problem 
of coating diazo plates will be found. 
In conjunction with the diazo studies, 
work was also done on surface treat- 
ments for aluminum. Results with a 
number of varied treatments were 
unsuccessful, but the search will be 
continued, Mr. Gramlich said. 

In a study of ink dot scum, results 
indicated that aluminum is susceptible 
to pitting corrosion under certain 
conditions. A method was developed 
for producing ink dot scum at will, 
which has made it possible to evaluate 
effects of varied materials and treat- 
ments on the press. Some worked, 
some didn’t and one conclusion from 
the tests was that scumming is related 
to electrolytic corrosion and that 
graining makes the problem worse. 

Other subjects discussed at the 
meeting were the following: 

Gum arabic substitutes, Mrs. Jo- 
anne Heal: ink transfer studies, Mr. 
Borchers; quality studies and tests, 

(Continued on Page 151) 
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ask yourself these 








QUESTIONS 








- . . they may 


help you improve 
your litho business 


this year 


w 
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OW DID your business do dur- 

ing 1956? That is the question 
asked in a recent newsletter sent out 
to its members by the National Asso- 
ciation of Photo-Lithographers. 

The business picture for the past 
year now has pretty much been rel- 
egated to history, the bulletin points 
out, but now is the time to take in- 
ventory of your lithographic opera- 
tion with an eye toward improving 
the picture in the remaining months 
of 1957. To do that, the NAPL news- 
letter suggests a list of pertinent ques- 
tions to aid lithographers in taking 
an inventory of their shops. 

Some of the questions follow: 


Selling 

How much undesirable business did 
you take in last year?. Was this spread 
generally among all salesmen? Was 
it the result of poor salesmanship or 
was it house business? 

Do you know how much volume 
you need to break even? 

Have you established a sales budget 
and quota by product lines and sales 
territories? 

Are you after more sales or do you 
need a better balance between sales 
of various products? For example, 
are you producing a large quantity of 
low priced greeting cards and a small 
quantity of high profit displays? 

Are your sales policies sound and 
accepted by your customers? 

Are your sales policies practical 
under today’s conditions and for the 
long pull? 

Do you have any natural advan- 
tages over your competitors? Are you 
taking full advantage of them? 

Do you really know your competi- 
tors? Are you known to be friendly? 
Do your competitors have respect for 
you? 

Is new competition developing in 
your specialty market? Direct? In- 
direct? How aggressive and what can 
be done about it? 

Does your present equipment en- 
able you to stay competitive? 

Do you employ good thoroughly 
trained salesmen? 

Is your compensation plan fair and 
adequate, both as to the amount and 
method of determination? Does it 
provide incentives for a good sales 
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job? Are sales territories well laid 
out? What can be done to improve 
the morale of your sales organization? 

Do you find that your estimator 
is being flooded with estimates most 
of which never materialize into or- 
ders? Are your salesmen familiar 
with the kind of work best suited 
for your plant? 

Does your company handle in- 
quiries, orders, complaints and cor- 
respondence expeditiously? 

Are your price lists up to date 
and clear? 

Are your sales methods economical 
and effective? 

Do you supply good, adequate pro- 
motional materials to your salesmen? 

Is your ratio of promotion and ad- 
vertising expense in line with your 
direct selling expense? 


House Policies 

Do you have a house manual out- 
lining the policy of your company on 
selling, who has the right to pur- 
chase outside work, the estimating 
copy and order writing procedure, 
who is responsible for customers’ 
credit? Could you eliminate many 
headaches and establish a better un- 
derstanding between everyone if you 
set up such a manual? 

Do you allow salesmen to enter 
your plant and to tell your produc- 
tive workers how and when to run 
a particular job? 

Do you indicate on estimates or 
order acknowledgements you send to 
your customers that after a normal 
period you charge for storage and 
handling finished lithographed ma- 
terial that has been billed but for 
which shipping instructions have not 
been received? 

Do you require that all changes in 
specifications, delivery dates, etc., be 
reduced to writing? 

Do you insist that all extra charges, 
author’s alterations, billing dates, etc. 
agreed to between the salesman and 
the customer be reduced to a written 
memorandum rather than given ver- 
bally? 

What items of cost should be con- 
sidered in setting up a mark-up sched- 
ule? Do you know what part of your 

(Continued on Page 149) 

































































For the impact 
of fine reproduction... 


CAST COATED PAPERS 


THE CHAMPION PAPER AND FIBRE COMPANY 
HAMILTON, OHIO 


ALBERT GOMMI 
Number Thirty-One in a series of textural studies designed to show 
the quality of reproduction possible with fine materials 


> 








COATED BOOK 

Satin Proof Enamel 

Refold Enamel 

Falcon Enamel 

Format Enamel 
Wedgwood Coated Offset 
Templar Coated Offset 
Javelin Coated Offset 

All Purpose Litho 


CAST COATED PAPER 
Kromekote Enamel 
Kromekote Label 
Kromekote Litho 
Kromekote Cover 
(Cast Coated 1 Side) 
Kromekote Cover 
(Cast Coated 2 Sides) 
Kromekote Postcard 
(Cast Coated 1 Side) 
Kromekote Postcard 
(Cast Coated 2 Sides) 
Kromekote Box Wrap 


DRUM FINISHED PAPER 
Colorcast Box Wrap 
Colorcast Gift Wrap 
Colorcast Label 








Buy and Specify 


these Papers by Name 


COATED COVER 
Refold Coated Cover 


DULL COATED BOOK 
Cashmere Dull Enamel 


UNCOATED BOOK 


Garamond Antique 
Garamond English Finish 
Garamond Text (W. M.) 
Wedgwood Offset 
Pasadena Offset 
Chalice Opaque 


UNCOATED COVER 
Ariel Cover 

Cordwain Cover 
Chalice Opaque Cover 


ENVELOPE PAPER 

No. 1 White Envelope 
Chamfico Colored Wove 

Envelope 

White Radiant Envelope 
Foldur Kraft Envelope 
Gray Kraft Envelope 
Suntan Kraft Envelope 
Ne’er Tear Envelope 


COATED POST CARD 
Campaign Postcard 
Chamois Dullcoat Postcard 


THE CHAMPION PAPER AND FIBRE CO. 
General Office: Hamilton, Ohio 


For full information on how this advertisement was produced, write our Advertising Department, Hamilton, Ohio 










































BRISTOLS 
Inventory Index 
Canton Postcard 


TAG 
Tuf-Tear Tag 


BOND, MIMEOGRAPH 
Ariel Bond 
Scriptic Mimeograph 


PAPETERIE 
Wedgwood Papeterie 


Garamond Papeterie 
(Embossed and Printed) 


PRESSBOARD 
Champion Pressboard 
Imitation Pressboard 


SPECIALS 

Cigarette Cup Stock 
Food Container Stock 
Coffee Bag 

Tablet Papers 
Drawing Papers 

Red Patch Stock 
Stencil Board 

Pattern Board 

End Leaf Paper | 
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THE or GOLD 











The challenge of successfully adapting gold bronze 
powders to offset printing has finally been met by the 
application of the MD No. 90 Series of Super Fine 
Offset Gold Bronze Powders. They are available in 
three popular shades—Pale, Rich Pale and Rich Gold. 


Your ink maker should be consulted regarding the type 
of metallic ink varnish best suited to the process. 





MD will gladly cooperate with your ink maker in meet- 
ing the desired standard of perfection. 


The answer to this challenge has been met in practice— 
repeatedly. 











GOLD BRONZE 
The Mark of Merit 


METALS DISINTEGRATING COMPANY, Inc. 


GENERAL OFFICES: Dept. L, Elizabeth B, New Jersey 
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IPI’s superb litho ink 
ola oJallitolave=Mm oL-WAodaToMmaelanl otele= 


Lithographers who want the best demand Lithogem. The colors attain a sparkle 


unmatched anywhere . . . stay cleaner, stronger .. . keep their gem-like bril- 





liance even when dry. ‘Lithogem inks are more foolproof on the press, set 
faster, remain uniform in body and tack. You will find Lithogem inks, regular 
and process, at all IPI branches and service stations—a complete litho ink 
service under local experienced ink men, specialists in your individual needs. 


For prompt ink service with a personal touch, call IPI. 


THE ART OF HERALDRY. In the beginning, heraldry was a practical matter 
of ‘‘brand recognition.” Armored knights were identified in battle and tourna- 
ment by the symbolic and decorative devices emblazoned on their shields. 


Today, these heraldic devices are subjects of genuine interest to scholars and 


be 
4 
i 
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genealogists in search of historical color. The example shown here in IPI Litho- 


gem colors was created especially for this series of IPI advertisements. 


IPI, IC and Lithogem are trademarks of Interchemica!l Corporation ( 
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Available in a choice of 17 colors, 


Siebold Safety Inks are invariably 





specified for producing Pantographic 





designs in printing checks 
and other special types of 


financial documents. 











SAFETY INKS 


indispensable in printing 
NDS, FINANCIAL DOCUMENTS. 


Li 
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CHECKS, BO 

















Just like a top-flight bowler 

who “strikes” consistently, you'll 

make a “pocket hit” with your customers 
when you use these high quality, 
dependable color inks. 


Send for our color book. 





“OVER HALF A CENTURY” OF SERVICE 


MEMBER: Lithographic Technical Foundation 

—National Association of Photo J.H. & G. B. i B . BD) 
Lithographers—National Association of na 
Printing-Ink Makers—National Printing- 


ink Research Association— 
N.Y. Employing Printers EVERYTHING FOR THE LITHOGRAPHER 


Association. MANUFACTURERS OF PRINTING, LITHOGRAPHIC INKS AND SUPPLIES 
150 VARICK STREET, NEW YORK 13, N. Y 





SIE 3000 
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THE MAGIC OF NEUTRACEL 


Hammermill unlocks the secrets of hardwood... 
makes printing on Hammermill Bond look even better 


ee you see printing on the 
new Hammermill Bond-—letter- 
press, offset, engraving — you'll see 
a difference. And you'll feel the differ- 
ence, too. It’s all the result of a new 
and exclusive Hammermill pulp— 
Neutracel® 
With Neutracel, Hammermill now 
unlocks the superior papermaking 
properties nature grows in hard- 
woods. Papermakers have tried for 
years to bring these finer qualities to 
fine paper. Now Hammermill has 
done it! 


Neutracel’s hardwood fibers knit 
closely with other quality pulps —to 
give you Hammermill Bond with a 
more uniform formation. Hold a sheet 
of the new Hammermill Bond up to 
the light and you'll see this uniform 
distribution of fibers — the better 
formation that makes for a smoother, 
velvety surface for more readable 
printing, typing or writing. 

With Neutracel, Hammermil! Bond 
has greater bulk and opacity to lend 
importance and prestige to business 


and advertising printing 


With its exclusive Neutracel process, 
Hammermill has taken a $6,000,000 
step forward to bring you Hammer- 
mill Bond that 1) prints better—ask 
your pressman; 2) types better—ask 
your secretary; 3) looks better 
see for yourself. Hammermill Paper 


Company, Erie, Pennsylvania. 


wmMERW, 
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with Neutracel’s finer fibers, costs no more 


.» yet 

















Whites are gayer on 
Hammermill Opaque 


ere come the clowns! Faces painted to an unbelievable 
whiteness. A whiter matched by Hammermill Opaque. 
Whatever you print on Hammermi]] Opaque — offset or 
letterpress — whites are whiter. Colors come up brighter, 
too — breathe life into all your printing. Even black and 
white jobs have more snap. And Hammermill (¢ 
greater opacity minimizes show-through. 
Offset lithographed on Hammermill Opaque, Vellum finish, 25 «38-70 (17 x22-28) 

Manufactured by 


AMMERMILL PAPER COMPANY « ERIE, PENNSYLVANIA 





PHOTOGRAPHIC CLINIC 


Resolving Power 

Q: How can we establish the re- 
solving power of our lens? 

T.A.G., NEWARK 

A: The resolving power of a lens 
is influenced by so many variable 
factors that resolution data for one 
set of conditions is not valid for all 
other conditions. To give you an 
idea of the complexities, consider the 
following. The focus and stop used 
affect resolving power. So do the 
spectral composition of the illumi- 
nant and the detail contrast of the 
subject. 

The speed, spectral sensitivity and 
other physical and chemical proper- 
ties of the photographic emulsion 
are additional and variable factors. 
Finally, the actual exposure times; 
composition, concentration and tem- 
perature of the developer, as well as 
the time and technique of develop- 
ment have great influence on the 
results. 


All of these factors must be under- 
stood and properly coordinated to 
make resolution data valid. To be 
fully acquainted with the subject be- 
fore you proceed with any tests, | 
would suggest you consult several 
good books on the subject. 


Decreasing Screen Distance 

Q: When you are back against the 

camera back with the screen holder, 

what does one do to decrease the 

screen distance even more? 
a flatter negative. 


T want 


B. J. G., OkLaHOMa City 
A: If the screen is actually touch- 


By Herbert P. Paschel 


Graphic Arts Consultant 


SUI 


= 


It is impossible for Mr. 
Paschel to give personal re- 
plies by mail, but all questions 
will be answered in this col- 
umn as soon after receipt as 
possible. The columnist also is 
available to the trade as a con- 
sultant for more 
litho problems. 


complex 


NNT A TK 


ing the films, then, obviously, it is 
physically impossible to move the 
screen closer. However, with some 
cameras there is still some separation 
between screen and film when the 
screen bars are touching the film. 
This calls for some alteration of the 
screen bars to extend the screen be- 
yond the edge of the screen bars. If 
this is not the obstacle, or if it is 
and it is not possible to correct it, 
then the only remaining solution is 
to get the screen as close as possible 
and use smaller apertures (f: stops). 

With the same screen distance, a 
90 ratio aperture system will produce 
flatter halftones than a 64 ratio. Using 
smaller stops will, however, require 
considerably more exposure time. 
Using still development, or cutting 
down on the agitation rate in devel- 
opment also will flatten out the half- 


tones somewhat. 


Fogged Highlights 

Q: Why do I sometimes get fogged 
highlights? When I paint the reflec- 
tors of my arc lamps I eliminate this 
problem but, about a month after 
the trouble back 


painting, comes 
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again. When | operate our other cam- 
era I have no trouble at all. 
H.C.D., Wasuineton, D. C. 

A: At first hand there seems to be 
some connection between the arc 
lamps and the appearance of fogged 
highlights. To rule out the possibility 
of coincidence, when this happens 
again switch the lamps from the other 
camera to the one giving you trouble. 
If the trouble is evident with one set 
of lamps and not the other then the 
arcs may be the cause. 

If so, it is possible that as the 
reflectors become tarnished you either 
change the lamp to copy distance and 
angle, or increase exposure time, to 
compensate for the decreased light on 
the copyboard. In either case you are 
changing the conditions. 

If your lens has a high flare factor 
either of the two changes could con- 
tribute to fogged highlights. | would 
suggest you test the lens for flare 
using the test devised by J. A. Yule of 
Kodak’s Research Labs. You should 
also check the camera for light leaks 
in the bellows and lensboard, etc. 
Light leaks sometimes prove trouble- 
some at certain camera settings 
(focus, lamp position, etc.), and not 
at others. 


Vacuum Holder 

Q: Where can I obtain a vacuum 

film holder to fit my camera which 
has only a stay-flat back? 

E. B. 0., New York 

A: If a standard vacuum film 

holder is not available for your brand 

of camera you might be able to buy 

(Continued on Page 157) 
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Whatever process you use... 
letterpress, gravure, flexographic, 
offset... you'll find that GPI inks fill every 
pressroom need. 7 famous brands are represented by 
the GPI label — covering the widest range of special and 
conventional applications. 

You can be sure the ink GPI recommends—whether from stock 
or a custom formulation blend — will meet your requirements exactly 
. .. and economically. Years of practical experience stand behind GPI 
service. Remember, the solution to any printing ink problem is only a phone 
call away... at GPI. 


7 famous brands: AMERICAN INKS * EAGLE INKS * FUCHS & LANG INKS * KELLY INKS 
MORRILL INKS * SIGMUND ULLMAN INKS * CHEMICAL COLOR & SUPPLY INKS 





BRANCHES: Chicago ° Cincinnati * Cleveland ~° E. Rutherford, N. J. 

ie ‘ ; Ft. Worth * Kalamazoo * Kansas City * L. I. City * Los Angeles * Milwaukee 

A Division of Su Chemical Corporation N. Bergen, N. J. * Norwood, Mass. ° Philadelphia * Portland, Ore. * San 

Francisco * Seattle + St. Louis * St. Paul * Canada: London * Montreal 
Toronto * Tacuba, Mexico. 





General Printing Ink Company 


10th Street & 44th Avenue, Long Island City 1, N. Y. 


DIVISIONS OF SUN CHEMICAL CORPORATION 


HORN (paints, maintenance and construction materials, industrial coatings) * WARWICK (textile and industrial chemicals) » WARWICK WAX (refiners of specialty 

waxes) * RUTHERFORD (lithographic equipment) * SUN SUPPLY (lithographic supplies) * GENERAL PRINTING INK (Sigmund Ullman + Fuchs & Lang * Eagle » American 

* Kelly » Chemical Color & Supply Inks) * MORRILL (news inks) » ELECTRO-TECHNICAL PRODUCTS (coatings and plastics) » PIGMENTS DIVISION (pigments for 

paints, plastics, printing inks of all kinds) * OVERSEAS DIVISION (export) * A. C. HORN COMPANY, LIMITED (Canada) » GENERAL PRINTING INK CORPORATION 
OF CANADA, LIMITED + FUCHS & LANG de MEXICO, S. A. de C. V. 
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HEY’RE turning out some good 
looking litho jobs with gold ink 
at the New York School of Printing. 
ML received one the other day show- 





ing Ben Franklin superimposed over 
the Declaration of Independence. It 
was used as a hand-out at the School 
in Manhattan during Printing Week. 
Vincent Scialabba, offset instructor at 
the school. who supervised the job, 
mentioned some of the details. The 
heavy lay of gold would seem to 
indicate several passes through the 
press, but the sheet went through a 
17x22” Webendorfer only once, 
with students assisting on the job. 
Press run was 1,500. A medium gold 
ink was used to reproduce the pic- 
ture, which was a 120 screen half- 
tone. 

Mr. Scialabba said he has been get- 
ting excellent results with gold ink 
lately after experimenting with Prim- 
rose Yellow as an additive. Many such 
jobs formerly were done with two 
passes through the press, he advised. 

ML 

Another interesting offset job em- 

ploying gold ink came to our desk 


from Harris-Seybold Co. A full 36x 
491%,” press sheet, folded four times, 
tells the story of two new Harris 36 x 
4914,” presses. A statement accom- 
panying the specimen explains that, 
to produce a satisfactory lay of gold 
ink, the lithographer who ran the job 
put the sheets through the press twice. 
“Although the press carried sufficient 
ink for one-pass printing,” it added, 
“there was a tendency for the plates 
to plug up after approximately 1,500 
impressions. By giving the sheet two 
light passes, the plugging tendency 
was overcome. The reverse side of 
the broadside shows four-color views 
of the two new presses. 
ML 

That well-known graphic arts de- 
signer—Ben Shahn—was the subject 
of an exhibit in New York last month. 
Forty years of his work were on 
view at the American Institute of 


Graphic Arts. The exhibit included 
several hundred examples of his work, 
many of them executed on commis- 
sion, including posters, 
illustrations, 


magazine 
record - album covers, 
book illustrations, brochures 
and advertisements. 


ML 

In addition to all the other barriers 
they have hurdled in recent years, 
women may soon be making a frontal 
attack on the graphic arts. First straw 
in the wind is the report from Car- 
negie Institute of Technology that a 
young Chicago girl now is in the 
last lap of her education which will 
make her the first woman to receive 
a Bachelor of Science in Printing 
Management. 

She is Miss Elaine Harris, a former 
assistant production editor of the 
University of Chicago Press and a 
graduate of the University of Chi- 
cago. She entered CIT last Septem- 
ber and will graduate in June, 1958 
after completing a two-year course. 

Next thing you know, they'll let 
’em vote! 

ML 

Hub Mail Advertising Service, Inc., 
whose telephone number, HUbbard 
2-6245, spells out Hub Mail, became 
the first commercial printing plant to 
install a Photon photocomposition 
machine, in Boston last month. 









































“Why do you men wear such funny looking hats?” 


COMPOSING ROOM 
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THE WAGNER LINE 
INCLUDES: 


ROTARY-AIR OVENS 
D.E.F. OVENS 
AUTOMATIC STRIPPERS 
ROLLER REVOLVING MACHINES 
LABORATORY COATERS 





The Metal Decorator interested in SYNCHRONIZING DRIVES 
i VARNISHING MACHINES 
Resuits always calls upon Wagner. SPOT COATERS 
nnn e ° AUTOMATIC FEEDERS 
More than 60 years experience in is 





the Metal Decorating Field OTHER SPECIALIZED EQUIPMENT 


When thinking of Progress — think of Wagner! 


WAGNER LITHO MACHINERY 
Metal Decorating Machinery ABS Bde Core 


555 Lincoln Avenue, Secaucus, N. J. 
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Caspers Tin Plate Leads Again 


ASPERS TIN PLATE CO., Chicago, again won three 
of six awards in the metal decorating division of the 
LNA Lithographic Awards Competition and Exhibit. 
The company had captured half of the awards in the 
previous competition. Two trays, decorated for Quaker 
Stretcher Co. and Meldrum Mfg. & Engr. Co.. were 
judged winners, along with a design on metal for Olive 
Can Co. 
Other winners in the annual competition were David- 
son Art Sign Co., Covington, Ky., with a job for Shaefer 
Brewing Co.; J. L. Clark Mfg. Co., Rockford, Ill., with 


a tray featuring foreign stamps: and Robertson Sign Co.. 


Springfield, O., with a sign for Schlitz Brewing Co. 

The six metal decorating awards were just a small 
part of the overall exhibit, which numbered 270 winners 
in all. The winning pieces will be on display at the 
Lithographers National Association convention April 1-3 
at the Greenbrier Hotel. Later they will be shown at 
other cities. All winners will receive certificates this 
month. The lithographers will receive awards of equal 
merit, a practice started with last year’s competition. 
Photos on the next page show the metal decorated win- 
ners. Numbers on the photographs refer to the award as 


listed below.* 











Title 
Award 


259 SCHAEFER INVITATION TO 


ENJOYMENT Brooklyn 


260 BERMUDA TRAY 


261 May Co. BuNTE 
BROTHERS DESIGN 


262 ForeIGN STAMP TRAY 
Chicago 


263 WesT VIRGINIA STATE 
TRAY St. Paul 

264 ScHLITz PULPBACK SIGN 
Milwaukee 





Client 
The F. & M. Schaefer Brewing Co., Donaldson Art Sign Co., 
Quaker Stretcher Co., 
Kenosha, Wis. 
Olive Can Company 
Lith-O-Ware Products, Inc., 


Meldrum Mfg. & Engr. Co., 


Schlitz Brewing Co., 


Lithographer 


Covington, Ky. 


Caspers Tin Plate Co., 
Chicago 


Caspers Tin Plate Co., 
Chicago 


J. L. Clark Mfg. Co.. 
Rockford, IIl. 


Caspers Tin Plate Co., 
Chicago 


Robertson Sign Co., 
Springfield, O. 
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THE MC CAIN-CHRISTENSEN COMBINATION 
In one completely automatic operation 
the McCain Signature Feeder, the | 

s oe e 5 cCain “Trimmer . luce finished i og 
Maximum Daily Pr scx books i ale ap 66 UESER* ead a3 
Y Production... oot insite upto 118° and upto” 
M : oe furnished to teed signatures: with eo. SG 

aximum Size Range... witha ON 8 ee 
contains all of the factors which result ; 


: in consistently high output. High 

of Gathered, Saddle-Stitched ductive apsede, Suubviey contol aaa: 
feeding and ——e exact accuracy 

; in trimming, unmatched dependability 
and Trimmed Bookijets ...all combine to assure low mainte-~ 
nance, high production performance. 

Contact your nearest Dexter repre- 

sentative for an in-plant demonstra- 

tion, or for complete details on McCain 

Feeders or Trimmers. 


Ves 






















































































DEXTER 
FOLDER 
COMPANY 





219 East 44th Street 
New York 17, New York 
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there’s 





mao leal-siallatc mr) ol-1eir-\ im 








about every 


YOUNG BROTHERS 


it’s engineered to 
meet individual 
production 
requirements for 
SPEED, QUALITY, 
ECONOMY 








D. 1. F. Metal Decorating Oven with zone control and recuperative cooling 


A metal decorating oven is a highly mechanized 
production unit in a specialized field — and it will 
only perform at maximum efficiency in your plant 
if it has been engineered and built by men well 
versed in every phase of oven engineering. 


In Young Brothers Metal Decorating Ovens you get 
the experienced engineering and precision opera- 
tion which are vital in producing high speed, high 
quality metal decorating. Young Brothers ‘‘know- 
how", based on 60 years of building individually 


YOUNG BROTHERS COMPANY 


1839 COLUMBUS ROAD 


METAL DECORATING OVEN 








High speed, combination D. E. F. and D. |. F, Metal Decorating Oven 


designed ovens for ali baking and drying processes, 
combined with a thorough knowledge of the Metal 
Decorating Industry is your assurance of better 
finished products at lower cost. 


A wide variety of basic sizes and types of Young 
Brothers Metal Decorating Ovens are available to 
meet your specific requirements. Investigate what 
their advantages can mean to you — details are 
available without obligation. Write today ! 


CLEVELAND 13, OHIO 
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Canco Production Up 

Production of metal cans rose to a 
record 41.8 billion units at American 
Company last year, the company re- 
ported last month. 

This was substantially higher than 
previous estimates and represents a 
1956 industry-wide production 6.7 
percent greater than that of 1955, 
Canco said. Present indications are 
that 1957 production of metal cans 
will better the volume reached last 
year, because industry production of 
metal cans has set new peaks in each 
of the past five years. 

Significant gains were established 
during 1956 in the use of cans for 
pet foods, meats, fruits and vege- 
tables, reer and coffee, Canco re- 
ported.. 

Containers for these products made 
the following percentage gains in 
volume in 1956 over the previous 
year: pet foods, 15.7 percent; meats, 
12.5 percent; fruits and vegetables, 
19 percent; beer, 6 percent; and cof- 
fee, 5.3 percent. 





LETTERS 


(Continued from Page 45) 





I have been reading your publication 
with much interest for the past five years, 
and have always found it most helpful. 

R. W. Chester, 
Houston, Tex. 

According to a survey made by ML last 
year, approximately 90 per cent of Litho 
shops have platemaking facilities. Several 
technical men in the litho field have ad- 
vised us that a very low percentage (per- 
haps one or two percent) use the diazo 
proofing method. They added that, while 
its cost would be only a couple of dollars 
as compared with perhaps $150-175 for 
the conventional method, the results are 
nowhere near as satisfactory.—Editor. 


Photo Studio List 
Dear Sir: 

Being one of the biggest lithographers 
in Holland we very much should like to 
contact in the United States some studios 
making color shots (Kodachromes, etc.) of 
models to be used in the display industry 
—selling cigarets, foodstuffs, candy, cos- 
metics, drinks, etc. 

N.V. Smeets & Schippers 
Amsterdam, The Netherlands. 

A list of some studios in the New York 

area has been sent.—Editor. 








NMDA Contributes 


A contribution of $1,000 to 
the Wadewitz Memorial Fund 
of the Lithographic Technical 
Foundation has been made by 
the National Metal Decorators 
Association. The contribution 
was announced at the annual 
meeting of LTF in New York 
recently, by Earl. E. Gray, Cas- 
pers Tin Plate Co., Chicago, a 
past president of NMDA, who 
reported the action was taken 
at a recent board meeting of the 
metal lithographer’s association. 
Box with Technical Section... 

This material was excerpted 
from a report made by a repre- 
sentative of the Printing, Pack- 
aging & Allied Trades Research 
Association (PATRA). It is 
presented here to give readers 
some idea of the type and ex- 
tent of graphic arts research 
being performed in England. 











Newspapers by Offset 
Dear Sir: 

If you have any lists of weekly offset 
newspapers I would appreciate having a 
copy. 

Lester C. King 
Auburn, Ala. 

A list compiled several years ago has 
been sent. Since that time, doubtless, 
many more have been added. See the 
February ML for a feature article on an 
offset daily —Editor. 


Short Run Three-Color 
Dear Sir: 

As a new subscriber to your fine maga- 
zine, I was particularly interested in your 
editorial in the January issue on small 
presses and short run offset printing. 

We are engaged in just such a business 
—short run color printing and separations 
for the trade. I am enclosing some three- 
color short run prints that I feel you might 
be interested in seeing. These prints were 
run on a Davidson press. In fact, the mask- 
ing, separations (indirect method), strip- 
ping, plates and press run were all done 
by one man, who, until a year ago, had 
never seen a halftone screen or a press 
of any kind. 

After having received only two copies of 
Modern Lithography, we feel that it will 
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Joseph Johnston Dies 

Joseph Johnston, a long-time em- 
ploye of Continental Can Co.’s Pater- 
son, N. J. branch, died Feb. 13 at 
the age of 65. His home was in West 
New York, N. J. He had been em- 
ployed in the lithography and plate- 
making departments in the plant for 
most of his 51144 years with the 
company. 

Before his retirement last Novem- 
ber, he was working in Plant 67, a 
division known as Eastern Master 
Plate. The plant prepares offset plates 
for all Continental Can branches. 


Pavne Celebrates 25th 

Ernest Payne Corp., which sells re- 
built offset and letterpress equipment. 
this year is marking its 25th anniver- 
sary, according to an announcement 
from the company. Founded in 1932 
in Centre St., New York, it has ex- 
panded and made successive moves to 
Lafayette and Beekman Sts., where 
the firm now has 60,000 sq. ft. of floor 
space. 


be a great asset to us and are very thank- 
ful for its contents. 
Frank J. Fitch 
Frank J. Fitch Assoc. 
Norwalk, Conn. 

The examples sent to ML are very fine 
specimens of three-color offset, represent- 
ing, we feel, a rapidly growing use of this 
process in all parts of the country. Mr. 
Fitch and other readers no doubt will be 
interested in John Lupo’s five-part series 
on Three Color Direct Separation, second 


part of which appears in this issue.— 
Editor. 


Seeks Job in Litho 
Dear Sir: 

May I take this opportunity to seek 
your ‘help in finding a job in litho, 
preferably in layout, artwork or copy 
preparation. | have been employed as a 
draftsman for 12 years, doing detail parts 
and assemblies from sketches, and let- 
tering and ink illustration work. 


I am 34 and handicapped because of 


_ my deafness and inability to speak well. 


I would appreciate it very much if 
you could give me some advice. 
Arduino Facchin, 
370 West Ave., 
Norwalk, Conn. 
Is there a litho shop that can make 
use of Mr. Facchin’s talents? If so, please 
contact him directly.—Editor. 
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KNOX SOAP COMPANY 


3300-22 WEST CERMAK ROAD 
CHICAGO 23, ILLINOIS 


LITTLE BENJY Vt patie, LACQUERS 


PRINT SHARPER, RUN LONGER, NO BLINDING 


SEND FOR FREE FOLDER SHOWING ACTUAL TEST RUNS OR SEE YOUR LOCAL DISTRIBUTOR 





I’m glad somebody finally 
developed a deep etch lacquer 
| can use on aluminum plates 

with 


Frankly, | always found copperizing a pain 
in the neck. Now, the: Knox Soap people 
have come up with a plastic lacquer made 
to order for guys like me. The way they put 
it is, ‘the image is virtually indestructible’. 
All | know is | haven’t been able to blind a 
deep etch plate yet made with Little Benjy 
plastic lacquer. And I’ve tried. 







Made in two types (for surface and deep etch plates) 
these revolutionary new formulas for lacquers exhibit 
unusually high bonding strengths. Ten to twenty times 
tougher than vinyls, Little Benjy produces a film of 
high flexibility, with a tremendous affinity for ink, and 
at the same time, an extremely high repellence to gum 
and water. These features, together with its self-leveling, 
smooth spreading ease of application make Little Benjy 
the lacquer that the industry has been searching for. 


PLASTIC SURFACE LACQUER 
PLASTIC DEEP ETCH LACQUER 
PLASTIC DEEP ETCH LACQUER FOR PLATES 54” OR OVER 
KNOX-OUT RINSE 

KNOCK-DOWN AND DRAG-OUT 

LITTLE BENJY 1 STEP WASH-UP SOLVENT 

LITTLE BENJY CORRECTION FLUID 
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Litho Research at PATRA 


Screen Negatives, Tone 
Reproduction 
ORK has continued on the de- 
velopment of a contact screen 
capable of giving improved tone ren- 
dering in offset lithography. Follow- 
ing the successful production of pro- 
totypes about 6 x 5” in the laboratory. 
attempts are being made to produce 
larger screens for demonstration pur- 
poses. The main trouble experienced 
—caused by the machine on which 
the screens were made—has been the 
appearance of periodic errors in the 
rulings, which produce objectionable 
effects in areas of even tone. A new 
type of machine, which should show 
no periodic errors at all, now is under 
construction in the I.G.T. laboratories 
in Amsterdam (the Dutch counter- 
part of PATRA) ; it is hoped that this 
machine will enable screens to be 
made showing no appreciable errors 
or defects. 

A new type of neutral contact 
screen has been tested recently and 
found to approximate the type of 
screen which PATRA and I.G.T. are 
trying to develop. It is stated that 
these screens are now available com- 
mercially and further details are 
being sought. 

In order to assess the quality of 
screens, attempts are being made to 
construct a microdensitometer suit- 
able for measuring the density vibra- 
tions across individual halftone dots. 





This material was excerpted 
from a report made by a repre- 
sentative of the Printing, Pack- 
aging & Allied Trades Research 
Association (PATRA). It is 
presented here to give readers 
some idea of the type and ex- 
tent of graphic arts research 
being performed in England. 











Several commercial microdensitom- 
eters have been tested but none so far 
appears satisfactory. 

There now appears to be a reason- 
able prospect of using the Vickers 
microscope for this purpose, the pre- 
liminary trials having been encourag- 
ing, and the necessary additions to 
the microscope are being made in 
the workshop. If successful, the de- 
vice will have applications in the ex- 
amination of screen negatives and 
halftone prints. 


Desensitization of Plates 
Work on desensitizers has not been 
continued this year because it is con- 
sidered that for present purposes suf- 
ficient light has been thrown on the 
essential features required of a good 
“‘desensitizer.” This work and its im- 
plications were the subject of papers 
contributed to the International Con- 
ference of Printing Research Insti- 
tutes in Holland in May, 1955. 
A practical outcome of this work 
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has been the development of a dam- 
pening solution containing sodium 
carboxymethyl! cellulose and sodium 
hexametaphosphate, which it is be- 
lieved will minimize scumming with- 
out introducing side effects which 
might lead to other lithographic 
troubles. Works trials are proceeding 
and it is intended to publish the re- 


sults when they are completed. 


Plate Etches 

In addition to the work on desen- 
sitization by dampening solutions, a 
study has been started on the effect 
of plate etches in preventing scum. A 
suitable technique has been developed 
for assessing the relative efficiency of 
various plate etches in this respect 
and a range of etches examined. There 
is a difference between pre-etches (i. 
e., etches used before the application 
of the light-sensitive coating) and 
post-etches (those applied after the 
preparation of the image on the 
plate). With dichromated gum coat- 
ings on aluminum deep-etched plates, 
pre-etching gives the better protec- 
tion, whereas with an albumen image 
on aluminum, post-etching is to be 
preferred. 

Future work will include corrosion 
tests on plates etched in various ways 
and it is hoped to extend the work 
to zinc plates. 


Emulsification, Transfer 
The effect of dampening water can, 
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under certain conditions, have a seri- 
ous effect on ink transfer, and this 
is concerned not only with emulsifica- 
tion of the water in the ink but also 
with the wetting of inked surfaces 
by the water. It is felt that before 
further progress is possible a funda- 
mental study must be made of the 
wetting of ink films by aqueous media 
under static and dynamic conditions. 
Roller apparatus has been re-designed 
and the variation of wettability with 
speed of movement of the surface has 
been established for a few simple and 
well-defined surfaces. The viscosity of 
the wetting liquid is shown to play 
a part. 


Rotting of Rollers 
PATRA has been consulted on sev- 
eral occasions on the subject of the 
premature rotting of dampening roll- 
ers. It has been shown that litho press 
dampening rollers break down due to 
the action of bacteria and fungi: 
These fungi have been isolated and 
identified. A number of fungicides 
have been considered and two have 
been used in experiments with roller 
coverings: One was satisfactory and 
has been recommended for use. A 
report has been prepared and steps 
taken to make improved roller cover- 
ings available. 
Similar work on the preservation 
of fountain solutions has begun. 


Printing Inks 
Work on the absorption of ink by 
paper has continued. Our reports 
have stressed the importance of this 
work in connection with the drying 
of printing inks, but it is becoming 
clear that certain aspects of the work 
are relevant to wider problems con- 
cerning the printability of paper. Such 
problems as lack of gloss of prints, 
mottle, set-off in the stack or on 
second impression, print-through and 
strike-through, and printability in 
general all are controlled by the in- 
teraction of paper and ink at the 
moment of impression and by what 
happens to the ink after impression. 
Work to date has provided consider- 
able knowledge of penetration and 
has helped in understanding practical 
problems that arise. 
Experimental work during the past 
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year has been governed by the need 
to design and build a printability ap- 
paratus working on the same general 
principles as the present one but 
which will satisfy the 
points: 


following 


1. In practice the penetration is 
largely associated with the surface 
layers of paper only and thin films 
of ink are used. The instrument must, 
therefore, be capable of assessing the 
surface layers of the paper. 

2. Work to date has shown that 
the penetration during impression is 
very dependent upon printing pres- 
sure. The instrument must, therefore, 
work at pressures of the order used 
in practice. The pressure distribution 


TECHNICAL 


These abstracts of important current 
articles, patents, and books are compiled 
as a service of the Lithographic Technical 
Foundation, Inc. They represent statements 
made by the authors and do not express 
the opinions of the abstractors or of the 


LTF. 


Since some of the abstracts are from ab- 
stract journals, LTF cannot furnish photo- 
stats of all of the original articles. If the 
title is marked with an asterik (*), LTF 
has no further information than that con- 
tained in the abstract itslef. Inquiries about 
these items should be sent direct to the 
source that is named. If you want copies 
of U. S. Patents, write direct to the Com- 
missioner of Patents, Washington 25, D. C. 
Send twenty-five cents for each patent de- 
sided. Make checks or money orders pay- 
able to “Treasurer of the United States.” 
British patents may be obtained for forty- 
five cents from the Patent Office, 25 South- 
ampton Buildings, London, W. C. 2, Eng- 
land, or as is the case with all foreign pat- 
ents, they may be obtained as photoprints 
from the U. S. Patent Office, Washington 
23, 0; 


If the title of the abstract is not marked 
with an asterisk (*), LTF can supply 
photostats of the original article. NOTE: 
When placing orders for such photostats, 





across the printing element should be 
as constant as possible. 

3. It is necessary that the pressure 
should be built up very rapidly within 
about 1/25th of a second and that 
the time of dwell should also be of 
this order. 

The instrument has been designed 
and will shortly be built. A phototype 
incorporating an oscilloscope, stand- 
ard hydraulic equipment and an elec- 
tro-hydraulic control valve loaned by 
other research establishments, was 
built to determine whether by using 
the electro-hydraulic principle pro- 
posed the pressure could be built up 
and released within the required time 
cycle.* 



































BRIEFS 






































please give the COMPLETE description of 
article wanted—TITLE, AUTHOR, PUBLI- 
CATION, and PAGE NUMBERS. When 
articles appear in LTF’s publication Re- 
search Progress as well as other publica- 
tions, Research Progress will be sent. The 
charge for copies of Research Progress is 
thirty cents each to LTF members and one 
dollar to non-members plus three cents 
postage. The charge for photostats is sixty 
cents per page (check abstract for number 
of pages) plus three cents per page postage. 
Postage charge for orders from places other 
than Canada and the United States or its 
territories and possessions is ten cents per 
page of photostats or ten cents per copy of 
Research Progress. Orders from companies 
or individuals who are not members of LTF 
cannot be filled until payment is received. 
Orders with payment enclosed receive im- 
mediate attention. 

LTF also has mimeographed lists of (1) 
“Periodicals Abstracted by the Research 
Department” and (2) “Books of Interest to 
Lithographers.” These are available for 
twenty-five cents each in coin or USS. 
stamps. All inquiries concerning these lists 
and photostats of original articles (not 
marked with an asterisk) should be ad- 
dressed to: Lithographic Technical Founda- 
tion, Inc., Research Department, 1800 So. 
Prairie Ave., Chicago 16, IIl. 





Planographic Printing Processes 


FINISHES FOR THE BoTTLeE Crown Inpvs- 
trY. Part I: Types of Finishes and Their 
Application. Part II: Application Controls 
and Testing Procedures. Louis. F. Rogers. 
Organic Finishing 17, No. 11, November, 


1956, pp. 12-18 (7 pages); No. 12, Decem- 
ber, 1956, pp. 5-9 (5 pages). The applica- 
tion and finishing of crowns by Continental 
Can Co. points out information of value to 
lithographers. Some of the problems are ex- 
cessive dusting and scratching which can 


(Continued on Page 119) 
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CUT PROCESS EXPOSURE TIME 





GRAFARC 
95 AMPERE 
PRINTING LAMP 


For use with vertical 
printing frames under 
40"’ x 50” 













Sharper reproduction. Dot under- 
cutting eliminated. Uniform coverage 
of large areas. Illumination variables absolutely 
eliminated. 























Accurate density control regardless of line voltage 
variations. Constant color temperatures. Power-packed for 
dense Kodachromes. 


Motor-driven . . . fully automatic . . . reliable. Overhead 
printing lamps available for use with horizontal printing 
frames. Burn in normal position, avoiding smoking of re- 
flector and preventing ash from depositing on surfaces in 


GRAFARC the light path. 


140 AMPERE 
PRINTING LAMP 


For use with vertical 
printing frames 40’ 
x 50’’ and larger. 


Models for Monotype Huebner MH 
photo composing machines assure pre- 
cise control of intensity for accurate 
repeats. 








THE STRONG ELECTRIC CORPORATION 
17 CITY PARK AVENUE + TOLEDO 1, OHIO 


Please send free literature on Strong Gratarc Lamps. 


NAME 
FIRM. 


STREET 
Rentey or send coupon for CITY & STATE | | 
asics NAME OF SUPPLIER A suasipiany oF |i 


a 











See your Graphic Arts Supply 
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no matter how you look at it... 


CNWWED DYDED - 


Py 
i) PERFECTION. 


LZ) GUWMED PAPER 


am” = 1s BEST FOR YOUR 
| OFFSET 
\ PRINTING 
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raphers find that 
np as ae Paper can 
be used for Offset Printing — sae 
difficulty. Perfectly square and cv ~. 
to size, good register is er foil 
every job. There is a grade an 


to meet any requirement. 


a 


More an 
PERFECTION® Fla 











V GREATER SHEET STABILITY 

V BETTER PRINTING SURFACE 

V SMOOTH, UNIFORM GUMMING 
V LIES FLAT, NO CURLING 














“the quality gummed paper you can always depend on’! 


use PERFECTION 


FLAT GUMMED PAPEP 
There is Nothing Finer ! 





Perfection is made by 


PAPER MANUFACTURERS CO. 


PENNSYLVANIA 


SALES REPRESENTATIVES 


PHILADELPHIA 15, 


Atlanta, Chicago, Cleveland, Kansas City 


New England, New York Philadelphia, 
Los Angeles, 


Complete list of distributors in Walden’s “Paper Catalog.” 
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EDITORIALS 


(Continued from Page 47) 





drawn of the accident situation in our industry. 


At the Safety Congress last fall, Raymond Blatt- 
enberger, Public Printer, referred to the disparity 
in the two sets of figures. The Council’s handful of 
reports come mainly from some of the largest print- 
ing firms, newspapers and publishing houses, which 
are able to conduct systematic accident prevention 
programs with a full time safety director. Mr. Blatt- 
enberger declared that 70 percent of the “terrific” 
accident toll takes place in the small shops and that 
these casualties are not reflected in the recorded 
national statistics. He also warned that “Printers 
cannot afford to be complaisant.” 


The Safety Council, we know, is doing the best 
it can with what it has to work with. But all this is 
more than a mater of available statistics. Instead 
of “just holding our own,” the printing and publish- 
ing industry should be in No. 1 spot on the Council’s 
relative standing list as the nation’s safest industry, 
ML feels. This could happen if the printing and 
publishing section’s 100 or so member firms put on 
a drive to enroll industry’s 45,000 firms in the hu- 
manitarian project. That will come slowly, but Mop- 
ERN LirHocrAPHy will be delighted to help, as it 
has in the past.—H.H.S. 











Reprints on 3-Color 


Readers interested in obtaining reprints of John 
Lupo’s five-part series on 3-Color Direct Separation 
(Part II of which starts on page 64 in this issue) 
may reserve a copy by writing the editor at Box 31. 


Caldwell, N.J. 


If there is sufficient interest, the reprints will be 
printed at the conclusion of the series in July. Price 


will be about 75¢ a copy, depending on press run. 
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BOND has greater bulk for an econ- 
omy: paper — —and the appearance of a more 
expensive sheet. It’s moisture controlled for more 
accurate register, smoother performance and a 
better-looking job throughout the run. 


a 


Surface-sized for better “erasability”, MANIFEST 
BOND comes in six business-attuned colors and a 
new whiter white. 


Seeing is believing—prove to yourself how 


MANIFEST BOND can bring you better impres- 


sions for lower cost. Your Eastern Corporation 
Merchant will be happy to send you a mae 
packet on request. 


wherever cost 
is considered first 








anifest Bond is Ist choice 
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PRODUCTS OF EASTERN CORPORATION, BANGOR, MAINE * MANUFACTURERS OF QUALITY PAPER AND PUROCELL PULP 
MILLS AT BANGOR AND LINCOLN, MAINE * SALES OFFICES: NEW YORK, BOSTON, PHILADELPHIA, CHICAGO, ATLANTA 


EXCELLENCE IN 
FINE PAPERS 
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MANIFEST BOND 
MANIFEST DUPLICATOR 
MANIFEST MIMEO 
MANIFEST LEDGER 
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LITHO CLUB NEWS 





I.P.1. Tour Planned 


Members of the Cincinnati Litho 
Club and the Club. of 


Printing House Craftsmen will con- 


Cincinnati 


_ duct a joint meeting April 11 for an 


open house and inspection tours 
through the new plant of the Inter- 

national Printing Ink division of 
Interchemical Corp. in that city. 
Other program features will include 
refreshments. a buffet supper and 
screening of IPI’s new film, “This Is 


Color.” 


Approximately 80 members and 
guests attended an open Litho Club 
dinner meeting on March 12, when 
George Adams, central district man- 
ager for Lithoplate, Inc., discussed 
and demonstrated presensitized plates. 
He was assisted in the demonstrations 
by Earl Battinger, technical repre- 
sentative in Cincinnati for Lithoplate, 
Inc. 


Two new club members are Morris 
Runck, Standard Publishing Founda- 
tion, and Paul Granger, Metropolitan 
Printing Co., Inc. 


Federal Laws Explained 

Lane Burtram, director of the 
Houston office of the U.S. Secret 
Service, was guest speaker at the 
March meeting of Houston Litho 
Club. “You Can Picture Yourself in 
Trouble” was the title of Mr. Burt- 
ram’s address. 

The U.S. codes dealing with repro- 
duction of obligations of the U.S. 
Government were the basis of his dis- 
cussion. He pointed out that the laws 
prohibit reproductions “in the like- 
ness of” and “or any part thereof”; 
which means that the photographing 





100 



































or printing of any design which is in 
the likeness of any portion of an 
obligation or security of the U.S. is 
unlawful. 


Special Program Honors Heideke 

A surprise program honoring - Paul 
Heideke, one of the founders of the 
Washington Club as well as the Na- 
tional Association of Photo-Lithog- 
raphers, was held March 26 in the 
Continental Hotel. 

Mr. Heideke recently retired after 
many years in the litho industry. A 
large attendance, including special 
guests, hailed Mr. Heideke as the 
“dean of lithographers” in the Wash- 
ington area. He was presented with 
an honorary membership by the 
board of governors and a Senefelder 
pin. (See editorial on Mr. Heideke, 
page 47.) 

Special guests scheduled to attend 
the meeting included Al Rossotti, 
Rossotti Lithograph Co.; Harvey 
Glover, Lithograph Co.; 
Harry Brinkman, Cincinnati Litho- 
graph Co., Walter Soderstrom, execu- 
tive vice president of the NAPL; and 
William Stevens, Miehle 
Press and Mfg. Co. 

Entertainment at the meeting was 
provided by the “Precisionists,” a 
singing group consisting of 24 men 
from the Washington chapter of the 
Society for the Preservation and En- 
couragement of Barbershop Quartet 
Singing in America, Incorporated. 
They performed in costume. 

Attendance at the February meet- 
ing, at which O. C. Holland, of Inter- 
chemical Corp., was speaker, broke 
the club record, with 206 present. 

Scheduled for*the near future is 
the annual oyster roast, to be held 
again at Moose Lodge, College Park. 
Charles McFadden is in charge of ar- 
rangements. 


Sweeney 


Printing 





@l=S'Z-1 el ate, 


Eastman Presents Program 

At the February meeting of the 
Cleveland Litho Club, the program 
was sponsored by Eastman Kodak 
Co. An illustrated talk on the “Short 
Run Three-Color Process was _pre- 
sented and followed by a short dis- 
cussion on the latest developments in 
the lithographic industry. 

Prior to the technical portion of 
the meeting, Joseph Seifert gave a 
fine showing of slides taken at the 
club’s Christmas stag party and at 
the Litho-Craftsmen Club Christmas 
dinner dance. 

New members recently admitted to 
the club are Glenn Walrath, Roberts 
& Porter, Inc.; Walter Finch and 
Stanley Miciak, Brewer-Chilcote Co.; 
and Thurman Cobb, Jackman Litho- 
graph Co. 

The club will be represented at the 
NALC convention in Chicago, May 
2-4, by Milton E. Cornman, council 
member; Andrew Balika and Russell 
Waddell, delegates; and John Hoehn 
and Anthony Lanza, alternate dele- 
gates. 


Program on Dampeners 

The Chicago Litho Club’s meeting 
March 28 at Toffenetti’s Restaurant 
“Hold 


Your Water.” with advocates of clean 


centered around the theme 


dampeners and dirty dampeners as 
guest speakers. 

Byron Davis, of Ideal Roller Co., 
“Plasta- 
damp” ink repellent parchment paper 


explained his company’s 
system which permits printing with a 
clean dampener. Following him, 
Norman Mack, former Chicago club 
member, now technical director of 
Van Son Holland Ink Corp. of 
America, told about his diametrically 
“Dis-Cover” 
dampener which does the work re- 
gardless of its dirty condition. 

For good measure, James Martin, 
assistant director of the Chicago 
Lithographic Institute, spoke briefly 


opposed disposable 


on the dampening system employed 
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on the Miehle “17” Lithoprint press 
and the A. B. ie Co.’s “effuser” 
which was developed for litho units 
of the Armed Forces. A number of 
manufacturers and suppliers of damp- 
eners, and their representatives, were 
special guests at the meeting. 

Following introduction in February 
of a new program feature, a second 
informal “bull session” was arranged 
for the cocktail hour, with free dis- 
cussion by all present of the subject 
of plate troubles. 

Mr. Martin, chairman of the club’s 
educational committee, announced 
that the April educational program 
will offer a talk on the Dayco foun- 
tain separator by Raymond Richter 
of that company. Because 80 percent 
of the success of the split fountain 
is said to depend on layout, the “bull 
session” that night will deal with 
proper layout for split fountain oper- 
ation. 

The Chicago Club’s 10th annual 
bowling session with the Milwaukee 
Club was held March 23 at the Play- 
dium bowling lanes in Chicago, too 
late for inclusion of results in this 
issue. 

Another event on which the enter- 
tainment committee has been working 
is the annual Ladies Night dance to 
be held at the Palmer House, May 4, 
as the final social feature of the 
NALC week-end convention there. 
Table reservations allotted to Chi- 
cagoans had nearly all been taken by 
mid-March, Jim Ludford, club presi- 
dent reports. 


Introduce New Service 
A new service for members of the 


New York Litho Club, a litho clinical 





introduced at the 
February meeting by James Wilkin- 
son, lithographic consultant, who is 
chairman of the committee. The new 
educational feature has a_ twofold 
purpose, Mr. Wilkinson said. First is 
the private aspect, where members 
can submit specific problems which 
will be answered by the committee 
privately. Then there will be the pub- 
lic discussion, which will result from 
questions submitted from the mem- 


committee, was 


bership to be answered at the monthly 
meetings. 

Other committee chairmen who 
elaborated on the work of their com- 
mittees included Peter Rice, educa- 
tional; Art Tarling, entertainment; 
and Lou Happ, dinner. Table name 
cards for officers, members of the 
board of directors and guest speakers 
made their initial appearance. 

Guest speaker for the evening was 
Harold H. Newman, attorney and 
certified public accountant, who dis- 
cussed “Timely Comments on Your 
Personal Income Taxes.” 


ATF Chief Demonstrated 

Dallas Litho Club met March 12 
in the auditorium of the Texas and 
Pacific Railroad where the ATF Chief 
15 was demonstrated by Thomas 
Bransford, district manager of Ameri- 
can Type Founders. Warren J. Shurt- 
leff, a member of the sales staff of 
ATF, assisted in the demonstration. 
Approximately 150 members and 
guests were shown the various phases 
of operation of ATF’s newest press. 


Boram Elected President 

Thomas A. Boram has been elected 
president of the Baltimore Litho 
Club, with Joseph W. Peroutka named 
vice president. Mr. Boram had served 
two terms as vice president of the 
club. 

Other officers are Harold E. Hack- 
man, secretary, and Maurice Levie. 
treasurer. 


Locke Discusses Advertising 
Advertising preparation was the 
topic discussed by Paul Locke at the 
March 14 meeting of Tulsa Litho 
Club. A veteran of 20 years in the 
advertising business, Mr. Locke 
formed Paul Locke Advertising, Inc., 
in 1948, with his wife as partner. 
He mentioned some of the do’s and 
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Litho Club Guide 





BALTIMORE 

Norwood A. Heselbach, Secy. 

720 East Pratt St., Baltimore 2, Md. 
BOSTON 

Thomas J. Cain, Secy. 

Hub Offset Co 

75 Purchase St., Boston 10 

BUFFALO 

Vic Reisch, Secy. 

33 Eiseman Ave., Kenmore 17, N. Y. 
CANTON, Ohio 

Robert G. Sheppan 

1510 Meadow Park, N.W. 

Canton 9, O. 
CHICAGO 

Emil F. Winter, sec. 

Sleepeck Offset Corp. 

1301 W. Blackhawk 

Oak Park, Til. 
CINCINNATI 

Peter Schannes, Secy. 

Mail-Way Advertising Co. 

229 East Sixth St. 

Cincinnati 2, Ohio 
CLEVELAND 

Russell B. Waddell 

5308 Blanche Ave., Cleveland, . 


CONNECTICUT VALLEY 


Thomas Murice 
521 So. Main St. 
West Hartford, Conn. 
DALLAS ; 
Lee Phenix 
1802 Akard St., Dallas, Tex. 
DAYTON 
Richard Clark, Secy. 
740 Vine St., Piqua, O. 
DETROIT 
John Murphy, Secy. 
13100 Santa Rosa, Detroit 
HOUSTON 
Chloe Lee Mallet 
2104 Wichita, Houston 4, ‘Tex. 
LOS ANGELES 
Ernest A. Szabo 
132314 W. 93rd St., 
Los Angeles 44, Cal. 
MILWAUKEE 
Allan N. Williams, Secy. 
4463 N. Morris Blvd., Milwaukee 11, 
Wis. 
NEW YORK 
Lou Happ 
Snyder & Black 
200 William St., N.Y.C. 
ONTARIO 
The Secretary, Ontario Litho Club 
c/o The Canadian Lithographers 
Ass’n., Inc. 
4 Wellington St., E., Toronto, Ont. 
PHILADELPHIA 
Joseph Winterburg, Secy. 
622 Race Street, Philadelphia 6 
Meets 4th Monday 
QUEBEC 
John Martin, Secy. 
Gazette Printing Co., Ltd. 
1000 St. — St., Montreal, Canada 
ROCHESTER 
Roy Bippes, Secy 
87 Pleasant a Rochester 22, N. Y. 
ST. LOUIS 
Eugene J. Hanson, Jr., Se 
4440 Bessie Ave., St. Cade ts, Mo. 
TWIN CITY 
Marvin Haenze, Secretary 
1405 Chicago Ave., 
Minneapolis 4, Minn. 
WASHINGTON 
H. Thos. Driver, Secy. 
PO Box 952, Benj. a Sta. 
Washington, D. C 
NAT’L ASS'N. OF LITHO CLUBS 
Eugene J. Hanson, Jr., executive sec. 
4440 Bessie Ave., St. Louis 15, Mo. 
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NEW—floating rubber suspension to 
effectively dampen vibration. 


NEW —~proaeion ma- welded track, one piece with center 
guide and cross supports, precision 


=) 


chined in jigs and fixtures, 
no sheet metal or fabrications. 
One piece cast-metal members. 


machined and planed. 














obertson 
HOTO-MECHANI} 


At HA 


a 


NEW—off-the-floor lamp carriers co- 
ordinate lamp and copyboard move- 


NEW—swinging doors for ground NEW—hori A 
: —horizontal and vertical lens- 
glass and film holder. board control from darkroom. ptr 





don’ts of advertising preparation and 
told how various layouts and designs 
can influence the reader. 

For the April meeting, a visit to 
the Oklahoma A. and M. Technical 
Training School is planned. A bus 
will be chartered and dinner will be 
served in the college cafeteria. 


C. B. Harris Is Guest Speaker 

At the February meeting of Canton 
Litho Club, Carl B. Harris, manager 
of the chemical division of Sinclair 
& Valentine Co., spoke on “Chemistry 
and Lithography.” Following his talk, 
a question and answer period was 
conducted. 

New members of the club include: 
Charles R. Barker, General Paper 
Co.; L. W. Haines, Haines and Co.; 
R. Bruce Markham, United Coopera- 
tives; Virgil B. Stoudt, Saffel-Hivley 
Printing; Edger Rilinger and Clay- 
ton Betz, Holsing Lithograph Co.; 
Cam Charleston and Elvin Wilson, 
Review Publishing Co.; and John 
Tomassetti and Carey Webb, Amiet 
Printing Co. 


Progress in Offset Papers 
Coated and uncoated offset papers, 


and the efforts that are being made 
at the paper mills to improve them, 
was the topic discussed by William H. 


. _mvvin a. 


Bureau at the March 7 meeting. Mr. 
Bureau is manager of Butler Paper 
Corp.’s research department. He also 
mentioned the various pick tests 
applicable to offset papers. 

Mr. Bureau drew on his experience 
with such groups as Technical Asso- 
ciation of Pulp and Paper Industry, 
TAGA and LTF for much of his 
information. 

Preliminary plans are being made 
by the club for a trip in June to the 
Nekoosa-Edwards Paper Mills. Pres- 
ident Herbert Werner called for a big 
attendance for the trip. 


aaliterek-lledalte! 


Progress of Litho Presses 

Representatives of Harris-Seybold 
Co. traced 50 years of progress in 
lithographing presses at the March 
25 meeting in the Poor Richard Club. 
Howard Harcke, Graphic Arts, Inc., 
announced that plans are nearing 
completion for the TV Forum, May 
10-11. 

At the annual quiz night meeting in 
February, seven local experts handled 
a variety of questions put to them by 
moderator Russell Johnson, DuPont 
Printing Division, vice president of 
the club. 

Serving on the panel were the fol- 
lowing: CAMERA: Robert Fournier, 
Edward Stern & Co.; PLATEs: Joseph 
Mazzaferri, Colorcraft Litho Plate 
Co.; Press: William Ferrigno, But- 


(Continued on Page 141) 


Compare 
Hamilton 
Bond 


... because your work 


is as good 
as your bond 


Hamilton Bond invites com- 
parisons. Compare its white—a 
beautiful white—bright, sharp 
and clear. Here’s a perfect back- 
ground for printed, typed and 
handwritten impressions. Com- 
pare its formation—clear and 
perfect—a formation which in- 
sures a level surface for best 
press performance. Check its 
other top bond features—gen- 
uine watermark, distinctive col- 
ors (10 of them), strength and 
endurance, pre-conditioning, 
moisture-proof wrapping. 

Any way you look at it, your 
work is as good as your bond. 
And Hamilton Bond brings out 
the best in your work! 


Ria cpilton 


Papers 


&® 


HAMILTON PAPER COMPANY 


Miquon, Pa. 
Mills at Miquon, Pa., and Plainwell, Mich. 
Offices in New York, Chicago and LosAngeles 


Principals at “Lithoplate Night” of Twin City Litho Club are, J. to r., Harold 
Smith, program director; Herbert Werner, president; Cal Harman, sales 
manager of Lithoplate, Inc.; Leonard Holzinger, secretary; and C. J. Goebel, 
treasurer. 
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Local 1, ALA, to Celebrate 
The 75th anniversary of the Amal- 
gamated Lithographers of America, 
will be celebrated in New York by 
‘Local 1 with a special banquet at 
the Waldorf-Astoria April 27. Mayor 
Robert Wagner of New York City 
‘will be an honored guest at the 75th 
anniversary banquet, together with 
other top industry, government and 
labor leaders. The mayor will declare 
the week of April 27 “Lithographic 
Week,” in honor of the 75-year his- 
tory of Local 1 and the Amalgamated. 
The Waldorf banquet will be followed 
one week later by an anniversary ball 
and entertainment for -Local 1 mem- 
bers at New York’s Manhattan Center, 
according to Edward Swayduck, presi- 
dent of Local 1. 


Sun Chemical Elects Hoover 

M. J. Hoover, associated with Sun 
Chemical Corp., New York, since 
1936, recently was elected as a vice 
president of the firm. Mr. Hoover, 
who has held various executive posi- 
tions, most recently was sales director 
for the corporation and also headed 
the firm’s paints, construction and 
maintenance materials divisions. 


Charles Pressman Honored 

Charles Pressman, co-founder of 
the Pearl-Pressman Liberty Printing 
and Lithographing Co., Philadelphia, 
recently celebrated his: 25th year in 
the graphic arts industry. Mr. Press- 
man was honored at a dinner at 
Green Valley Country Club where he 
received a citation from the Chamber 
of Commerce of Greater Philadel- 
phia. 


Mr. Pressman started his career 


with the late Manuel A. Pearl in 1906 
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NEWS about the TRADE 


when the two men combined forces 
and $60 to buy a hand-fed, foot 
powered 7x11” press. In 1953 the 
company and Liberty Printing and 
Lithographing Co. merged and moved 
to the present site at 2000 N. 2nd St. 


Niagara Litho Names Four 

At a recent meeting of the board 
of directors of Niagara Lithograph 
Co., Buffalo, N. Y., three new mem- 
bers were elected to the board. They 





Doig 





2 
Fisher 
are Herman G. Fisher, president and 
founder of Fisher Price Toys, Inc.; 


Audette 


James Doig, art director of the firm’s 
Chicago office and a vice president 
and Louis G. 
Audette, vice president and manager 
of Niagara’s New York office. Mr. 
Audette, who has been with the firm 
since 1941, is a director of Coca-Cola 


of the company; 


Bottling Plants, Inc. and Enrichment 
Materials, . Inc. 

Frank P. Nellis, vice president and 
director of the Chicago office, was 
appointed general sales manager. He 
has been with Niagara since 1939. 


Record Budget Granted For LTF 

A 1957 budget of approximately 
$400,000 highest in the foundation’s 
history, was given approval recently 
at the annual meeting of the Litho- 
graphic Technical Foundation in New 
York. In addition, the foundation will 
be faced with accumulating sufficient 
funds for purchasing its research 
building early next year. Ways and 
means of acquiring the needed money 
were discussed. 

A review of the annual financial 
statements for 1956 showed a bal- 
anced budget with income and ex- 
pense totaling approximately $325,- 
000. For a complete report of the 
meeting, see ML, March, p. 86. 


Wetzel Elects Norder 

Election of Harold E. Norder, sales 
manager of Wetzel Brothers, Milwau- 
kee creative printers and lithograph- 
ers, to the newly created post of vice 
president in charge of sales, by the 
firm’s directors, was announced last 
month by Arthur A. Wetzel, presi- 
dent. 

Mr. Norder, who joined the com- 
pany 10 years ago in the production 
department, later was transferred in- 
to sales and was named sales manager 
two years ago. 


Rust Craft Officers Retire 

Donald E. Rust, co-founder and 
chairman of the board of Rust Craft 
Greeting Card Co., Dedham, Mass., 
recently retired. He is the former pres- 
ident of United Printers and Publish- 
ers. Mr. Rust spent more than 50 
years in the greeting card business. At 
the same time, E. D. Chase, senior 
vice president, retired after 36 years’ 
service. 
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With glass you’re sure 


Four-color work, cards and forms for 
high-speed business machines—all pose 
problems of register. Register is 100% 
or it isn’t at all. 

Precision begins in the photographic 
materials you use for separations, half- 
tones—every step of the way. And in 
Kodak plates you have the ultimate— 
time tested. Tried and true. 

That’s why Kodak plates are the 
mainstays of so many high-volume 
shops which turn out four-color work 


Graphic Reproduction 
Sales Division 


on tight schedules. 

And Kodak emulsions are all you 
could ask for in uniformity and relia- 
bility. Ortho and pan plates for every 
need perform in exactly the same way 
from box to box, this month or next. 
The emulsions are hard and adhere to 
the glass despite repeated wettings and 
dryings. Dots have optimum quality. 

It is this all-over Kodak dependa- 
bility that allows you to standardize 
your operations for real efficiency. 


EASTMAN KODAK COMPANY 


Rochester 4, N. Y. 
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The latest edition of “‘Kodak Ma- 
terials for the Graphic Arts’’—free 
for the asking—describes Kodak 

plates and the applica- 
tions for which they’re 
recommended. Write 
for your copy, or see 
your dealer 


° + 


Text for this advertisement 
was set photographically. 
















Rule Dies 


rnishing, Lacquering, 
t, Strip and Solid Gumming 


Quality Finishers for the Printing and Lithographic Trades 











Gaetjens, 
Berger 


& Wirth, Inc. 
New York 


William Recht 
President 











William 
Recht 
Co. 


New York 


Graphic Arts 
Specialists 








HAVE YOU SEEN OUR NEW OFFSET FOLDER — 
44 COLORS ON ONE SHEET — ASK FOR IT! 





Manufacturers of fine printing inks for Featuring “REXON” rubber blankets and 
the graphic arts . . . over a century of other litho supplies. New supply cata- 
manufacturing experience. log is available. 

35 York St., Brooklyn 1, N. Y. 50 Church St., New York 7, N. Y. 


Tel.: ULster 8-4100 


440 Birchmont Road, Toronto 13, Ontario, Canada — Calzado Ixtapalapa 326-B, Mexico 8, D. F., Mexico 


Tel.: COrtlandt 7-8395 
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Christopher Heads U.P. & P. 

At a recent meeting of the board 
of directors of United Printers and 
Publishers, Inc., Joliet, Ill., E. Wright- 





E. W. Christopher 


son Christopher, president of its Rust 
Craft Division, was elected president 
of U.P. & P. Mr. Christopher suc- 
ceeds Donald E. Rust, co-founder of 
Rust Craft Greeting Cards, Dedham, 
Mass. Mr. Rust remains on the board 
of directors. 

The new U.P. & P. president joined 
Rust Craft in 1933 as a salesman. In 
1937 he was named sales manager, 
and in 1947, general manager. He 
was elected president of the Dedham 
firm in 1954. 

¢ 
Meyercord Elects Knopf 

The Meyercord Co., Chicago, has 
announced election of Leonard A. 
Knopf to membership on the board 
of directors and his appointment as 
vice president in charge of new pro- 
duct development. Mr. Knopf is a 
son of Leonard H. Knopf, president 
of the company and has been asso- 
ciated with the firm for the past seven 
years. He spent some time looking 
after Meyercord interests in South 
America during the disturbance pre- 
ceding the exile of dictator Juan 
Peron. Later he handled sales in In- 
diana and will now devote his full 
attention to market research. 

e 
N. Y. Printers Change Label 

The Printing Industries Association 
of Western New York has adopted 
a new label, designed for members of 
the association to use on their ship- 
ments of products. The association 


describes the new label as “the mark 
of an sassociation member and the 
badge of a competent and ethical 
printer.” 

The labels are being supplied with- 
out cost to members. The labels, im- 
printed with the printer’s name and 
address, are provided at a small cost. 

e 
Sauls Appoints Dougherty 

Frank Dougherty, former account 
executive, has been named production 
manger of Sauls Lithograph Co., Inc., 
Washington, D. C., it was announced 
last month by A. L. Tucker, president. 
Mr. Dougherty joined Sauls in 1955, 
as a specialist in color separation and 
multi-color printing. 





Better Dots 

A novel promotion piece was 
received by lithographers in 
the Southwest last month. A 
17 x 22” sheet, offset in black, 
blue and red ink, announced 
the Seventh Annual Southwest 
Litho Clinic June 21-23 at the 
Adolphus Hotel, Dallas. 


The announcement flier listed 
the general topic for the clinic 
as “How To Print a Better 
Dot,” and the sheet was covered 
with lines like “a dot is a dot is 
a dot ...,” “there’s no dot like 
a clean dot,” “a good dot is 
hard to find,” and similar atro- 
cious puns. 

The clinic is being sponsored 
once again by the Dallas and 
Houston Litho Clubs, with all 
demonstrations on closed-circuit 
TV. Technical representatives 
from Harris-Seybold Co. and 
other suppliers will be on hand 
to assist in the demonstrations. 
Advance registration, until June 
15, is $13.50. After that date 
it will be $16.00. 

On the three-day program are 
a trade fair, clinic demonstra- 
tions, question and answer 
panels, and a banquet and 
dance on the concluding eve- 
ning. Registration checks should 
be made out to Dallas Litho 
Club and mailed to Lee Phenix, 
1802 Akard St., Dallas. 
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Hagedon Joins Harris 

New branch manager for Harris- 
Seybold Co. in the Twin Cities area 
is James M. Hagedon. In addition to 





J. M. Hagedon 


Minneapolis and St. Paul, the Twin 
Cities branch covers Minnesota, North 
and South Dakota, eastern Montana, 
and most of northwestern Wisconsin. 
It is part of Harris-Seybold’s western 
district, which has headquarters in 
Chicago. 

Mr. Hagedon has been in the 
graphic arts for 20 years. He started 
as a newspaper compositor, became 
a composing room foreman, switched 
to the printing equipment field after 
World War II, and joined Harris- 
Seybold several years ago as a sales 
representative. 


s 

S&V Names 3 Managers 

Sinclair and Valentine Co. an- 
nounced last month the appointment 
of three new branch managers. Frank 
Stapleton is the new Tampa, Fla. 
manager, succeeding Jack Cummings 
who has taken over the Jacksonville 
branch manager position. Charles 
Cafazza now heads the St. Louis 
branch after three years service in 
that area. 


* 

Igoe Heads Inland 

James T. Igoe, last month was 
elected president of Inland Lithograph 
Company, Chicago, advertising print- 
ers. Mr. Igoe started with the firm 
as a salesman in 1932 and in recent 
years has been executive vice presi- 
dent in charge of operations. B. E. 
Callahan, former president, has been 
elected chairman of the board. 
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neenah Says, 


to sell more 


letterhead jobs, 
let your prospects 
sell themselves 


by reading “The Right Letterhead 


for You.’ (2nd series of course) 


THE 
RIGHT 
LETTERWEAD ee 





This new portfolio demonstrates 

to executives the business principles 
that make a letterhead right 

for a particular company. 


Simply imprint your name on 

the front cover and give copies to 
likely prospects. The portfolio 
helps them reach a decision 
whether their present letterhead 
is adequate or not. Once their 
mind is opened, you step in 

to make the sale. 


Get your free copies of ‘““The Right 
Letterhead for You” from your 
paper distributor handling 

Neenah Fine Business Papers. 





end 





we | GEIL 4 


—~N \AL BUSINESS PAPERS. 
fe S\WCE \873 


neenah paper company 
A DIVISION OF KIMBERLY-CLARK CORPORATION 


neenah, wisconsin 
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Amer. Colortype Names Evans 
C. Ray Evans, Jr. 
has been appointed 
vice president and 
general sales man- 
ager of the Printing 
Division of Ameri- 
can Colortype Co., it 
was announced last 
month by Melvin 
Unterman, executive 
vice president. Mr. 
Evans became associ- 
ated with Colortype 
in 1946, as a production coordinator, be- 
came production and publication manager 
and last August was named sales manager, 
Printing Division. 
* 

Rand MeNally Gives Scholarships 

Rand McNally & Co., Skokie, IIl., 
has announced the award of $1,000 
.scholarships to four children of com- 
pany employes. Two of the employes 
work in the company’s Hammond. 
Ind., book manufacturing plant and 
the other two in the New York office. 
Five winners of last year’s scholar- 
ships now are attending colleges and 
universities in the U. S. Winners are 
chosen by competitive examination 
with consideration of leadership ac- 
tivities, scholastic achievements and 
participation in extra-curricular af- 
fairs. 





ivans, Jr. 


2B 
Litho Book Uses Overprinting 

A new color reproduction technique 
will be unveiled April 8 with publica- 
tion of a new juvenile book, Bible 
Dictionary for Boys and Girls. Written 
by Manuel and Odette Komroff, il- 
lustrated by Steele Savage, and pub- 
lished by The John C. Winston Com- 
pany in Philadelphia, the book will 
be the first to be published with il- 
lustrations made by the photographic 
overprint process. 

Photographic overprints were first 
described in Color by Overprinting, 
by Donald E. Cooke, a technical book 
on art preparation and printing es- 
tablished by Winston in 1955. (De- 
scribed in an article by Mr. Cooke in 
ML,. February, 1955, page 32) the 
process involves overlays in trans- 
parent colors with photographic 
images superimposed to provide over- 
prints. Through its application, black 
and white drawings may be readily 
converted to multicolor. 

In Bible Dictionary for Boys and 
Girls, black and white line drawings 
by Steele Savage are ideally suited 
to such conversion, since their crisp, 


decorative lines provide brilliant pat- 
terns in color, according to the Win- 
ston Co. Only three colors have been 
used to produce seven, “black” lines 
heing achieved by the solid overprint 
of all three inks. The illustrations 
show precise register of the finest 
lines or dots in a multiplicity of 
colors, Winston asserts. 

The photographic overprint method 
was invented by Mr. Cooke. 

The book is being off-set printed by 
the Polygraphic Company of America. 
Inc., New York. Photographic Over- 
print color separations were made by 
Peter Dant Studios in Ardmore, Pa. 

e 
Hoe Sets Business Records 

A record new business total of 
$21.5 million was announced by R. 
Hoe & Co., Inc. in its 1956 annual 
report. This was a 16 percent gain 
over the previous year, according to 
the company. Joseph L. Auer, presi- 
dent, stated that an order backlog 
of $13.7 million formed the major 
part of the new business. He added 
that this was achieved despite an 
“abrupt shift away 
business.” 

The report revealed that $12.6 
million, or 99 percent of the 1956 
backlog represented printing presses. 
In 1955 press machinery represented 
$8.4 million, or 76 percent, of an 
$11 million total backlog. In 1954 
press represented $5.8 
million, or 55 percent. of a $10.6 
million total backlog. 


from defense 


machinery 


° 
Canco Names Schmalzriedt 
American Can Co. has announced 
the appointment of William K. 
Schmalzriedt as manager of the firm’s 
international division. Formerly man- 
ager of the tinplate division of Can- 
co’s general purchasing department, 
Mr. Schmalzriedt now succeeds Wag- 
ner Van Vlack, Jr., who has been 


appointed assistant to the president. 
e 
Downey Heads P.D.I. On Coast 
Printing Developments, Inc. has 
named James Downey to the position 
of West Coast regional manager. He 
succeeds Karl Hoffman, who has been 
named production superintendent for 
Lithotype Process Co., San Francisco. 
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Loefgren New H-S Sales Manager 

C. A. Loefgren has been appointed 
sales manager of Harris-Seybold Co., 
Cleveland, and Lloyd G. Butler has 





Loefgren 


Butler 


been named assistant sales manager. 
Mr. Loefgren will be responsible for 
Harris-Seybold’s sales-service organ- 
ization in the U. S. and Canada. 
Formerly assistant general sales man- 
ager, he will be aided in his new 
post by Mr. Butler, formerly execu- 
tive assistant to Harris-Seybold vice 
president Richard B. Tullis. 

A veteran of more than 30 years 
of graphic arts equipment sales ex- 
perience, Mr. Loefgren has been with 
Harris-Seybold since 1947. For sev- 
eral years he was manager of the 
company’s Western district, its largest 
sales-service unit, with headquarters 
in Chicago, before being promoted 
and transferred to Cleveland in 1953. 
He is a member of the Printing House 
Craftsmen and the Printers Supply- 
men’s Guild, belonging to both the 
Cleveland and Chicago clubs of each. 

Mr. Butler has held a variety of 
field selling and sales executive posts 
in his eight years with Harris-Sey- 
bold. He is a member of the Printers 
Supplymen’s Guild, Sales Executives’ 
Club of Cleveland and the American 
Marketing Association. 


Blackburn Elected V.P. 

John Blackburn has been elected 
vice president of Lithotronics Corp., 
Linden, N.J.. at a meeting of the 
firm’s board of directors, it was an- 
nounced late last month by Henry R. 
Long, president. 

Mr. Blackburn formerly was asso- 
ciated with the Zarkin Machine Co. 
Prior to that, he was president of 
Local 1, Amalgamated Lithographers 
of America and also served as the 
International president of the union. 
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Mid-American Graphic Arts Trade Show Held In St. Louis 


PPROXIMATELY 200 different 
exhibits, representing 23 ex- 
hibitors, were displayed at the Mid- 
America Graphic Arts Trade Show 
held in St. Louis, March 2-4. By 
noon of the second day of the show, 
more than 500 persons had registered. 
Visitors to the show represented shop 
foremen, craftsmen and management 
from the St. Louis area, Louisville, 
Indianapolis, Chicago, Memphis, and 
a special delegation from Mexico. 
The show, sponsored by Eastman 
Kodak Stores, Inc., St. Louis, oc- 
-cupied 7,000 sq. ft. of floor space at 
the Coronado Hotel. Harry Schmidt 
of the Eastman Stores in St. Louis, 
‘who conceived the idea for the show, 
said attendance and interest were so 
gratifying that visitors from Chicago, 
Cincinnati and other cities were 
studying the show’s format and plan 
similar shows in their cities. 


A large crowd, including families’ 


of some lithographers, viewed a color 


film, “Modern Photolithography,” at 
the March 2 session. 

Among the many exhibits, the dem- 
onstration of electronic flash lamps 
for various graphic arts applications 
drew particular interest. A_ plate, 
demonstrated by the American Speed- 
light Corp., exposed with Ascor 
Electronic Flash, was made for the 
audience. 

The test made on Colitho plates 
was the first made anywhere, accord- 
ing to demonstrator Harry L. Parker. 
The total exposure time was 10 sec- 
onds— 10 flashes, 1600 watt per 
second. 

The electronic flash is utilized for 
color separation work, for making 
halftone positives, for making screened 
positives from separation negatives, 
and for copyboard illumination in 
making positive transparencies. The 
speed with which the electronic proc- 
ess operates seemed to stimulate most 
interest. 

Another “first” at the show, which 
attracted considerable interest, was 





a dark room contact color masking 
reproducer demonstrated by Jos. Gelb 
Co. A self-contained color separation 
printer, it makes highlight mask and 
color corrected masks, and also four- 
color separations. 


Rand-MeNally Buys Idea 


Andrew McNally III, president of 
Rand McNally & Company, Chicago 
printers and lithographers, announced 
recently that Joseph Zawada, a 52- 
year-old stamping machine operator 
in the company’s Conkey Division at 
Hammond, had been awarded §$3,- 
226.50 for an idea he proved could 
work. 


Mr. Zawada was awarded the 
money under the company’s sugges- 
tion system, one of the most generous 
plans in the printing and publishing 
industry. 

Mr. Zawada has been a Rand Mc- 
Nally employe for 28 years. He sug- 
gested a more efficient way to stamp 
book covers in the company’s book- 
binding factory in Hammond. 





SIMCO MIDGET 


UNFAIR 
TO STATIC! 
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static eliminators for all graphic arts machinery 


the SIMCO company 


920 Walnut Street, Lansdale, Pa. 
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Search for quality... you'll find GEVAERT 


Quality in lithography makes a material difference. And for years, It’s easy to maintain tight schedules and 
Gevaert materials have been providing this difference for busy still turn out high-quality line and half- 
litho shops from coast to coast. Gevaert’s fast Litholine Ortho tone work with: 

has tremendous exposure and developing latitude, low fog in 

forcing. It produces exceptionally hard dots that are dense, sharp O 81 LITHOLINE ORTHO—0.003” thick, 
and easy for etchers to work with. Low, low halation. And shop- thin base for line or screen positives or 
men like its toughness and resistance to abrasion. negatives 


O 82 in regular base, same emulsion 
0.006” thick 





THE GEVAERT COMPANY 
OF AMERICA, INC. 


321 West 54th Street 150 No. Wacker Drive 6370 Santa Monica Blvd. 9109 Sovereign Row 
Sales Offices and Warehouses at New York 19, N.Y. Chicago 6, Illinois Los Angeles 38, Calif. Dallas, Texas 
In Canada: Gevaert (Canada) Ltd., 345 Adelaide St., West Toronto 2-B, Ontario 
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The answer is — plenty! C 





a lithograp 








Powerlith film no 





without sacrifice of halfton ble variation 






- in line exposure is po sity, or filling-in of fine lines. 4 


Powerlith is available in a broad range of sheet sizes to meet 

every conceivable offset photographic requirement. But have you considered 

‘the economy of using roll film? 

(If you make more than forty negatives a day, 

Powerlith film in rolls, together with a Chemco Model F-1212 Roll Film Offset Camera 
will make money for you in your gallery.) 

Contact your local Chemco representative for details 


and samples of this new Powerlith Film. 


© 
iteaiity PHOTOPRODUCTS COMPANY, INC. cutn cove, n. y. 


ATLANTA BOSTON CHICAGO DALLAS DETROIT NEW ORLEANS NEW YORK 
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Sereen Process for Decals 

Very few decals are produced in 
this country without using screen 
process printing, it is claimed by the 
Screen Process Printing Association, 
Int'l. In view of this the organization 
has created a new committee to de- 
velop a program for group action 
on mutual problems of benefit to 
members of SPPA who manufacture 
decals. 

Chairman of this committee is T. C. 
Babcock of Chicago Decalcomania 
Co. Among possibilities being con- 
sidered is an institutional advertising 
program to create interest in use of 
decals; development of a code of 
ethics and set of trade practices; 
closer cooperation of suppliers in 
developing new materials for the 
decal industry; standardization of 
specifications for various types of 
decals; a plan for collecting informa- 
tion on machinery used in the indus- 
try and development of operating 
financial ratio studies for members. 
SPPA has 900 members in 33 coun- 
tries. 

e 
Schedule Printing Courses 

Carnegie Institute of Technology 
recently announced that all phases of 
printing will be covered in six-week 
summer school courses from June 24- 
Aug. 3. Individual courses in plan- 
ning, design, estimating, cost ac- 
counting, sales, and management will 
be offered as well as skill develop- 
ment courses in typography, machine 
composition, press work and photo- 
lithography. Advance applications 
may be filed with the Director of 
Summer Session, Carnegie Institute of 
Technology, Pittsburgh 13, Pa. 

e 
Consolidated Opens Workshop 

Consolidated Lithographing Corp.. 
Carle Place, L. I., has opened an 
additional display workshop at 13 
West 28th St., New York. The expan- 
sion program has been planned to 
make room for the firm’s increased 
creative activities in the sales promo- 
tion field. The workshop will be staffed 
by art directors and construction 
engineers. The new quarters will pro- 
vide an additional customer service 
center. but sales headquarters will 
remain in Carle Place. 
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Murder in the Gutter 


Reprinted, with permission, from 
Vol. 1, No. 2 of Case Paper Co.’s new 
external house organ “Printer’s Home 
Companion.” The folder, to be issued 
regularly by the New York company, 
will poke gentle fun at the graphic 
arts. 


Bang! The bullet found its 
mark and Mat, the Linotype 
Operator, lay bleeding in the 
gutter, a hot slug in his ligature. 

“Who tried to kill this guy?” 
cried the serif, arriving too late 
at the scene. 


“T did,” sneered Caledonia. 
thrusting her beautiful format 
him, “bodoni because he de- 
served it.” 


“Pretty dom casual, aren't 
you,” said the serif. “Let’s have 
the facts.” 

Caledonia flushed. “I font him 
talking to some other galley on 
the colophon. He was giving her 
the usual cheap line, promising 
her the world, the lousy pica. 
It was all the proof I wanted. 
‘’m no dummy,’ I told him, 
‘this is the finish.’ ‘Good, he 
snarls, ‘I never did like your 
type face—a real paste-up mess!’ 

“That registered. ‘Cursive rat.” 
I said, ‘gravure hat and beat it 
er I'll fill that bold face so full 
of lead they'll lay you out in the 
mortise.’ ‘Aw, go panel your 
papers, he says. My tempera 
rose to the boiling point. ‘Make 
ready to die, you pigment!’ | 
screened and shot him full of 
white space.” 

Caledonia sighed. “And that.” 
she concluded, “‘is stat.” 

“Shot him with everything but 
the kitchen zinc,” said the serif. 
shaking his head. He laid a 
heavy hand on her shoulder. 
“Let’s get rolling.” 

“Yeh, I guess it’s the lock-up 
for me,” said Caledonia mechan- 
ically. “Maybe the electro chair. 
But I duo-tone for what I’ve 
done. Now, I’m just another 
widow.” 

“Very retouching,” said the 
copper as he lead her away. 








Snyder & Black Plans Move 

Snyder & Black, one of the oldest 
color lithographers and point of pur- 
chase display manufacturers, soon 
will move to Westchester County 
(Village of Elmsford), N. Y. 

The 113-year-old firm (located for 
the past 50 years at 200 William 
Street, New York City) is building 
one of the most modern lithographic 
plants in the country, it announced 
last month. It will be air conditioned, 
humidity controlled and engineered 
to include the latest production meth- 
ods. The plant site is adjacent the 
new Westchester County Thruway and 
close to the North White Plains rail- 
road station. 

These new facilities will enable 
Snyder & Black to offer a wider range 
of creative and merchandising serv- 
ices to manufacturers and agencies 
in the fields of color lithography, 
point of purchase displays and per- 
manent merchandising units, accord- 
ing to the announcement. 

New officers recently elected by the 
company are the following: Homer 
H. Johnson, chairman of the board; 
George F. Arata, president; Carl 
Georgi, executive vice president; 
Orris H. Stark, vice president and 
sales manager; George Kamps, vice 
president and production manager: 
Bernard L. Martin, secretary; Leroy 
A. Carlson, treasurer; Ted B. Arata, 
assistant vice president; and James 
Insinga, assistant treasurer. 

& 
Hansen Named by Recorder 

Bernard A. Hansen has been named 
general manager and vice president 
of the Recorder Printing & Publishing 
Co., long established San Francisco 
letterpress printing and lithography 
firm. Mr. Hansen, who has been a 
member of the organization since 
1927, succeeeds Frank F. Kilsby, who 
is retiring because of ill health. 

e 
Bruno Discusses Offset 

Michael H. Bruno, research man- 
ager of the Lithographic Technical 
Foundation, discussed “Why Offset?” 
at a dinner meeting of the Printing 
Industries Association of Western 
New York in Buffalo. Mr. Bruno dis- 
cussed advancements in the litho 
process made through research. 
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ONLY OXY-DRY GIVES YOU 
ALL THESE ADVANTAGES 





REDUCES REJECT SHEET WASTE 
ore more deliverable sheets 


PERMITS FULL PRESS LOADS 
faster job handling time 





USES LESS OFFSET POWDER 
costs less to operate 


FASTER SETTING & DRYING OF INK 
less waiting time for next operation 


ELIMINATES STATIC ELECTRICITY 
“‘plumb-bob” jogging on press delivery 


MUCH LESS SERVICE & MAINTENANCE 
fill. it...set it... forget it operation 


ANY one of the above advantages make OXY-DRY superior 














If you want to increase the number of deliverable impres- 
to all other offset prevention methods. Combined, they sions per hour for every press in your plant, then you need 
give the printing plant that has OXY-DRY equipment, a OXY-DRY sprayers...write, wire or phone us today for 
tremendous competitive advantage that means more busi- more details. Installations now being made for all press 


ness, more profits and more satisfied customers. sizes from 17x22 and larger. 


OXY-DRY SPRAYER CORPORATION 


60 ome Oe ee Oe 
NEW YORK CHICAGO SAN FRANCISCO 
1134 West Montrose Ave., Dept. ML 
s Chicago 13, Illinois 
THE ONLY RIGHT PREVENTIVE 


FOR INK OFFSET 


OXY-DRY SPRAYER CORPORATION - 


1134 West Montrose Ave., Chicago 13, Illinois 


We are interested in OXY-DRY Sprayers; please 
send more information [] or your representative. 
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Buffalo Honors A.L.A. 

Labor and industry joined in Buf- 
falo last month to observe the 75th 
anniversary of the Amalgamated 
Lithographers of America, AFL-CIO. 

At a meeting sponsored by Local 2, 
ALA, Roy P. Tyler, installation and 
service manager of the Harris-Sey- 
bold Co., Cleveland, told about 200 
persons that the lithographic industry 
is “indebted to organizations” such 
as the lithographers union. 

Despite myriad technical advances 
in the industry, he added, lithography 
“still is a craftsmen’s industry and 
it will remain so.” 

The 33,000-member union had its 
formation, said Arthur W. Brown, 
Toronto, international vice president 
for the Canadian region, when 18 
lithographers gathered in New York 
in 1882 to attempt to improve work- 
ing conditions. 

Kenneth A. Schaeffer, international 
representative and a former president 
of Local 2, said the ALA “can afford 
the luxury of not having to have a 
paid organizer. Our organization sells 
itself.” George W. Luke, president of 
the 335-member local, presided. 


Donnelley Earnings Set Record 

Sales and earnings of R. R. Don- 
nelley & Sons Co., Chicago, in 1956 
were the highest in history. Gen. 
Chas. C. Haffner, Jr., chairman of 
the board and chief executive officer, 
stated in the annual report, released 
late in February. Net sales for the 
year ended Dec. 31, 1956 totaled 
$109,681,000, compared with $96,- 
404,000 for 1955, he said. Net in- 
come after taxes amounted to $7,- 
581,000 or $2.88 a share, against 
$6,600,000 or $2.51 a share in the 
previous year. 

The outlook for the company in 
1957 continues to be satisfactory, 
Gen. Haffner said, and, looking into 
the future, he added, “We expect that, 
with a healthy general economy, we 
will achieve additional satisfactory 
results from the planned additions to 
our facilities.” 

Capital expenditures during 1956 
were $6,648,000, 
plant for telephone directory manu- 
facture which was built and is now 


including a new 


in operation at Willard, O., and an 
addition to office and manufacturing 
space at the Crawfordsville, Ind., 
plant, where total floor area was in- 
creased by approximately 100,000 sq. 
ft. During the year eleven additional 
presses were installed, including two 
high speed magazine presses and 
others for four-color work on na- 
tional magazines. Three of the new 
presses were erected at Crawfords- 
ville, where two other presses were 
transferred from Chicago. 

A considerable expansion in roto- 


gravure printing was indicated by 
Gen. Haffner, resulting from the com- 
pany’s recent arrangements to pur- 
chase the plant and equipment of the 
Crowell-Collier Pub. Co., at Spring- 
field, O. No printing will be done 
there, he explained, and after equip- 
ment has been transferred elsewhere, 
the building is expected to be sold. 
This purchase, he said, will enable 
Donnelley’s to increase its rotogra- 
vure production more rapidly and 
economically than would otherwise 
have been possible. 
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McCall Corporation Installs Levey Four-Color Press 





New Levey four-color double-ender web offset press being installed at McCall 
Corporation’s Dayton, O. plant prints a 47” circumference and will accommo- 
date up to 40” maximum web. 


McCa. Corporation, Dayton, O.., 
is adding a giant four-color double- 
ender web offset press which prints 
a 47” circumference. Built by Fred’k 
H. Levey Co., the press will accom- 
modate up to a 40” maximum web, 
a total of more than 80” across the 
press. The new press will print four- 
colors both sides of a 40” web and is 
equipped with a Levey steam drum 
dryer 96” in diameter. 

The folder on the press allows two 
different cut-offs. One is 1/3 of the 
press circumference, 15 2/3", with 
which the press will normally deliver 
three different 12-page signatures ap- 
proximately 514 x 15 2/3”. For pro- 
duction of this signature, a roll of 
only 33” is used. 

To use the full width of the press 
with a wider roll, one of the ribbons 
is passed over a pre-former in order 
to produce a single gate leg fold. This 
full product then consists of three 
different 14-page signatures, and the 
gate-leg fold can be produced on any 
one of three ribbons. 

Because the press has two pre- 
formers, it is possible to produce 
a double gate fold. The second cut- 
off is 44 of the press circumference, 
or 1154”. In this size, the folder 
normally delivers four 8-page sec- 
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tions approximately 8% x 1134”. 
These eights can be produced as a 
double gate fold, or, using a full web, 
can be produced as 10-page sections 
with partial single gate fold. 

Folder changeover from one size 
to another is quick and easy, and the 
folder includes several exclusive fea- 
tures. The new press is fitted with a 
Cline automatic flying paster, and it 
is the first machine produced with 
Levey brush ductors as a complete 
factory installation. 


Niagara Falls Printers Protest 

Two Niagara Falls printing firms 
are planning to protest to city man- 
ager Charles B. Wright against the 
awarding of special city printing jobs 
to the G and G Printing Co., it was 
learned. 

Albert J. Fose, president of Fose 
Printing Co. said that he will ask 
the manager to meet with printing 
industry spokesmen, who wish to 
express their objections to the con- 
tracts. 

Elmore Wahl, president of Wahl 
Printing and Binding Co., Inc., said 
he was interested in making sure that 
all bidders understand the specifica- 
tions on city printing and know just 
what the city wants. 


MLA, Binders Discuss Problems 

As the result of efforts initiated 
by the Bookbinders Guild to achieve 
a better understanding and solution 
of mutual production problems, the 
Guild and the Metropolitan Lithogra- 
phers Association conducted a panel 
discussion, chairmaned by Eugene 
Rieder of the Guild, at a member 
meeting of the MLA. The results of 
this cooperative effort to smooth out 
production kinks between lithogra- 
phers and binders have been sum- 
marized in a folder, Bindery Specifi- 
cations for Litho Production, just 
published by the MLA employer 
group. 

The panel group of the Bookbind- 
ers Guild summarized their instruc- 
tions in the form of 14 specifications, 
and the MLA added explanatory com- 
ment from notes on the panel dis- 
cussion. Pamphlet binding as well 
as edition binding is included. It is 
believed that this is the first time 
this type of litho production informa- 
tion for bindery work, including rec- 
ommended B.M.I. bindery spoilage al- 
lowances, has become available in 
published form. Copies are available 
from the Metropolitan Lithographers 
Association, 33 West 42nd St., N. Y. 
36, if request is accompanied by 
stamped self-addressed envelope. 
Copies can also be obtained from 
members of the Bookbinders Guild. 


Crown Purchases Plant Site 

Crown Zellerbach Corp., San Fran- 
cisco, has purchased 30 acres of in- 
dustrial property and optioned an 
additional 20 acres near the St. Louis 
airport for a projected multi-million 
dollar plant to make flexible packag- 
ing materials. The site was purchased 
for approximately $120,000 from the 
Wabash Motor Transit Co. which 
also owns the adjacent optioned prop- 
erty. 

The _ plant consideration 
would be part of Crown Zellerbach’s 
Western-Waxide Specialty Packaging 
Division which operates plants in St. 
Louis, Kansas City, San Leandro, 
Cal., Los Angeles and Portland. It 
would replace the present St. Louis 
plant which the Specialty Packaging 
Division is rapidly outgrowing 


under 
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Illustration, depicting a scene at Sun Valley, 
courtesy the Union Pacific Railroad. 


HOW white is Hi-White? 

Is it white as the snow at Sun 
Valley? 

Or a sail in the sun? 


Or Mary’s little lamb? 


Actually, no figure of speech 
can define the whiteness of the 
extraordinary sheet of paper of 
which this is a sample. 

Beckett Hi-White is a super- 


white, super-quality offset paper 


with a roseate undertone that 
produces the remarkable effect 
of WHITENESS WITH 
WARMTH! 

White areas look even whiter 
than white, black type looks 
blacker, colors appear to have 
greater depth, in all printed pro- 
ductions on Beckett Hi-White. 

For further details, please turn 


the page. 
























Illustration courtesy 
Central Mutual Insurance Co. 





Wen. to Ant Directors 


When your illustration for an advertising piece fea- 
tures white areas, be sure it is printed on Beckett 
Hi-White. The whiteness of this super-quality sheet, 
as you see here, is startling. A nearby Beckett dis- 
tributor will be pleased to furnish sample sheets for 
layouts or dummies on your request. 


Facts bor Production WManagew 


Beckett Hi-White combines the elegance of the finest 
text and bond papers with the printability of the 
highest quality papers designed primarily for offset 
lithography. It is equally suitable for printing by any 
method — letterpress, offset, gravure. 

Four standard basis weights are available — 70, 
80, 100 and 120 lbs., in four popular sizes. 60 Ib. 
is furnished on minimum making orders of 5,000 lbs. 

In addition to Smooth Vellum, Beckett Hi-White 
is furnished in a variety of fancy finishes. Its com- 
panion cover stock is Hi-White Buckeye Cover. 

Complete sample book on request to your nearby 
Beckett distributor. 


THE BECKETT PAPER COMPANY 


Makers of Good Paper in Hamilton, Ohio, Since 1848 
This is BECKETT HI- WHITE, Smooth Vellum Finish, 80 Ib. 
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TECHNICAL BRIEFS 


(Continued from Page 96) 





be minimized by correcting the size coatings, 
inside enamels, printing inks, finishing var- 
nishes and waxes and lubricants. This arti- 
cle gives the effects of each of these: steps 
on the manufacturing and final uses of the 
crowns. 

TecunicaAL Facts Asout Suort-Run 
3-Cotor Printinc. Bulletin for the Graphic 
Arts #7, 1956 (3 pages). The 3-Color Print- 
ing Process can be characterized by 4 main 
points: (1) Standardization; (2) Mechani- 
cal Register; (3) No handwork; (4) Spe- 
cially selected inks. The procedure, equip- 
ment and materials used in the process are 
described. Examples of 3-color printing are 
included. 

3-CoLor Process: REVOLUTION IN COLOR 
Printinc. Joe H. Williams. Printing Monthly 
7, No. 11, February, 1956, pp. 4, 5, 6 (3 
pages). Short Run Color Corporation’s ex- 
perience with 3-color reproduction is de- 
scribed. Copy quality, color bars, dot sharp- 
ness and hand work are discussed. 


Paper and Ink 

New ExtTenper Crays For Lituo Inxs. 
Carolyn E. Moore. Modern Lithography 24, 
No. 10, October, 1956, pp. 88, 89, 91, 92 (4 
pages). This article discusses the addition 
of clays to printing inks to improve the qual- 
ity of printing. A project to improve the 
surface characteristics of kaolin clays for 
use in lithographic inks has been under- 
taken by NPIRI under the sponsorship of 
Minerals and Chemicals Corporation of 
America. A method of rendering the clays 
hydrophobic and testing these clays in prac- 
tical ink systems was studied. Litho-inks 
using polar vehicles show that hydrophobic 
clays wet more easily, disperse more quickly 
and resist emulsification and breakdown by 
water. Occurrence of tinting gradually de- 
creased with increased hydrophobicity of 
the extender pigment. Conclusions drawn 
are: (1) With hydrophobic clays ink is more 
uniform in composition and therefore per- 
formance is more predictable; (2) Inks for- 
mulated with coated clays change less in 
consistency and performance due to changes 
in humidity or the presence of water; (3) 
Inks containing hydrophobic clays showed 
marked resistance to piling, emulsification, 
and water breakdown. 

Ink Tetts THE DirrerENce. Dr. Maurice 
Adler. Pacific Printer Publisher & Lithog- 
rapher 95, No. 5, Nov., 1956, pp. 13, 14, 16 
(3 pages). This is a very general article 
about printing inks. Included is a descrip- 
tion of early inks and recent new inks and 
future work to be done. 

New APPLICATIONS OF SYNTHETICS FOR 
THE Metat Decorator. Bruce W. Hubbard. 
The National Lithographer 63, No. 10, Oc- 
tober, 1956, pp. 43, 45, 46 (3 pages). A 
brief history of the natural rubbers and syn- 
thetic rubbers used for rollers and blankets 
by the metal decorator is outlined. Proper- 
ties of natural latex, thiokol, neoprene, ni- 
trile rubber, leather, vulcanized oil, and 
plast-o-damp are described under attack by 
litho varnishes, solvents and other materials 
peculiar to the lithographic process. Special 
emphasis is placed on the properties and 
uses of plast-o-damp, a new dampener 
covering. 


Lithography—General 

InsivE Story or Lituo Researcu. H. H. 
Slawson. Modern Lithography 24, No. 10, 
October 1956, pp. 67, 69, 70 (3 pages). A 
three page picture article showing the per- 
sonnel, equipment, facilities, and activities 
at the LTF Laboratory. Photos from LTF’s 
AV on the lab. 

Witt Ir Be Strippinc or PHotocompos- 
inc? Bernard R. Halpern. Printing Equip- 
ment Engineer 86, No. 11, August, 1956, 
pp. 66, 67, 103, 104 (4 pages). The advan- 
tages and disadvantages of stripping vs. 
photocomposing are carefully analyzed. Such 
factors as initial investment, time, accuracy, 
operating costs, etc., are compared for each 
method. 

OrFsET BLANKETS: MANUFACTURE, CARE 
AnD Use. R. R. Lewis. The Graphic Arts 
Monthly 28, No. 11, November, 1956, pp. 66, 
68, 70, 72 (4 pages). The problems of the 
past when natural rubbers were used are 
reviewed and the improved properties that 
blankets made of synthetic Buna N rubbers 
now have are noted. The manufacture of 
blankets is described briefly and the care 
that blankets in use should have is covered. 

*ALBUMEN SUBSTITUTE AND SYNTHETIC 
Coatinc SoLuTIOoN FoR Puoto-LitHo 
Prates. Anon. Indian Pr. Pap., Vol. 21, No. 
4, April, 1956, pp. 28-9; Printing Abstracts 
11, No. 8, August, 1956, p. 490. Formulae 
and brief notes on handling for casein, soya 
bean, dextrin and Baracoat coatings and 
comments on simple pH control are given. 


Graphic Arts—General 

Exrecrronic HT Ace Is Here. Printing 
Magazine 80, No. 11, November, 1956, pp. 
62, 63, and 94 (3 pages). The dominance of 
graphic arts is threatened by other means 
of visual communication and electronics 
can assist in reversing the trend away from 
letterpress and photoengraving. Already 
there are more installations of electronic en- 
gravers in the U. S. and Canada than there 
are photo-chemical engraving plants. The 
nine electronic color scanners compared are: 
Time-Life, RCA, NET-Acme, Fairchild, R. 
Hell, Crosfield, Hunter-Penrose, Miehle, 
and Belin. 

Comine or Ace In THE G.A.? Judson 
A. V. Hyatt. Pacific Printer Publisher & 
Lithographer XCV, No. 5, Nov., 1956, pp. 
11, 12, 19, 20, 22, 24 (6 pages). Fifteen cur- 
rent applications of electronics in the 
graphic arts are listed. Cutting costs by help 
of electronics is looked to, to reverse the 
trend away from letterpress and photoen- 
graving as a communication medium. The 
research of ten companies is reviewed in the 
field of scanners for picture reproduction. 
The Photo-Screener, Scan-A-Sizer and a 
color computer will be combined by Fair- 


child for 3 color R.O.P. 


Photography, Tone and Color 


Correction 
Procress IN CoLor SEPARATION. Robert 
Brunhouse. Graphic Arts Monthly 28, No. 9, 
September, 1956, pp. 76, 78, 80, 82, 84, 86 
(6 pages). A general survey of the various 
photomechanical and electronic methods of 
masking. 
THEORY AND PRaActTICceE OF: HALFTONE 
PuHotocraPHy. John Pince. The National 
Lithographer 63, No. 10, October, 1956, pp. 


(Continued on Page 157) 
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Trade Events 











Southern Graphic Arts Association, annual 
convention, April 4-6, Battle House Hotel, 
Mobile, Ala. 

National Association of Litho Clubs, annual 
convention, May 2-4, Chicago. 

Technical Association of the Graphic Arts, 
9th annual meeting, May 13-15, Phila- 
delphia. 

Research & Engineering Council of the Graphic 
Arts Industry, 7th annual meeting, May 
15-17, Benjamin Franklin Hotel, Philadelphia. 

National Association of Photo-Lithographers, 
25th annual convention, Sept. 11-14, Chase 
Park-Plaza Hotel, St. Louis. 

National Metal Decorators Association, 23rd 
annual convention, Oct. 21-23, Chicago. 





Litho Schools 











Canada—Ryerson Institute of Technology. 
School of Graphic Arts, 50 Gould ~St., 
Toronto, Ont., Canada. 

Chicago—Chicago Lithographic Institute, 1611 
W. Adams St., Chicago 12, Ill. 

Cincinnati—Ohio Mechanics Institute, Cincin- 
nati, Ohio. 

Los .Angeles—Los Angeles Trade Technical 
Junior College, 1646 S. Olive St., Los An- 
geles 15, Calif. 

Minneapolis—Dunwoody Industrial _ Institute, 
818 Wayzata Blvd., Minneapolis 3, Minn. 
Nashville—Southern School of Printing, 1514 

South St., Nashville, Tenn. 

New York—New York Trade School. Litho- 
graphic Department, 312 East 67 St., New 
York, N. Y. 

Manhattan School of Printing, 72 Warren 
St., New York, N. Y. 

Oklahoma—Oklahoma A & M Technical School. 
Graphic Arts Dept., Okmulgee, Okla. 

Rochester—Rochester Institute of Technology 
Dept. of Publishing & Printing, 65 Plymouth 
Ave., South Rochester 8, N. Y. 

Philadelphia — Murrell Dobbins Vocational 
School. 22nd and Lehigh, Philadelphia, Pa. 
Pittsburgh—Carnegie Institute of Technology. 
School of Printing Management, Pittsburgh. 
San Francisco—City College of San Francisco. 
Ocean and Phelan Aves., Graphic Arts De- 

partment. 

St. Lovis—David Ranken, Jr., School of Me- 
chanical Trades, 4431 Finney St., St. Louis 8, 
Mo. 

Vancouver—Clark College. 

West Virginia—W. Va. Institute of Technology. 
Montgomery, W. Va. 





Trade Directory 











Lithographic Tech. Foundation 

Wade E. Griswold, Exec. Dir. 

131 East 39th St., New York 16, N. Y. 

National Assn. of Photo-Lithographers 

Walter E. Soderstrom, Exec. V.P. 

317 West 45th St., New York 36, N. Y. 

Lithographers National Association 

W. Floyd Maxwell Exec. Dir. 

381 Fourth Ave., New York 16, N. Y. 

National Assn. of Litho Clubs 

Frank H. Mortimer, Secy. 

5917 33rd St., N. W. 

Washington 15, D. C. 

Printing Industry of America 

Bernard J. Taymans, Mgr. 

5728 Connecticut Ave., N. W., Washington 15, 
D. C. 

Internatl. Assn. Ptg. House Craftsmen 

P. E. Oldt, Exec. Sec’y. 

307 E. Fourth St., Cincinnati 2. 
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25TH ANNUAL CONVENTION AND EXHIBIT OF THE 
NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 


Chase-Park Plaza Hotels, September 11, 12, 13 and 14, 1957 


PLAN NOW so you and your key men can 
SEE the biggest NAPL Exhibit ever planned 
HEAR provocative lithography discussions 


PARTICIPATE in vital clinics on lithography 


The lithographic industry is undergoing an industrial 
revolution. In the years just ahead there will be bigger 
markets of many more products for SOME lithographers. 
To keep up with this f-a-s-t m-o-v-i-n-g industry you will 
need to learn all you can about cold typesetting equip- 
ment — presensitized plates — masking in camera — 
roll-fed cameras — color separations from transparencies 
in short order — what’s new in paper, ink, blanket, roll- 
ers, sleeves, improving dampening mechanism, pH con- 
trol cutters and webfed presses which now turn out ex- 
cellent high-grade process color booklets so fast they 
can’t be counted. 


This 1957 NAPL Convention program will be loaded 
with information to help weigh selling, production and 
management of lithography for tomorrow. 


Every registered guest will receive a copy of the 20th 
Anniversary Edition of the Lithographers Manual with- 
out charge— Normal Price $15.00. The Lithographers 
Manual will be a compendium of lithography, profusely 
illustrated in line, halftone, and color 


The new Manual will be an indispensabie source of refer- 
ence on all phases of lithography, it has been completely 
revised and up-to-the future! It is complete and broad in 
scope. The list of contributing authorities represent the 
most advanced thinking in the industry. The unique com- 
bination of editorial studies and product presentations 
makes the Manual a key to the whole industry. The list 
of cooperating manufacturers contains the best names of 
the industry. The Manual will be a really handsome book. 
Hard-bound and large (page size 814 x 11), it will be 
completely produced in lithography and contain many 
illustrations in line, half-tone and color. Every lithog- 
rapher who loves his craft will proudly own it. 


PrAHIBDL LORS 


Addressograph-Multigraph Corporation 

American Type Founders Co., Inc. 

Anchor Chemical Co., Inc. ‘ 

Ansco, A Division of General Aniline and Film Corporation 

Azoplate Corporation 

Russell Ernest Baum, Inc. 

Sam’l Bingham’s Son Mfg. Co. 

Bourges Color Corporation 

Bridgeport Engravers Supply Company, Inc. 

W. A. Brown Manufacturing Co. 

Chemco Photoproducts Company, Inc. 

Consolidated International Equipment & Supply Company 

Consolidated Water Power & Paper Co. 

Craftsman Line-Up Table Corporation 

Davidson Corporation 

A. B. Dick Company 

E. I. duPont de Nemours & Co., Inc. 

Eastman Kodak Company 

Electronic Mechanical Products Co. 

Foster Manufacturing Company 

William A. Frangos, Inc. 

Gaetjens Berger & Wirth Inc. 

William Gegenheimer Co., Inc. 

Jos. Gelb Co. 

The Gevaert Company of America, Inc. 

Godfrey Roller Company 

C. P. Goerz American Optical Company 

The Graphic Supply Company 

M. Grumbacher, Inc. 

Hamilton Paper Co. 

Harris-Seybold Company 

Philip A. Hunt Company 

Ideal Roller & Mfg. Co. 

Ilford Inc. 

Interchemical Corporation, Printing Ink Division 

Jomac Inc. 

Kemart Corporation 

Henry P. Korn 

Lanston Monotype Machine Company 

E. P. Lawson Co., Inc. 

Litho Chemical & Supply Company, Inc. 

Lithoplate, Inc., a subsidiary of Harris-Seybold Co. 

Macbeth Arc Lamp Company 

Mark Specialty Co. 

Minnesota Mining & Manufacturing Co. 

National Carbon Company, a Division of Union Carbide 
and Carbon Corporation 

nuArc Company, Inc. 

Ortman-McCain Company 

Oxy-Dry Sprayer Corporation 

Harold M. Pitman Company 

Polychrome Corp. 

R B & P Chemical & Supply, Incorporated 

Remington Rand Division of Sperry Rand Corp. 

Repro Graphic Machines, Inc. 

Roberts & Porter, Inc. 

Robertson Photo-Mechanix, Inc. 

Harry H. Rogers Company, Inc. 

Roll-O-Graphic Corp. 

Rutherford Machinery Co., Division Sun Chemical Corp. 

H. Schmidt & Company 

Sinclair and Valentine Co. 

The Strong Electric Corporation 

Sun Supply Company, Division Sun Chemical Corporation 

Ulano Products Company 

Unitronics, Incorporated 

Van Son Holland Ink Corp. of America 

Vandercook & Sons, Inc. 

S. D. Warren Company 

Zarkin Machine Co., Inc. 


National Association of Photo-Lithographers 
317 W. 45th St., New York 36, N. Y. 
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Portion of the plant of Litho Chemical & Supply Co., Lynbrook, N. Y., which 


was destroyed by fire on March 4, 


Fire Hits Litho Chem Plant 

On March 4 a fire gutted the main 
section of Litho Chemical & Supply 
Co.’s plant at Lynbrook, N. Y., caus- 
ing loss of the company’s supply of 
containers and finished products. 

A section of the laboratory and 
shipping facilities was completely 





demolished, but George L. Thompson, 
president of the firm, stated that 
emergency power, heat and water 
were immediately established in un- 
damaged production rooms and that 
conditions are returning to normal. 
It was further stated that fortunately 


no one was injured in the fire. 





IPI Assistants Appointed 

W. F. Cornell, division president, 
Interchemical Corporation, IPI, has 
announced new assignments involv- 
ing three IPI district staffs. 

Arthur W. Legge, former manager 
of IPI’s Michigan territory, becomes 
assistant southern district manager 
with headquarters in Cincinnati. Her- 
bert Gaetjens, recently assistant man- 
ager of the Chicago branch, takes 
over Mr. Legge’s duties in Kalamazoo 
as manager of IPI’s Michigan ter- 
ritory. Frank Healy, IPI sales rep- 
resentative in New York, is now 
assistant to the eastern district man- 
ager. 


Sun Appoints Krinsly 

Stuart Z. Krinsly has been appoint- 
ed secretary of Sun Chemical Corp., 
Long Island City, it was announced 
last month. 

Mr. Krinsly is a partner in the 
New York law firm of Schlesinger 
and Krinsly and is a member of 
the New York Bar Association. He is 
also a director of Ketchum & Co., Inc. 


New Offset Firm Started 

Alexander L. Wendrow, president 
of R. H. David Co., Inc., New York, 
a new firm engaged in offset work, 
has announced the firm’s location at 
479 First Ave. The new company oc- 
cupies 8,500 sq. ft. of floor space and 
has its own complete platemaking 
department and a pressroom that in- 
cludes four 22x29” Webendorfers. 
Mr. Wendrow stated that the firm is 
in a position to handle process lithog- 
raphy as well as black and white. 

Mr. Wendrow has been engaged in 
the industry for the past 25 years. 
Previously he was president of Better 
Impressions, Inc. 


C & M Purchased By Liskey 

C & M Printing Co., Inc., Norfolk, 
Va., has been acquired by the Liskey 
Lithograph Co., also of Norfolk, it 
was announced last-month by Lee R. 
Liskey, owner of the lithography firm. 
Mr. Liskey, who also serves as presi- 
dent of C & M, announced that new 
offset facilities will be installed at 
Liskey Lithograph and a merger of 
the two firms will be forthcoming. 
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Graphic Arts Night in Chicago 

In an effort to develop closer re- 
lations among all graphic arts groups 
in Chicago, the Printers Supplymen’s 
Guild of that city sponsored a 
“Graphic Arts Fellowship Night” at 
its March 1 meeting in the Furniture 
Club dining room. Entertainment in- 
cluded presentation of a film “In 
Search of Wonders” by its producer, 
geologist Malcolm Miller, who made 
the movie while travelling with Lowell 
Thomas during the filming of the 
Cinerama spectacular “Seven Won- 
ders of the World.” Included in the 
audience were many members of the 
Chicago Litho Club. 


Litho Lab At Sure Dot Litho 
Sure Dot Litho Supply, Inc. has 
remodeled and more than doubled its 
present floor space at 1636 W. Van 
Buren St., Chicago, including space 





Robert Polzin 


for a complete platemaking laboratory 
designed to further check controls 
and developments. 

It is planned to be open to lithog- 
raphers for any experimental pur- 
poses or problems which may de- 
velop. The firm, under the direction 
of Robert Polzin, assisted by Elmer 
Given, is the authorized distributor 
and technical representative in the 
Illinois and Michigan areas for the 
complete line of Premium grained 
zinc and aluminum lithographic 
plates and lithographic processing 
chemicals manufactured by R B & P 
Chemical & Supply, Inc. of Milwau- 
kee. 
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this piece on... OR this piece on... 
white enamel Woodbine Colored Enamel 






Ts SPEED QUEEN “flyer” was specified as a one color 
job, black ink on white coated paper. But an alert lith- 

ographer suggested the use of Woodbine Colored Enamel. 

Presto — two colors! The customer readily approved. 


















Dealer reaction was extremely favorable. In fact, results 
were so outstanding that all future Speed Queen jobs of 
this type will be printed on Woodbine Colored Enamel. 
Best of all, the extra cost for the colored paper was only 
$5.04 for a run of 10,000 mailing pieces. 


Moral: There are many, many black-and-white jobs that 
can be given extra sales punch by merely using Woodbine 
Colored Enamel. . . letterpress or offset. Your customers 
will like it — they'll get better results. 


é 
wut for this free 


demonstration portfolio. 


the APPLETON COATED PAPER COMPANY 


1204 N. MEADE ST., APPLETON, WISCONSIN 


this is our 50* year 
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Consolidated Plans June Tour 

Consolidated International Equip- 
ment & Supply Co. has made tour 
arrangements to accominodate mem- 
bers of the printing industry plan- 
ning.to attend the Graphic ’57 Inter- 
national Exhibition of Printing In- 
dustries & Allied Trades to be held 
in Lausanne, Switzerland, June 1-16, 
Martin A. Ross, vice president has 
announced. 

The tour will leave by air from 
New York May 25, and will touch 
at Zurich, Lucerne and Berne before 
arrival at Lausanne in time for the 
official exhibition opening ceremonies. 
Choices of return routes are offered 
via Madrid, Paris or London, Mr. 
Ross explained. 

Sightseeing, entertainment and 
other features enroute are on the 
itinerary, he added. 

Complete price for this tour, in- 
cluding round trip transportation, 
sightseeing, hotels and meals is 
$606.00 per person. Wives are invited. 

Interested lithographers should 
contact Mr. Ross at Consolidated’s 
New York offices, 330 West 26th St. 


Lithoplate Conducts Program 
Personnel of Lithoplate, Inc., sub- 
sidiary of Harris -Seybold Co., re- 
cently lectured and demonstrated 
presensitized plates and deep etch 
platemaking to students of the offset 
division of Empire Linotype School. 
Conducting the program for Litho- 
plate was Thomas J. Dunne, eastern 
sales manager. He was assisted in 
the plate demonstrations by William 
J. Foran, New York representative. 


Marsh, Bloxsom Appointed 

Appointment of Morris Marsh as 
sales manager and addition of Terry 
Bloxsom to its sales staff was an- 
nounced by Ward Ritchie, president, 
Anderson, Ritchie & Simon, Los An- 
geles printers. 

The sales staff will continue to rep- 
resent Anderson, Ritchie & Simon, 
Silverlake Lithographers, Inc., Silver- 
lake Bindery, Intaglio Service Cor- 
poration, and Meriden Gravure Com- 
pany as a _ completely 
graphic service. 


integrated 


“In 1956 our sales increased 15 


percent and we anticipate a record 
year in 1957,” said Mr. Ritchie. 
“These changes will gear our sales 
organization to handle the increased 
business.” 
8 

Berkeley Firm Installs Press 

The Consolidated Printing Co., 
Berkeley, Cal. lithography firm, has 
installed its third and largest press, 
a 29” Miehle. Owners Bob Thomp- 
son and Jack Moffett recently have 
taken in as a third partner Robert 
Prouse, who has brought to the Con- 


solidated plant the bindery equip- 
ment he previously operated at his 
Pacific Bindery. 


the additional facilities, the company 


To make space for 


has added a mezzanine floor to its 
building at 2743 Ninth St. 
o 
Green Printing Purchased 
The Green Printing Co. of Oakland, 
Cal., 
duces business forms by lithography, 


combination shop which pro- 


has been purchased by Vern C. Hol- 
of the Account-A-Liner 
Co., business management service. 
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HENRY P. KORN 
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Plan to attend 

the twelfth annual 
N.A.L.C. convention, 
Palmer House, Chicago, 
May 2, 3, and 4, 1957. 
The latest technical 
developments, as well as 
everyday problems, 

will be discussed 

by outstanding 
lithographic authorities. 
Write today for 
registration data. 


NATIONAL ASSOCIATION OF 


LiTr Ho 
CLUBS 


610 S. DEARBORN STREET - ROOM 2107 - CHICAGO 5, ILLINOIS 
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BBD Holds Open House 

Bensing Brothers and Deeney, 
printing inks manufacturers, cele- 
brated its 20th anniversary recently 
with an open house at the company’s 
Philadelphia headquarters. 

Printers, converters and other mem- 
bers of the graphic arts industry 
attending the affair were given a be- 
hind-the-scenes view of a modern ink- 
making plant. A buffet supper was 
served. 

Alphee Bouffard, of the company, 
introduced Harold G. Bensing, presi- 
dent, who welcomed the 250 visitors. 

Frank A. Hamel, Jr. presented an 
introductory talk on ink manufactur- 
ing procedures and illustrated each 
step with a series of color slides. Mr. 
Hamel’s talk was divided into two 
parts, covering oil ink (letterpress 
and lithographic) and flexographic 
inks. A tour of the BBD plant 
followed. 

Starting with the write-up of speci- 
fications on an actual order, the vis- 
itors followed the order’s processing 
through the various production stages, 
seeing how formulas are calculated 
. . - how batches are weighed, mixed 
and milled . . . how inks are labora- 
tory-tested for body, tack, gloss, dry- 
ing, scuff resistance, etc. Color proof- 
ing of flexographic inks also was dem- 
onstrated on the company’s multicolor 
production press. Edward Wade, 
Albert Tobia and other staff mem- 
bers supervised the tour, while S. W. 
Haug manned a special “ink informa- 
tion center.” 


Plan Management Conference 
“Determining and Controlling Pro- 
duction Costs” is the theme for the 
annual Carnegie Institute of Tech- 
nology Conference on Management 
in the Graphic Arts, to be held this 
year on April 11 in Pittsburgh. 
Glen U. Cleeton, Dean, Carnegie 
School of Printing Management, an- 
nounced the program will begin at 
9:30 a.m. with a film titled “Work 
Simplification.” Following the film 
a panel discussion on “Methods Im- 
provement and Work Simplification” 
will be held. Panelists are Lewis D. 
Fykse, manager-methods, Harris-Sey- 
bold Co.; Donald E. Sommer, vice 








president, Rudisill & Co., Inc., Lan- 
caster, Pa.; and Raymond N. Blair, 
staff member in Printing Manage- 
ment, Carnegie Tech. 
2 

Employes Receive Stock 

Fifteen employees of the Lehmann 
Printing & Lithograph Co., San Fran- 
cisco, have been awarded blocks of 
stock in the firm varying from 100 to 
600 shares as the result of the settle- 
ment of the estate of the widow of the 


firm’s founder, Mrs. Adolph Lehmann. 


New Mead Contest Feature 

Mead Papers, Inc., Dayton, re- 
cently added a new feature to its 
Monthly Awards Contest in the form 
of framed certificates which will be 
awarded each to the three 
salesmen winning the top awards, for 
presentation to their customers. The 
contest is now in its eighth year and 
is open to merchant salesmen of all 
companies who are authorized dis- 
tributors of Mead and Wheelwright 
papers. 


month 








“For consistent, sharp reproduction, 
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carbons are tops!” 





TRADE MARK 





we 


Reiman-Conway Associates, Inc. 
305 East 46th Street 
New York 17, N. Y. 








The term “Nati I’ is a regist 





' d trade-mark 
of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd St., New York 17, N.Y. 

Sales Offices: Atlanta, Chicago, Dallas, Kansas City, 

Los Angeles, New York, Pittsburgh, San Francisco 
In Canada: Union Carbide Canada Limited, Toronto 
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“Calcofluor’ really put ‘Glow-White’ 
into our new travel booklet !” 


SAYS MR. H. J. LAIRD, MANAGER—SALES PROMOTION, PAN AMERICAN WORLD AIRWAYS SYSTEM 





Symbol for Quality Dyes 





“Am I glad we selected a sparkling white CALCOFLUOR-treated paper for this booklet! Its 
superior whiteness makes type more legible and inviting to read. . . cartoons are crisper 
and sharper, too. The booklet’s effectiveness as a sales tool has been greatly increased 
through the use of this paper.” 





Now! A sure-fire way to give any message an extra selling punch! — CYANAMID — 


Just specify papers that contain the “GLow Wuirte” brilliance of CaLco- 








FLUOR fluorescent dye. These papers sharpen details in your halftones AMERICAN CYANAMID COMPANY 
... improve legibility of print... provide maximum contrast between DYES DEPARTMENT 
blacks and whites. Bound Brook, New Jersey 
Papermakers ... printers... package designers... advertising men New York + Chicago - Boston + Philadelphia 
are enthusiastic about CaLcorLuor-treated papers for such jobs as Charlotte - Providence - Atlanta - Los Angeles 
Catalogs * Annual Reports °* Sales Literature * Manuals Pertined Gna 
Business Cards * Folders and Greeting Cards * Programs * Books North American Cyanamid Limited - Dyes Department 
Pamphlets * Labels * Packages * Letterheads * Business Forms Montreal and Toronto 


Specify CaLcorLuor-treated papers when you want a crisp, clean job 
that has selling power and a quality look. Ask your paper jobber for 
samples, or write to Cyanamid for further information. 


CALCOZD & ble): 






*Trademark 














Mexican Lithographers Visit Kodak Plant 





Donald McMaster, vice-president and general manager of Eastman Kodak Co., 
welcomes members of the Mexican Lithographic Industry Productivity Team 
on their recent visit to Eastman Kodak Co., Rochester. Highlighting the 
team’s January visit were informational sessions at Kodak’s graphic reproduc- 
tion technical service center, where such techniques as the use of contact 


screens and _ short-run, 


demonstrated. 


“pleasing 


TEN MEMBERS of the Mexican Lith- 
ographic Industry Productivity Team 
recently visited Eastman Kodak Com- 
pany, Rochester, for a two-day study- 
tour of the company. The group was 
welcomed by Donald McMaster, vice 
president and general manager of 


Kodak. 





















The Lens with greater covering power 


plus hidden reserves! 


color” 















































printing were discussed and 


Highlighting the team’s January 
visit, were informational sessions at 
Kodak’s graphic reproduction tech- 
nical service center, where such tech- 
niques as the use of contact screens 
and short run, “pleasing color” print- 
ing were discussed and demonstrated. 

Visiting members of the Produc- 


The 
increased 
demand for 
better color and 


a lens to fit your 
present camera 
calibration. 


Manufactured only by 









black-and-white repro- 
duction has made the 
new GOERZ “RED-DOT” 





tivity Team included Carlos Portillo, 
Litografia Moreau, S. A., Mimosa, 
group leader; Fernando Aranguren, 
Artes Graficas, S.A., Guadalajara; 
Federico Cantu, Impresora del Norte, 
S.A., Monterrey; Luciano Lopez, 
Litografia “El Cromo,” S.A., Mexico, 
D. F.; Florencio de Luna, Publicidad 
S.A., Mexico, D.F.; 
Yrma Suastegui, Publicidad y Edi- 
ciones, S.A., Mexico, D.F.; Eduardo 
Torres, Litografia Mayab, Mexico, 
D.F.; Jose Vidal, Reproducciones 
Artisticas, S.A., Mexico, D.F.; Benito 
Zamora, Litografos Unides, Mexico, 
D.F. 

Under the guidance of the U. S. In- 
ternational Co-operation Administra- 


y Ediciones, 


tion’s. project manager, Theodore G. 
Markow, the group’s itinerary includes 
a five-week study-tour of the U. S. 
lithographic industry, including visits 
to lithographic companies, equipment 
manufacturers, research organiza- 
tions, trade associations and labor 
Recently the 
toured the plant of Mergenthaler 


organizations. group 


Linotype Co. in Brooklyn. 


“REPRO-ART Pebertion 


LANSTON MONOTYPE 


























ARTAR first choice in fect | Film | price 

process lenses. It’s fully bare! 
color-corrected and anti- Fs t-a3—tane 

reflection coated.. —_ a eel ee 

“‘musts”’ if you strive for fe) Foon 160.00 

the best! An inferior or am. Linas. | soe 
old-fashioned lens can 2 12x18 | 244.00 

cause your cameraman I Co A Bens @ 
serious trouble. An addi- 19 20x28 | 315.00 . 
tional focal length will hae Pee 

make your camera more 35 | 3645 | 875.00 

versatile. 15-DAY FREE 2 oo oe 

TRIAL! IMMEDIATE pes gesewe dd) Seay 
DELIVERY. Write us—we 

may be able to select RUTHERFORD 







Kenzo Grapnics 


The Lens without a peer! 


C. P. GOERZ AMERICAN OPTICAL COMPANY, INWOOD 96, L.1., N.Y. 
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The only paper to survive 


A Bath in Boiling Oil 





RESISTALL dramatically lives up to its name 


When a nationally known airplane 
manufacturer (name on request) 
needed a paper for parts records sub- 
merged in boiling oil, tests proved 
Resistall to be the only choice. Resistall 
Index Bristol, like Resistall Linen 
Ledger, is the most resistant rag con- 
tent paper ever made. 

These papers defy damage from 
extreme heat or cold, grease, many 


chemicals and alkalis, perspiration and 
boiling abrasion even when wholly 
immersed in oil or water. When soiled, 
they can be sponged clean with soap 





PRESS PERFORMANCE 


is on a par with the other Mem- 
bers of L. L. Brown’s Famous 
Family of Fine Correspondence 
and Record Papers. 











and water without surface damage. 

This built-in feature qualifies 
Resistall papers for a diversity of uses 
including documents, records and tags. 
In addition, Resistall Linen Ledger 
and Index Bristol are permanent 
record papers unconditionally guar- 
anteed for longevity and durability. 
And they add only negligibly, if at all, 
to actual total accounting costs. 


L.L. BROWN PAPER COMPANY 


& 


| 





Ledgers, Bowdl, Salen: Puitlole, Levens 


Since 1849 
ADAMS, MASSACHUSETTS 





mesons 

















seuesear 
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BBD Appoints Hamel And Tobia 

Frank A. Hamel Jr. has been ap- 
pointed to the newly created post of 
executive vice-president by Bensing 





Tobia Hamel, Jr. 


Bros. and Deeney, Philadelphia. He 
has been with the company for 11 
years, serving in various research 
capacities, most recently as vice-presi- 
dent in charge of research. 

Bensing Bros, and Deeney also an- 
nounced the appointment of Albert 
M. Tobia as vice-president in charge 
of research and production. A chemi- 
cal engineer, Mr. Tobia has been 
with BBD since 1951 and most re- 
cently has been the company’s tech- 
nical director. He is a member of the 
research committee of the National 
Printing Ink Research Institute. Syd- 
ney S. Shapiro has been named to 
succeed Mr. Tobia in the post of 
technical director. 

e 
R & E Council Meets May 15-17 

The 7th Annual Meeting of the 
Research and Engineering Council of 
the Graphic Arts Industry, Inc. will 
be held at the Benjamin Franklin 
Hotel, Philadelphia, May 15-17. Prior 
to the R & E meeting, the Technical 
Association of the Graphic Arts also 
will conduct its annual meeting. It 
will be held May 13-15 at the Ben- 
jamin Franklin. General chairman 
for the R & E meeting will be Samuel 
F. Chernoble, president of the Comet 
Press, Inc., New York, who is the 
Council’s Ist vice president. 

Highlight of the program, tenta- 
tively set by R & E, will be a panel 
of experts on color printing who will 
cover the problems in scanning and 
masking operations in photoengrav- 
ing and lithography and of the 
“moire” patterns. Other topics are 
expected to cover efficient handling 
of materials, competition for multi- 
color printing, problems encountered 


in “stepping-up” to 4-color press- 
work, standards for color appraisal, 
and the present needs of the graphic 
arts industry. It is expected also that 
consultants on ink and paper will be 
present to help those who have prob- 
lems with these materials. 
Arrangements have been made to 
visit many outstanding printing es- 
tablishments in the Philadelphia area. 
Among the plants to be visited will be 
Curtis Publishing Co.’s Sharon Hill 
plant, where the Saturday Evening 


Post is printed; the ANPA Research 


GOLD 
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ru IN I * du £4 


Institute Laboratory; Imperial Type 
Metal Co.; Publications, 
Inc.; and the Philadelphia Evening 


Bulletin. 


Triangle 


@ 

Ritter Resigns At Dexter Press 

Robert A. Ritter, former plant man- 
ager for Dexter Press, West Nyack, 
N. Y., recently announced his resig- 
nation from the company. Mr. Ritter 
formerly held positions with the U.S. 
Government Printing Office; Magill- 
Weinsheimer, Chicago: and Calvert 
Lithographing, Detroit. 
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A new ORANGE masking plastic 


for layouts that 


‘‘HOLDS- 
TO-SIZE”’ 


“GOLDENPLAST masking plastic 


new formulated medium, replacing 


(@To} Kol -Talcole Mm ole] ol-1a Mn ie) ami alot t-Me lh ailal] |} 


hard-to-register’’ jobs. 


SEE THE DIFFERENCE! 
atelal=s 7 


Save Time 


elmo gelato l-Mureky. dale m eek iis 


competitive low prices— 


Save 
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available at these 


PRICE LIST 


Quantity per 





Sheet Size Package Price ROLLS 

20” x 26” 100 $22.00 54” x 100 ft. $ 25.00 

24" x 26” 100 30.00 54” x200f. 48.00 

26” x 38” 100 41.00 54” x 500 ft. 112.00 
382” x 54” 50 41.50 

42” x 54” 50 45.50 F.0.8, N. ¥., Our Plant 

48” x 54” 50 52.00 — 

54” x 60” 50 65.00 

5A" 222 50 78.00 

54" x 78" 50 84.50 
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" 261 GRAND CONCOURSE 
NEW YORK 51, N Y. 
Telephone: MOtt Haven 5-2050 








$3 Million Expansion Program Underway 





New home of Phillips & Van Orden Printing Co. is a six-story huilding, 
800 ft. long, occupying a two-block area. The firm initially will occupy 
approximately one-third of the building at the left end. 


HILLIPS & VAN ORDEN CO., 
major San Francisco printing 
firm operating letterpress, direct off- 
set, and conventional lithography 
equipment, has purchased the 518,000 


sq. ft. Southern Pacific Terminal 


warehouse building on Berry St. for 


approximately $1,300,000 and _ is 
spending around $1,700,000 more for 
alterations and new equipment. The 
firm already has installed in the 
building a recently purchased four- 
unit 35” ATF web-fed offset press 
and a 30-pocket perfect binder. By 
the first of next year equipment pres- 
ently in operation in its Brannan St. 
plant will be moved to the new loca- 
tion. This includes nine Hoe presses, 
a direct offset press, and extensive 
composing room equipment. The 
company will initially occupy only 
about 175,000 sq. ft. at the west end 
of the warehouse building. 

The move has been planned with 
the firm’s future operations in mind. 
Joseph A. Forbush, vice president and 
general manager, predicted that the 
present force of 400 will be doubled 
by the end of three years. He also 
anticipates that eventually pulp will 
be delivered directly to the plant to 
be made into paper as part of the 
regular production-line printing 
process. 

Phillips & Van Orden Co. and the 
Pacific Press of Los Angeles, both 
subsidiaries of the J. W. Clement Co. 
of Buffalo, N. Y., both recently have 
installed similar web-fed lithography 
presses, the first four-unit web-fed 


lithography equipment on the West 


130 


Coast. Although no announcements 
have been made by the company, it is 
anticipated that magazines, books, 
and telephone books will be printed 
on the San Francisco press. The 
California State Automobile Associa- 
tion has announced that its 300,000- 
copy bi-monthly magazine, Motorland, 
is to be lithographed at Phillips & 
Van Orden, and the California State 
Teachers Association has stated that 
its monthly magazine will also be 
produced by lithography at the same 
plant. 


The installation of edition book- 
binding equipment by the Cardoza 
Bookbinding Co. in San Francisco 
has sparked interest among most lo- 
cal printers with large equipment in 
the possibility of printing by letter- 
press or lithography a variety of 
books including school books, and 
Phillips & Van Orden is understood 
to consider its web-fed lithography 
equipment adaptable to this type of 
work. ‘ 

A recent dispute between the local 
Printing Pressmen & Assistants 
(commercial) union and the Web 
Pressmen’s (newspaper) union has 
indicated that plans for printing tele- 
phone books on the web-fed lithog- 
raphy press also have been considered. 
Phillips & Van Orden now prints all 
of Northern California’s and many 
of the Northwest’s telephone books 
on its Hoe presses. The newspaper 
union, which now has jurisdiction 
over that work, has moved to establish 
its rights to the same work if it is 
done on the lithography press.* 


30 Years With Donnelley 

Harold W. Tribolet, manager of 
the R. R. Donnelley & Sons hand 
bindery, observed his 30th year with 
the firm last month. Starting as an 
apprentice in the bindery in 1927, 
he became manager eight years later 
in 1935. Over the years he has con- 
sistently maintained the standards of 
fine old world hand craftsmanship 
set up at the start of this unique 
operation and has designed many of 
the fine bindings for which the com- 
pany is famous. Valuable modern 
volumes are bound and rare books 
and precious documents restored and 
preserved by this department. Mr. 
Tribolet is a past president of the 
Society of Typographic Arts of Chi- 
cago, and prominent in activities of 
other graphic arts organizations. 

e 

Eisberg Named by Industrial 

Industrial Lithographic Co., Inc., 
New York, last month appointed Art 
Eisberg as sales manager of the firm’s 
display division. Mr. Eisberg joined 
the company in 1948. New appoint- 
ments to the sales staff include Peter 
Gabriel and Warren Kelly. 

The packaging division of the com- 
pany announced that Max Chuse has 
joined the sales staff as Pennsylvania 


representative with offices located in 
Philadelphia. 
e 

New Gravure Plant Started 

In response to increased volume of 
rotogravure printing on the West 
Coast, Southern Gravure Service, Inc.. 
Oakland, Cal., has started construc- 
tion of a new building in Berkeley, 
twice the size of its present quarters 
Southern Gravure is an affiliate of 
the Louisville firm of the same name. 
Established in Oakland in 1952, it is 
the only rotogravure cylinder engrav- 
ing operation on the Pacific Coast. 


e 

National Steel Names Officers 

National Steel & Copper Plate Co., 
with general and executive offices in 
Chicago, recently announced its of- 
ficers. They are A. R. Bessman. 
president; L. A. Steinmiller, execu- 
tive vice president in charge of sales; 
and Seymour Pass, secretary and 
treasurer. 
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The LANSTON Gone 


New..Improved.. More Efficient Overhead Camer@for . .Offset 


Gravure 
lk Screen 
ngraving 














View shows the Camera from the dark- 
room end which includes: ground glass in 
swinging frame . . . manifold-operated, 
vacuum film holder in operating position; 
for handling film in sizes up to 18 x 22” 
and the 30 x 40” glass covered pressure 
type copyboard. All these features in- 
cluded in basic price of $2950.00. 








AN OUTSTANDING 
VALUE, $2950.09 





High in efficiency, yet low in price, this versatile overhead camera handles any 
photographic requirement economically, speedily and accurately. Constructed of 
aluminum and steel, compactly designed, easy to operate. Installed without rigging. 


Many of the features included in, this camera are found only in models costing up 

to double the price! The Lanston Camerama offers unlimited profit-making opportu- 

nities with only a limited investment. SEND FOR FULL INFORMATION TODAY—Use 
% the coupon below. 


(2 LANSTON MONOTYPE COMPANY 


A DIVISION OF LANSTON INDUSTRIES INCORPORATED 





24th & Locust Streets e Philadelphia 1, Pa. 
BRANCHES: Atlanta—Chicago—New York—Philadelphia 
DISTRIBUTORS: Rocky Mountain: A. E. Heinsohn Inc., Denver, Col. Chicago: Roberts & Porter, Inc. 


South America: Companhia Lanston Do Brazil, Rio De Janeiro 


VERTICAL PLATE 
i 


LANSTON MONOTYPE COMPANY 

(A Division of Lanston Industries Incorporated) 
24th & Locust Streets, Philadelphia 1, Pa. 
Send new literature on the Lanston Camerama () 

Step & Repeat Machine 1 MH Overhead Camera 1) 
Vertical Plate-coating Machine (1) 


NAME 











FIRM 





City STATE. 





Type setin Monotype faces 20th Century and Century Expanded No. 20. 
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la Monte Safety Bond . . . too rac 
National Safety Paper... 50% rac 
Bankers Safety Paper... . 50% rac 
Safety Check Paper ..... 25% RAG 
Anchor Safety Paper SULPHITE 
Exchange Safety Paper .. . surpuite 


Basketweave Exchange 
Safety Paper . . . surpuite 





Safety Coupon Papers 
Safety Ticket Papers Safety Bristols 


Specially engineered Safety Papers for specific purposes 
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TAGA Pians Phila. Meeting 

Lighting methods and various as- 
pects of color in the graphic arts will 
get considerable attention at the 9th 
annual meeting of the Technical Asso- 
ciation of the Graphic Arts next 
month in Philadelphia. 

Joseph W. Mazzaferri, of Colorcraft 
Lithoplate Co., Philadelphia, 
nounced the program for the meeting 
late in March. (Complete details will 
appear in the May ML.) 


an- 


The meeting is scheduled for the 
Benjamin Franklin Hotel, May 13-15. 
The first two days will include tech- 
nical papers, films and other demon- 
strations, while the third day is set 
aside for visits to graphic arts plants 
in the area. Members of the Re- 
search and Engineering Council also 
will take part in the Wednesday visits, 
with their meeting set to start the next 
day at the same hotel. 


Papers on color separation, arc 
lamp performance, ROP color, color 
investigation, color scanning and 
illumination for color viewing are on 
the program, indicating the increased 
interest in this phase of printing. 
Even the banquet speaker Monday 
evening, Dr. Isay Balinkin, of the 
University of Cincinnati, will discuss 
color. 

Other, talks will be concerned with 
ink misting, alcohol photo resists, 
sheet moisture, dark reaction in bi- 
chromated colloids, nylon printing 
plates, Dow Etch process, ink prop- 
erties during printing and measure- 
ment of ink mileage. 

e 
Label Mfrs. Look For Profits 

The Label Manufacturers National 
Association, Inc., prompted) by a 
continuing decline in label manufac- 
turer’s profits despite annual in- 
creases in label production, now ap- 
proximately $300 million, will in- 
stitute a study of volume, cost and 
price trends. This announcement was 
made by Robert J. Rodgers, vice 
president of H. S. Crocker Co., Inc., 
president of the association. 

“Numerous theories,” Mr. Rodgers 
stated, “have been advanced to ex- 
plain the failure of the industry to 
achieve results even nearly compar- 
able to those being achieved by man- 





ufacturers of metal and glass con- 
tainers and container board and other 
principal suppliers in the packaging 
field.” Mr. Rodgers indicated an in- 
dependent management consulting 
firm in New York will conduct the 
survey. 
* 

Guest Speaker For POPAI Show 

Henry G. Saperstein merchandising 
expert will be a special guest speaker 
at the two merchandising forums of 
the 11th Annual Symposium and Ex- 
hibit of the Point-of-Purchase Ad- 


vertising Institute, April 10-12, at 
the Palmer House in Chicago. 
Robert D. Phelps, of the Phelps 
Manufacturing Company, Terre 
Haute, Indiana, general chairman of 
the POPAI show, said Mr. Saperstein 
will speak to the point-of-purchase 
group at the opening of the merchan- 
dising forums on April 10 and April 
12. Mr. Saperstein will relate the col- 
lective problems in merchandising to 
the role which point-of-purchase ad- 
vertising plays in the over-all mer- 
chandising industry, he said. 








major new development in 


STEP AND REPEAT production 


REPETEX 





Take advantage of advanced design that has made 
REPETEX Europe’s leading step-and-repeat machine. 
New light source (mercury vapor lamps or 2,000- 
watt xenon point light) cuts exposure time in half, 
giving you a big increase in production. Cold light 
eliminates problems of heat, ash, dust — permit- 











INCREASED 
ACCURACY, TOO. 
Exclusive pre-registering 
system for outstanding 
precision. Wear- proof 
construction gives unaffected accu- 


racy through years of operation. Sequence- 
control system for semi-automatic opera- 
tion. Offset plate size up to 65” x 77”. 


ting more efficient hori- 
zontal construction with 
quicker, easier plate 
changing and 

operation. 


WRITE OR CALL TODAY FOR FULL 
DETAILS ON HIGH STEP AND REPEAT 
PRODUCTION AND PRECISION WITH 
UP-TO-DATE REPETEX MACHINE. 


Amsterdam Continental Types and Graphic Equipment, Inc. 


268 Fourth Avenue, New York 10, N. Y. 


S$Pring 7-4980 





Importers of Europe’s leading camera and plate- 


making equipment by HOH & HAHNE and S&S 
! Offset Proof Presses. Please write for specifications. 
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To America’s Finest | 
Printers and Lithographers 


"Wis Trade Mark is the oldest 
roller trade mark in the world. 


It is a guarantee of 
_ dependability. 





Since 1826, generations of exacting printers and lithographers have found our 
products dependable aids to smooth production. Ceaseless research, finest raw 
materials, careful craftsmanship and rigid inspection have put into Bingham 


products the reliability that means RESULTS. 


These guaranteed products will serve you well: 


PRINTERS’ ROLLERS LITHOGRAPHERS’ ROLLERS 

e Standard Composition e Machine sewed Moleskin, Velveteen and 

e Craft Non-Meltable Composition Molleton or ready-made covers of these 
the materials 

e Star Composition — ~~ 

e Rubber Rollers e Crescent Rubber 

e Vulcanized Oil e Nu-Clear 

e Nu-Clear e Aquatex 

e Wilprint e Rubber roller regrinding and polishing 





Roller Makers since 1826 


406 PEARL ST., NEW YORK 38, N. Y. 


PHILADELPHIA, PA. BALTIMORE, MD. ROCHESTER, N. Y. CAMBRIDGE, MASS. JERSEY CITY, N. J. GARWOOD, N. J. 
1315 Race St. 1011 Curtain Ave. 980 Hudson Ave. 23 Harvard St. 257 Brunswick St. 648 South Ave. 


Service Branches: Equipped and stocked for immediate delivery with all popular press rollers. 


SPRINGFIELD WEST HAVEN RICHMOND 
162 Taylor St. 49 May St. 614 E. Main St. 





MEMBER 
HUNDRED YEAR ASSOCIATION 
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COLOR PHOTOGRAPH BY ANTON BRUEHL 


Everybody's an expert on color 


That’s why Howarp makes its Bonp in so many clean, 
clear, carefully chosen colors—so the expert in your 
business (you perhaps?) can select the shades that fit 
your needs and wishes precisely. 

Whether for effective business forms—or for par- 
ticularly outstanding letterheads—Howarp colors earn 


HOWARD PAPER MILLS, INC. ° 


attention, action, and respect. Used for all kinds of 
business printing, they provide an extra color at no 
extra color cost. See them. Your printer or paper mer- 
chant has samples—twelve of them in addition to 
Howarp’s famous whitest white. 


PRINTERS! This message appears in advertising magazines read by your customers. 


HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard, bond 


“The Nation’s 


Companion Lines: Howard Ledger * Howard Mimeograph 


Printed on Maxwell Offset 


Business Paper’’ 
Howard Writing * Howard Posting Ledger 


Basis 80 —Camberra finish 
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Howard Paper Mills, Inc. / MAXWELL PAPER COMPANY DIVISION / Franklin, Ohio 


We’d be pleased to send you samples of our eight finishes and two tints 


Printed on Maxwell Offset — Basis 80—Camberra finish COLOR PHOTOGRAPH BY ANTON BRUEHL 















































Ettenberg on Typography 

Eugene Ettenberg, of Gallery Press, 
New York, last month discussed 
“What Is Good Typography?” before 
a meeting of the Navigators club of 
that city. 

The dictionary definition of typog- 
raphy is inadequate, in Mr. Etten- 
berg’s opinion. He used specimen 
slides to show that “typography is an 
art, and with it, the typographer 
heightens the sense of the text itself. 
But typography is not only the selec- 
tion of a suitable type face and an 
appropriate measure. It is concerned 
with how type has been used, how it 
is used, and most important, how it 
will be used.” 

The speaker said he has no fixed 
formula. Rather he uses a “hunt- 
and-peck method of determining spac- 
ing. “While it is important to decide 
on a type size and a measure,” he de- 
clared, “it is even more important to 
arrive at proper spacing, for, in one 
form or another, spacing determines 
the speed at which the matter can be 
read.” 


Sales Up, Profits Down 

International Paper Co. and its sub- 
sidiaries in 1956 set new records in 
production and sales of paper and 
paper products, but profits, however, 
declined 6.5 percent from 1955. Net 
profits for 1956 amounted to $86,- 
628,013, compared with $92,684,724 
in 1955. 

About half of the decline in net 
profit was in the firm’s new Long- 
Bell Division, John H. Hinman, chair- 
man of the board, reported in the 
company’s 59th annual report. The 
new division, Mr. Hinman said, is 
engaged primarily in lumber and ply- 
wood production and these sales re- 
flected a recent downturn in the resi- 
dential construction field. 

* 
RIT Offers Courses 

The departments of Photography 
and Printing of the Rochester In- 
stitute of Technology will offer a 
variety of special approved, in-serv- 
ice courses for teachers in the sum- 
mer of 1957, the school announced 
last month. 

The summer courses will run from 
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July 8 through Aug. 16. Closing date 
for registration for photography 
courses is May 15. Registration for 
printing courses will conclude July 1. 

All courses are approved by the 
Department of Education of the State 
of New York for in-service training 
and credit in the areas of profes- 
sional improvement and related ac- 
tivities. 

Three programs will be offered in 
the printing area. Two of the courses, 
primarily designed for industrial arts 
and vocational teachers, are general 
in nature, while the other offers ad- 
vanced training in offset lithography. 
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Messner Opens Direct Mail Day 

Richard Messner, vice president of 
Marbridge Printing Co., Ine., a recent 
recipient of the 1957  Service-to- 
Industry Award of the Navigators, 
New York graphic arts club, deliv- 
ered the initial “warm-up” talk at the 
Direct Mail Day in New York meet- 
ing, March 27. The affair, sponsored 
by 34 participating groups of users. 
producers and suppliers of direct ad- 
vertising and printed promotion, was 
held at Hotel Roosevelt and was high- 
lighted by three sessions featuring 
practical information for members of 


the industry. 


Quality is the hallmark of Davidson Dual-Lith Model 233. This 
fine offset machine produces craftsmanlike offset worthy of 
the best traditions of the platemaking and lithographic arts. 
It’s evident in every printed sheet—the clean, sharp line work, 
sparkling halftones, delicate vignettes and brilliant multicolor 


reproduction in perfect register! 


Precision is built into the Model 233—that’s why it appeals 
to operators of limited and long experience alike. And David- 
son’s exclusive 2-Cylinder Principle provides 8 printing pro- 
cesses: simultaneous two-sided lithography, Davengraving, 
offset lithography, dry offset, letterpress, imprinting, number- 


ing and perforating! 





Text set in Linotype ® Headings in ProType 
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@....... CORPORATION 


A Subsidiary of Mergenthaler Linotype Company 
29 RYERSON STREET, BROOKLYN 5, NEW YORK 
Distributors in all principal cities ond Canoda 
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Send Model 233 literature 
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CUTTING! 


y 


A troublesome service can be turned into 
a profitable operation with the PMC Die Cutting 
Machine. Many printers and lithographers 
have found new business opportunities in a wide 
variety of work requiring an efficient, 
economical die cutting operation. 


Speed—ruggedly built and 
simple to adjust, the PMC Die Cutting 
Machine can.handle up to 300,000 pieces 
per hour; simplicity—die can be locked into a : 
registered position in the machine in a few 
minutes, change of jobs made quickly and easily; 
versatility—handles a wide range of label, 
round cornering and specialty work 
and is efficient for 
both, long and 
short runs. 












Write for 
additional 
information. 


The Printing Machinery Company 
436 COMMERCIAL SQUARE 
CINCINNATI 2, OHIO 


ala 
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How Thousands of Printers 
are Drying Up” Profit Leaks 


Regardless of the type of 
printing equipment .. . 
letterpress, rotary or offset, 

new Yellow Label 
DRYSPRAY is preventing 
former profit-eating waste 
caused by offsetting, stick- 
ing and smudging, plus 
time-consuming cleaning of 
wet spray equipment. 
Invisible to the naked eye, 
tiny particles of this new 
powder, distributed over 
the press sheet, provide air 
space and cushion the sheet 
against others deposited 
upon it. The dry powder 
acts imstantly—creating a 
mirror-smooth, dry surface 
on all types of stock and 
ink. Nontoxic H&H “Yel- 
low Label,” made from ed- 
ible starches, is harmless to 
men as well as_ presses. 
Non-abrasive, non-clogging, 
free-flowing and smooth, it 
eliminates clean-up jobs on 
sticky gripper bars, sticky 
hands and sticky nozzles 
caused by wet spray opera- 
tion. 





sheet area which, requires 
a full gallon of wet spray, 
exhaust fans are no longer 
essential. And the elimina- 
tion of 7 pounds of liquid 
from the air (for every gal- 
lon of wet spray used) 
eliminates fogging — pro- 
tects electrical parts and 
workers. 

Sorters, joggers and cutters 
find that H& H DRY- 
SPRAYed sheets handle 
easier, faster, smoother .. . 
no rough drag or scratching 
of sheets, no lifts of stock 
spoiled by wet drip. Sheets 
separate easier, gather 
faster, save labor costs. Re- 
duced wear and service on 
presses and spray equip- 
ment cut down-time costs. 
All these advantages, com- 
bined with the low per- 
pound cost of H&H Yellow 
Label DRYSPRAY save up 
to 75% of spray costs. 
H&H Yellow Label DRY- 
SPRAY is available in 
drums of 10, 25, 50 and 100 
Ibs. A generous FREE 5- 


Since a single pound of LB. TRIAL SUPPLY is 
H&H will dry the same yours on request. 


H&H PRODUCTS + 1930S. State St., Chicago 16, Ill. 











Your 4-in-1 guide 
to better, cheaper 
printing jobs 








Whether it’s a tricky direct mail piece or 
simple sigm — special magazine insert or 
routine office bulletin—letterhead or giant 
display—any job will be better, easier, with 
hundreds of preparation and production 
facts at your fingertips in this book. It’s an 
encyclopedia of the promotion and advertis- 
ing arts, postal guide, buying guide, and 
type specimen book combined into one, and 
arranged for quick reference. 


Melcher and Larrick’s 


PRINTING AND PROMOTION HANDBOOK 








JUST 
PUBLISHED 
2nd Edition 


ERE is a guide to effective printing jobs 438 Pages 
at_ a cost to fit any budget. Whatever your Illustrated 
job in advertising, promotion, or direct uUshT abe! 


mail work, you’ll find $7.00 


poe ge gg pg ‘FREE EXAMINATION COUPON 


of expensive trial- 








and-error experi- 
menting in this book. 
Alphabetically ar- 
ranged are hundreds 


McGraw-Hill Book Co., Dept. MLG 4 
327 W. 4ist St., New York 36, N. Y. 











of facts on every- 
thing from _ photo- 
graphs to folding, 
binding, and finish- 
ing — from selecting 
type faces to selec- 
tion of mailing lists— 
from standard paper 
sizes and weights to 
where - to-buy -it in- 
formation and typical 
prices to help you 
compare an estimate. 
A valuable daily 
time- and money- 
saver for beginner 
and professional 
alike. 


Send me MELCHER AND LARRICK’S PRINTING 
AND PROMOTION HANDBOOK for 10 days’ examin- 
ation on approval. In 10 days, 1 will remit $7.00 plus 
few cents for delivery costs, or return book postpaid. 
(we pay delivery costs if you remit with this coupon; 
same return privilege.) 


(PRINT) 

Name abstain wGetehe econ eared A Sp ace Bal n Aa malas die aha aoc 
Street 

aee.s ca on Eb es ae Sk ORT e oo Gis wish © 
EN. (475 cic assaw dc wr hee Woo Ras eroaa aoe oka a 5% 
NN is siccaramlcrutgn igo pepe eS PASH ORO UTE WS se oe e 
For price and terms outside U. S., MLG-2 


write McGraw-Hill Int’l., N.Y.C. 
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Ink Makers Discuss ‘Cost-Price Squeeze’ 


PRINTING INK makers from San 
Francisco to New York and Toronto 
met in Chicago recently at the call 
of the National Association of Print- 
ing Ink Makers to discuss their cost- 
price squeeze and other problems en- 
gendered by inflation. Their troubles, 
it was asserted, stem from the ink in- 
dustry’s effort to hold the price line 
despite spiraling production costs. 
Over the year, the industry very 
proudly points out, their prices have 
risen barely 10 percent, although the 
cost of raw materials, labor and other 
operating expenses have risen 33 1/3 
percent. 

Printers once had to figure that 
ink used represented about five per- 
cent of the total cost of a job. To- 
day the proportion has dropped to 
less than half that figure, it was stated. 
Faced now with the certainty of still 
more inflationary pressure, ink 
makers feel that their prices must 
necessarily be advanced. 


Pros and cons of what to do about 
this situation were debated at the Chi- 
cago meeting and one_ proposal 
emerged in which lithographers and 
printers are particularly involved. 

One of their big operating losses, 
the ink makers declared, is caused by 
small orders which call for special 
color matching. Overhead costs for 
putting an order, big or little, through 
an office run to an average of $5 
each, various ink men revealed. 
Matching costs average not less than 
$10 and commonly much more. Yet, 
as most printers are aware, speakers 
declared, the charge for these small 
matching orders has not, in the past, 
commonly included these two ele- 
ments of the true cost. 

A charge of $3 per any special 
match would be a step in the right 
direction, a committee report sug- 
gested, although that small figure 
would still be far from realistic. One 
proposal offered was that a match 
might still be made at no charge, if 


the printer buys a given volume of 


ink a month, somewhat as banks cash 
checks free, provided the patron 
maintains his balance at a given 
level. 

At the same time the ink makers 
were generaily agreed that they should 
familiarize their customers with the 
fact that a close match often can be 
selected from standard stocks and 
can be obtained without any extra 
charge for a tailor-made match. 
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To give NORMAN-WILLETS’ customers the kind of swift service 
they need and want, we stock photo supplies to fill their every need. 


: NORMAN-WILLETS’ stocks-on-hand are representative of all the 


Presensitized Plate Forum 

An open forum on presensitized 
plates, sponsored by the Manhattan 
School of Printing, Offset Div., 72 
Warren St., New York, was held 
March 30. The forum included dem- 


onstrations and a panel discussion. 


Manufacturers whose products were 
represented included Enco, Lithoplate, 
Inc., Polychrome and Minnesota Min- 
ing & Mfg. Co. Suppliers on hand 
were Chemco, Harold M. Pitman Co. 
and Roberts and Porter. 


WA 
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leading brands of photo equipment and materials used 
for the photographic reproduction processes of 
the Graphic Arts Industry. 


On your next order, no matter what your 
requirements, make only one call... 
Call — NORMAN-WILLETS! 


* 


NORMAN-WILLETS 


GRAPHIC SUPPLY 
‘ COMPANY 


7 Phone: RAndolph 6-8300 
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Litho Research Praised 
At Gravure Convention 


ONE OF THE highlights of the 
Gravure Technical Association con- 
vention in Chicago last month was a 
discussion of offset, letterpress and 
gravure and their comparative merits. 
The presentation, made March 7, the 
second day of the three-day conven- 
tion at the Drake Hotel, was designed 
to help the purchasing group in at- 
tendance toward a better understand- 
ing of the advantages and disadvan- 
tages of the three processes. E. H. 
Balkema, general purchasing agent 
for Colgate-Palmolive Co., was mod- 
erator. 

The Lithographic Technical Foun- 
dation was accorded unexpected ac- 
claim during this discussion. The 
“plug” came from Jack L. Roser, 
technical director of graphic arts 
operations for Milprint, Inc., Mil- 
waukee, package printing firm. 

The lithographing industry, Mr. 
Roser declared in his exposition of the 
process, was the first in the graphic 
arts field to use systematic scientific 
research to improve its products. 
This policy, he said, was launched 
just 30 years ago, on March 1, 1927, 
at the University of Cincinnati, with 
the eminent scientist, Dr. Robert F. 
Reed, as director. 

His account of subsequent tech- 
nical progress credited to the Found- 
tion there and in Chicago was fol- 
lowed attentively by the gravure 
printers who only recently established 
their own research facilities on lines 
similar to the L.T.F. pattern. 

Recalling the early “stone age” 
struggles of lithography, Mr. Roser 
created considerable merriment when 
he told how a stone etching for a 
one-sheet poster might weigh 350 
pounds and pressmen would greet 
each other in the morning with the 
question “How’s your rupture to- 
day?” 

Continuing, he sketched the changes 
from flatbed to rotary presses, after 
zinc plates replaced the cumbersome 
old stone engravings. Immediately. 
he said, “every lithographer became 
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a bathroom or basement chemist and 
their so-called secret formulas accom- 
plished wonderful things.” 

Gradually, he said, lithographers 
realized their great need for tackling 
their problems scientifically and the 
LTF was created to serve them. List- 
ing, some of the industry’s advances, 
he went on to declare that the modern 
lithographic press “is the most ef- 
ficient instrument devised for print- 
ers.” He mentioned the size range 
from 14x22” single color to the 
giant 53x 77” five-color presses and 
said it is rumored that more large 
multi-color presses are on order right 
now than any other type of press in 
the country. 

He paid tribute to the blanket mak- 
ers who have produced what was 
“unbelievable” a few years ago and 
referred to the “wonderful job” ink 
makers have done in providing more 
concentrated colors, new groups of 
pigments that do not bleed in the 
water required for the litho process, 
and new gloss .and metallic inks. 
Right now, he added, they’re trying 
to produce faster drying inks. 

Research, Mr. Roser went on, has 
developed plates that will give 5,000,- 
000 impressions, while work in the 
atomic field at the University of 
Michigan promises even greater per- 
fection for litho plates. From stone 
and zinc, he said, plates have moved 
to aluminum, copper, steel, chromium 
and combinations. 

Of particular interest to package 
printers was his challenging assertion 
that “lithography is probably the 
process best suited to all work on 
fine cardboard.” The resilient offset 
press blanket, he explained, can han- 
dle box board of varying caliper and 
lay down solids or tints with which 
other printing processes cannot com- 
pare. 

Directly addressing the printing 
buyers present, Mr. Roser reminded 
them that lithography today repre- 
sents the systematically accumulated 
technical knowledge developed over 


many scores of years. He advised 
them to give as close attention to 
their art work before sending it to 
the lithographer as they do after 
the job comes back to them. The 
printer, if consulted, he said, could 
be of help on layout and in selecting 
“the color you think you need.” If 
given an opportunity to advise on 
color specifications, he said, the print- 
er might be able to put his masking 
techniques to work and cut down on 
the number of colors called for. 


“Be assured,” he concluded, “that 
the lithographing industry is going 
to continue its research program and 
try to take every advantage of science 
in our efforts to improve the quality 
of the jobs we do for you. And, in 
the end you will say ‘It’s a beautiful 
job’.” 

Some of Mr. Roser’s assertions on 
lithography’s superior advantages for 
package printing were greeted with 
audible disapproval by his audience 
of gravure printers. But when he con- 
cluded they applauded him warmly 
for his courageous and undaunted 
effort to “sell” lithography in a “lion’s 
den” of competitors. 

Preceding Mr. Roser, Edward L. 
Boram, superintendent of printing 
for Sutherland Paper Co. presented 
the advantages, and disadvantages as 
well, of letterpress for package pro- 
duction. One good natured “dig” was 
his remark that Sutherland’s letter- 
press department “doesn’t need any 
electronic engineers to keep the presses 
running. Nor do we need chemists to 
keep the plates from going blind.” 
The Marathon Corp’s use of four 
printing processes gave the next 
speaker, Harold C. Sperka, manager 
of Marathon’s graphic arts plants, 
opportunity to make an impartial 
comparison of various factors print- 
ing buyers weigh before selecting the 
process to be used. He found good in 
all processes and certain advantages 
in each for producing results under 
given conditions. Final speaker on 
the symposium was Beaven W. Mills, 
sales manager, gravure cartons, Rob- 
ert Gair div., Continental Can Co.., 
who discussed the relative merits of 
sheet fed and web fed gravure work. 

(Continued on Page 149) 
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LITHO CLUB 
(Continued from Page 103) 





ler & Ferrigno; Strippinc: Richard 
Englander, Lithoco, Inc.: INKs: 
Daniel J. Gallagher, Crescent Ink & 
Color Co.; Paper: John Williams, 
D. L. Ward Co.; and ResEarcH & 
DEVELOPMENT: Bernard R. Halpern. 


The questions covered all phases 
of litho work, with emphasis on stan- 
dards in the industry. One member 
asked “Why doesn’t the ink industry 
work with the lithographic industry 
in developing a standard light for 
matching colors?” Mr. Gallagher re- 
plied that very little progress has 
been made in that direction, despite 
the worth of the -idea. “A number 
of groups have worked on the prob- 
lem, but every artificial light source 
is open to controversy,” he stated. 
“Once customers agree to take color 
matches made under standardized 
light, lithographers should tell us and 
we will do everything we can.” Mr. 
Mazzaferri added that the Inter-So- 
ciety Color Council also is at work 
on the problem. 


Another question dealt with the 
need for standardized, balanced off- 
set process colors. Mr. Mazzaferri 
said that LTF is seeking such a bal- 
anced set. “The yellow commonly in 
use is theoretically correct; magenta 
is as good as can be made (although 
more than 50 percent of all litho- 
graphers actually use a red ink) ; and 
the cyan varies from shop to shop.” 
The Foundation, he stated, is check- 
ing press sheets from a number of 
shops to determine how close the 
process inks are to the theoretical 
colors desired. 


Still another member wanted to 
know why paper has not been stan- 
dardized. Mr. Williams said the main 
difficulty is that printers are used 
to the old terminology and don’t like 
to learn an entirely new concept. “A 
few years ago we attempted to stan- 
dardize on the weight of a sheet 25 
x 40” or 1000 sq. in., but it wasn’t 
very successful,” he said. 


Some of the other questions and 
answers follow: 


Q: What is blue glass used for? 


Halpern: Used in stripping up negatives 
for imposition. It gives a higher degree of 
accuracy than goldenrod paper, and is not, 
like goldenrod, affected by humidity. To 
make: blue glass, sheets of glass are coated 
with blueprint solution. 

Q: Our strip film often won’t fit the blue 
glass. How can we remedy this? 

Englander: Size is very important. Wet- 
ting the film and shrinking it often is the 
answer. 

Q: What is the correct screen distance 
for a 150-line glass screen? 

Fourmier: About 7/64ths” but make tests 
to be sure. 

Q: What's the easiest way to run Bible 
paper on a 22 x 34” press? 

















Ferrigno: No special problems, or inks. 
For two-color work, run grain long (across 
the cylinder). Onion skin is much more 
difficult to run. Williams: Usually best to 
run paper “short grain,” but there is some 
controversy on this. 

Q: In color work how can I control the 
tone tones in a halftone? 

Fournier: Color separations must be in 
balance. Use a densitometer. 

Q: What caused our plates to scum ajter 
standing a few days on a V-shaped rack? 

John Markey, of Minnesota Mining an- 
swered from the floor: Probably when they 


were stored the gum was not smoothed 


and there was lint in the work area. There 
should be no foreign material on the plate 


EMICAL 
BUSINESS 





No longer does the crafts- 
man have to depend on a 
“mystic brew” to achieve 
the high quality reproduc- 
tion so necessary today. 
Graphic Arts Chemicals are 
tested and tried — each 
formula is checked for ac- 
curacy and each batch of 
chemicals is made to the 


same exacting standards. 


BESCO can supply most of the chemicals you'll need in your 


shop. Plate room, pressroom, art room and engraving chemicals 


are in stock ready to be shipped at a moment's notice. When 


you need chemicals, call the nearest BESCO office listed below. 





BRIDGEPORT ENGRAVERS 


SUPPLY CO. 


BRIDGEPORT 2, conn\AESCD 
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BOSTON — 287 Atlantic Ave. 
NEW YORK —525 W. 33rd St. 
CLEVELAND—1051 Power Ave. 
CHICAGO —900 N. Franklin St. 
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Exhibits at LTF Research Meeting in Chicago 


Frank M. Preucil (1.) supervisor of the Lithographic Technical 
_ Foundation photographic division, describes the results of LTF’s 
research in process color reproduction at the recent research 
committee meeting in Chicago (see article, page 75). 


Wrenn Heads Stecher-Traung 
Stecher-Traung Lithograph Corp.. 
well known label lithographers, late 
last month announced election of 
Ralph J. Wrenn, of San Francisco, as 
president of the company, succeeding 


At right, 


board chairman. The former chair- 
man, L. H. Jackson, was made honor- 
ary chairman of the board, and Rich- 
ard Alden was moved up to the execu- 
Mr. 


tive vice presidency. Wrenn’s 








Michael H. Bruno, research manager, explains the difference 
between the original LTF color chart prepared last year and the 
newly revised chart, which is now ready for release to litho- 
graphers for use in their shops. 


Mr. Wrenn pater the company 32 
years ago, having held many adminis- 
trative posts. The company, which has 
Rochester, N. Y. and San Francisco 


plants, recently announced a diversi- 





Charles W. Weis. Jr.. who was named 


former post. 


SENELITH 


ALBUMEN SURFACE COATING 


WITH 


LITHOLAC AND SENETONE DEVELOPING INK 


FOR 


SMOOTH FIRM COATINGS 


A Complete Line of Chemicals & Supplies 
for the 
Lithographer & Photo Engraver 


fication program. 











Sao 
_ 


Send for Catalog #1 


THE SENEFELDER CO., INC. 


Subsidiary of Philip Lochman & Co. 





The Senefelder Co., 
69-20 — 48th Avenue 
Woodside, New York 


Telephone—Twining 9-3700 
Twining 9-3701 


Inc. 


Philip Lochman & Co., Inc 
2405 Oakton Street 
Evanston, Illinois 

Briargate 4-2186 
Greenleaf 5-6266 
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prior to the rollup. 
Q: What is the best method for masking 
reflected copy for color correction? 


Mazzajerri: Some shops use magenta 
masking; others use positive masking tech- 
niques. It depends on where you want to 
spend your time. 

Q: Will diluting the developer help me 
get smoother halftone tints? 

Fournier: Diluting the developer seems 
to help. Also, cleanliness is of utmost im- 
portance. 

Q: In doing handwork with opaque, what 
is the best method of assuring that the 
opaque will hold? 

Stephen Rubenstein, of Colorcraft Litho- 


plate Co., answered from the floor: Make , 


sure the film is clean and greaseproof, and 
the opaque will hold. (It was also noted 
from the floor that Eastman-Kodak makes 
a spun-glass pad for roughening the surface 
of the film so the opaque will adhere 
better) 


In his report on-the TV-forum, Mr. 
Harcke said LTF has prepared a pro- 
gram for Friday evening and Satur- 
day, May 10-11, at the Ben Franklin 
Hotel. Several other graphic arts 
groups are co-sponsoring the forum, 
he said. 

New members welcomed into the 
club included Joseph S. Hoffman. 
Frank D. Jacobs & Co.: William M. 
Weisbord, Regent Printing Co.; Sal- 
vatore J. Alesi, Duralith Corp.; Dean 
F. Flickinger, Marine Corps; Robert 
J. Moonan, Hibbert Printing Co.; 
and John A. Sullivan, Williams & 
Marcus. 


Tour IPI Ink Plant 

St. Louis Litho Club’s March 7 
meeting for members only was held 
at Alpine Inn. After dinner, members 
toured the IPI plant and watched a 
movie. A demonstration on how to 
mix inks for offset, and a talk on 


color blending and pigments also | 


was given. 

The April 4 meeting will be open 
to guests, at the Alpine Inn. The 
speaker, not yet announced, will talk 


about Minnesota Mining products and | 


presensitized plates. 


Engraver-Musician Dies 


Frank (Josh) Billings, 54, a mem- | 


ber of the group of jazz musicians 
known as the Mound City Blue Blow- 








ers in the early Nineteen Thirties, 
died March 13 in New York’s Roose- 
velt Hospital. 

Mr. Billings, an engraver by trade 
in recent years, had been engaged 
since 1940 in various branches of 
lithography, including the staff of 
Litho-Art, Inc. 


New Masking Material 
A new dimensionally stable mask- 
ing medium called “Goldenplast” has 


Teitelbaum 
Sons, Inc., of 261 Grand Concourse, 
New York 51, N.Y. The new product 
is a masking plastic made from vinyl. 
Its cost is lower than conventional 
masking materials, Teitelbaum stated. 

The material will not stretch and 
cause register problems as some mate- 
rials will under certain climatic con- 


been developed by N. 


ditions, the company further claimed. 
The material is a brilliant translucent 
orange color, is easy to store and cut, 
and has a thin base. 





“COPYRITE “g Rigid Plastic layout sheets 


54” x77" / 54” x 120” 
























The only recommended ma- 
terials method (made from 
Vinylite) for confining and 
accurate register — dimen- 
sionally stable — eliminates 
breakage. 


“COPYRITE” 
SAVES MONEY! 
CUTS COST! 


“COPYRITE” Rigid Plastic 
Sheets expedite layout assem- 
blies, simplify masking to pro- 
duce top quality jobs. 
““COPYRITE”’ (made from 
Vinylite) contains the proper- 
ties that make for safer han- 
dling, easier storage and with 
the necessary thicknesses 
(.005”, .010”, .015”, etc.) that 
are required for accurate 
register. 
. oneness 


AVE! Up to 50% 
with N.T.S. ‘‘Lumalith" 
aluminum lithoplate—in all 
sizes up to 58” x 77”. 
GOLDENPLAST 


A new ORANGE masking plastic 
for layouts that 


‘“‘HOLDS-TO-SIZE”’ 


Write today for descriptive 
totrel (ole Micteitiaiale Milt 
quality values! 











* Platemaking Chemicals 

® Stripping Glass 

© Ground Glass for Light Tables 

© Zinc and Aluminum Plates 
(grained & ungrained) 

© “Chromeline” for Color Proofing 

© Presensitized Plates in stock 

® Blaclac & Redlac Emulsions 

© Valutone Blue Print Powder 

* Opaques & Brushes 

© Static Eliminator Solutions 
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Manufacturers to the Graphic Arts 


261 GRAND CONCOURSE 
NEW YORK 51, NY. 
Telephone: MOtt Haven 5-2050 
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Booklet Shows Type Faces 


A new booklet, “Fotosetter Type 
Faces,” has been issued by Intertype 
Corp. It contains complete alphabet 
‘showings of 178 different fonts of 
Fotosetter type faces now available. 
Also shown are lower case alphabet 
lengths and characters per pica. 

The booklet illustrates nearly 400 
special characters which were pro- 
duced to meet various printing re- 
quirements. Included are astronom- 
ical, ecclesiastical, medical, mathe- 
matical and tariff characters, as well 
as many styles of typographic orna- 
ments, arrows, braces and box rules. 


New Dry Spray Unit 





“Economy” stop offsetting dry spray 
unit, mode] MPH-1-PA, manufactured by 
Ortman-McCain Co., is used for producing 
clean, offset-free work, according io the 
company. Compact as well as versati'c, it 
operates from pres; air, and can he set up 
in a few minutes, comoany claims. Th: 
“Economy” unit is adaptable to the fel- 
lowing presses: C & P Rive Unit. Davi '- 
son, A. B. Dick, Ditto, Kluge, Multilir: 
and Whitin. 


& 
Improved Print Washer 
An improved design of the Fisher 
Print Washer has been announced 
by the Oscar Fisher Co., Peekskill. 
N. Y. According to the firm, design 
of the washer permits 100 prints. 
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8x 10” in size, to be washed to ar- 
chival quality in 15 minutes. The 
unit operates on hydraulic power 
alone, requiring no mechanical or 
electrical connections. Washing, the 
firm said, can be accomplished with 
water pressures as low as 25 lbs. a 
square inch. 
e 

Describe New Press 

The latest edition of Harris Impres- 
sions, bi-monthly publication of Har- 
ris-‘Seybeld Co., is devoted to the 
firm’s new offset job press, a 1444 x 
201,” press. Every phase of operation 
and maintenance is covered in the 
eight-page booklet which is_litho- 
graphed in two colors. 

e 

Amsterdam Issues Booklet 

Amsterdam Continental Types and 
Graphic Equipment, Inc., New York, 
recently issued a new booklet featur- 
ing a one-line showing and informa- 
tion of type faces imported by the 
firm from Type Foundry Amsterdam 
of the Netherlands and the Berthold 
Foundry of West Berlin. 


e 
Hunt Markets Graph-O-Gum 

Philip A. Hunt Company, Palisades 
Park, N. J., has announced a new 
product, Graph-O-Gum®, a stabilized 
gum arabic solution 14°Bé. 

The company said it is introduc- 
ing this product only after long and 
thorough study of the defects com- 
mon to many “gums.” 

To assist the lithographer in work- 
ing with Graph-O-Gum, the company 
will provide a 6 x 3 x 2” litho grade 
cellulose sponge with each carton of 
four one-gallon bottles of Graph-O- 
Gum. 

Hunt claims its new material has 
almost no odor and that it does not 


—_—— 


my 
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sour on standing. It is chemically 
stable and will keep plates free from 
blinding or scumming, not only when 
it is new, but as long as it is in use, 
the company further asserts. 

Second advantage claimed for 
Graph-O-Gum is that it is a clear 
solution which never develops sludge 
or sediment on standing. The third 
advantage is that Graph-O-Gum al- 
ways gives the same uniform gum 
film on every plate. 


e 
New Rotary Perforating Machines 
The introduction to the U.S. print- 
ing and binding industries of a full 
line of rotary perforators, developed 





Will AP 2/A 


and manufactured by the E. C. H. 
Will Co. of Hamburg, Germany, has 
been announced by Amsterdam Con- 
tinental Types and Graphic Equip- 
ment, Inc. 

The three new Will machines, all 
suitable for scoring, creasing and 
slitting operations in addition to per- 
forating, include a 24” economy 
model and two heavy-duty units, one 
hand-fed and one automatic. The 
24” Rotary Slot Perforator is avail- 
able either with its own stand or 
adapted for bench mounting. The 
Will AP 2/A is a fully automatic, 
heavy-duty perforating unit for high 
production, accommodating paper 
sizes up to 40” in width. 
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New Duplicating Plate 

A new offset duplicating plate that 
can be prepared by photocopying was 
introduced March 19 at a New York 
press reception by A. B. Dick Co.., 
Chicago. 

Photocopying provides an extremely 
fast and inexpensive way to prepare 
an offset plate, the company claims. 
In less than two minutes, original 
material, such as printed forms or 
line drawings, can be transferred to a 
metal offset plate and the offset dupli- 
cating operation started. There is no 
need for darkrooms or film negatives. 

The original material and a photo- 
copy negative are placed in the expo- 
sure section of a photocopy unit, and 
the negative is processed in about 10 
seconds. 

The processed negative and the 
aluminum plate are next put into the 
developer section of the photocopier 
for 10 seconds. After the aluminum 
plate automatically rolls out of the 
developer, it is swabbed with a con- 
ditioning fluid and then lacquered. 

As soon as the plate has been con- 
ditioned, it can be put on the offset 
duplicator. Up to 5,000 copies can be 
duplicated and the plate may be filed 
for re-run. The plate can be prepared 
on the new A. B. Dick Model 112 
Photocopy Duplicator which also was 
demonstrated at the reception or on 
other photocopy machines which use 
the diffusion transfer process, the 
company stated. 


New Presensitized Plate 

A new low-priced sensitized alumi- 
num offset plate, called “DupliKator” 
and selling for 37 cents, was intro- 
duced last month by Lithoplate, Inc., 
a subsidiary of Harris-Seybold Com- 
pany, according to an announcement 
from Bert L. Menne, vice president. 

“With the tremendous increase 
in the use of sensitized plates,” stated 
Mr. Menne, “we felt it important to 
produce a high quality plate that 
could be sold at a lower price to the 
quantity user. With engineering re- 
search and the economies of mass 
production, we developed an entirely 
new kind of plate that will sell for 
37 cents, less than most good metal 
plates now on the market. 
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“Our new DupliKator Offset Plate 
has many of the features, such as 
‘micro-surfacing’ which are found in 
the large deluxe offset plates we make 
especially for lithographers doing 
high grade work on large offset 
presses.” 


3M Introduces 40x48" Plate 
Introduction of a new 40x 48” 
presensitized lithographic plate, plus 
the use of heavier gauge aluminum in 
other large-size plates, has been an- 
nounced by Minnesota Mining and 
Manufacturing Co. This addition to 
the 3M line is designed to meet the 
demand resulting from increased use 
of lithography on larger presses, the 


company said. The 40 x 48” plate is 
the first of its size which is machine 
coated for precision printing. accord- 
ing to Minnesota Mining. 


Disposable Pallets By Mead 

Mead Papers Inc. has introduced 
use of disposable, give-away pallets 
for shipment of carton packed papers. 
All Mead merchant distributors have 
been notified that shipment of carton 
packed papers from Mead’s mills now 
can be made on disposable, give-away 
pallets. Where they can be utilized 
by the merchant’s present warehouse 
facilities, they will replace the former 
wooden pallets. 





OFFSET PRESS A 


FOR EVERYTHING THAT MAKES AN 








35” x 50” 
2-COLOR 
HIGH SPEED 
PERFECTING 


ROLL FED LITHO PRES: a FOLDER 





Especially designed for mass produc- 

tion at low operating cost, this popular 

press has been proved ideal for maga- 
zines, manuals, work books, children’s 
books, encyclopedias, etc. 

And it’s loaded with new and ex- 
clusive developments in design and 
construction. For example: a new ad- 
justable plate clamp to allow close 
registration on color work. 

Some of the other special features of 
this press are 
* Smooth operation at speeds up to 

16,000 cyiinder r.p.h. assured by 

printing unit engineered on a three- 

frame principle, mounted ona heavy 
base. 

* Solid forged steel printing cylinders 
mounted on pre-loaded self-aligning 
roller bearings. 

* Accurate settings and positive lock- 
ing on all roller adjustments. 








* Composition-covered ink vibrators 
to prevent stripping. 

* Vibrator motion adjustable to facili- 
tate split fountain work. 


* Provisions for: electrically con- 
trolled side and running register. 
Dryer and water cooled rollers for 
the running of machine coated 
stock. 

Cross and running perforation. 
Built on the unit principle, this press 
can be supplied with one perfecting 
unit and folder. Other units can be 
added for as many as four or more 
colors, two sides. Rewinder, sheeter and 
special folder are also available. Stand- 
ard infeed rolls stacks or automatic 
pasters can be easily attached. 

When you want dependable print- 
ing performance that cuts production 
time and operating costs you want a 
HANTSCHO press. 


For complete details write or wire. “i 





George Hantscho Company, Inc. 


602 SOUTH 3rd AVENUE, MOUNT VERNON, N. Y. * MO 7-8200, MO 4-9080 
MIDWEST OFFICE: 153 WEST HURON STREET, CHICAGO, ILL. + DE 7-3313 
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AGSCO SILICA 


is accepted by plate- 
makers throughout the 
country for the most 
exacting type of litho 
plate graining. AGSCO 
Silica is used to produce 
the highest quality fin- 
ish by eliminating all 
synthetic abrasive par- 
ticles imbedded in the 
metal. 


FOR THE FINAL FINISH 
SPECIFY AGSCO SILICA 








AMERICAN GRADED SAND COMPANY 
Chicago 13, Illinois Paterson 4, New Jersey 





- BOUND VOLUMES 
MODERN LITHOGRAPHY 


(Copies now available for the years 1938-1956) 


Are there certain issues of Modern Lithography you need to complete your file? 
Would you like to check on past technical developments? Are there historical facts 
about the industry you would like to have on hand? The information is all yours in 
bound volumes of Modern Lithography. 

A limited supply of bound volumes is available covering the years 1938-1956. Just mark 


on the coupon the year or years you desire and mail it to Modern Lithography, P.0. Box 31, 
Caldwell, N. J. 





Modern Lithography 
Prices per volume Box 31, Caldwell, N. J. 


U. S. & Canada $14.75 


Payment Enclosed oO SR es Rae Se aie ned SSR Oe at Pe 
Foreign $16.50 


eee eee eee eee ere eee tees eeeeeeeeseeseeses 


Year: 19.... Send a Bill (] 
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New Deep Etch Developer 

The R B & P Chemical and Supply, 
Inc., Milwaukee, recently announced 
the development of Premium Ezi-Flo, 
a new developer for zinc and alumi- 
num deep-etch offset plates. Accord- 
ing to the firm, some of the features 
of the developer are wetting action 
which insures even developing over 
the entire plate; increased efficiency 
in removing unhardened coatings 
from image areas and reduced 
chances of blind plates. 


a 

Film Dryer Ready for Market 

Oscar Fisher Co., Inc., 1000 N. 
Division St., Peekskill, N. Y., soon 
will market a new production film 
dryer, 24x 16x82”. The new unit 
is patterned after the firm’s Table 
Top model, is fabricated entirely of 
stainless steel, operates on low wat- 
tage and will dry a complete load in 
15 minutes. The dryer is a plug-in 
unit with a filtered air supply. 


e 

Westvaco Names Rehling 

William T. Rehling, a sales repre- 
sentative of the company since 1938, 
has been named New York district 
manager, commercial printing paper 
sales, for West Virginia Pulp and 
Paper Co. Mr. Rehling joined the 
New York sales staff in Dec., 1955. 
Prior to that he served in the Chi- 
cago office for 17 years. 


e 
Companies Join Lochman 

The Senefelder Co. and The Sene- 
lith Ink Co. of New York now are a 
wholly owned subsidiary of Philip 
Lochman & Co., Evanston, Ill. Both 
companies have been moved to new 
and larger quarters with greatly im- 
proved facilities, according to Philip 
Lochman & Co. 

Lochman will handle many of the 
products known as Senelith, along 
with many new coatings. 

James Harton recently joined the 
sales department of Lochman. 


e 
Egan Installs 14x20” Press 
Egan Co., Dallas, has installed a 


new Harris-Seybold 14x20” offset 
press and is using paper plates on it 
in production of offset jobs for the 
local telephone company. 
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Ilford Exhibits Photographic Materials 


Sketch of Ilford ex- 
hibit visitors saw at 
Second Biennial 
Photographic Expo- 
sition in Washing- 
ton, March 22-3]. 
Contained in the 
800-square-foot ex- 
hibit were exam- 
ples of the world- 
famous company’s 
photographic mate- 
rials for the graphic 
arts, and other 
fields. On the dis- 
play panels were _ 

examples of work of the world’s finest photographers and 
photo-scientists. Both Ilford Limited of London and its 
American subsidiary, Ilford. Inc., were represented in the 
exhibit. 














10 & 
0 ake 


” 


Steady , 


oy \ 


performance 


ei means increased 
Oy ar 

a) quality...increased 
Sy) production 


" 
To do an effective job, a trapeze 
star must make no false moves. To 
do an effective job in your shop, 
you must make no false moves. 
Now you can reduce re-shooting 
and retouching efforts to a 
minimum by using a motor-driven, 
completely automatic nuArc lamp! 





A nuArc will boost quality and 
production to an unheard of extent. 
Unconditionally guaranteed steady 
light coverage, color, and intensity 
sharpen the finest details. 
Automatic strike brings carbon to 
full brilliance instantly, maintains 
brilliance unwaveringly. 30-Day 
Free Trial. 


Contact your dealer, or write 
for bulletin 205B 


company, Inc. 


General Office and Factory: 
824 S. Western Ave., Chicago 12, Ill. 
EASTERN SALES AND SERVICE: 215 FOURTH AVENUE, NEW YORK, N. Y. 
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S.&V. Building New Plant 





Ground breaking ceremonies for 
Sinclair and Valentine Company’s 
new printing ink plant recently were 
held in Secaucus, N. J. The largest 
independently owned manufacturers 


of printing ink in the world, Sinclair 
& Valentine Co. expects the new 
45,000 sq. ft. plant to be in produc- 
tion late in the year. 

M. J. Leckey, president of S&V, 
said that this will be the largest in 
the company’s network of 47 plants. 
Presently occupying close to half of 
Quality Theme of S.W. Clinic 

Quality will be the theme stressed 
at the 7th annual Southwest Litho 
Clinic to be held in Dallas June 21-23, 
according to L. C. Burnham, general 
chairman. The clinic will be held in 


' of Fine Obhsot Plates” 


FULL COLOR « BLACK AND WHITE 


Graphic Arts Corporation of Ohio 


110 OTTAWA STREET - TOLEDO 4, OHIO 


Our thirty years’ experience in color and 
black and white work assures you of printing 


Skilled craftsmen excelling in the preparation 
of advertising art, commercial photography, 
offset press plates (all types), photoengraved 


the Adolphus Hotel. It is sponsored 





New S & V Plant 


the 71% acre site, the building has 
been designed with an attractive glass 
and metal exterior making it easily 
adaptable for expansion. Such adapta- 
bility will permit inclusion of other 
manufacturing facilities as future 
needs dictate, Mr. Leckey stated. 

Under the direction of R. H. Scott, 
general manager, production will be 
initiated with the manufacture of gra- 
vure, flexographic and screen process 
inks to meet the demands of custom- 
ers. 


jointly by the Dallas and Houston 
Litho Clubs. 

Formal title for the three-day clinic 
this year will be “How to Print a 
Better Dot.” Technical representatives 


from leading suppliers will participate 
in closed-circuit TV demonstrations 
on paper, presswork and ink. 

Committee members include the 
following: coordinators---James Craft 
and Jack Ogilvie; registration and 
mailing—Lee Phenix, Henry Phillips, 
George Poston and Charles Wilharm; 
printing—A. W. Hudgins and Donald 
Cauley; television—Gordon Hughes, 
T. R. Masters and Albert Taylor; fi- 
nance—Frank C. King; cocktails— 
Donald Marquis, William Sanders 
and Anthony DeLauro; trade fair— 
Steven Kaufman, Jack Gilbert and 
Vance Jobe; program—Robert Himes, 
Fred Williams and Edward Deever; 
equipment and transportation—John 
Baird and A. G. Copeland; entertain- 
ment—Henry Phillips; and photogra- 
pher—Charles Kavanaugh. 

a 


Canco Begins Installation 

American Can Co. has begun in- 
stallation at its St. Louis plant of 
new facilities for processing coiled 
steelplate for can manufacturing. The 
project is part of a nationwide $27 
million expansion program. 





plates worthy of award. 






New York Office 
122 East 42nd St., Room 419 
New York 17, New York 


Chicago Office 
222 West Adams St., Room 429 





ee 


and rotogravure plates combine 
to afford you a most complete service. 


Chicago 6," lll. 
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Bingham Manager To Europe 

Sam’! Bingham’s Son Mfg. Co. re- 
cently announced that George Shoup, 
Bingham’s manager of production at 
Chicago, has been sent to Europe 
to study modern, European roller- 
making techniques. 

Kenneth Butler, vice president of 
the company, explained that this move 
is part of an exchange agreement 
between Sam’! Bingham’s Son Mfg. 
Co. and several of the roller manu- 
facturers on the continent. Once each 
year these European companies send 
either their chemical or production 
department heads to study Bingham’s 
methods, and heads of Bingham’s de- 
partments are sent to study European 
methods. © 

Mr. Shoup, and Mrs. Shoup, who 
is accompanying him on this trip, 
will spend approximately six weeks in 
Europe. 


Brown Names Vancata V.P. 

Joseph Vancata has been named 
vice president in charge of sales for 
the W. A. Brown Manufacturing Co., 
Chicago. Mr. Vancata, who has been 
in the industry since 1933, served on 
the National Production Authority 
Board in 1952, and was one of 12 
representing the graphic arts indus- 
try. In 1954 he participated in the 
National Safety Conference. 

- 

Strobridge Veterans Honored 

Harold A. Merten, Sr., vice presi- 
dent of Strobridge Lithographing 
Co., Cincinnati, presented watches 
upon their recent retirement to bach- 
elor brothers who had worked at the 
plant a combined total of 105 years. 
Edward Sprankle, 72, had been with 
the firm 52 years, and was foreman 
of the cutting department. His 
brother, Arch, 69, worked in the plant 
53 years, and was company cashier 
at the time of his retirement. 





GRAVURE CONVENT 


(Continued from Page 140) 





Indicative of the growing of interest 
in rotogravure printing were figures 
on attendance at the Association’s 
conventions. In 1950 only 55 persons 


attended GTA’s first national meeting. 
Last year 600 were registered and this 
year’s convention, was attended by 
more than 800 persons. 

Concurrent sessions for packaging 
and publication gravure were held, 
with new developments in each field 
discussed in a variety of talks. Sev- 
eral joint sessions contained discus- 
sions of interest to both sections. 

Lighting and color problems were 
touched on in several talks, with 
other technical reports on inline 
printing, cutting and creasing, photo- 
mechanical equipment, improved doc- 
tor blades etc. 


On color, Carl M. Noble, Electric 
Eye Equipment Co. discussed color 
requirement controls; Carl E. Foss, 
color consultant, spoke on “Color for 
the Future”; William Lubin, of Neo 
Gravure Printing Co., gave a dem- 
onstration on color masking; the 
Interchemical Corp. film “This Is 
Color” was shown; Lorain Faweett, 
president of Allcolor Co. gave a color 
presentation; and the subject of color 
came in for some discussion during 
a special presentation on lighting and 
viewing copy. 





‘ NAPL QUESTIONS 


(Continued from Page 76) 





gross profit during the year 1956 
came as a result of mark-ups? How 
does this total mark-up figure com- 
pare with your gross profit figure? 
How many spoiled jobs did you do 
over in 1956? What part of your 
total mark-up for the year was used 
up by correcting work spoiled in 
process ? 


Small Orders 

Do you know what the average 
dollar volume of your orders is? Do 
you enter many orders on which you 
have a net loss instead of a net profit? 
What does it cost you (1) to have a 
salesman make a call? (2) to have a 
boy call to pick up the copy? (3) to 
make up an estimate and quote a 
price? (4) to make up a job ticket 
and time forms, etc.? (5) to wrap 
and deliver the job? (6) to bill it, 
etc.? You probably accept this busi- 
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ness in order to keep your competitor 
out of your customer’s office; how- 
ever, what is the total cost per year 
of doing this? Might not the answer 
be to set up an arrangement under 
which the little lithographer down 
the street who has multiliths, etc., 
might produce all of this small short 
run business for you? You would 
then know (1) exactly what this kind 
of business cost you, (2) you could 
mark it up as outside purchases and 
(3) change your annual loss and 
headache on this kind of business 
to a profit. 


Estimating Rates 

Are your estimating rates up-to- 
date so they include every current 
cost item? Are your estimating rates 
reviewed periodically—at least once 
a year—to be sure that significant 
changes in factory cost are reflected 
in the rates? Contract negotiations 
resulting in higher labor wage rates, 
shorter hours, additional welfare or 
other fringe benefits should be the 
sign for immediate review of estimat- 
ing rates. 

In view of the fact that profit mar- 
gins in the lithographic industry are 
far less than those of other major 
industries, are you adjusting your 
estimating rates to reflect increases 
in factory cost elements so that you 
will retain your previous profit mar- 
gins or even increase them? Do your 
present price lists cover-up-to-date 
costs? Suggest you prepare item-by- 
item the factors which go toward 
making up a sound price list to secure 
an accurate answer on this question. 


Sales 

Do you ever evaluate the sales of 

each of your salesmen as to (1) 

desirability? (2) volume? and (3) 
profit? 


Selling Prices Vs. Costs 
Do you know where you make or 
lose money? Ever try setting up a 
sales record to show the selling price 
and the cost of sales on every job? 
Have you ever computed your plate 
making costs? Might it be cheaper to 
purchase your plates on the outside 
if service is available? Also, how 
about your composition, retype, dot 
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HANCO 


PRODUCT 





MONEY BACK GUARANTEE 
Order and use Hanco ‘‘Anti-Skin Bomb" 
in your own pressroom. If you are not 
completely satisfied, return the unused por- 
tion and we will refund your money! 


DISTRIBUTORS in All Principal 
Cities. Write for Address of 
Distributor nearest you. 













“ROLLERS . . . FOUNTAINS 


Manufacturers of Fine Letterpress and Offset Printing Inks & Supplies 


Z~ ANTI-SKIN 





Use it on... 


PLATENS ...INK IN CANS 


Prevents ink drying during press changes, lunch 
periods and overnight. Eliminates costly wash- 
ups due to drying and skinning. Saves ink and 
time! Sprayed onto surface of ink in cans, it 
prevents skinning and waste. 

Packaged under pressure, Hanco Anti-Skin Bomb 
sprays a fine mist exactly where you want it. 
Will not affect the color, drying, viscosity or qual- 
ity of the print job in any way. 


125 SOUTH RACINE AVENUE, CHICAGO 7, ILLINOIS 


INDIANAPOLIS MINNEAPOLIS 
MILWAUKEE CLEVELAND 

















A Press Washer Built to Do a CLEANER Washup 






SPECIAL RUBBER 
WITH INLAID CLOTH 


REMOVABLE DRIP PAN 


The International Press Cleaner does the 
best job for you—experience has proven 
this to be true. 


We manufacture efficient cleaners for 
the following makes of presses—Harris 
Offset and Rotary, Miehle Offset and 
Rotary, Hoe Tin Decorating, and Ebco. 


rating establishments have made our 
cleaners standard equipment in their 
pressrooms. 





We are ready and willing to back up our claims with a 30 Day Trial of our 
cleaners. Write and let us know the size and make of your press. 


THE INTERNATIONAL PRESS CLEANER & MFG. CO. 


112 HAMILTON AVENUE 


Leading lithographers, and metal deco- 


CLEVELAND 14, OHIO 
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etching, and various bindery opera- 
tions? Is this service available out- 
side your plant at lower costs, taking 
into effect your possible low pro- 
ductivity in these departments? 

Did you set up and carry through 
on a sound advertising program last 
year? Were the advertising pieces 
issued on time? Was the quality the 
best you could produce? Was copy 
good, bad, too long, too short? Did 
you measure the effectiveness of each 
piece of advertising sent out? Did 
you issue a big brochure . . . an ex- 
pensive piece which cost far too 
much and which was too big for the 
buyer to put into his desk drawer? 
If you looked for it now, would you 
find it covered with dust on the very 
topshelf of the _buyer’s library? Do 
you have a sound advertising program 
lined up for 1957? 


Budgeted Hourly Costs 

Do you have up-to-date budgeted 

hourly cost rates based on specific 
items of cost in your plant? 

Working hours have shortened dur- 

ing the past year or two. Wages, too, 

have increased considerably. Almost 

(Continued on Page 165) 





LTF RESEARCH 


(Continued from Page 75) 





George Jorgensen; pick tester studies, 
Mr. Borchers; hygrometer studies, 
William Lyon; dampening studies, 
Wayne Schmuhl; inkometer studies, 
Mr. Borchers; instruments, etc., Mr. 
Bruno. 

Financially, the research work is 
in fine shape, Mr. Bruno reported. 
The research budget for 1956 was 
$162,350 and total expenditures were 
$155,619. In addition to operating 
well within its budget, the research 
department also accounted for more 
than $6,000 more income than was 
expected. For 1957 the Board of Di- 
rectors has approved a budget of 
$170,650, he stated. 


New Equipment 

When the Chicago Lithographic 
Institute moved from Glessner House, 
Mr. Bruno said, 4,360 square feet of 
space became available for expansion 


of the Foundation’s research facilities. 
Among new equipment installed was 
a three-ton air conditioning outfit for 
a new paper and ink laboratory. A 
second camera and dark room have 
been set up, a new plate room is being 
built, all presses have been consoli- 
dated in one room and other changes 
are under way which will increase 
operating efficiency. 

One major addition to facilities 
during 1956 was a 22x34” two- 
color press, lent by the Harris-Sey- 
bold Co., which will now permit re- 


search work to be carried out that 
has been delayed for years. An old 
18x 20” Directoplate proof press 
also was received, with numerous 
other gifts or loans of various pieces 
of equipment. 

Still badly needed, he added, is 
additional deep etch plate making 
equipment and a power paper cutter. 
Total new replacement value of equip- 
ment now in use he placed at $225,- 
513.13, of which the value of the 
loaned equipment amounts to $127,- 


714.18.% 









before possible. 


exposure time . . . and 
it’s ready for action at 
the flick of a switch, 
without annoying warm- 
up or flicker. 


New Size! You get full 
coverage on a 20 x 24 
negative with the new 
24x28 size. Other sizes 
from 18x22 to 32x36. 


r than ever! 


THE NATSCO “HI-INTENSITY” LIGHT! 
New Brightness! You get finer color separations . . 


improved high intensity cold cathode grid gives con- 
stant color temperature and uniformity of light never 


New Speed! You get quality results with one-third less 








JUST CALL 
Circle 5-8822 in New York 
WAbash 2-6440 in Chicago 


There's no test like your own test... so 
why not try this amazing light in your 
own shop for 10 days at our expense... 
no obligation ! 
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IT REPRESENTS a 
High Quality . 
Skilled Union Labor 


“Trouble-free” Service 


Our Association members are pledged to rigid standards in the interests of the 
Industry. For that very reason, your safest bet on re-grained plates or new metal 
is The Plate That Bears This Label. When you see it, you know you’re looking 


at the best. 
American Litho Plate Graining Company City Litho Plate Graining Company 
Automatic Plate Graining Corporation Lloyd Plate Graining Company 
Graphic Plate Graining Corporation, Inc. Mercury Litho Plate Graining Service 
Lithographic Plate Graining Co. Of America, Inc. Willy’s Plate Graining Corporation 


MEMBERS OF THE 


LITHOGRAPHIC PLATE GRAINERS ASSOCIATION, INC. 
220 West 42nd Street New York 36, N.Y. 





SERVICE PLUS QUALITY! 


HAS MADE OUR pawn THE WORLD’S FINEST 


Specializing in ay All Sizes ZINC and 


very fine grains for color * tet ALUMINUM PLATES 
and process work. ee Ungrained-Grained-Regrained 


35-51 Box Street Tel. EVergreen 9-4260-4261 Brooklyn 22, N. Y. 
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NEW SUBSCRIPTION ORDER 


MODERN LITHOGRAPHY 
(1 2 YEARS FOR $5* OR [] 1 YEAR FOR $3* 


Postal Zone State 


Subscription Address 
(lf different from above) 


*Above rates are for U. S. and U. S. possessions ONLY. 

CANADA: $4 [ ] 1 year; $7 [ ] 2 years (payable in Canadian or U.S. funds) 
LATIN AMERICA: $4 [] 1 year $7 [} 2 years 

OTHER COUNTRIES: $9 [] 1 year $15 [] 2 years 








FIRST CLASS 
PERMIT No. 80 


CALDWELL, N. J. 


POSTAGE WILL BE PAID BY 
MODERN LITHOGRAPHY 


P. O. BOX 31 


CALDWELL, N. J. 
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PIA 
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Horace Hart, of the U. S. Dept. of 
Commerce, who told of the govern- 
ment services available to the rotary 
forms printer. At next day’s luncheon 
C. C. Means, PIA director of member 
and public relations, spoke on serv- 
ices available through PIA. John H. 
Doesburg, general counsel, Master 
Printers section, PIA, also spoke of 
the activities of the industrial rela- 
tions section. . 


Materials Handling 
The panel discussion on materials 
handling turned up some interesting 
observations. Moderator Samuel Isa- 
acs, Samuel H. Isaacs Associates, 
Buffalo, estimated that a litho firm 
doing a $750,000 a year business 
might expect a gross profit of $52,- 
000. “Of this amount, however,” he 
asserted, “poor materials handling 
could cost as much as half the amount, 
or $26,000.” On the other hand, he 
pointed out, a saving of $25,000 as 
a result of improved materials han- 
dling would be a much easier way of 
increasing the company profits than 
by trying to sell the additional busi- 
ness required to produce a similar 
profit. 


“Despite the many advances of the 
industry, materials handling is being 
overlooked,” he declared. 


Equipment 

M. J. Drackett, Clark Equipment 
Co., Battle Creek, Mich., spoke on 
selection of materials handling equip- 
ment. Such things as type of material, 
frequency of use, type of storage 
facilities and condition of raw ma- 
terial all must be taken into account, 
he cautioned, if a wise choice of 
equipment is to be made. 

Bert Woldring, Rapids Standard 
Co., Grand Rapids, Mich., discussed 
a new concept in materials handling 
known as the “Mechanical Accumu- 
lator.” It means simply a handling 
point which may be a rack, bin or 
other storage center that differs from 
conventional models in that it is 
based on a “first-in, first-out” basis. 


Material is never handled from the 


time it is placed in the accumulator 


until it is required for production, | 


he explained. 


Action was taken by the section’s | 
executive committee to make $9,000 
available to PIA which will provide | 


a staff man with secretarial help at 
the Washington, D. C. headquarters 
to serve the rotary business forms 


section. Half of this sum was raised | 
by voluntary pledges from members | 
of the section and the remainder was 

taken from surplus funds in the sec- | 


tion’s treasury. 


Bayard Shumate, head of Shumate, | 


Inc., Lebanon, Ind., was elected presi- 


dent of the rotary business forms sec- 
tion. New vice president is C. C. 
Barfield, of Harry Barfield & Co., At- | 
lanta, Ga.; new secretary, Gordon 
Rohde, Reynolds & Reynolds Co., 
Dayton, O., and treasurer, Marvin | 


Gale, Gale Printing Co., Caro, Mich.* 





3-COLOR LITHO 


(Continued from Page 68) 





for the 4 minute development and .4 | 
for the 2 minute development. The | 
exposure has been the same in each | 


case and the developer concentration 
the same; we have changed only the 
developer time and yet look at the 


difference in gamma. We can con- | 
clude from this that the contrast of 


a separation or a mask is mainly con- 
trolled by the developer time (or the 


developer dilution, which is quite | 
comparable). If we develop ‘for a | 


long time we get a gamma approach- 
ing 1, and by reducing developing 


time we reduce gamma and conse- | 


quently we get a lower contrast. Gen- 
erally speaking, continuous tone sepa- 
rations from transparencies are de- 
veloped to a gamma of about 8 to 
.9 and masks to a gamma of .2 to .4. 


The important point to remember | 


about gamma is that it is a figure 


which tells the contrast of the repro- | 
duction. A gamma of one indicates | 
a perfect reproduction of the original. | 
Below one indicates a flatter image | 
than the original and above one in- | 


dicates a higher or more contrasty 


image than the original. Gamma is | 


the technician’s way of expressing 
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says: 


Saul Lehman, President, The Georgian 
Press, Inc., New York City 


* America’s leading photo-composition 
machine . . . almost instantly produces 
quality hand lettering and display type. 


“Our salesmen are always equipped with the 
full set of Filmotype lettering catalogs. These 
include over 1,000 styles and sizes of Filmotype 
faces. And it’s like having 1,000 extra salesmen! 
We show our customer the all-inclusive selec- 
tion. He chooses the alphabet he wants. Then 
in production it’s a matter of minutes to insert 
desired fonts into the Filmotype machine, set 
the copy and produce proofs perfect for paste- 
up. Filmotype gets us more printing jobs and 
more profit per job!” 


¢ Easy operation! Anyone can produce Filmo- 
type proofs. 

* Automatic color spacing for exact letter- 
spacing. 

¢ Desk-top size. Fits on any table or desk. No 
special facilities needed! 


Filmotype catalogs prove that there's a Pilmotype 
alphabet for every printing job . . . alphabets that 
sell for youl 


Get complete details’. . . mail this coupon 


the FILMOTYPE corporation 

7500 McCormick Blvd. 

Skokie, Ill. 

(1 Send information about the Filmotype Photo 
Composition Machine and how easy it is to 
own. 


DEPT. ML 


(] Have your representative give me a demonstra- 
tion right in my own office. | understand there 
is no obligation. 


NAME 
FIRM. 
ADDRESS. 
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William Gegenheimer Honored On 80th Birthday 


Friends of William Gegenheimer, president of William Gegenheimer Co., 
Brooklyn, recently honored him on his 80th birthday with a luncheon at 
Cavanaugh’s Restaurant, N. Y. Pictured are, seated, 1. to r.. Phil Konecky, 
Ted Bielitz, Harvey Glover, William Gegenheimer, Harold Gegenheimer, 
Fred Gay, Robert Schmid and Ted Broadston. Standing lL. to r., Fred Adame, 
Herb Brooks, Bernie Rosenstadt, Bill Stevens, Walter Soderstrom, Lee Rosen- 
stadt, Al Rossotti, Harris W. C. Browne, Bill Recht, George Swart, George 


Walsh and Bud Reed. 


ILLIAM GEGENHEIMER, 
nationally known as one of the 
pioneers of offset lithography, was 
honored on his 80th birthday at a 
luncheon given by a score of his many 
friends at Cavanaugh’s restaurant in 
New York on March 11th. 
A “This Is Your Life” type of 
script was used to dramatize the high- 
lights of Mr. Gegenheimer’s career 


in the graphic arts, which began 
more than a half-century ago when 
he first ran an old kieker press, and 
included the invention of the Bald- 
win press washer and Baldwin ink 
fountain agitator used today on letter- 
press equipment and corrugated 
printer/slotters as well as on offset 
presses. 

During his career, Mr. Gegen- 


heimer learned at first hand many 
phases of the graphic arts. He erected 
some of the first Harris presses (50 
years ago, the firm was the Harris 
Automatic Press Co.); worked for 
the manufacturer of the Kellogg Ro- 
tary Lithographic Press, in 1909; 
learned about platemaking while as- 
sociated with Gus Parker, founder of 
the Parker Metal Decorating Co.; and 
worked in the ink industry. 

In 1918, Mr. Gegenheimer started 
his own firm for rebuilding presses 
in Baldwin, L. I., and 10 years later 
invented the Baldwin press washer. 
This was followed shortly by the de- 
velopment of the Willard Press, an 
accomplishment in which he was 
aided by his son Harold. 

At the end of World War II, the 
Willard Press was sold to the Electric 
Boat Co. and renamed the EBCO. 
Today, the William Gegenheimer Co., 
Inc. manufactures and distributes 
throughout the world Baldwin press 
washers, ink fountain agitators, water 
levels, and water stops. Additional 
manufacturing and office facilities are 
being built alongside the present plant. 
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over a decade. 





Leading litho plants have 
been standardizing on 
Schultz Chemicals for 














1240 W. Morse Ave., 
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DEEP ETCH 
CHEMICALS 


Chicago 26, Ill. 











REPLACE TRANSPARENT TAPE 
IN MOST CASES 


NO MORE — Out of Contact 

NO MORE — Staging Out tape marks 
NO MORE — S5hiffing out of register 
NO MORE — Gooey flats 


You can store layouts and re-use them. They stay in 
perfect register. 


NO-TAPE is economical to use. 


NO-TAPE can be removed anytime without injury te 
film. 


Send a Dollar or check for generous size tube. 
Regular shipments 6 tubes for $5.00 on open account. 


Scientific Litho Products Co. 


2811 Philmont Ave. e Huntingdon Valley, Pa. 
PHONE: Chapel Hill 2066 
MANUFACTURERS OF LITHO SPECIALTIES 
AGENTS INVITED 





154 


MODERN LITHOGRAPHY, April, 1957 














Crickin’ 
win “TOUNd 
KLEEN*STIK 















IDEA NO. 104 
3-in-1 ‘‘Take-One” 
Super-stickin’ KLEEN-STIK helps 
relieve the customer of the heavy 
work in this novel “‘shelf-talker”’ 
for LESLIE SALT CO., San Fran- 
cisco. Equipped with two heavy- 
duty strips of this modern moisture- 
less adhesive, it’s e-a-s-y to attach 
to store shelves with a simple peel- 
and-press. Customers merely take 
a slip from one of the three pads (for 
Fine, Medium or Coarse Water 
Softener Salt) —and exchange it for 
a 50-lb. bag as they leave the store! 
This labor-savin’ device designed 
by HONIG-COOPER agency ... 

roduced by MAJORS & MAT- 
OCH CO., S.F. lithographers. 
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Density of Original 


Figure 9. This diagram illustrates the effect of development on gamma. As 
the developing time is decreased so is the gamma. Basic principle is that 
density generally is controlled by exposure. Contrast (or gamma) is 
controlled by developing time or dilution. Curve A represents a gamma of 1. 
with a development of eight minutes. Curve B has a gamma of .8, with 
development of six minutes. Curve C has a gamma of .6, with development 
of four minutes, and Curve D has a gamma of .4, developed two minutes. 


14 12 


K-S K-S K-S K-S K-S K-S K-S K-S K-S K-S K-S K-S K-S 


Outstanding 


P.O.P. ideas 


contrast. 









It is suggested that you refer to 
film manufacturers’ data sheets for 
an illustration of the effect of de- 
veloping time on gamma and the rec- 


Figure 10. Photocolor Model B-3 Projec- 
tion Camera distributed by Princeton 
Polychrome Press, Princeton, N. J. Direct 
three color projection type camera. Sold 
with complete accessories for direct sepa- 
rations from transparencies up to 5” x 7”. 
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ommended developer time for vari- 
ous types of color separation work. 

In the past few years there have 
been a number of cameras designed 
specifically for three color direct 
separation work. Some of these cam- 
eras with notations of their character- 
istics, are shown in Figure 10 and 


Figure 11. Short Run Color Corp. process 
camera Model 6. Direct color separation 
camera for transparencies up to 4” x 5”. 
Various accessory equipment available. 
Manvfactured by Short Run Color Corp., 
Cleveland 14, O. 









Featuring the World's Most 


Versatile Self-Sticking Adhesive! 





IDEA NO. 105 


Flashy Foil Fivesome 


If a good P.O.P. sign helps sell beer, 
five should sell even more! That’s 
what ESSLINGER’S, INC., Phila- 
delphia brewer, figured—so the 
had EDWARD NASSAN 
ASSOC. create this colorful combo— 
including a ‘‘We Do Not Serve 
Minors”, a price sticker for the 
6-pack, and a “‘Please Close”’ pointer 
for use on refrigerator case doors. 
DIAMOND PRTG. & LABEL 
MFG. CO. did the entire group in 
eight colors on special heavy-weight 
KLEEN-STIK Gold Foil—so they 
go up anywhere . . . stick tight... 
and sell! 


Make sure your customers 
know about KLEEN-STIK— 
the valuable “extra” that 
builds extra business for you. 
Write today for your big 
free “Idea Kit”. 





KLEEN-STIK Products, Inc. 


Pioneers in Pressure-Sensitives 
for Advertising and Labeling 


7300 W. Wilson Ave. ® Chicago 31, Ill 





Winsor & Newton’s Series 7 “Albata”’, 


the world-wide 
standard 

of IMPORTED quality 
that all can 

afford 


902 BROADWAY, 


Le oe be, Pe 


Canadian Agents: THE HUGHES OWENS CO., LTD. Head office, MONTREAL 
Californian Distributors: THE SCHWABACHER-FREY CO., SAN FRANCISCO 





ASK YOUR GRAPHIC 
ARTS SUPPLIER... 
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about 
B-M HALFTONE TINTS 


The only complete line available 

in six tone values in all screens through 
133 line... Film and non-strip 
glass—uniform—fast—convenient. 
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Peers eeeeereeseeseseeeeeeeeeseees 


about 
B-M HALFTONE SCREENS 


A really new screen—Etched on a 
single glass sheet permitting faster 
exposures, and color reproduction to full 
. camera Capacity. Attractively 

bound and available in 

matched sets at a price savings. 
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BUCKBEE MEARS COMPANY 


+ TONI BUILDING e ST. PAUL 1, MINN. °* 











DEEP ETCH 
CHEMICALS 


Proved dependable and 
economical in leading 
litho plants for more than 
a decade. You, too, will 
find it profitable to stand- 
ardize on Schultz Chemi- 
cals for all your deep etch 
requirements. 


SCHULTZ 
DEEP ETCH 
CHEMICALS 


1240 W. Morse Ave., Chicago 26, Ill. 





















































You need these two aids to lithographers / 
yf heme SCREEN TINTS 


emnee parte one-time use 





It is impossible to reproduce the true value and 

quality of ByChrome screen tints by letterpress! 
ByChrome Screen Tints are available in both 133-line and 
150-line . . . the only half-tone tints of such quality and wide 
tonal range priced for one-time use. Here’s top-quality at 
rock bottom prices. 


$50.00 per Y2 dozen $90.00 per dozen 
on 20 x 24/.005 base film 
A, Chiome 


$10.00 singly 


rue (Jf PUNCH-AND-REPEAT SYSTEM 


This high-precision ste 


-and-repeat system offers 
the low-cost way to spee 


production and cut costs. 


The ByChrome 
Punch-and-Repeat 
Machine 


ByChrome die-formed 
brass Register Pins 


i 


“> 










precision 
registration 
for only $69.50 


Only $6.70 per dozen 
for %4''-size 





Write for the name of your authorized ByChrome dealer 


j COMPANY, ING. 
Box 1077, Columbus 16, Ohio 
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ll. Of course, working with this 
equipment is ideal for direct separa- 
tions, but the typical darkroom cam- 
eras, with notations of their character- 
copyboard will work just as well. You 
will encounter difficulties of course 
when working with transparencies 
smaller than 4.x 5 inches. 

It is quite difficult to give here a 
list of all equipment needed for color 
separation, but below is a recom- 
mended list of the most important 
items, excluding the camera: 

1. Densitometer. 

2. Film gray scales (such as LTF 
scale). 

3. Trays, thermometer, safelights 
(Series #3), film, color filters. 

4. Contact light source for adapta- 
tion of color filters. 

5. Temperature controlled sink. 

6. Light integrator, such as Lux- 
ometer or Essar if camera is used. 

7. Neutral gray screen. 

8. No doubt you can improvise 
on some of this equipment, but the 
densitometer is something that you 
cannot do without. 

In the next article, we will go into 
the theory behind masking and the 
making of both highlight and prin- 
cipal masks.* 


KEEPING PACE 


(Continued from Page 72) 








from images projected directly on 
the coated plate surface. The com- 
plete processing cycle is less than a 
minute, even under laboratory con- 
ditions. 

RCA and a number of companies 
licensed under its inventions in this 
field now are engaged in additional 
research and development to improve 
the basic Electrofax system and to 
broaden its application to new uses. 
During the past year the first com- 
mercially available electrophoto- 
graphic paper was announced. Two 
pieces of equipment using the process 
already have appeared on the market. 
One is a trace-recording instrument 
producing up to 24 galvanometer 
traces at a high writing rate; the 
other is an automatic microfilm en- 
larger producing fifteen 17 x 22” en- 
largements per minute from 35 mm. 
microfilm. Many other developments 


in this field are expected in the near 
future. 

Through use of combinations of 
standard direct Electrofax printing 
and the Electrofax high-speed resist 
technique, a large number of unique 
decorating effects have been achieved. 
These include such specialized items 
as flock and glitter printing, raised 
print, fluorescent and 
effects and the like. 


luminescent 


Letterpress Makeready 

There have been important devel- 
opments for the letterpress printer in 
premakeready and makeready. These 
advancements are due particularly to 
the research efforts of Vandercook 
and 3M. Research activities by the 
Lithographic Technical Foundation 
have produced many new materials 
and techniques. 

I hope this survey of some of the 
new developments will encourage you 
to keep pace with progress and that 
it will help you to realize the amount 
and diversity of the work going on 
to improve our position in a changing 
world. 

Whether you own your own print- 
ing plant or not, you should remem- 
ber that you have a direct personal 
stake in the future developments in 
the graphic arts field. With steadily 
rising labor costs a long term trend, 
improved production methods are a 
necessity. The goal is two-fold. It is 
the production of a better product 
together with a reduction of cost. 
Great insight and experience are nec- 
essary to attain this objective. 

The approach must be based on 
three foundations. The first is the 
possession of a broad knowledge of 
what has gone before; thus, it is im- 
portant that you keep up to date with 
all that is going on in your field. 
Secondly, you must be familiar with 
the work of your competitors and 
suppliers and with your current mar- 
ket. Third, you must support, in 
some way,. the research that brings 
about technological advancement. 

Individual plants, of course, can- 
not do these things alone. That is 
why they have the Research and En- 
gineering Council of the Graphic Arts 
Industry. The Council strives to keep 
its members up-to-date on printing 
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developments, competition, suppliers 
and the current problems. It does 
this through a quarterly publication, 
The R. and E. Coordinator, and the 
publication of special reports and pro- 
ceedings of the Council. 

In the field of research, it coordi- 
nates and guides such efforts from 
the standpoint of plant management, 
and thus offers the individual plant 
an opportunity to take part in and 
support the technological advance- 
ment of the industry. In other words, 
membership in the Research and En- 
gineering Council keeps you abreast 
of developments and offers you an 
opportunity to encourage and take 
part in the research efforts that are 
so necessary for our industrial pros- 
perity. Research is not only the other 
fellow’s business; it is your’s, too. 


TECHNICAL BRIEFS 


(Continued from Page 98) 








26, 28, 30 (3 pages). The method of desig- 
nating F stops on process lenses is described. 
Methods of determining the halftone screen 
distance are given. 

Makine Even-Tint NEGATIVES WITH Con- 
TACT Screen. The Inland Printer 138, No. 2, 
November, 1956, p. 55 (1 page). LitHo- 
GRAPHIC TECHNICAL FounDATION—Research 
Progress #36, July, 1956. A method for mak- 
ing even tint negatives developed at LTF is 
discussed. The camera vacuum back is used 
instead of a contact printing frame to avoid 
Newton rings, dust specks, and poor contact. 
To avoid unevenness, the use of a two step 
method using a softer developer for the first 
negative followed by a contact print made 
from this negative is described. 


PHOTO CLINIC 


(Continued from Page 85) 








and adapt one from another manufac- 
turer. As a last resort, you can have 
a machine shop construct one . for 
you. A design and full details for 
making your own are given in a book- 
let published by the Graphic Arts Di- 


vision of Eastman Kodak Company. 


Exposure Ratios 


Q: When we expose and process 
separation negatives to obtain density 
ranges other than the established 
standard we notice that the ratio of 
exposure and development times dif- 
fers radically from that of the stand- 
ard. Is this to be expected or are we 
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E-Z to Assemble OFFSET PLATE RACK 


ee) 


ON 173900 per pair % 


Arms are 2212" long . ; 





Will hold up to 250 offset plates safely and 
readily accessible for re-run orders. 






Back plate is 10’ high a 

No. 3 Hooks (to hold plates) 
$4.00 per 100 & 

ba Box of ae 00 ‘ 


Metra. «Sn angnpeareoe™ 


Just bolt a pair of these heavy tubular steel arms to the wall 
and presto, you have a complete offset plate storage 
rack. No more searching for plates. 


‘Specialists in Offset Plate and Negative Storage Equipment 





Write for free catalogue, today! 





CALL LOcust 8-2166 
e N.W. Cor. 13th & Cherry Sts., Phila. 7, Pa. 
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PRODUCTS 






FOSTER MANUFACTURING COMPANY 





HERBERT 
o> © am ojo) Hoe -7.¥ ot) 
WILL HELP you! 






FOR THE LITHOGRAPHER 
e EXPOSURE FRAMES | 
STRIPPING TABLES 
VACUUM FRAMES 

FILING CABINETS 


| Oxy Cold Bar = 


on an ATF 
Super Chief 







By eliminating static on your equipment 
— web or sheet fed, offset or letter press, 
folders, bag machines, etc., your production 
becomes smooth and uninterrupted. Quality 
is improved. Register is sharper. Jogging 
is neater ... folding more accurate. Tear- 
ing and spoilage is eliminated. Oxy Cold | 
Bar neutralizes all types of stock . . . oper- 
ates electrically with absolute safety. No 
shock ... no spark! It’s compact and can 
easily be installed at the trouble spot. 


CONTACT PRINTING LAMP 
Send us specifications of your equip- EQUIPMENT FOR OFFSET SHOP 
ment for full information and proposal. 


4 | WRITE FOR FREE CATALOG, DEPT. 5 
i! HERBERT PRODUCTS /NC./  corweLL LITHO PRODUCTS, INC. 








74-38 JAMAICA AVENUE, WOODHAVEN 21, NEW TORK 





4081 | 402 Chicago Ave. ¢ Minneapolis 15, Minn. 
a 
7 
MAKERS OF THE THE 


FINEST QUALITY COLOR PLATES STEVENSON 
. Dey PHOTO COLOR SEPARATION CO. 
Z OFFSET >» 400 PIKE STREET’ 

| LITHOGRAPHY ee CINCINNATI 2, OHIO 
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doing something wrong? 
C. G. S., MILWAUKEE 

A: Photographic emulsions gen- 
erally do not respond to different col- 
ors of light in precisely the same 
way. The gamma value of a panchro- 
matic material varies with the wave- 
length of the radiant energy causing 
the exposure. In separation photog- 
raphy we are exposing the sensitive 


plate or film to several different 
groupings of wavelengths. To achieve 
a uniform gamma for the various 
colors, we must adjust the time of 
development of each negative to com- 
pensate for the inherent gamma dif- 
ference of the emulsion. A change in 
density range is, in effect, a change 
in gamma. 

The change in exposure and de- 











velopment ratios which a change in 
gamma entails may be explained as 
follows: The filter factors may vary 
with gamma, thus introducing a 
change in the exposure ratios. Time- 
gamma curves of a set of filtered test 
exposures generally are displaced and 
not of the same shape. Hence a dif- 
ference in the development ratios at 
different gammas.*® 





ROCHESTER POLYCHROME 


(Continued from Page 63) 





aration and platemaking work to another established 
three-color lithographer. In this way, the new three- 
color lithographer can estimate the market for pleasing 
color in his area and adjust his equipment investment 
accordingly. Much of Rochester Polychrome’s three- 
color work comes from supplying separation negatives 
and plates to the trade. 

With the introduction of a larger-sized Kodak 150-line 
contact screen, we were able to make separations up to 
18 x 22” from transparencies, which in turn became a 
natural for the Miehle “29.” 


Capsule Case Histories 

Theoretically, there are no limits to the markets now 
available to the offset color printer specializing in pleasing 
color. It’s a snowballing operation. For example, the 
field of color advertising inserts alone, in “penny savers” 
and in mass circulation trade magazines, probably is a 
multi-million dollar market. 

At the present time, we have customers in Switzerland, 
Germany, Canada, France, and Caracas, Venezuela. Dis- 
tance is no barrier; the nature of the three-color process 
is so simple that submission of proofs, color correction 
and quoting can easily be performed via telephone and 
mail. 

For example, one of Rochester Polychrome’s leading 
customers is situated 35 miles from Rochester, consider- 
ably more than walking distance. According to J. Richard 
Keagle, advertising manager for Home Decorators, “the 
success of our business — the direct distribution of fine 
table appointments through a sales organization of ap- 
proximately 4,000 Counselors — is dependent upon our 
ability to put together many diverse elements into a suc- 
cessful promotional program. As a part of our con- 
tinuous contest program to stimulate our sales organiza- 
tion, we offer free merchandise as incentive rewards for 
top notch sales performance. 

“The more attractive we can make the incentive, the 
harder our people will work to win. With the recent intro- 
duction of pleasing color to our incentive mailings, there 
was a marked up-turn in sales as contrasted with the cor- 
responding period in previous years. Pleasing color 
doesn’t deserve the full credit, of course, but as a vital 
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part of our overall promotional effort, it contributed sub- 
stantially to the success of our program.” 

Another case in point is Sarah Coventry, Inc., of 
Newark, N. Y., a leader in the fashion jewelry field which 
sells a wide line of quality costume jewelry through 
fashion show-parties in the home. The company had a 
first-line photographer shoot 35mm Kodachrome trans- 
parencies of its entire line of fashion jewelry. We pre- 
pared a set of pleasing color 4” x 4” Cardex which show 
the company’s line to good advantage. 

It is not only the small to medium-size manufacturer 
who is the pleasing color printer’s best prospect. The 
large, diversified company also is a fertile field for three- 
color sales. R. T. French & Co., of Rochester, manufac- 
tures a wide line of seasonings and pet foods. The com- 
pany decided to arm its international sales force with 
pleasing color reproductions of various product lines. 
The press runs were short, generally ranging from 200 
up to 2,000. Conventional color costs to do the same 
job would have been exorbitant. In addition, black-and- 
white reproductions simply didn’t do justice to the 
products. For the first time, limited-quantity sales aids 
could be produced in color. The result was that three- 
color stepped in and gave R. T. French’s international 
sales program a high-powered shot in the arm. 

With the use of larger presses, a whole new dimension 
in pleasing color has been added to the basic “no-proofs- 
offset-duplicator” starting point for the three-color process. 
Longer press runs, in some cases up to 50,000, are not 
unusual. In addition, the customer will receive a finished 
job that is as near facsimile color reproduction as is 
possible with three-color techniques, because of the more 
critical register capabilities and variable ink flow feature 
of the larger presses. Net result is that the three-color 
printer can offer an impressive line of services — ranging 
from 200 pleasing color postcard mailers to a firm’s 
annual report enlivened with near-facsimile color repro- 
duction. To sum it up, the customer is buying three-color 
printing at two-color prices. 

Perhaps at this point I should inject just one word of 
warning. Once a printer gets into pleasing color, he will 
soon find that he’s got a cyclone by the tail. For the 
color lithographer who learns the trick of supplying cus- 
tomers with truly top-notch pleasing color, business will 
increase rapidly. From the small one-man business, to 
the large corporation, the market is hungry for low-cost, 
quality color reproduction. * 
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_Announcing agi 


e Precision Camera Work 


ROSEN TEXTILE 


LLL S 


A New Service For Lithographers 


STEP & REPEAT ON FILM 


e Reductions to Any Size from 60 x 80” Copy 
e Enlargements to 60 x 80” from Any Size 


Fast, Dependable Service 


Two South Bridge Drive, Agawam, Massachusetts 


e Stable Base Film 


ENGRAVING Corp. 


Lk s 























NEW MODELS 


BREAKING 
ALL RECORDS 


Profit records for YOU... 
NEW FEATURES 


greatest advance in Folder history .. . 
doubling your net profits...for instance, 


2 folded signatures (from a single sheet fed into Folder) now come 
out where one came out before—of course in 1 automatic opera- 
tion. And ... from a single sheet fed into the Folder—you can 
have two separate sheets collated and folded together . . 
course in 1 automatic operation. 


. of 


Thanks to you for ordering $50,000,000. of BAUMFOLDERS, volume 


production keeps prices down .. . even in these days of high labor ° 


costs and high material costs, you can still install a 17% x 22% 
Automatic Bindery plete in one compact life-time ‘“Gold-Mine” 
. . « that folds; cuts; scores; perforates; collates, etc., etc. for only 
$85. initial and $47. a month. It will pay-for-itself many times 
over before you pay for it. No finance charge . . . just simple 
interest. And other sizes comparable pay-for-itself terms . . . 
14 x 20” or 22 x 28” or 25 x 38” or 31 x 46-60”. 


RUSSELL E. BAUM, INC. 


615 Chestnut St. Phila. (6), Pa. 


P.S. Someone said—"he benefits humanity who makes two blades 
of grass grow where one grew before.” 





Production speeded... quality control improved 


TYPE 316 


STAINLESS STEEL 
EQUIPMENT 

for GRAPHIC ARTS 
PROCESSING 
HEAVY DUTY SINKS - TRAYS- PLATE TROUGHS 


CORROSION-RESISTANT - 







STRONG: ECONOMICAL 











LEEDAL — the complete line of top quality 
stainless steel processing equipment, all 
scientifically designed for dependable, faster, 
better work and ease of handling plates 

and film — thus assuring dividends in production 


and efficiency in your plant. 





a complete size range for every requirement 


LEEDAL features @ heli-arc welded joints 
@type 316 stainless steel © high lustre satin tinish 
(CUSTOM BUILT EQUIPMENT MADE TO ORDER) 

SEE YOUR SUPPLY HOUSE REPRESENTATIVE OR 


Write today for your free copy of Bulletin 1-55 


City. Daan: STEEL PRODUCTS, INC. 
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2929 South Halsted Street ° 


Chicago 8, Illinois 


[Na @O)\(\ 1 0 otf a ©) 0 @) nO) a a) a) 001 


+ 


PLATEMAKING & GRAINING SINCE 1922 


549 W. Fulton Street, Chicago 6, Illinois 
Telephone: STate 2-8590 
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Brevities 











MARSHALL R. Mopery has been 
named chemical process supervisor 
of the Ozalid Division of General Ani- 
line & Film Corporation in Johnson 
City, N. Y. Joseph E. Frederick has 
been appointed manager of sensitized 
material quality control by Sheffield 
S. Campbell, quality control manager. 

ae 

PRINTED MATTER placed sixth 
among the top cargo commodities car- 
ried by United Air Lines in 1956, 
according to R. L. Mangold, manager 
of cargo sales. 

ML 

HaRMAN Cotor P ate, formerly 
Frank Harman & Associates, 2420-30 
W. Sixth St., Los Angeles, has an- 
nounced the firm’s name change. 
New services added to the trade shop 
include black and white halftones, 
veloxes and photocopy. 

ML 

CHAMPLAIN Co., INnc., Bloomfield, 
N. J., has appointed Frederick G. 
Auer as a vice president of the firm. 

ML 

ARTHUR CHAPLIN has been named 
a vice president of Reinhold-Gould, 
Inc., New York, it was announced 
last month at a dinner in honor of 
Harry E. Gould, president of the 
company. 


ML 
McKintey LitHo Suppty Co. 
Cincinnati, recently named Albert 


Wernersbach as sales representative 
in that area. 
ML 
GrapHic ARTS SQUARE CLUB of 
Greater New York conducted its an- 
nual dinner dance March 16 at the 
Waldorf-Astoria Hotel. 
ML 
Trinity LirHocraPHers, INnc., New 
York, has been granted a charter of 
incorporation, listing capital stock of 
100 shares, no par value. 
ML 
Lanston MonortyPe Co., Philadel- 
phia, recently appointed Louis Bentz- 
man as chief engineer. Mr. Bentzman 
formerly was chief engineer and plant 
manager for Saxony Electronics, Inc., 
Wilmington. 


LOCAL: BUYERS GUIDE 





Look for the leading local 
suppliers in your area here. 


Advertising rates in the Local Buy- 
er’s Guide are: $7.50 per column inch, 
maximum 3 inches. Please mail copy 
and check or money order to Modern 
Lithography, P. O. Box 31, Caldwell, 
New Jersey. 








| NEW YORK 














headquarters for 


Ansco 


GRAPHIC ARTs 


MATERIALS 


for a representative 


‘MUrray Hill 7-1000 


Please Ask For Graphic Arts Dept. 


LOR WRITE | 
PEERLESS CAMERA 


Graphic Arts Department 
415 LEXINGTON AVE., N.Y. 17 








DISTRIBUTORS FOR — 
ST. LAWRENCE LITHO 
COATED PAPERS 
AND 
ST. LAWRENCE OFFSET 
(CARRIED IN STOCK) 


Cross Siclare & Sons, Inc. 
207 THOMPSON ST., N.Y.C. 
AL 4-9760 














OFFSET PRINTING TO THE TRADE 


Long or short runs on sheets up to 42x58. 
Complete plant facilities. Union label avail- 
able. 


Call GRamercy 7-6100 JOE LOCASCIO 


N. Y. LITHOGRAPHING CORPORATION 
52 East 19th Street New York 3, N. Y. 











WIN “="WINNER 


To merit an award there’s al- 
ways a basic reason. Engrav- 
ings and plates made in our 
modern plant have been the 
foundation for award certifi- 
cates. 


OFFSET ENGRAVERS 
ASSOC'TS, INC. 


42-48 East 20th St., N. Y. C. 
Phone: Algonquin 4-1135 
Member, Lithographers National Association, 


Lithographic Engravers & Platemakers 
Association, Inc. 








GRAINING BALLS 
@ CHROME STEEL 
@ ALL SIZES 
E. E. BRENNAN CO. 
BOwling Green 9-2127 
17 South Street New York 4 








HERBERT P. PASCHEL 
Graphic Arts Consultant 


? ¢ Traini 
Methods Analysis laplant Training 


Color Correction 
Systems 
118 East 28th St.—New York 16, N. Y. 
MUrray Hill 6-5566 


Trouble-Shooting 














/ GUARANTEED SERVICE ) 
/ MAINTENANCE & REBUILDS 
( EQUIPMENT BOUGHT & SOLD } 
Complete Plants Moved or Erected 






CHARLES A. FRENCH & CO. 
WEBENDORFER Sirs’ SERVICE 


230 W.18 St. e CHelsea 3-5148 © New York 


“Known for exceptional performance” 








Better Results! 


for 
e Manufacturers 
e Suppliers 
e Trade Shops 
with an advertisement 


in the Local Buyers Guide 
of 


Modern Lithography 


P. O. Box 31, Caldwell, N. J. 
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A Complete Service to the Offset Printer 





OVER 28 YEARS 
SERVICE TO 
LITHOGRAPHERS 





COLOR CORRECTED 
NEGATIVES, POSITIVES, 
BLACK AND WHITE 
DEEP ETCH, ALBUMEN 
MACHINE MADE PLATES 


THE PHOTO LITHO PLATE COMPANY 


113 ST. CLAIR AVE., N. E., CLEVELAND 14, OHIO 


EVERY JOB GIVEN 
EXACTING CARE 
AND SUPERVISION 
TELEPHONE CHERRY 1-7442 





. 


MIEHLE Model 57 Two Color Offset 18,889 
MIEHLE 54 Single Color Offsets (Two) 
RUTHERFORD 48” x 59” Step & Repeat Machine 
SEYBOLD—36” & 64” Paper Cutters 

DOUTHITT 36” Precision Overhead Camera 
ROBERTSON 31” Darkroom Camera 

120, 133, 150, 175 & 400 LINE 26” & 34” Screens. 
S.R.C. 4” x 5” Two Way Masking Camera (New) 
CRAFTSMAN 30 x 42” Line-up & Register Table 
CRAFTSMAN 46 x 66” Line-up & Registered Table 
3—Douthitt Whirlers; 48x60, 45x58, 22x29 
2—Douthitt Vacuum Frames 52x64 & 38x50 (new) 
2—Douthitt Temperature Control Sinks 


SID WHITE 


total bid. 


GRUMBACHER 
SPEED) PAQUE 


FOR PHOTOGRAPHIC FILM 


Ni GATIVE 
OP. IUING 


One stroke covers to the edge 
Fast drying — opaque 
Airbrush — Pen — Brush 
Write for Prices and Free Sample 


M. GRUMBACHER, :nc. 
477 W. 33 St., New York 1, N.Y. 
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sonable lease for the 26,000 ft. building in Downtown Detroit. 


BEBE EB ERB RBBB RRR BRR RRR RRP RR RRR RRR RRR ee eee 


INSPECTION: APRIL 22, 23, & 24 — 10:00 A.M. to 4:00 P.M 


TERMS: Deposit 25% Cash or Certified Check required. Catalogue Available Upon Request 


_- 
PUBLIC AUCTION SALE ?ux : 
of owners a 
MACHINERY & EQUIPMENT : 
of FEDERAL LITHOGRAPH CO., 858 W. FORT ST., DETROIT, MICHIGAN a 
= & 
on THURSDAY - April 25th at 11:00 A.M. ; 
HARRIS — 23x36 Model 234 Two Color Offset #189 a 
HARRIS — 35x45” Model 245 Two Color Offset #202 sd 
(Both cam feed and in excellent condition) & 
6—Layout & Stripping Tables (Steel, up to 51” x 63”) a 
1—Douthitt 26x30 Dot Etch Table e 
1—Southworth Paper Conditioner a 
1—Mort Dampener Cleaning Machine B® 
1—Rob-Port Dampener Covering Machine . * 
Lots of Misce'laneous including Steel Negative 

Storage Cabinets; Developing Sinks; Lift Trucks; Litho Chemicals; % 
Lots of New Ink & Paper; Ozalid “Ozacoupler’; Air Com- @ 

pressor; Air Conditioner; Walton Humidifiers; Strong & Mac- 
Beth Arc Lamps; Several Thousand LITHO PLATES both Zinc * 
& Aluminum (all sizes); Fine & Complete Office with Friden oa 

& Monroe Calculators, File Cabinets; Typewriters, and other 
items too numerous to list. . 
& 
If requested Auctioneer will offer plant in bulk as well as in single lot bids. It can be operated in its present location with rea- a 
4 
AUCTIONEER ¢ LIQUIDATOR e APPRAISER % 
GRAPHIC ARTS INDUSTRY a 
132 Nassau Street, New York 38, N. Y. « BE 3-7335 s 
NOTE: For buyers who cannot attend sale, the Auctioneer will accept bids by mail, if accompanied by certified check for 25% of s 
& 
BER BRB BRB RBBB SREP RRR Ree 























COMPLETE INSTRUCTION IN 
PHOTO OFFSET 


Become a CAMERAMAN, STRIPPER 


\ or PRESSMAN 
Black & Color @ Platemaking @ Harris 
Webendorfer @ Muitilith @ Davidson 


Also SATURDAY CLASSES Open 8 a.m. to 10 p.m. 


Choose Your Hours! Attend as Long As You Like! 


72 Wi St. 
MANHATTAN (reitic 
or PRINTING 











WOrth 2-4330 
Two Minutes Walk 
from City Hall 
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ADVERTISING 





All classified advertisements are charged 
for at the rate of ten cents per word, $2.00 
minimum, except those of individuals 
seeking employment, where the rate is 
five cents per word, $1.00 minimum. One 
column ads in a ruled box, $10.00 per col- 
umn inch. Check or money order must 
accompany order for classified advertise- 
ments, Address replies to Classified Ad- 
vertisements with Box Number, care o 
or‘? Lithography, Box 31, Caldwell, 

es 





HELP WANTED: 
OFFSET PRODUCTION MAN. Back- 


ground in specialty printing. Fast growing 
modern plant producing natural color post 
cards. New York. Address Box 250, c/o 
Modern Lithography. 


HELP WANTED: Experienced dot etcher. 
Good wages and excellent opportunity with 
old established company in Kalamazoo, 
Michigan. Address Box 251, c/o Modern 
Lithography. 











STRIPPER, also pressman, 4 door process 
work on single color Harris presses. Open 
shop. Work and play year round in Florida. 
Address Box 252, c/o Modern Lithography. 


PHILADELPHIA SALES REPRESENTA- 
TIVE for lithographer specializing in high- 
est quality 24 and 30 sheet posters. Will 
consider man now handling allied non-com- 
peting lines. Straight commission only. 
Address Box 253, c/o Modern Lithography. 





LOOKING FOR A NEW JOB? 


Controller MIDWEST $12,000-$15,000 
Production aoe 
Letterpress MIDWEST $5,500-$9,500 


Foreman — Offset Pressroom — 

4 col. equip. MIDWEST OPEN 
Production Man—Boof Mfg. 
Working Foreman — 

fiset 


EAST $6,000 


NEW ENGLAND $8,000 
Production Manager 


Publications MIDWEST $7,500-$10,000 


WANTED: Cameramen, platemakers, strippers, 
pressmen, compositors, proofreaders, mono- 
type, folder operators, binderymen, etc. Off- 
set pressmen in high demand. 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mgr. 


Dept. M-4, 307 E. 4th Street 
Cincinnati 2, Ohio 


List Your Confidential Application With Us 








SITUATIONS WANTED: 


SHORT RUN PUBLICATIONS BY OFF- 
SET—will organize a Publication Shop or 
department; train key employees to produce 
publications and other work from manu- 
script copy to finished product. Hot metal, 
cold-type, or photographic _ typesetting 
coupled with modern camera, stripping, and 
platemaking techniques and high speed, 
quick-change roll-fed offset. Tape operation 
or geared vernier controls where suited. A 






































manufacturing approach applied to short 
run work. Salary or fee basis. Address Box 
243, c/o Modern Lithography. 


WANTED: A_ progressive lithographer 
who is looking for a technical specialist 
to assume responsibility for plant improve- 
ment in methods, standards and control, 
with emphasis on color. Box 244 c/o 
Modern Lithography. 


TECHNICAL SPECIALIST: With out- 
standing record of achievement as techni- 
cal advisor. A unique background of prac- 
tical experience in lithographic production, 
trouble-shooting and trade training. Inter- 
ested in responsible position with progres- 
sive plant involving technical supervision 
and in-plant training. Would also consider 
commensurate position with supplier or 
equipment manufacturer. Address Box 245 
c/o Modern Lithography. 








OFFSET PRESSMAN with supervisory po- 
tentials desires position as foreman in a 
medium sized plant operating single and 
2 color presses, located in or near Philadel- 
phia. Address Box 246, c/o Modern 
Lithography. 








LITHO-SALESMANAGER, VICE PRESI- 
DENT—Can you use a man for the top 
sales job? A man of strong personality, 
with drive and ambition, who can handle 
salesmen. Have outstanding record of 
achievement, a unique background of prac- 
tical experience in quality color lithogra- 
phy. Have active accounts in large Mid- 
western City. Please contact as soon as 
possible, anxious to make final decision. 


Address Box 247, c/o Modern Lithography. 


Age 40—Have been in the lithographing 
business 23 years. Ten years as a Pressman 
—Single and two color. Thirteen years in 
charge of Stripping, Plate Making and 
Camera. Familiar with 3 and 4 color pro- 
cess. Looking for a position in the South 
or out of the country. Address Box 248, 
c/o Modern Lithography. 


TOP-NOTCH, INVENTIVE CAMERA- 
MAN (considerable experience also in art 
preparation and stripping), specialist in 
improved halftones, duotones, fake process 
or direct color separation from every type 
of copy; exclusive method of producing 











ARE YOU 
OUR NEXT 
OFFSET PRESS SUPERVISOR? 


Well-known top-quality midwest printing 
firm seeks successor NOW for full-time 
supervisor retiring in one year. Start as 
working foreman—step into this man’s 
shoes. Multicolor presses. Much process 
printing. Fully air-conditioned department. 
Also need 2-color pressman. Reply Box K. 
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flawless uniform screen tints inexpensively. 
Capable of supervising art, camera and 
stripping departments. Now working in 
Midwest, seeks permanent connection with 
quality offset plant in California, prefer- 
ably San Francisco or Bay Area. Address 
Box 249, c/o Modern Lithography. 


FOR SALE: — 


Must Secrifice— Planeta Polygraph Single- 
color Offset Press, sheet size 20% x 28%. 
Print size 19% x 27%. 220/60/3 . . . 1952 
Model. Need Room. Address Box 254, c/o 
Modern L ithography. 


FOR S SALE: 2 Modern Christensen Con- 
tinuous Feeders. Sizes 42 x 56 and 48 x 70, 
Floor Loading Models. Guaranteed A-1l 
Condition. Must sacrifice. Fort Dearborn 
Lithograph Company, 6035 W. Gross Road, 
Chicago 31, Illinois. 

424% x 58% Four. Color Harris Offset, 11 
years old—re splacing with larger ee 
—can be seen in operation. Address Box 
255, c/o Modern Lithography. 


HEADLINER Outfits, previous model dem- 
onstrators, with new simplified developer 
unit and 3 fonts, $295. Easy terms. Bark- 
man Printing Equipment Co., Berlin, Wis- 
consin. 


EQUIPMENT WANTED: 


Wanted | to Ber—4 = x 64 (Maximam Sheet 
45 x 65) 1 Color Miehle No. 65 Offset Press 
or any parts for such press. Address Box 
256, c/o Modern Lithography. 


EVA 


the RELIABLE Supplier 
to the Lithographer 
for SERVICE call Circle 6-3526 
EASTERN GRAPHIC ARTS SUPPLY CO. 
509 W. 56th ST., New York 19, N. Y. 























M © Wess Lrunallt- OVERNIGHT Mashut 


INK-0-SAVER: 


stops ink skinning 


» “==> in fountains or cans 
@ Works instantly. @ Won't affect ink or 
drying time. @ Ask your ink salesman or write: 










—s 
= acratlite 





i 










FOR A REAL DEAL, CALL O'NEILL! 
FOR SALE 


17% x 22% ATF CHIEF DE 3791 
17% x 22% ATF CHIEF MAC 

22 x 29 ATF BIG CHIEF 

20 x 26 WEBENDORFER OFFSET PRESS 
#2 KELLY, AC MOTORS 

40” SEYBOLD DAYTON PAPER CUTTER 
14 x 22 THOMSON STYLE B 

27 x 41 MIEHLE AUTOMATIC 








Q)\\FRANK J. O'NEILL 


ery Specialist 


iN The Graphic Arts Machin t 
8 SPRUCE ST. NEW YORK 38, N.Y. BE 3-7425 
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FOR 
FINEST 


LITHOGRAPHY 


Lithograin assures you 
careful and competent handling of all your 


graining and regraining requirements. It also © 
features “Cronak” processing of zinc plates — 
which gives cleaner and longer press runs. Zinc ~ 


and aluminum offset plates supplied in all sizes. 











DRY PLATES 
FILM 
PHOTO CHEMICALS 


Lenses, Contact Screens 
and accessories for the camera 
and darkroom 


K. SCHLANGER CO. 


333 West Van Buren St., Chicago 7, Ill. 
WEbster 7540 











Call UNIFORM 


for superior 


PLATE GRAINING 


Our service designed to meet 
your most exacting requirements. 


ZINC PLATES — ALUMINUM PLATES 
Ungrained — Grained — Regraining 


UNIFORM GRAINING CORP. 


648 N. Western Ave. Chicago 12, Ill. 
HUMBOLT 6-5512 


FAST, EFFICIENT 


DRYERS 
WEB.OFFSET 


*Speed * Production *Economy 


Dryer Specialist for over 25 years 


B. OFFEN & CO. 


168 N. Michigan Ave., Chicago, Ill. 











W=D.WILSON 


0. INK COMPANY LTD. 


Fine Cebilineg ade 


LETTERPRESS LITHOGRAPHY 





Est. 1865 


5-38 46th AVE., LONG ISLAND CITY, N. Y. 
TEL.: STILLWELL 4-8432 





ETSCO Poly Mixing Tanks 


Polyethylene—resists all darkroom chemicals. 
Poly Spigot—needlenosed for tight seal. 
Round—no seams, easy to keep clean. 





Unit consists of tank and spigot. 


Capacity Gallons 5 15 30 55 
Price fob New York $15.00 $24.00 $29.25 $31.50 
Cover (extra) 3.50 4.00 4.50 6.00 


Floating Lid (extra) 2.00 2.50 3.00 3.50 


ETSCO Master Mixers Available for All Above Tanks 


E. T. Sullebarger Co., 114 Liberty st., New York 6, N.Y. 

















You need the best! 


The best plates produce the best printing. Expert 
offset plate graining saves you money in the long 
run by permitting quality work and smooth press 
performance. The skill and experience of ALJEN 
SERVICE assures the best. Careful and competent 
handling of your plate problems. Zinc or alumi- 
num plates, any size. 


ALJEN ASSOCIATES 


1215 Primrose Street Cincinnati 23, Ohio 
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Efficiency Approved 
A Film 
Scribing Tool 


scientifically 
designed for 


Ruling Negatives - 
Litho Ruled Forms - QUICKER - EASIER - BETTER 


% Perfect uniformity of rules—no film spoilage. 
*% 6 cutting heads in set: 4 for single rules from hairline to 1-point 
rules; 2 cutting heads for double rules. 





A postcard will bring descriptive literature 
x 
criber necialties 
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1729 East 4th St 

















_ SHARPER HALFTONES 
BRIGHTER COLORS 


make good inks better ©. ‘ 
1 Ib. can $2.20 
Send for Price List 





iL COMPANY 
1720 North Damen Avenue ¢ Chicago 47, Illinois 
Mfrs. of Trik, Glazcote, 20/20 Overprint Varnish 
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Own a LUXOMETER 


Find out from your dealer about the Lease 
Purchase plan to own a LUXOMETER. 
Free trial offer on your equipment — no 
obligation 


to purchase — no capital 


investment. 


















BUTTON —__TRADE MARK 
AND SPRAY REG. IN U.S. PAT. OFF. 


% STATIC — 
STOP ELECTRICITY — 

$3PER CAN $30 PER DOZEN 

The Original STAT I K i ie 


The Only 
1220 W. 6th St., Cleveland 13, Ohio 




















Whiting-Plover Contest 

First entry honors in Whiting- 
Plover Paper Company’s national let- 
terhead competition have gone to the 
L. G. Pratt Printing Co. and the 
John Leslie Paper Co., distributing 
firm, both of Fargo, N. D. 

The second annual competition will 
run through June 30, 1957. Any 
letterhead printed on Plover Bond 
from July, 1956 through June of this 
year is eligible. Twenty-four grand 
award winners, 12 printers and 12 
paper salesmen, will receive an all- 
expenses paid “Wonderful Week End 
in Wisconsin” during the first week- 
end in September. 

Whiting-Plover also announced the 
reappointment of its 1957 panel of 
judges. They are Robert Middleton, 
director of design, Ludlow Typograph 
Co., Howard Guernsey, Whitaker- 
Guernsey Studio, Inc. and Dr. Albert 
A. Sutton, chairman of the Graphic 
Arts department, Medill School of 
Journalism, Northwestern University. 

e 


Taylor Does Three-Color 
Arnold Taylor, Inc., Dallas, now is 


doing three-color separations for the 
trade from transparencies or art work. 
A Robertson camera recently was in- 
stalled in the shop, along with a new 
enlarger, an Eastman-Kodak densi- 
tometer and a complete new set of 
dark rooms. The company calls its 
method the Atco Color Process. 

Taylor also is a distributor of other 
litho supplies. 








NAPL QUESTIONS 


(Continued from Page 151) 





every item of cost going to make up 
hourly rates has increased. Therefore 
every lithographer should set up 
hourly rates based upon the eco- 
nomics existing in his own plant. 

The vast majority of lithographers, 
because they lack trained personnel 
or for other reasons, do not maintain 
good cost finding systems. 

Do you know what it costs you 
per hour to operate each department 
in your plant? Do you know what 
your productivity percentage is in 
each department? How much is your 
overtime costing you? Are you re- 
couping this overtime cost from your 
Have 


you ever thought of including in your 


customer whenever possible? 


budgeted hourly rates an amount for 
overtime wage costs, particularly for 
departments which normally operate 
overtime? By doing this you spread 
the cost of operating non-sold over- 
time hours over all customers. 


Production Standards 

Do you have production standards 
set up for your plant? Did you spend 
considerable time setting these up 
without actually using them? Why? 
There is nothing an employer can 
do which will yield him more sound 
information than that 
of setting up his own budgeted hourly 
costs and production standards. Even 


manage ment 


though the employer sets up budgeted 
hourly cost rates and _ production 
standards these very important statis- 
tics become useless, unless they are 
accepted, used constantly, and kept 
up-to-date. Your cost man and your 
estimator should be thoroughly ac- 
quainted with every item which goes 
to make up these valuable tools of 
management. They should be thor- 
oughly sold on the soundness of both 
the figures and the method used in 
setting up these measuring sticks, so 
that they can make them stand up, 
both with their salesmen and when 
they have been applied to customers’ 
specifications. 

Have you ever asked all of your 
salesmen whether they are in position 
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te help you secure sufficient press 
productivity for two shifts? Two 
shift productivity should be a “must” 
when buying or running multi-color 
presses. 

Considerable savings can be ef- 
fected through the operation of a 
second shift, particularly in the press 
room, because fixed charges, such as 
depreciation, rent, fire and sprinkler 
insurance, and administration and 
overhead do not increase in the same 
ratio as the productivity of the added 
shift. 


Purchasing 

Have you reviewed your purchas- 
ing procedure recently? Are you 
buying the right quantity of chemi- 
cals, film, ink, paper and supplies as 
to (1) use, storage and (2) price. 
Are you standardizing on papers to 
eliminate small lots, etc.? 

Do you use the following forms in 
your plant — (1) Purchase Requisi- 
tion, (2) Purchase Order and (3) 
Receiving Report? 

Are prices checked periodically ? 

Are competitive bids secured? 

Are orders for one kind of material 
given to two or more vendors? 

Are invoices received checked sat- 
isfactorily ? 

Are minimum and maximum quan- 
tity records for the best prices main- 
tained? 

Is a price file of prior purchases 
maintained ? 

Are trade and cash discounts taken 
where offered? 

Are inventories taken periodically? 

The periodic review of the litho- 
graphic company’s purchasing pro- 
cedures is bound to have a salutory 
effect, resulting in a more efficient 
operation, a tightening-up of the pur- 
chasing, accounting and disbursement 
procedures as applied to all purchases, 
with resulting economies in time and 
money. 

AIR CONDITIONING — Did your 
productivity fall off last summer be- 
cause part or all of your plant is not 
air conditioned? Do you have any 
idea ‘of what you lost as a result of 
not having an air conditioned plant? 
Should someone be planning now to 
air condition part of your plant for 
next summer’s operation? ® 
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MEN OVER 40! 


Get Effective Relief From 
Advertising Space Buying Problems! 


If your company is weak and rundown and suffers from constant 
lack of sales, chances are its condition may be due to a simple 
advertising budget deficiency which we call “tired budget.” 


GUARD AGAINST “TIRED BUDGET!” 


One way an advertising space buyer in the litho field brings on 
“tired budget” is to cut the budget up in little pieces and scatter 
it around in every magazine that has the word “lithography” 
vaguely connected with it. Or, he gets on the right track and 
concentrates in one magazine — but picks the wrong magazine ! 
Either way makes any advertising budget very tired — and results 
in sick sales. 


GET NEW ZEST FOR SALES! 





@ A. B. of Two Dot, Mont., 
writes: “My tired budget was 
pepped up like new again 
with a concentrated schedule 
in Modern Lithography after 
only three months !” 














Pick the one powerful magazine in the field — and 
concentrate your advertising there — where the 
customers who really count will read your sales 
message month after month after month. Repeat 
calls get the business. And the powerful magazine 
is easy to judge. Just make a check chart on all the 
points by which two magazines can be compared: 





\ @ C.D. of Black Wolf, Neb., Most Editorial Material 
<A writes: “J cured a nagging Most ABC Paid Circulation 
= boss in only two months with Most Advertising Acceptance 


Modern Lithography !” 


on 
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Most Readership 
Lowest Cost Coverage 
PRESTIGE 


ee eee 





@ E. F. of Peapack, N. J.. 
writes: “A. B. and C. D. are 


ptkers !”” 








It only makes sense to concentrate 
in the strongest book—MODERN LITHOGRAPHY ! 
Mail this coupon NOW! 


(Nothing down and 12 easy payments 
of only $170 per month) 











MODERN LITHOGRAPHY 
Leader in the Litho Field 
Caldwell, New Jersey 


O Please rush information on the market and the 


magazine! 


OC Please rush rate card and contract blank! 


Cj Please rush salesman! 
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TALE 


HERE’S an auspicious cultural 
project on the West Coast that 
may utilize lithography in its execu- 
tion. It’s called “Poems in Folio” 
and has San Franciscans Gerd Stern 
- and Ann London in charge. The an- 
nouncement folder for the series (it- 
self a fine job of offset) explains that 
- every month the group will publish, 
in broadsheet form, the first edition 
of a new poem by an outstanding 
American or English poet. They will 
be individually designed, hand-set and 
printed on quality paper by various 
of America’s fine presses. 

ML received the handsome first 
offering of “Poems In Folio” last 
month, a translation from Sappho by 
the eminent American poet William 
Carlos Williams, designed and printed 
by the Grabhorn Press. Tentative fu- 
ture plans call for using lithography 
in the project. 

Mr. Stern told ML “our primary 
purpose is to gain larger audiences 
for contemporary poetry. We feel that 
this can be done by attractive indi- 
vidual presentation, suitable for dis- 
play in homes, offices and libraries. 
Our thought is that one poem at a 

absorb those 
who might shy at a book or mag- 


time can attract and 


azine full of poems.” 

Any 
participating in this series might do 
well to write Mr. Stern at Box 448, 
San Francisco. Some of you long- 


lithographers interested in 






hairs in the congregation might even 





like to subscribe. 









ML 






Mike Bruno had a bad moment on 
the hot seat at the LTF research meet- 
ing in Chicago last month. In intro- 





ducing Mrs. Joanne Heal for a report 





on her studies of gum arabic sub- 





stitutes, he recalled that she had be- 
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come a bride just prior to last year’s 
meeting. “As a matter of fact,” he 
went right on, “we had this wedding 
and a birth very close together about 
this time last year.” This innocently 
intended assertion was greeted with 
boisterous guffaws, but LTF’s research 
director seemed puzzled by the deri- 


sive overtones which could be detected 


in the merriment. Quickly recovering 
his poise, however, he explained— 
what everybody knew—that the baby 
he was referring to had arrived very 
properly in the household of his right 
hand assistant, Jack White. 

ML 


Elliott Donnelley, vice chairman of 
the board of R. R. Donnelley & Sons 
Co., was one of six citizens on whom 
the city of Chicago conferred Medals 
of Merit. The ceremony took place 
during a luncheon March 4, cele- 
brating the 120th anniversary of the 
city’s founding. Mr. Donnelley was 
honored for his activities as president 
of the Chicago Youth Centers and 
as a member of the South Side Plan- 
ning Board Council, which is inter- 
ested in slum clearance and neighbor- 
hood improvements. 





litho field is, of course. 
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Sales Resistance... 


Break It Down with Advertising 





ES, you can help break down even the toughest sales resistance with a 


regular month after month sales message in a magazine that is read by 
your potential customers. The top magazine to reach your customers in the 


LITHOGRAPHY 


Member, Audit Bureau of Circulations 


Caldwell, N. J. 
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Never let a rush job throw you. When you 
need fast service as well as dependable quality on coated paper, ask 


the Cantine merchant in your city. He knows the ropes! _" 
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Harris feed roll register is hairline in a hurry 


Harris feed rolls on the 23 x 30” are unique in this size press. 
They combine big-press precision register with quick change- 
over, fast makeready features. 

Feed rolls “pace” the sheet through a split-second sequence 
of stops and starts. Then, the feed rolls accelerate the sheet 
to a speed faster than that of the impression cylinder and 
“overfeed” the gripper edge against the gauge pins. Result: 
the same precision register at all running speeds! 

The 23 x 30” model is also available with 3-point, tum- 
bler-gripper register. 

Fifty years of offs8t experience and the world’s finest 
service organization back up your investment in a Harris. 
Check with your local Harris-Seybold sales representative. 


Yourrget more with one 


For detailed information on the 23 x 30” 
feed roll press, send for a copy of the 
NEW specification folder. Write or 


HARRIS 


4510 East 7ist Street, Cleveland 5, Ohio 


30 «¥ ; 
gn me 30 
int register - : it 
ona. in : : Harris feed rll 











